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[bookmark: _Toc159490406]Introduction
The hotel industry has increasingly embraced the concept of sustainability, in recent years. Many establishments are seeking green certifications. Because, it helps to demonstrate their commitment to environmental accountability. This trend concerns have arisen regarding greenwashing, whitewashing and green hushing etc. (Arenhart et al., 2023), Those practice of falsely is portraying an organization as environmentally friendly. This issue is particularly pertinent in some cases. It is actually shown on certifications that are based on self-reported data or lack stringent standards. Green certifications can indicate a hotel's obligation to sustainability. They must be analyzed to ensure genuineness. The Wesley Hotel must prioritize genuine environmental stewardship. It follows over token gestures to combat greenwashing. It also contributes meaningfully to global sustainability efforts (Nygaard and Silkoset, 2023).
[bookmark: _Toc159490407]

Review of The Wesley Hotel
The Wesley Hotel serves many environment friendly servicers in their hotel. The prime example of their activities is using for analyzing the complexities. They focus on surrounding green certifications in the hospitality sector.
[image: A black fence with flowers on the side of a building

Description automatically generated]
Figure 01: The Wesley Hotel (Blazkova et al., 2023).
[bookmark: _Toc159490408]Greenwashing Accusations
In the Wesley Hotel, they haven't been explicit accusations against greenwashing. This industry has faced scrutiny regarding the trustworthiness of green certifications (Nygaard and Silkoset, 2023). The Wesley's green authorizations hold up under closer examination. 
[bookmark: _Toc159490409]Potential Areas
There is an important area in where they use greenwashing mostly. Greenwashing could be interpreted is in the hotel's towel reclaim policy. Unwashed towels daily can indeed reduce water consumption. It's decisive to evaluate whether The Wesley is implementing this policy genuinely. It helps to minimize environmental impact and also merely as a token gesture of certification (Blazkova et al., 2023).
[bookmark: _Toc159490410]Self-Evaluation
The Wesley conducts self-evaluations for taking their sustainability initiatives. Many companies engage in self-assessment to their own development. Self-evaluation is helped to monitor their environmental performance (Raza et al., 2023). It also identifies areas for improvement and align with certification criteria for a hotel.
[bookmark: _Toc159490411]Reasons for Self-Evaluation
Companies are conducting self-evaluations to demonstrate their accountability. They gain insights into their operations by self-evaluations. It also tracks progress towards sustainability goals. Relying solely on self-reported data also can raise doubts for company (Felig and Goldenberg, 2023). For example, the accurateness and integrity of environmental claims.
[bookmark: _Toc159490412]Green Technology Adoption
The Wesley Hotel incorporates green technology in its operations. There are some green technologies exist in the Wesley. These are energy-efficient lighting, water-saving fixtures, and renewable energy etc. This can significantly enhance a hotel's sustainability profile (Hong et al., 2023).
[bookmark: _Toc159490413]Alternative Assessment 
The Wesley Hotel could opt for third-party audits and certifications from reputable organizations for their own assessment. These external assessments provide greater transparency for them (Adams et al., 2023). It helps to assurance of environmental performance, and also reducing the risk of greenwashing.
[bookmark: _Toc159490414]

Sustainability Theories at The Wesley Hotel
Sustainability in the hospitality industry that encompasses various theories and models. These are including greenwashing, whitewashing, and green hushing etc. (Lawrence and Mekoth, 2023). These are interconnected with the idea of Corporate Social Responsibility (CSR). The Wesley Hotel is faced many issues and challenges like many establishments. They face the challenge of balancing profitability with environmental. Social responsibility is navigating these theories and fulfilling its CSR obligations.
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Figure 02: Greenwashing (Santos et al., 2023).
[bookmark: _Toc159490415]Greenwashing
Greenwashing is a widespread singularity in many companies like hotel. It is used in when organizations falsely claim to be environmentally friendly. It attracts environmentally conscious consumers. The Wesley Hotel could manifest through overstated claims of sustainability. It is used without substantial evidence to support them. The Wesley merely implements towel reuse programs in their hotel (Santos et al., 2023). It could be accused of greenwashing without addressing more important environmental influences.
[bookmark: _Toc159490416]Whitewashing
Whitewashing involves presenting a distorted or sanitized version of reality. It is occurred to conceal negative aspects of operations. The Wesley might engage in whitewashing by downplaying for their sustainability. It is also concealing environmentally harmful practices in organization (Conner, 2023). They focused on excessive energy consumption or inadequate waste management.
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Figure 03: Green hushing (Thakur et al.,2023).
[bookmark: _Toc159490417]Green hushing
[bookmark: _Hlk159489664]Green hushing refers to organizations deliberately reducing environmental impacts as well as increasing sustainability efforts. The Wesley Hotel may engross in green hushing by failing to communicate transparently. Its sustainability initiatives are obscuring environmental performance from stakeholders to their clients or customers (Thakur et al.,2023).
[bookmark: _Toc159490418]

