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                                     Enterprise Learning & Development Passport

Introduction
The purpose of this Enterprise Learning & Development Passport is to reflect on my entrepreneurial journey throughout the development of my business idea, Blossom & Breathe Retreats. The business was designed as a luxury Pilates and wellness retreat company offering experiences that combine fitness, mindfulness and travel in destinations such as Bali, Iceland and the Amalfi Coast. Developing this concept required me to apply creativity, research, business planning and presentation skills whilst considering the realities of launching a business within the tourism industry. Throughout the module I have developed a stronger understanding of entrepreneurship and have gained confidence in my own abilities. This reflection evaluates my learning by applying the EntreComp Framework (See Appendix A) alongside other reflective learning theories including Kolb's Experiential Learning Cycle and Gibbs' Reflective Cycle.

Entrepreneurial Development 
At the beginning of the module, I had a passion for travel, health and wellbeing but limited knowledge of how to transform these interests into a viable business. Through market research and idea generation activities, I identified a growing demand for wellness tourism and recognised an opportunity to create a business that combined luxury travel with Pilates, yoga and mindfulness experiences. This enabled me to develop Blossom & Breathe Retreats into a concept that responded to current consumer trends while offering a unique selling point.
The EntreComp Framework highlights the importance of recognising opportunities, creativity and taking initiative as key entrepreneurial competencies (Bacigalupo et al., 2016). Looking back, I believe these competencies developed considerably throughout the project. Rather than creating another standard holiday company, I designed themed retreats with carefully selected destinations, signature excursions and personalised wellness experiences. This required creative thinking as well as an understanding of customer needs as well as current market trends (Phocusright, section 1). 
The financial planning aspect of the project also developed my commercial awareness. Before this module I had little experience of forecasting costs or revenue. Producing financial projections encouraged me to think realistically about pricing, operational costs and profitability rather than focusing solely on the creative aspects of the business. This strengthened my ability to make informed business decisions based on evidence rather than assumptions.

Reflection on the Enterprise Journey
Kolb's (1984) Experiential Learning Cycle suggests that learning occurs through four stages: concrete experience, reflective observation, abstract conceptualisation and active experimentation. I experienced each of these stages whilst completing my enterprise project.
The concrete experience involved researching the wellness tourism market and developing the initial business concept. During the reflective observation stage, I regularly evaluated whether my ideas were realistic, competitive and financially viable. Feedback from lectures and class discussions encouraged me to reconsider certain elements of the business, including pricing, customer profiles and operational logistics. Rather than viewing this feedback negatively, it became an opportunity to strengthen the overall business concept. 
The abstract conceptualisation stage involved applying entrepreneurial theories and business planning techniques to improve the business model. For example, competitor analysis, customer segmentation and marketing strategy enabled me to identify gaps within the market and justify my business decisions. Finally, active experimentation occurred during the preparation and delivery of my business pitch. Presenting the concept required me to communicate professionally, defend my decisions and answer questions confidently, simulating a real investment pitch.
Gibbs' Reflective Cycle (1988) also helps evaluate this experience. Initially, I felt nervous about presenting a business idea that was personally meaningful to me. However, after completing the presentation I felt proud of how professionally the concept was communicated. One of the strongest aspects of the pitch was the visual branding and clear link between current wellness tourism trends and the proposed business. If I were to complete the project again, I would spend additional time developing more detailed financial forecasting and contingency planning to increase investor confidence further.

Professional Development
This project has contributed significantly to my personal and professional development. One of the greatest improvements has been my confidence. Presenting my business idea to an audience required me to communicate persuasively and demonstrate belief in my own concept. These presentation skills will be valuable throughout my future career within the tourism and events industry.
The project also strengthened my research abilities. Rather than relying on personal opinion, I learned to support business decisions with academic literature, market reports and industry statistics. This improved my critical thinking and ability to justify recommendations using evidence.
In addition, I developed greater resilience and adaptability. Throughout the planning process I frequently refined ideas after receiving feedback or discovering new research. I realised that entrepreneurship is rarely a linear process and that successful entrepreneurs must be willing to adapt their ideas in response to changing circumstances (ASBTDC).This experience has encouraged me to become more open-minded and reflective when approaching future projects.
Overall, I believe I have strengthened several EntreComp competencies, including creativity, planning and management, self-awareness, communication and learning through experience. These transferable skills will not only support future entrepreneurial ambitions but will also improve my employability within the tourism and hospitality industries.
Conclusion
Developing Blossom & Breathe Retreats has been one of the most valuable learning experiences within my degree. The project allowed me to combine my personal interests with academic theory while developing practical entrepreneurial skills. Through reflection using the EntreComp Framework and experiential learning models, I recognise significant growth in my confidence, business awareness, communication and problem-solving abilities. Although there are areas that could be developed further, particularly financial planning and long-term business strategy, the experience has strengthened my entrepreneurial mindset and provided valuable skills that I will continue to apply throughout my future career.

Appendix A – Entre Comp Framework Visual
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