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How the development of media/digital media has changed over the past 10 years. (500 words)
[bookmark: _GoBack]During the past decade, the usage of mobile phones, tablets, social media and television has rapidly taken off (Mcintosh, 2010), with around 96% of three to four year olds now watching at least fifteen hours of television a week, and 63% of five to seven year olds using tablets to access media/social media online (OFCOM, 2017). Compare these to the statistics from 2008, and it is evident that children’s media usage has increased, as in 2008 there were 87% of six to eleven year olds using digital media on a daily basis, compared to 94% in 2017 (Livingstone et al., 2009). Mobile phones have been around since as early as the 1940’s, and have rapidly developed over the past ten years, with currently around 4.77 billion people owning a mobile phone across the globe (Swerdlow et al., 2011). 
Currently, the most common brand of mobile phone is the iPhone, which was first released in June 2007 by the company named Apple (Bommisetty et al., 2014). According to Cabage et al., (2013), since the release of the first iPhone in 2007, a lot has changed; for example, people have moved away from using computers and laptops, and have become more fond of using hand held devices, such as iPhones. Cabage et al., (2013) also explains that the rapid increase of social sharing such as Facebook, Twitter and Instagram is due to the creation of the iPhone, which is a quick and easy hand held device, which allows you you to gain access to social networking sites wherever you you are. 2008 was the year that brought on the competition between Apple and Samsung, as Samsung released a new mobile phone which was aimed to be faster and easier to use than an iPhone (Bommisetty et al., 2014). 
Since the release of both of these mobile devices nearly eleven years ago, there has been great competition between them which results in new ways of communication being created. Both iPhones and Androids have developed the way that individuals can have access to social media, and ways in which children and adults can stay connected, such as social networking apps, for example Facebook, texting and photo sharing (Seyler, 2010). Since 2001, Apple, Samsung, Blackberry and Motorola were a few of the first digital companies to create a mobile phone which had a camera installed, and had ways of sharing images with friends from all across the world, and in 2004, two hundred and forty six 246 million mobile phones with cameras installed were sold worldwide (Sandbye et al., 2013). 
By inventing digital media, such as iPhones and iPads, it has had a positive effect on young children in early years and primary education settings, as Lemon (2010) states it gives children the opportunities to be able to explore and see certain things much closer, such as nature, and also helps to expand the child’s natural curiosity of the world in which they live in. This coincides with Donohue (2015) as they state that as well as building on their curiosity, by allowing children to have access to digital media in the classroom, it also encourages them to ask more questions, and helps them to find the answers themselves to their questions, as the equipment is there in front of them to help them find the answers. 

Influence of celebrities/media personalities on young children’s behaviour and self-image/self-esteem. (1,500 words)
Currently, children as young as three years old have ways of gaining access to media, such as television, iPads, phones, and social networking sites. It is estimated that 71% of three to four year olds use a tablet to go online, and 79% of five to seven year olds go online for nearly nine and a half hours a week (OFCOM, 2017). Whilst using these types of devices, children are able to gain access to different social networking sites, such as Instagram, Facebook, Snapchat and YouTube, where they can view profiles, photos and videos of different media personalities. However, Dohnt et al., (2006) believes that these celebrities and media personalities can have a negative effect on young children’s self-image/self-esteem, as children as young as six years old can develop the desire for thinness, and they can become dissatisfied with their own bodies, resulting in them wanting to diet, which they suggest is due to young children having access to social media. 
The media has a reputation for impacting the way that young children perceive themselves, especially females (Perloff, 2014). After conducting a study in 2017, focusing on the impacts that social media has on young females and males, Tatangelo et al., (2017) discovered that appearance-related comparisons were far more common in females than males, and therefore suggesting that media has more of an influence on girls than boys in the context of appearance. However, not only did the study prove that celebrities and social personalities have a negative impact on young girls set-esteem and self-image, it also had an opposite effect on boys and discovered that young boys can benefit from these personalities, as they are far more inspired by them and feel positive emotions, for example young boys being inspired by sports personalities, whereas the girls felt negative emotions, such as feeling as though they need to look like the images on these social networking sites (Tatangelo et al., 2017). 
Perloff (2014) states that media has the power of portraying edited and unrealistic photographs of female beauty, for example editing an image of a celebrity to make them look slimmer than what they are, which may lead to children becoming dissatisfied with their bodies. This relates to the Cultivation theory, which was created by George Gerbner in 1976, and talks about how the media impacts on children’s day to day lives by painting unrealistic images of the world, and makes children believe that certain situations are worse than what they are (Saefudin et al., 2007). Gerbner believed that exposing children to media does not change their behaviour, for example making them behave in an aggressive way, instead it takes what the children already know and exaggerates it by using stereotypical images and stories, and propaganda (Chandler et al., 2011). 
