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[bookmark: _Toc145317767]1. Introduction
	Digital and technological pedagogies have a significant impact on value creation and creativity. In health and social care domain, innovation and creativity has become increasingly important in order to meet the demands and needs of the customers through provision of high quality and cost-effective care services that can be accessed easily and can accomplish the satisfaction of the end consumer (Jones et al., 2019). Based on this notion, the current assignment highlights the key learning factors gained through online eLearning material obtained from “Changemakers: Creativity and Value Creation” module. In essence, the assignment delves into four important topic areas from each of the four unit to reflect my personal journey.

[bookmark: _Toc145317768]2. Unit 1 – How Innovation Changes the World
Reflecting on my journey of learning about how innovation changes the world, I find myself deeply inspired by the multifaceted impact it has on society and our collective future. Through this exploration, I now have a deeper understanding of the dynamics involved in introducing innovation, its profound impact on society, its role in shaping the future, and the complex relationship between creativity and society thanks to this investigation. Healthcare innovation has completely changed how we access and receive medical care. For instance, telemedicine has changed the game by enabling patients to consult with medical professionals from the convenience of their homes. 
As I started on this journey, I understood that innovation is a deliberate process rather than an isolated occurrence. It involves identifying needs, imagining potential outcomes, and taking bold action to bring about change. I have learned from this that creativity requires a healthy dose of audacity and curiosity. It involves questioning conventions, upsetting the status quo, and being receptive to different viewpoints. Technology is only one aspect of innovation, whereas it affects every facet of our lives. It involves rethinking healthcare, education, transportation, and other areas as well. I have come to understand that by promoting a culture of curiosity and continuous improvement, anyone, regardless of position or background, can contribute to innovation (Turner, 2020). My journey also shed light on the profound impact that innovation has had on society.
It is not just about developing new goods or services; it is also about tackling societal problems and raising standards of living. Vaccines, renewable energy sources, and communication technologies are examples of innovations that have transformed societies and given people more power (Kelley and Kelly, 2013). I have discovered that innovation and moral issues are frequently related to each other. While it has the potential to be extremely beneficial, it also necessitates responsible stewardship to ensure equitable access and reduce any potential drawbacks. This comprehension has highlighted the significance of deliberate, moral innovation in advancing the common good.
Investigating the intricate connections between innovation and shaping the future has been one of the most fascinating parts of my journey. The architects of the future are innovators, who see possibilities today that may have seemed unthinkable. They push boundaries and create new societal paths. Innovation also involves foreseeing opportunities and problems that will arise in the future. I have come to understand that those who want to help create a better future require a mindset that is focused on the future. This point of view has encouraged me to consider factors other than my immediate goals, such as the long-term effects of potential solutions. Further research has led me to the conclusion that innovation depends on creativity. It is the motivation behind the process of producing original concepts and breaking down barriers. It serves as the driving force behind the process of developing innovative ideas and shattering barriers. James et al. (2021) assert that creativity is a fundamental human ability that can be developed and applied to address complex societal issues. 
I have learned from my experience that creative thinking can overcome social, economic, and cultural barriers. It serves as a unifying force that encourages cooperation and a variety of viewpoints. This realisation has strengthened my belief in the ability of creativity to spur beneficial social change. It has been enlightening for me to learn how innovation alters the world. It has demonstrated to me that innovation is a dynamic force that is driven by people and has a significant impact on how we live our lives. 

[bookmark: _Toc145317769]3. Unit 2 – Changes Marking the Act of Creative Value
I have had the opportunity to explore the complex dynamics of who and what changemakers are, comprehend the significance of value creation pedagogy, and observe the actual practise of change-making throughout my journey regarding the changes signifying the act of creative value. This investigation has not only broadened my knowledge but also provided me with profound new understandings regarding the ability of creativity to inspire change. The investigation of what and who constitutes changemakers has been a key component of this journey. I have learned that changemakers are people or things that actively work to push social change in a variety of spheres by actively challenging the status quo. According to Carayon et al., (2020), the move towards human-centered care is among the most notable transformations in health and social care brought about by the injection of creative value. Understanding the particular needs, preferences, and viewpoints of patients is emphasised in creative approaches.
 The changemakers, according to Mckeown (2014), are individuals, groups, and organisations that recognise the need for change and take the initiative to make it happen. It equips them with the skills to apply their knowledge and creativity to tackle challenging issues in a variety of settings, such as those involving business, social innovation, and other fields (Jones et al., 2019). I have also learned about value creation pedagogy, an innovative approach to education that emphasises problem-solving, hands-on learning, and entrepreneurial thinking. This approach recognises that education should go beyond simply imparting knowledge and actively prepare students to be effective changemakers.
One of the most memorable parts of my journey has been seeing the practise of change-making in action. I have had the chance to interact with people and organisations that are actively bringing about positive change in their communities and beyond, and I have been inspired by them. These innovators are changemakers who take risky actions to solve urgent problems. My experience with change-making has taught me that meaningful change frequently starts at the local level. It involves determining needs, gathering resources, and using creativity to produce solutions. This insight has inspired me to see difficulties not as insurmountable obstacles but rather as chances for growth. 
It has been a profoundly enlightening experience for me to investigate the changes signifying the act of creative value. I now feel more accountable and hopeful because I understand that anyone can be effective if they have the right perspective, information, and resources. I now realise that the practise of change-making is a testament to the transformative power of creativity in bringing about significant and long-lasting change in our world, and that value creation pedagogy can play a critical role in fostering the changemakers of tomorrow. This journey has inspired me to continue seeking ways to contribute to positive change and to be an active participant in the ongoing narrative of creativity and value creation.

