Advertisement Analysis

[image: ][footnoteRef:1] The Guinness advertisement presented is brief and simple, relying on the humorous nature of the wording “Good things come to those who wait” and the froth of the pint representing a crown while being paired with the date 6 May 2023. With the date mentioned being the coronation of King Charles the Third, the tone of voice applied to this advertisement is humourous when applied to the context of the age at which King Charles was coronated being aged 74, this follows the reputation of Guinness as being a company that uses humour within their advertisement in order to make their advertisements stand out against competitors by utilising the sense of humour of their consumers. The advertisement is also topical due to the immense media coverage of the coronation of King Charles the Third as it was seen by many as a once in a lifetime event. It is my belief that the tone which was primarily used within this advertisement was fitting for this brand as it utilises their reputation being a humourous brand in regard to how it presents itself as well as targeting its relevance to a historical moment within Britain’s history and an excuse for the people to get drunk. [1:  https://www.adsoftheworld.com/campaigns/charles-good-things-come-to-those-who-wait ] 
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[footnoteRef:2] The next advertisement to look at is Heineken’s “written in the stars” advertisement campaign was for the Heineken Champions Cup Final hosted in Dublin, Ireland.  The Dutch brand played on its own logo for its advertising, by using the red five pointed star they not only present speculation that the winners of the Heineken Cup will be written in the stars but also using their reed star in a five star arrangement it could be letting the consumer that either the Rugby game or the brand itself is worthy of five stars when put onto the most common rating system. It is my belief that the tone used is more casual than chatty as instead of being directed to one person it decides to rather give a question to the consumers and the answer left up to the discretion of its audience.  [2:  https://www.adsoftheworld.com/campaigns/written-in-the-stars-55d45a4b-027e-4b64-9e60-408d5111dfe9 ] 


The third advertisement presented comes from Lynx[footnoteRef:3], a brand with a promiscuous history when it comes to its advertisement, with its special Xbox Edition brand and campaign it made an attempt to remove itself with its risqué history. The range was given the tagline “Now, powering up can be as simple as a quick spray before you head out the door.”, the bottles themselves were advertised with the phrase “Lift your game”. This move made Lynx no longer the brand that had a NSFW (Not Safe For Work) relationship with its advertising and finding a newer market with the community of gamers. Although the advertisement provided was done through a news site, the advertisement itself has a more informative tone of voice rather when compared to others as it aims to inform the viewer of its new products and its new audience.  [3:  Lynx releases special edition Xbox deodorant, The Irish News, https://www.irishnews.com/magazine/daily/2019/06/07/news/lynx-releases-special-edition-xbox-deodorant-1636973/ ] 


Direct Advertisement – Gillette
Are you tired of shaving taking too long and leaving you with irritated skin? Then you need the Gillette Mach 3 its 3 blades make for a quicker and more precise shave and its lubrication strip reduces irritation of the skin while shaving and after as well as its built-in skin guard. Gillette – the best you can get.

Indirect, Slice of Life Advertisement – Gillette 
Presented would be a person with razor irritation around the neck area and visibly showing that it is taking them a while to become clean shaven, they are then presented with the Gillette razor and shave faster and without irritation at the shaved areas, added with the tagline Gillette – The best anyone can get.
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