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	BACKGROUND OF SAMSUNG 



[image: ]Samsung is a private type company established in the year 1938 in Korea. The company is a Conglomerate sector firm that serves products including consumer electronics, apparel, electronic components, telecommunications, home appliances and many more. Samsung operates worldwide and has was founded by Lee Byung-Chul as a trading company. Over the decade the company expanded its business in several sectors including food, insurance, textiles, securities and retails. By the late 1960s, the company entered electronics market which played a key role in business growth and expansion. Since the 1990s the company continued expanding the business by increasing globalisation of electronics and activities specifically in mobile phones and semiconductors. 
[image: ]Presently Samsun has many subsidiaries including Samsung Electronics, Samsung life insurance Samsung Engineering, Samsung SDS, Samsung Fire and Marine Insurance etc. In the year 2000 Samsung established its Development centre in Warsaw, Poland which work with technologies like Set-top box, digital TV and smartphones. By the year 2012, the company was recognised as a leading smartphone manufacturer worldwide by sales unit overtaking Nokia which was leading brand since 1998. Samsung was in high competition with a brand like Samsung, Nokia, MI and Realme in present.  In the year 2020, Samsung has 8th highest global brand value worldwide.    
[image: ]
 
	SAMSUNG PRODUCTS



The Mission of the Samsung Company is to devote the human resources and technology to develop superior products and services that contribute to developing a better global society. 
	Product range 



MOBILE
[image: ]Samsung Company entered in electronics market by the year 1960s. The Samsung Company manufactures a variety of mobiles and smartphones including Galaxy Z, Galaxy M, Galaxy A, Galaxy F and many more. Apart from smartphones the company also manufactures tablets and mobile accessories including earphones, smartwatch and backpacks that attract the consumer more towards the firm. 

TV AND AV
[image: ]While entering the electronics market the Samsung Company also focused on the TV and AV devices. The company manufactures a variety of TV range including QLED 4K, QLED 8K, Smart TV, Unbelievable TV, and many more.  The size of the TV at Samsung Company starting from 32 and above. 






HOME APPLIANCES 
[image: ]Samsung Company provides a variety of home appliances including washing machines, refrigerators, Air Conditioners, Air purifiers, and microwaves. The company has a limited variety of products in home appliances but provides quality products that attract customers.  

FINANCIAL SERVICES 
[image: ]Apart from the electronics market, Samsung also provides financial services including Fire and Marine Insurance, Life Insurance, Asset and risk management, credit cards, investments, and brokerage services. Samsung Life Insurance is the largest insurance company in South Korea and holds the top Rank in the National Customer Satisfaction Index (NCSI)  

	ProductS FEATURE


The key reason for the growth and success of Samsung Company is its focus on the quality and features of products. The company majorly focused on comfort, quality, range and fashion trend and technology that helped in attracting the customers. As a result, the brand value of the company is present is around US$62.3 Millions 
[image: ]QUALITY
The company manufacture products based on an efficient quality system which confirms customers' requirements and expectations. The quality objectives of Samsung Company are Measurable and Consistent with quality policies.  

FEATURES
The company always focused on technologies and trends for maintaining business performance like in addition to its dual 7.3 inches and 4.6-inch displays the company also launched Galaxy fold feature that enhanced brand value and customer attraction   
   

[image: ]

	SAMSUNG PRICE 



To attract potential customers successfully, the Samsung Company came up with a strategy of standard pricing policy. The company uses a variety of pricing strategies like premium pricing, cost-plus pricing, penetration pricing, price bundling, competitive pricing and price skimming based on the products and demands in the market. The premium pricing strategy was used by the company for seeming the product of high quality for which the company sets the price higher than the actual worth. Similarly, the company uses Price skimming method in which, the price of the product is set higher in starting and then lowered as it matures over time. Mostly the company uses standard pricing policy and reduced the price of products during the festival season for attracting customers and increasing sales. 
	SMartPhones 



[image: ][image: ]GALAXY 5G RANGE
Price: starting from $449.99  
GALAXY FOLD
Price: Starting from $999.99
	
TV and AV



[image: ][image: ]QLED 8K 
Price: Starting From $2699.99
THE FRAME 
Price: Starting From $599.99 


	home appliances 



[image: ][image: ]REFRIGERATOR
Price: Starting from $2,069.00
WASHING MACHINE
Price: Starting from $719.00 
[image: ]
[image: ]AIR PURIFIERS
Price: starting from $549.00
MICROWAVES 
Price: Starting from $189.00

	financial services 



[image: ]The price of insurance like Life insurance, Fire and Marine Insurance, Asset and risk management, credit cards, investments, and brokerage services vary with change in countries and customer need. The company managers the package as per custom demand that also changes the price of the services      



