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Abstract

This report highlights the importance of undertaking a marketing research and choosing the appropriate research approach which is considered more relevant to the organisation. Marketing research has it’s benefits when undertaken and can assist with the marketing plan and proposal. This will result in better understanding of the market, consumer, customer and stakeholders needs and demands. Which will lead to providing what is required and expected profitably . A demonstration of how the agency will benefit NomNom, by conducting a marketing research is explained in this report.  
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1. Introduction 
Marketing research, according to Wright and Crimp (2000), is collecting data from individuals or organisations and analysing it, relating it to characteristics, behavior and opinions. They believe that research is the function in which links the consumer to the market via information. This information, which is related to consumer behavior, can assist in identifying opportunities and problems that can be faced. Supporting this, Malhotra (2005), suggests that the purpose of the information collected whilst conducting marketing research is to improve decision making as to identifying problems and opportunities. Therefore, based on their views, it is vital to conduct marketing research in order to determine and understand the respondent of consumers, customers and the public, which will lead to providing the market with what is needed and expected profitably. 

Marketing research are designed in two ways, the Exploratory design and the Conclusive design. As for the exploratory design, it falls into two main groups, quantitative and qualitative research. It is thought for better results, conducting both research methods as they support one another. Quantitative research looks into figures and statistics, where as qualitative research focuses on feelings and experience. Therefore, conducting both is important as they overlap one another, (Malhotra and Briks, 2013)

Wright and Crimp (2000), highlight that the marketing research process can be conducted in various ways by individuals and organisations. This depends on the amount of information collected, where if thought to have sufficient information they would choose exploratory research and formulate a research proposal. Where as for others, they would take the approach of consulting with market research suppliers. They emphasis on choosing the most appropriate way of research in order to reach the best evaluation which will be put in their marketing planning. 

Tapp (2005) cites Jobber (1995) saying “ The achievement of corporate goals through meeting and exceeding customer needs better than competition”, (Tapp, 2005, p). This indicates to the importance of meeting customer and consumer expectations and fulfilling their needs. This can be done through marketing research, and in order to deliver a good marketing research, it is important to establish a good relationship between the client and the supplier. 

Nevertheless, for Liam Burgess, he admits that they were naive in what they were doing and approached things with out prior research. Despite that, it has worked for them, as he explains, (Unknown, 2018). 

2. Benefits and drawbacks of marketing research

As it can be seen earlier in the report, in order to reach targets and goals it is important to conduct marketing research and choose the most relevant way. It has been argued that conducting secondary research is considered cheaper than primary research, the reason being is that secondary research uses existing data and findings that are easy to get hold of. This could be a cost effective way for NomNom chocolate, as collecting data from previous years can be manageable to get hold of. However, since NomNom do not consider the need for such research it is vital to explain the importance of it and show them the link between research and outcomes. . 

One of the important stages of a marketing research is identifying the problem. When an organisation have their marketing audits, which will include qualitative and quantitative assessments, they will be able to identify any problems that may occur. Conducting a SWOT analysis will be beneficial to the audit, which is added to the research, and will assist in determining the organisations strengths, weaknesses, opportunities and threats. Problems do not have to be about threats, they could be difficulties that a company might face when planning to grow. This could be the applied to NomNom Chocolate, as they are looking at expanding now to a bigger working place. Identifying any problems that my occur can assist in avoiding them and planning for them to be solved, (Crouch and Housden, 1996) .

McGivern (2009) suggests that there has been evidence that if an organisation spends more time on research, they are highly to be successful on the long run. The reason behind this , as McGivern believes, is that research is needed for all organisations, in all their sectors being privates, public or non-for-profit, in order to understand customers and stakeholders needs and opinions, which will therefor, lead to better planning and decision making. Decisions that are made based on credible research will lead to better quality decisions, that will result in using resources in a better way, better production, building better relationships with customers and stakeholders, which will then increase their satisfaction and ultimately longer relationships. As well as identifying threats, as mentioned earlier, developing better market strategies and many more. 

