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Globalization has heightened the significance of effective international business communication, particularly in the Asia-Pacific region, which dominates the global apparel market. This paper examines the critical role of communication, culture, and etiquette in cross-cultural business interactions, emphasizing the unique challenges and competencies required for success in Asian contexts. It underscores the necessity of integrating language proficiency with cultural awareness to enhance productivity and collaboration in multinational organizations. Drawing on frameworks such as Hofstede’s cultural dimensions, the study explores the influence of factors like power distance, individualism versus collectivism, and long- versus short-term orientation on workplace dynamics, decision-making, and conflict resolution. Furthermore, it highlights the fluid and evolving nature of cultural constructs, advocating for adaptability and critical evaluation of traditional models. Etiquette is presented as a cornerstone for building trust and fostering long-term relationships, which are vital in dynamic global markets. The study concludes by emphasizing the need for intercultural communication training, the recognition of emotional and cognitive barriers, and the cultivation of cultural intelligence as key strategies for navigating the complexities of globalization. These insights aim to equip businesses with the tools to develop meaningful, sustainable partnerships in the competitive international landscapeShould contain a few academic references. 
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1. [bookmark: _Toc184767130]Introduction
The prospects of a boundaryless world brought about by globalisation make cross-cultural and international business communication ever more necessary. Asia is expected to account for an important part of the globalisation process of the apparel industry. A report by MarketLine (2022) shows that in 2021, the apparel market in Asia-Pacific was valued at $593,271.5 million, accounting for the largest part of the worldwide apparel market at 40%. The report also indicates the Asia-Pacific market is expected to be worth $818,347.9 million, with a 38% rise from 2021 to 2026. Considering this increasing trend of a shift to Asia in global trade patterns, it is crucial to concentrate on Asia to get a current grasp of business communication in international settings.
Based on these facts, this paper aims to determine the primary challenges that might impact communication in business interactions from Asian perspectives and relevant skills and competencies required. This article starts from the fact that most international company activities revolve around communication (Szkudlarek et al., 2020). However, language competency by itself does not ensure the effectiveness of a global business interaction since communication is implicit in both the language and the cultural setting in which it takes place. According to Huang, Tu, and Xie (2024), effective intercultural communication competency and cultural awareness at the individual and team levels positively correlate with employees' productivity in a multinational firm. Furthermore, we argue that developing intercultural business connections in cross-border contexts requires a natural capacity to recognise and interpret cultural variations and to adjust appropriately (Couper et al., 2020), which demonstrates how international business etiquette has grown increasingly intricate and, as a result, illustrates the value of trust in international business.
2. [bookmark: _Toc184767131]Main Findings
This study aims to explain international business communication in three key aspects: communication, culture, and etiquette. From the outset, it should be stressed that none of these factors function in isolation; rather, they are complementary and have a causation relationship. Also, we do not want to apply a stereotype to a given group; instead, this paper aims to uncover behaviours that regulate interaction in commercial settings, where people are continuously influenced by and, at the same time, shape their own culture as members of society (Minkov and Kaasa, 2022).
[bookmark: _Toc184767132]2.1 Communication in Multinational Business
Communication can be understood as the act of sharing or making common information between individuals or groups (Brinberg and Lydon-Staley, 2023). It refers to any method that may be used to convey the idea that is in one's head to another. The Academic research conducted by Brinberg and Lydon-Staley (2023) distinguishes between several forms of communication, such as expressional, persuasive, and informational forms, each of which has a specific function in message delivery. Moreover, communication is more than just the exchange of information, it also entails intricate exchanges that have a big influence on interpersonal relationships and how organizations function. According to Szkudlarek et al. (2020), many foreign company activities revolve around communication. Based on Verhoeven and Madsen's (2022) Active Employee Communication Roles Framework, communication is essential to the formation, administration, and liquidation of international organisations. It facilitates daily operating activities, including innovation, market research, knowledge sharing, relationship building and deal negotiation. Effective communication, for instance, has been connected in International Business research to activities like international joint ventures (Li, 2023), corporation learning flows (Wiewiora, Chang and Smidt, 2020), as well as corporate sustainability (Jiménez et al., 2023). It is recognized that most creatures of life, if not all of them, communicate in some way.
 However, any type of communication, irrespective of the recipient's identity, can result in miscommunication. Cultural differences, specifically, could seriously increase the likelihood of misunderstandings in cross-cultural relations.  For example, in the context of global software development, subsidiaries that are geographically divided and culturally different encounter problems because of cognitive distance. The study by Sangwan, Jablokow and DeFranco (2020) emphasises how disparities in cognitive styles could lead to miscommunications, affecting team morale and productivity as what could be considered revolting in some cultures is the standard in others. Different techniques for solving problems among those who work together are linked to this cognitive gap, such as effective communication, emotional intelligence, diversity awareness, intercultural competence, and cultural intelligence, all of which can be further developed through targeted training and practice (Smallwood, 2020). Developing communication skills that respect and recognise the obvious cultural variations between both parties is the key factor in international business communication. To address the above question related to miscommunication, it can be said that a business operating in a foreign market must communicate clearly and effectively to preserve the company’s benefits, while also modifying and tailoring its ways of communication which may be impacted by their cultural background. Thus, cross-cultural communication is becoming progressively essential to the functioning of multinational companies.