, and Perloff (2014) believes that media it is a key predictor of eating disorders. In the United Kingdom there are over 1.25 million people who suffer from an eating disorder, and children as young as six years old can develop an eating disorder. According to Dohnt et al., (2006), not only are these children unhappy about their appearance, they have also tried to diet at least once in their life, and this is reinforced by a number of different mechanisms, one being media. However, these studies were created in 2006, when media usage was a lot lower, and when apps such as Twitter and Facebook had not long launched and  had only just opened up to the public, therefore since these studies were created, there may be more children who are influenced negatively by social media apps. According to OFCOM (2017), 79% of five to seven year olds go online for nearly nine and a half hours a week, and 63% of those children use a tablet to go online, compared to 35% of children accessing the internet every day in 2006 (Office for National Statistics, 2018). 
However, other studies do not blame social media for children wanting to change their appearance, instead they suggest that children’s parents are the ones who largely influence the children’s perceptions of themselves. Rodgers et al., (2017) state that recent research has begun to focus on how parents, mothers in particular, are influencing their five to eight year old daughters, and state that the reasoning for children’s low self-esteem and self-image is because the mothers are becoming more self-obsessed and worry about their appearance more oftenoften worry about their appearance. According to Reel (2013), young children tend to compare themselves and try to model their same sex parent, for example a daughter modelling their mother, and son modelling their farther, and Reel (2013) also states that parents who suffer from an eating disorder can have an influence on their children through their attitudes towards the children’s eating habits, shape and weight. In 20001999, Agras et al., (2000) conducted a study with forty one mothers who suffer from an eating disorder, and one hundred and fifty three mothers without a history of any eating disorders, and discovered that mothers who suffer from eating disorders tend to be more paranoid and worried about their daughter’s weight from as young as two years old. Along with other studies, Agras et al., (2000)’s study proved proved that children who have a mother with an eating disorder either tend to be skinnier than those children who’s parents do not have an eating disorder, or they are get overfed by their mother as they believe that it is important for the child’s health and is a way of demonstrating good parenting; and the childis children will then learn the behaviours of their mothers, and believe that it is the norm to behave in such way.
This relates to Bandura’s social learning theory, which believes that many individuals learn from one another, through observation, imitating, and modeling each other (Mei-Fang et al., 2015), however this may be because not only are the children feeling pressure from social media, but so are the adults. Therefore Mei-Fang et al., (2015) suggests that if the parents are being influenced by what they see on social media, and start calling themselves ‘fat’ or ‘ugly’ when they look in the mirror, the chances are the child will also imitate that behavior when they look in the mirror themselves.
Despite what authors such as Mei-Fang et al., (2015) and Rodgers et al., (2017) believe, McCombs and Shaw (1972) created the Agenda-Setting Theory, which emphasises that the mass media does not portray the realities of life, instead it takes information and exaggerates and emphasises it in order for it to capture the attention of the public; for example, fashion magazines may have done a photoshoot with a celebrity or media personality, and instead of publishing the original photos, they edit the images to make the individual look slimmer, fresher faced and abolishes all imperfections in order for the magazine to look more appealing to the consumers. 
However, not all celebrities and media personalities have negative effects on young children, in fact many celebrities and online shopping websites who post photos are now showing the non-airbrushed photos of themselves or others to show children and adults that many photos online are manipulated, and to show them what ‘normal’ looks like; for example, the online shopping site ‘Missguided’ is one of the first websites that introduced the unretouched campaign, where they do not retouch, edit or airbrush the images of models on their site (Independent, 2017). The British All Party Parliamentary Group on Body Image (2012) created a social policy, where the websites are to put labels on images which are airbrushed by putting a disclaimer to notify consumers that the company has digitally altered the image, which Paraskeva et al., (2017) suggests will help to reduce the amount of people who suffer the negative effects of being exposed to unrealistic pictures of people, as they are made aware that it is not natural and they should not compare their appearance to these images. 
Media has a big impact on the way children perceive themselves, and the way they behave, therefore it is important that these children have positive role models online that they can learn positively from (Gooselink, 2011). For example, in 2013 the well-known pop singer Jessie J announced online that she was to shave her hair and donate the hair to the Little Princess Trust, which is a charity that supports children and teenagers who have cancer and are about to lose their hair due to chemotherapy (Little Princess Trust, 2013). This resulted in an increase of young children cutting their hair and donating it to the The Little Princess Trust, as Jessie J was a role model to these young boys and girls. 

