Introducing: Kalimba
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lNtroduction
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* Recent experience in building an eCommerce Brand w/ Private
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Overview of Design
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Investigating a Need?




SWOT Analysis

Native Instruments: All Splitfire Audio
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Choosing a licensing model;

e Freeware”?

e Pay-ware”




Choosing a licensing model:
Month 1-12:

e Freeware”?

e Pay-ware”







Sales Points

e Built using an “industry standard” programming language for an
‘Industry standard” sampler;

Pl A NS

e of customisabili




USPs

 Trialware - Freedom to choose | Startup

e Customer-focused/small in-house development




Marketing/Delivery Proposal

» Website - GoDaddy (£9.99 p/yr | Shopify Hosting (for Purchase of
perpetual license) - TBC (Pro-Rata fees) | FBR Model

* Promotional Video/Walkthrough

* Promotion via Social Media & Music-related sites |




Marketing Promo
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Social Media

* Instagram: Stories demonstrating product | Paid posts;

e Youlube/TikTok: (Short) 15-60 second video highlighting product
features;




THIS WEBSITE USES COOKIES — LEARN MORE ABOUT COOKIES.

SAVE 40% ON SELECTED PIANO LIBRARIES
ENDS TOMORROW

SPITFIRE AUDIO

PRODUCTS COMPOSER MAGAZINE ACADEMY OFFERS

0 »

Watch Later Share

SCORING COMMERCIALS 3

Watch on 2 YouTube

QUICK TIP: HOW TO BE SUCCESSFUL SCORING COMMERCIALS

“You can be incredibly successful in this field while you are still honing your craft.”

Paul shares some thoughts about how to approach creating successful music for commercials.




Bullding a Brano

"A brand is an intangible marketing or business concept that helps people
identify a company, product, or individual”

* Advantages of Startup: Create aesthetic (Fonts, Logos, Colours




Future Brand Aesthetics: Mood-board

CODE PRO NO20004789

CODE PRO LIGHT -
CODE PRO REG -—
CODE PRO BOLD




Future Branding Concepts

Fonts:
Title: Avenir ( Heavy Oblique)
Body: Oblique




Future Branding Concepts

Software

“"The Musician’s Friend”

Kalimba



Importance of Fonts!

the spirit is willing but the Flesh is weak

schadenfreude
elm street and rt.

the left hand does not know what the right hand is doing.

mailexample.com http www.cufonfonts.com

BBC Reith

The new face of the BBC

fit for all Audiences




Design changes can and do WOrK:
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Budget, Cashflow & Financial
-orecasting




Release of
Instrument

Promotion | Marketing

Pre-production
‘Downtime” Marketing | phase for next
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* Brand Aesthetic: Oilur Rahman | oliur.com
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Questions?
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