Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Georgeta Ortenzia Ghervasia / Student ID: 2542908
Topic chosen: The use of social media to promote businesses
Title of source: The Role of Social Media in Enhancing Business Performance
Avaible at   https://www.atlantis-press.com/proceedings/icebm-21/125974141
Author(s): Lydiawati Soelaiman, Sanny Ekawati
Year published: 2022
How did you find this source?
(e.g. Google Scholar, library database, google)
Google Scholar

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Is this a useful article? 
Is this an academic source?
Yes, it is relevant and useful because it directly explores how social media improves business performance, and it is an academic conference paper.


When was it published? Is it recent enough? Why?
It was published in 2022. Yes, it is recent enough because it reflects modern digital marketing trends and business strategies during the post pandemic period.


Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Lydiawati Soelaimanand SannyEkawati, from Universitas Tarumanagara , who are experts in this area.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, it is reliable because it was published by Atlantis Press in a peer reviewed conference proceeding (ICEBM 2021)


