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Sir Richard Branson is the entrepreneur who inspires me most because he represents creativity, courage and resilience in business. He is a British entrepreneur and the founder of the Virgin Group, which grew from a small student magazine and record business into a global brand operating across sectors such as music, travel and leisure (Encyclopaedia Britannica, 2026; Virgin, n.d.). What makes Branson inspiring is not only his commercial success, but the way he built that success through bold decisions, strong branding and a willingness to take risks that many others avoided. In Like a Virgin, Branson explains that entrepreneurship is not mainly about following formal rules, but about identifying opportunities, trusting your ideas and learning by doing (Branson, 2013). This is inspiring to me because it shows that successful entrepreneurs do not need to begin with perfect conditions; instead, they need vision, confidence and determination. I also admire Branson because he does not hide failure. In Finding My Virginity, he reflects on setbacks, crises and mistakes, but presents them as part of growth rather than reasons to stop (Branson, 2017). That mindset is important to me because entrepreneurship is rarely a straight path. In addition, Branson’s leadership style is very people-centred. In The Virgin Way, he argues that businesses perform better when leaders listen, trust others and create positive experiences for both staff and customers (Branson, 2015). This inspires me because it shows that entrepreneurship is not only about making profit; it is also about building a memorable brand, motivating people and creating value that customers remember.
I can apply Branson’s experience directly to my business plan for Elegance Imitations Ltd, which focuses on Asian imitation jewellery for bridal, occasion and everyday wear, with a specialist service-led offer based on bridal appointments, styling advice and occasion-zoned collections. One of the strongest lessons from Branson is the importance of building a memorable brand rather than simply selling products. My plan already identifies a clear USP through occasion-zoned jewellery, assisted selling and visible trust controls, and Branson’s example shows me that this difference should be communicated confidently and consistently so customers remember the business, not just the individual items they buy (Branson, 2013). Another lesson is the value of customer experience. Branson built Virgin by making customers feel that the brand was exciting, friendly and different, and I can use the same principle by ensuring that customers at Elegance Imitations Ltd receive personal service, colour matching advice, attractive packaging and a smooth in-store and online experience (Branson, 2015). This is especially relevant because my target market includes bridal and occasion buyers who often shop for culturally important events and value reassurance, coordination and presentation. Branson also shows that calculated risk-taking is essential. My business plan includes using social media, short-form video and online sales to grow the business, and his career encourages me to be bold and innovative in promotion instead of relying only on traditional retail methods (Virgin, n.d.). Finally, Branson’s resilience teaches me how to respond to challenges such as seasonality, stock risk and competition. Rather than seeing these as barriers, I should treat them as problems to manage through careful planning, adaptation and persistence, just as Branson has done throughout his career (Branson, 2017; Encyclopaedia Britannica, 2026). Overall, his experience strengthens my belief that my business can succeed if I combine creativity, customer focus, strong branding and resilience.
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