	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	Marius Marcu
	Student Name
	2526515

	

	Website Chosen 
	https://www.yogareading.co.uk/

	Insert hyperlink to website
	

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The time to load in not the best of the page. Comparative with the other websites
the time to load it is a negative point for the website and can brig a lot of minuses in the future to a professional evaluation. This is something that need to be urgently improved for a good evaluation.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
It does not have too many sub-pages which makes it easy to use. This is a plus for the page because can be used very easy of all age categories and the web- site is organised in very easy and simple way to be understood and usable. All the subpages are just a click away.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, it can be done, and can be done very easy, just click ON EVENTS and there you will find it a lot of choices starting from Months, Day and name of the instructors. Again, we run into the same problem very slow loading time. The next page is not very good organised and is very ay will say exaggerate explicit.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Looks like the first problem to be sorted out of this website is the time of loading which is very slow and can become very annoying. Another problem which should be resolved an is makes the using of the site a bite mor easy to manage is to simplify the sub-pages making them mor easy to understand, too many information together can make you louse your self.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Yes, there are a few differences between them. The illustrations of the page on the PC is more explicit then on the phone, but again we find the same problem in both of the devices loading time is it very poor .

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Firstly, on this website we don’t have VIEDO to explain about the courses and what they are doing there to help understand if it is what we are looking for. The colours are very good. The imagines are very cline and clear but is always place for better.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not have a chat tool made to contact any of the coaches, or if it is made, I could not find, which again is bad because such a chat would give you the possibility to do a certain type of questions related to the courses and get a real time answer.



	Question 2d – How effective are the social media links on the website?


	Answer: 
The links are very effective because most all of them have a very good and well description of the DATE, TIME, THEACHER, COURS, COSTS and LOCATION also TEACHERS and a lot of other information, which is it very important. It makes the clients understand more easily and quickly what they need.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
They look having o very clear description of about all the services they are offering to the customers. They are very precises in TIMING and DATE, LOCSTION and COST. Some of the courses they come provide with the video to do clients to understand about courses beater. Ye the services offered are very clear and well described to the customers


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Ther is a section with TESTIMONIALS where thoughts an opinion from the students. Also, you can leave your one testimonial there about your experience but no more. They are not well defined over time and date some of them seem not to be real due to the absence of NAME DATE etc. Yes they are look to be not very good updated sems to be very old.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The website looks like to offer you a very posh and hay quality services due to the clean and simple presentation. Cheerfully locking at it and examining in detail you can find out a lot of good deal and nice offers which makes it very affordable. The reason to use or to recommend to the family is the services and the simplicity which the course descriptions and their costs are explained, which also seem to be very well and honestly outlined.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. yoga classes online

	
	2. guided meditation

	
	3. relaxation and mindfulness

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No does not come out the company’s website when tape the tree words and it doesn't appear in the top 10 either. To aper in top’10 you need to tape the full name Ex: Yoga Reading just then come out in the first ten.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, certainly, because the modern world is based on technology, the internet, and websites. Also, AI is a great modern discovery that can gather all the experience and knowledge from websites. In conclusion, websites are at the foundation of modern technology and are very useful due to their diversity and rich content of helpful information for everyone, and at the same time, they are very easy to access. That’s way websites have a fatal relevance for modern UK business and for his development. Website are the base of future of the modern business


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
From everything I have analysed so far on the website, my first recommendation would be to improve the loading time because it is very slow and over time it can become very annoying and would be a minus of the website. The reviews on this website look very outdated and not upgraded, this is another minus. It needs to be worked on and things such as the date, time, or even the name of the person who leaves it should be added also the. These are two of the recommendations that should be made urgently for an improvement of the website.
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