Despite the benefits of conducting a market research, some organistaions see this as an extra cost, because of the difficulties of communicating the outcomes of a research in terms of profit and value, ( McGivern, 2009). Tanner (2005), suggests that research could be seen as an investment if decision makers where shown the link between research and business objectives. In order to develop marketing objectives, it is vital to understand the surrounding environment in which the organisation operates in, this means wider research which is influenced by political, economical, social and technological factors. NomNom’s company expansions over the years was based on expanding in production, not marketing research. Now Burgess is looking at expanding and moved into the former Pemberton’s factory, where is can accommodate his increasing line of production, ( Kelsey, 2017). Therefor, it is the agency’s task to convince NomNom to see the link between the research and the objectives aiming to achieve , prior to making decisions. Hence that, conducting the proper marketing research approach for this intended plan is considered of high importance, in order to guarantee successful outcomes. 

3. NomNom Chocolate

The report has shown different ways of undertaking a research and the importance of it. Burgess founded NomNom Chocolate in a caravan, without a marketing research being conducted, and he has managed to grow his company and has currently looked at expanding and moved into a bigger location to accommodate his increasing production. Therefor, in order to achieve their targets and avoid any risks or problems that may occur, it is imperative to conduct a marketing research. 

  3.1 How the agency will benefit NomNom chocolate.

The first stage of the marketing research, which the agency will be conducting, is to identify the problem and set objectives. The second stage will be choosing the research design and deciding which is considered appropriate. After determining the research design data collection and analysing it will follow. The final step of the marketing research is visualization of the findings. Tapp (2005) stresses on the importance of conducting a marketing research, as this will enable the supplier to determine if there is a demand for their product or not, by collecting data.   

NomNom’s expanding production over the years led them to move into bigger working places, starting from the caravan and now based in the abandoned chocolate factory, where they intend to transfer and turn into a modern working place. The problem that may be faced here is the costs of this turnover.

Liam has introduced chocolate flavors that the market is not accustomed to, therefore , understanding the consumer and customer is very important in the first stages of the research. As this will determine weather these new flavors will be in demand or not.. 

  3.1.1 Understanding the consumer and client

In order to determine the success of the new product produced, it is important to understand the market demand and who are the potential customers. Direct marketing is considered the most relevant way for collecting this data. Collecting information about customer preferences, attitudes, values and what they expect will assist NomNom management in deciding weather there will be a demand for this new product and a market for it. Samples might be offered as a trail, which will result in much more accurate results. 

   3.1.2 Identifying Competition

Collecting information about competitors is highly important. Knowing their strengths and weakness can affect the sales of the new product. Tan and Sousa (2015) emphasize on the importance of knowing the competitors and what they do in order to set strategies and objectives that will ultimately lead to introducing a successful product. 

   3.1.3 Pricing Strategies

Pricing is seen to be the main aspect that affects the production process. Referring back to point 3.1.2, it is essential to know the pricing policy of the competitors. Obtaining such information will assist in setting price strategies for the new product. However, NomNom chocolate are not set at a low price, barring in mind that Liam is proud of the fact that he the cocoa he uses is processed in Madagascar, ( Kelsey, 2017) This factor affects the setting of price for the chocolates, as puts his costs at a higher level. 

Conclusion 

To conclude, as it can be seen through out the report, the importance of undertaking a marketing research is vital for the success of producing an new product into the market. Knowing the market consumer and it’s demands is important, as this may affect the production as well as the financial side of it. How a marketing research will benefit NomNom chocolate, has been explained in this report. The stages of the research have been highlighted. Therefore, the management of NomNom are advised to consider taking up the agencies offer to conduct a marketing research, in order to guarantee successful outcomes with the new product they intend to produce into the market. The management could consider this as an investment and a way of avoiding drastic consequences that may happen if not undertaking this research. 
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