Corporate Social Responsibility at The Wesley Hotel
[bookmark: _Toc159490419]Rationales for CSR
Environmental Stewardship: By implementing tangible initiatives, The Wesley should prioritize environmental sustainability. These includes energy and water conservation, waste reduction, air, water and soil pollution reduction, and sustainable sourcing practices etc. (Wickham et al., 2021). This entails investing in green technologies by an organization. These are energy-efficient lighting and renewable energy systems. It helps to minimize resource consumption and carbon emissions.
Transparency and Accountability: The Wesley must uphold transparency and accountability all time. This is needed for accurately reporting its sustainability performance and progress towards goals (Wickham et al., 2021). This involves conducting regular audits and assessments. These are required for validate environmental claims and sustainability 
Practices of Ethical Business: The Wesley Hotel must adhere to ethical business practices. Their ethical business is ensured fair labor standards, respecting human rights, and promoting diversity within its workforce. They implement policies and procedures to prevent labor exploitation.
Collaboration: The Wesley should collaborate with stakeholders. Those are guests, employees, suppliers, and local authorities etc. Collaboration help to identify sustainability priorities, address concerns, and drive continuous improvement. It is happened by fostering open dialogue, and soliciting feedback (Costa and Costa, 2022). It also incorporates stakeholder perspectives into decision-making processes of the Wesley.
[bookmark: _Toc159490420]

Sustainable Tourism and Greenwashing at The Wesley Hotel
[bookmark: _Toc159490421]Benefits or advantages 
Environmental Conservation
Sustainable tourism practices are contributed to minimizing environmental impact. There are energy and water conservation, waste reduction, and ecosystem preservation etc. (Stevens and Parsley, 2023). The Wesley Hotel is also implementing green technologies and sustainable operations. It can lead to reduced resource consumption and conservation of natural habitats for organization.
Community Development
Sustainable tourism fosters community engagement to an organization. It also creates local empowerment, and socio-economic development etc. There are some initiatives should be taken for community development. These includes goods and services locally, supporting community projects, and providing employment opportunities (Hale et al., 2023). The Wesley Hotel can positively impact the livelihoods and well-being of local communities.
Enhanced Reputation
The reputation and competitiveness of tourism establishments are enhanced by sustainable tourism. The Wesley can attract environmentally aware travelers and gain a competitive edge in the market. It should follow eco-friendly accommodations and sustainability (Wang et al., 2024).
Long-term Viability
Sustainable practices ensure the long-term viability for any organization. The Wesley Hotel also can do it by protective natural resources, minimizing environmental deprivation, and supporting local communities (Wang et al., 2024).
[bookmark: _Toc159490422]Disadvantages 
Reputational Damage
Greenwashing undermines trust and credibility of any organization. It leads to reputational damage and loss of consumer confidence (Wang et al., 2024). If the Wesley Hotel is perceived insincere in sustainability claims, it also damaged its brand reputation.
Lack of Accountability
Greenwashing perpetuates a lack of accountability and transparency. It is also hindering genuine progress towards sustainability. When any organization mask environmental shortcomings with superficial initiatives they have to face some issues (Tan, 2023). If the Wesley Hotel may avoid addressing systemic issues, they also fail to meet the expectations of stakeholders or guests.
Legal and Regulatory Risks
Greenwashing may expose The Wesley Hotel to legal and regulatory risks. It is happened by including false advertising claims and consumer protection lawsuits etc. Regulators are increasingly cracking down on deceptive marketing practices. It is emphasized the importance of legitimacy and acquiescence with sustainability standards in the organization (Stevens and Parsley, 2023).
[bookmark: _Toc159490423]Contrasts with Other Establishments
Other successful corporations have verified the benefits of genuine commitment to sustainability and CSR. Those are Accor and Hilton. Accor Hotel has built a strong brand reputation by integrating environmental and social responsibility. It offers transparency and accountability in its operations and activities. Hilton hotel has embraced sustainability as a core value It sets ambitious goals to achieve zero environmental footprint. It also sets pioneering innovative solutions in sustainable manufacturing (Batabyal, 2018).
Marriott Hotel has faced severe consequences that engage in greenwashing. It has faced financial losses, legal liabilities, and reputational damage etc. The Marriott emissions scandal to manipulate emissions test results to appear environmentally friendly and eco-friendly (Korstanje et al., 2020). It led to significant financial penalties and tarnished the company's reputation. 
The importance of sincere commitment to sustainability and CSR are emphasized by comparisons with successful Hotel company. It is helped to build trust with stakeholders and driving long-term value creation. The Wesley Hotel must prioritize transparency, authenticity, and meaningful action in its activities. It helps to ensure its sustainability efforts (Cooper, 2021). These are dependable, impactful, and aligned with the expectations of environmentally conscious travelers.
[bookmark: _Toc159490424]