Role of parents/carers in safeguarding children from the dangers linked to media. (1,000 words)
Over the years the amount of children who own different types of media equipment has increased, and so have the concerns around their safety when they are online (Chambers, 2016), therefore it is the child’s parents/carers or practitioners caring for that child’s role to prevent them from the dangers linked to media (Gulf News, 2015), such as talking to strangers, cyberbullying and having access to websites that are not suitable for their age, such as ones that contain violent content (Hasebrink et al., 2009). However, Willett (2015) states that  because there is an increase of children who have media equipment in their own bedrooms, and that the children are more proficient in certain areas of technology, the parents/carers feel as though they have a lack of control about when the children can have access to these equipment’s and how they are using them. However, parents/carers still play a vital role in keeping children safe online, and there are many ways in which they can do this effectively. 
The NSPCC (2017) have created eight different tips on how parents/carers can help to keep children safe when online:
1. Read the manual
2. Be app aware
3. Consider buying brands – Young (2014) states that sometimes by buying expensive brands, it is likely to offer the consumer with greater security for that device, therefore the cheaper option is not always the safest. 
4. Parental controls – All parents/carers and professionals are able to put on parental controls on to their media devices, such as a computer/laptop, which prevents the children from being involved with people they do not know, and unsuitable websites (Zihtec, 2006). 
5. Check your connections are safe – According to the NSPCC (2017), when it comes to protecting children online, it is important that the practitioner or parent/carer ensures that they have up to date protection on their devices, which ensures that the connections are safe.
6. Password protection – NSPCC (2017) suggests that adults use passwords on the devices that the children are using, such as televisions and tablets to ensure that children can only watch certain programmes or videos when they have consent from their parents, and to ensure that children are not at risk of exploring programmes or videos that are not suitable for their age.
7. Talk about online safety - According to Megele (2017), parents/carers should start to discuss the importance of online safety with the child when they are at a young age, to ensure that they are aware of the risks and what they look like before they start to use media more regularly as they grow up; for example, talking to the child about ‘stranger danger’ and how they could be talking to someone different to what they thought. 
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		(OFCOM, 2017)
This diagram shows the percentage of children who have said they have been given advice and information on how to safely use the internet, and from whom or where they have received that information. Therefore, this diagram shows that websites, or TV/radio programmes do not promote the dangers of the internet and does not provide information to children about how to keep safe whilst using these types of digital media, therefore it puts more of an emphasis on the importance of parents/carers providing them with that information as they are not provided by the media. 
8. Ask the NSPCC for advice – The NSPCC (2017) state that they offer an online introductory course, which is available for anyone who works with or has their own children. It aims to help parents/carers and professional gain the important skills they need to protect the children in a confident and appropriate way. The course costs £30 and is approximately 3.5 hours of online training. During the course, the parents/carers or professionals will learn how children use the internet, the risks that are available for children, the unsuitable content that is online, radicalisation and extremism from the internet, sexting and sharing photos, and bullying. 
However, it is not always as simple as what the NSPCC (2017) states, in fact many parents and practitioners find it difficult to keep the children safe whilst online, as Lewix (2014) states that children are born into a digital world, where they are self-taught about technology, such as iPads, tablets and mobile phones, and where most of the time the children know more about technology and the media than their parents do, making it difficult for the adults to outsmart the children by putting child protection locks on the devices, as some children may know how to work around the locks, or turn them off and access inappropriate websites. 
In order for practitioners to be able to protect children against the dangers of technology whilst in the setting, they must have a certain degree of knowledge on the subject (Howard et al., 2015), however Buabeng-Andoh (2012) states that many teachers and practitioners working with children are not able to confidently protect the children whilst they use technology, such as tablets in the classroom; the reasoning being practitioners having anxiety, lack of confidence, and competence, and lack of teacher training on the subject. Kwon (2014) conducted a study on one hundred and twenty eight primary school teachers, which studied the lack of knowledge they have on technology and how to implement it in the classroom. By using a qualitative type of study, Kwon (2014) discovered that the majority of the teachers who were involved in the study told researchers that they felt they did not have enough knowledge and skills to be able to teach children about technology, and are not confident enough to incorporate a certain type of technology, such as tablets, into the curriculum. Therefore, this shows that there needs to be more focus on educating practitioners, parents/carers on technology and how to ensure it is safe for children to use, such as allowing practitioners of a setting to take part in the NSPCC media course to help build on the practitioners knowledge on technology safety with children. 
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