	SAMSUNG PLACE



Samsung is an international and well-known brand that operates in more than 70 countries including South Korea, UK, US, India, China, Japan, Africa and many more. The headquarter of the company is situated in South Korea and has around 6 locations where the company manufactures its products including Vietnam, India, China, Brazil, South Korea and Indonesia. Approximately 50% of the Samsung mobile phones are manufactured in Vietnam, 8% in South Korea and remaining are in Brazil, India, China and Indonesia.  
	headquarter 


[image: ]
SOUTH KOREA 
Address: 1320-20 Seocho 2(i)-dong, Seocho-gu, Seoul, South Korea.

	manufacturing locations 


[image: ]
INDIA
Address: Block C, Sector 81, Noida, Uttar Pradesh 201305

[image: ]VIETNAM 
Address: Bitexco Financial Tower, 2 Hai Trieu, Ben Nghe, District 1, Ho Chi Minh City, Vietnam.

[image: ]BRAZIL 
Address: Avenida das Nacoes Unidas 12901-8 andar-Torre Oeste Sao Paulo, SP 04578-000 Brazil

[image: ]INDONESIA 
Address: Jl. Jababeka Raya Blok F. 29 No.31, Harja Mekar, Kec. Cikarang Utara, Bekasi, Jawa Barat 17530, Indonesia.


	website 


[image: ]
Apart from the physical services the company also operates on an online platform for maintaining physical as well as a virtual presence. The Samsung Company operates through its official website The website provides a variety of services including product searching, product customisation on basis of price, features, technology and colour and variety. The Samsung Company also provides various offers and discounts that attract more customers toward the company website      


	services  



[image: ]Delivery time: the estimated time is 2-8 business days. 
Payment methods: cash on delivery, debit cards, credit cards, net banking, wallet payments, and EMI. 
Purchase mode: Website and mobile application.  
Shipping: the company provides free shipping on all orders     




	SAMSUNG PROMOTION 



According to Samsung advertisement is the best form of promotion to engage potential customers and position the brand. To attract the customers and helping them to understand the products, services and offers, Samsung adapted a variety of promotional strategies. The major promotional strategies of Samsung include advertisements, campaigns, magazines, televisions, billboards, and social media marketing. Through promotional strategies, the company majorly targets the young generation, technology-loving people and high standard peoples who desire to purchase branded products. To take advantage of the large follower’s size of celebrities, the company has invited many celebrities to promote the products and be the brand ambassadors.    
ADVERTISEMENT 
[image: ][image: ]Samsung advertises its products and services on television, magazines, radio and print media. The company uses the tagline "inspire the world, create the future" for attracting people as well as advertise different brand ambassadors like Jisoo, Rose, Jennie and Lisa from South Korea; Aamir Khan in India; and Dian from Indonesia 
NEWSPAPER
[image: ][image: ]The advertisement on newspaper changes with change in the country. For example, in India the company advertise on The Times of India, in the UK the company advertise on Daily express, and in the US the company advertise on The New York Times and many more    
BILLBOARDS
[image: ][image: ]Samsung promotes its brand through billboards also. The company set billboards on different places like transportation, roadside, buildings and inside malls that attract the customers 
 
SOCIAL MEDIA MARKETING
[image: ][image: ]Samsung is majorly active on social media platform including Facebook, YouTube and Instagram.  The total number of followers of Samsung on Facebook is around 161 million followers. The followers on Instagram are approximately 5.1 billion and 5.15 million subscribers on YouTube. Samsung has the second largest followers list on Facebook that reflects its strong brand image   
 





CAMPAIGNS
[image: ][image: ]To make the customer aware about Samsung products and services, the company organised a variety of campaigns like #GoMoster which is a national Campaign organised on Times of India, #IndiaReadyAction for launching products, and #Samsung. The campaign benefitted the company in increasing the customer base and brand reputation in the market   

SPONSORING
[image: ][image: ]Samsung has become an official Sponsor of the World Cyber Games (WCG) which is widely known in the industry as Olympics for E-Sports. The company also sponsored Sochi 2014 for launching its Galaxy Note 3 Phone. Samsung also has sponsorship in IPLR with the team Mumbai Indians   
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