[bookmark: _Toc184767133]2.2 Understanding Culture
Culture is a phrase that is generally complicated to explain. Culture is a communal phenomenon, Hofstede defines culture as the culmination of the hidden rules of the community, which include the shared mental training that sets members of one group or category apart from another (Hofstede et al., 2010). In narrow terms, culture a characteristic of civilization, specifically referring to the works of literature, the arts, science, economy, and other fields that are the result of this refining. According to Jackson (2020), culture is seen as transcending these understandings and involving patterns of behaviour, illustrations, merchandise, and traditions. People gradually create a culture, and as a group, they follow the customs that are deemed appropriate by the community. It is stated that societies and cultures are changing. As time passed, behaviour that is regarded as a societal standard today could be the opposite. Navigating through so many different cultures would be challenging because each one is distinct in its way. The globe may be categorised based on six cultural aspects: power distance index, individualism versus collectivism, uncertainty avoidance index, versus femininity, long versus short-term orientation, and indulgence versus restraint (Hofstede et al., 2010). If businesses can comprehend these, they will be able to easily identify the key elements in every culture.
One important cultural factor is the power distance index, which shows how much hierarchies are respected in a culture where less powerful people defer to more powerful ones. According to the study by Sumpter et al. (2023) that looked at the efficacy of vicarious empowerment for high power distance workers, empowerment may be attained by normalizing empowered behaviours. For example, instead of directly asking all employees to contribute ideas, the company can empower a mid-level manager to take the lead in decision-making workshops. This study, which included a number of participants from several nations, discovered that many candidates from Asia tend to prefer hierarchical structures and would have better unit performance moderated by high power distance index. In the context of corporate performance, research conducted in Jordan (Aleqedat et al., 2024) examined the effect of power distance on financial sector enterprises. The results showed that corporate performance was not significantly impacted by smaller power distance, indicating that the link between organisational outcomes and cultural characteristics may fluctuate depending on the setting. So, even if Hofstede's model offers a fundamental comprehension of cultural aspects, businesses should emphasise the necessity of critically assessing its validity and suitability for use in modern settings.
The discourse surrounding individualism and collectivism also evolved significantly, revealing complexities that challenge traditional binary distinctions. A large-scale investigation by Lomas et al. (2023) utilising data from the 2020 Gallup World Poll revealed unexpected findings regarding self-care and self-orientation across cultures. Contrary to anticipated patterns, individuals in Eastern cultures reported higher self-care than those in Western cultures, while self-orientation was indeed higher in the West. These results suggest that the constructs of individualism and collectivism may be more intricate than previously understood, challenging common cross-cultural generalisations. Research indicates that individualism and collectivism are not merely oppositional constructs; rather, they may be orthogonal dimensions. In 2023, a study by conducted Heydari et al. identified two distinct dimensions: individualism versus authoritarianism and active collectivism versus withdrawal from group involvement, suggesting that authoritarianism is more closely aligned with individualism than with collectivism. The exploration of individualism and collectivism reveals a multifaceted landscape that necessitates a revaluation of established dichotomies, emphasizing the importance of context and cultural diversity in understanding these constructs.
The uncertainty avoidance index is a cultural dimension that reflects the extent to which individuals in a society feel uncomfortable with risk. The study by Yi (2021) revisits Hofstede's uncertainty-avoidance dimension, emphasising the need to reassess its validity in light of contemporary social, cultural, and commercial interrelationships. The research involved a questionnaire distributed to organisational members in Singapore, France, Japan and the U.K., revealing that cultural differences persist and have become more complex since the dimension's introduction. Specifically, uncertainty avoidance in Asia is complex, varying across regions and influenced by a mix of traditional values and modernizing forces. Similarly, a critical examination of Hofstede's uncertainty avoidance index by Delvecchio et al. (2023) suggests that the aggregation of variables used to define this dimension lacks internal construct consistency, questioning its applicability in international marketing contexts. Results suggest that future studies should consider additional factors such as education, age, and intercultural contacts to better understand cultural variability related to uncertainty avoidance.
Masculinity and femininity are cultural constructs that define the behaviors, attributes, and roles typically associated with conventional qualities like competition which are often associated with men being appreciated more. Masculinity often emphasizes traits like strength, assertiveness, independence, and competitiveness, while femininity is commonly linked to qualities such as empathy, nurturing, sensitivity, and cooperation. These traits, however, are not inherently tied to biological sex but are shaped by societal expectations and norms, which vary across cultures and historical periods (Minkov and Kaasa, 2021). While traditionally seen as opposing forces, modern perspectives increasingly view masculinity and femininity as fluid and complementary, allowing individuals to express traits from both spectrums regardless of gender. Dynamic gender stereotypes were also investigated in Ghana, where participants noted an increase in masculine traits among women and feminine traits among men over time (Gannouni and Ramboarison-Lalao, 2019). The intricate relationship between masculinity and femininity, which is impacted by local, interpersonal, and religious factors, shows that these concepts are not universally defined but rather moulded by the contexts in which people live.