Analysis and recommendations 
The Wesley Hotel's sustainability initiatives and Corporate Social Responsibility (CSR) framework are analyzed in some ways. There were several sources utilized in sustainability and CSR. These is happened by academic literature, industry reports, and current trends in sustainable hospitality practices.
[bookmark: _Toc159490425]Sources Evaluation
Literature: Peer-reviewed academic journals provided a foundation of theoretical frameworks in this report. It also provided empirical studies on sustainability, CSR, and related concepts. These sources like greenwashing, whitewashing and other are contributed theoretical depth to the analysis (Tan, 2023).
Reports: Reputable organizations and industry associations reports are offered insights into current trends. It also insights best practices, and challenges facing the hospitality sector. Reports are provided real-world context in this essay (Tan, 2023). It also gives practical implications for implementing sustainability initiatives.
News Articles: News articles are used to know about sustainability efforts in the hospitality industry. It helps in the examples of greenwashing and CSR practices. It is also helped in illustrate the practical applications and implications of theoretical concepts. 
[bookmark: _Toc159490426]Information Synthesis
The synthesis of information involved integrating theoretical concepts. It includes different academic literature with real-world examples. It also used in industry insights to develop a comprehensive understanding of sustainability and CSR. This is utilized in the context of The Wesley Hotel. This process enabled the identification of key challenges, issues and opportunities etc. It also identifies the best practices for sustainable hospitality management.
Those theories are highlighted the importance of transparency, accountability, and genuine commitment to sustainability and in CSR (Van Huy et al.,2023).  Those theory also mitigate risks and building trust with stakeholders. The Wesley's sustainability practices against these theoretical frameworks and industry standards are identified areas for improvement. 
[bookmark: _Toc159490427]Recommendations 
There is some step should be taken by the Wesley Hotel for their improvement in environment sustainability and CSR.
· Improve transparency: The Wesley should prioritize transparency in its sustainability efforts. It should provide detailed information on practices, metrics, and achievements etc. (Van Huy et al.,2023).
· Pursue certifications: The Wesley should consider obtaining third-party certifications to bolster credibility. It recognized organizations with rigorous standards in their actions.
· Tangible sustainability: It should take superficial step like towel reuse. The Wesley should invest in substantive sustainability initiatives in several sectors. These should be energy and water conservation, waste reduction, and community engagement etc. (Lawrence and Mekoth, 2023).

[bookmark: _Toc159490428]Conclusion
In conclusion, The Wesley Hotel's sustainability creativities and CSR framework are simplified a comprehensive evaluation in this report. This evaluation is drawn upon theoretical concepts. These are greenwashing, whitewashing, Green hushing and CSR principles. The analysis provided actionable insights for improving the hotel's sustainability performance. The Wesley Hotel can leverage these insights to strengthen its commitment to sustainability. It also fosters participant engagement, and drive continuous improvement in environmental and social performance. The Wesley can position itself as a leader in sustainable hospitality. It also contributes positively to the broader goals of environmental management and social responsibility within the industry.
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