[bookmark: _Toc145317770]4. Unit 3 – Collaboration not Competition
	In healthcare, patients often require the expertise of multiple professionals. A comprehensive approach to treatment can be achieved through collaborative teamwork between medical professionals, nurses, therapists, social workers, and other professionals (Dinh et al., 2021). Initiatives in social care and public health greatly profit from collaboration. To address complex public health issues, collaborative efforts bring together government agencies, nonprofit organisations, community leaders, and healthcare providers.
	A supportive network is made up of people with similar interests, values, or goals. In addition to providing emotional support, these connections also present chances for cooperation and information sharing (Schiuma, 2010). The realisation of the crucial role that a supportive network plays in both personal and professional development has been one significant aspect of my journey. I have learned that collaborating with others and forming meaningful connections can result in win-win situations in a world where competition is all too common.
	Stakeholders are people, organisations, or other entities who have a stake in how something turns out. Each stakeholder's needs, expectations, and potential impact must be carefully considered during the stakeholder analysis process (Torelli et al., 2020). The idea of stakeholder analysis, a methodical procedure for identifying and comprehending the various stakeholders involved in a project, initiative, or organisation, has also been explored as part of my journey. It has taught me that effective collaboration requires acknowledging and considering the various perspectives of stakeholders. I can better navigate complicated relationships, foresee problems, and work towards solutions that are in line with the interests of all parties involved by conducting thorough stakeholder analysis.
	Making a stakeholder map clarifies the best ways to communicate with various stakeholders. It aids in setting priorities for communication and teamwork initiatives, ensuring that resources are allocated where they can have the biggest impact (Roxas et al., 2020). Along the way, I have discovered that creating a stakeholder map is a useful tool for organising and visualising the information gleaned from a stakeholder analysis. Typically divided into groups like high influence/high interest, low influence/high interest, high influence/low interest, and low influence/low interest, a stakeholder map classifies stakeholders based on their level of influence and interest in a project. My journey into the realm of "collaboration, not competition" has been an enlightening one. It has reaffirmed the notion that teamwork and collaboration are effective catalysts for success, both personally and professionally. I have learned more about how collaboration can result in more inclusive, efficient, and long-lasting results by developing a supportive network, conducting in-depth stakeholder analysis, and creating stakeholder maps. Knowing this makes me want to work together to accomplish shared objectives because I understand that we can achieve much more through cooperation than through competition.

[bookmark: _Toc145317771]5. Unit 4 – Measuring Success
	Success in health and social care cannot be measured solely in terms of numbers and statistics. Enhancing life quality, ensuring fair access to healthcare, and advancing the well-being of people and communities are its fundamental goals (McFadden et al., 2021). It is vital for healthcare providers to ensure the best quality services, measuring success in the form of patient satisfaction, effective resource utilisation, and more. 
The exploration of success itself has been a major theme throughout my journey. Success is a deeply individualised and subjective concept, not a one-size-fits-all proposition, I have learned. It involves achieving goals and realising one's aspirations in accordance with one's values; it goes far beyond material wealth or popularity. According to Ridley and Birchall (2020), success can take many different forms, such as personal development, professional success, fulfilling relationships, or contributions to society. Instead of having a predetermined endpoint, it could be regarded as a journey. Low expectations, on the other hand, can limit our ability to succeed by becoming self-fulfilling prophecies. This realisation has strengthened the notion that raising expectations and maintaining a positive outlook can help people succeed.
My investigation into "measuring success" has been an insightful journey towards self-discovery. It has emphasised how deeply individualised and dynamic the idea of success is, and how much it depends on our expectations and beliefs. It has also focused on how crucial it is to link well-being and success, understanding that real success includes not only our outward accomplishments but also our inner sense of fulfillment and contentment. This knowledge motivates me to approach success from a holistic standpoint, seeking a meaningful and well-balanced path to accomplish my objectives while fostering both my general well-being and the well-being of others.

[bookmark: _Toc145317772]6. Conclusion/Summary
	To conclude, this assignment highlights my journey of learning and development through the lens of four topics related to my module. It suggests that the current health and social care practices has completely altered how we receive care ant this is considered as a most notable transformation in terms of value creation and creativity. The current health and social care practices not only understands needs, viewpoints, and preferences but it also works in a collaborative manner in order bring together government agencies, nonprofit organisations, community leaders, and healthcare providers towards a common cause.
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