Long- versus short-term orientation is a significant dimension of national culture that influences various aspects of societal values and behaviors, which reflects how different cultures prioritise immediate results versus long-term planning and perseverance (Alipour, 2021).  The influence of long-term orientation is evident in conflict management styles within specific cultural contexts. For instance, a study focusing on Chinese cultural orientations found that high power distance and long-term orientation significantly affect how disputes are resolved in the construction industry. The preference for administrative routes in conflict resolution among Taiwanese-Chinese engineers can be partially attributed to these cultural orientations (Lee Park and Paiva, 2018). The implications of this dimension underscore the necessity for managers and practitioners to consider cultural contexts when developing strategies and practices in a globalised environment.
Hence, Hofstede's model of national cultural dimensions has faced various criticisms that highlight its limitations and shortcomings. One significant critique by Dimitrov (2018) is the oversimplification of cultural differences, which can lead to a static understanding of culture rather than recognising its dynamic nature. This static view is particularly problematic in educational settings, where cultural contexts are fluid and multifaceted. However, having a long-term relationship can help build trust and lead to successful business transactions repeated for many years. 
[bookmark: _Toc184767134]2.3 Understanding Etiquette
Building relationships is essential in various contexts, particularly in business and personal well-being. In the realm of business, fostering strong relationships beyond mere transactional interactions can significantly enhance customer trust and loyalty. A focus on the emotional aspects of relationships can lead to a more profound connection with customers, which is crucial in rapidly changing markets. This approach emphasizes the importance of understanding customer needs and ensuring their safety and satisfaction, thereby promoting a brand's value beyond its products. In personal contexts, the quality of relationships has been shown to impact emotional well-being, particularly among older adults. Research indicates that relationship strain can adversely affect happiness and increase depressive symptoms and loneliness. The presence of social connectedness—characterized by factors such as closeness, communication frequency, and social network size—can moderate these negative effects, suggesting that strong social ties are vital for emotional health Furthermore, the significance of social support varies by relationship status, with unpartnered older adults benefiting more from social connections compared to those who are married or cohabiting.
	One significant aspect of fostering trust is the recognition of key elements that contribute to its development. In the context of high-performance building projects, elements such as team composition, shared interests, management support, and joint problem-solving have been identified as critical for establishing trust among team members. These factors facilitate reliance on each other's expertise and promote interdependent work towards common goals.

[bookmark: _Toc184767135]3. Conclusions
In conclusion, the intricacies of international business communication highlight the vital need for an integrated understanding of communication, culture, and etiquette in global contexts. The increasing prominence of Asia in international trade underscores the necessity for businesses to prioritize intercultural competencies and cultural awareness. Effective communication extends beyond language proficiency; it requires the ability to navigate diverse cultural landscapes, adapt to varying norms, and address potential sources of miscommunication. Cultural dimensions such as power distance, individualism versus collectivism, and long- versus short-term orientation significantly influence workplace interactions, decision-making, and conflict resolution. Recognizing and respecting these differences fosters mutual understanding, collaboration, and trust.
Equally essential is the role of etiquette in building strong relationships that transcend transactional business interactions. Relationship-building, rooted in trust and emotional connections, enhances customer loyalty and strengthens partnerships, particularly in dynamic global markets. Additionally, Hofstede’s cultural dimensions and modern critiques remind us that culture is not static but dynamic, requiring businesses to adopt a flexible and critical approach to its application. By cultivating cultural intelligence and emphasizing adaptability, businesses can effectively manage diverse teams and establish meaningful, long-term global relationships. This holistic approach is crucial for navigating the complexities of globalisation and sustaining success in a competitive international marketplace.


[bookmark: _Toc184767136]4. Recommendations
Effective cross-cultural communication is essential in today's globalized environment, where individuals from diverse cultural backgrounds frequently interact. One key aspect is the development of communication competencies that respect and appreciate cultural differences. This involves understanding how messages are packaged and interpreted across cultures, which can significantly reduce miscommunication and misunderstandings. 
Moreover, addressing affective barriers in intercultural communication is vital. These barriers can lead to conflicts if not properly understood. Strategies to enhance cross-cultural competence include recognizing emotional responses and developing effective communication strategies that consider these barriers.
Training programs can also play a significant role in improving cross-cultural interactions. Modules designed for various sectors, such as business and education, provide structured content and methods for delivering cross-cultural training. These programs emphasize the importance of understanding individual and collective cultural differences, which can facilitate better cooperation and communication.
Overall,  fostering effective cross-cultural communication requires a multifaceted approach that includes developing cultural competencies, addressing emotional barriers, and engaging in structured training programs. These strategies can help create a more effective and respectful communication environment across diverse cultural contexts.
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