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Introduction
For this assignment I will be analysing data which has been collected from an online questionnaire that I have created to make quantitative data about the general usage of social media. I have chosen this subject as I feel it is relevant to today’s society and as I am a user of different social media platforms, I thought it would be interesting to gather other people’s usage. The method I used to gather the quantitative data was to create a questionnaire of Google Forums which allowed me to create questions and multiple choice answers for people to choose, this was the easiest method as I could have as many questions as desired and the amount of responses was unlimited. (GoogleForums, 2020) By using an online questionnaire, it is open to people who choose to participate rather than being forced to, it is important to complete an ethics form when gathering any data to ensure it is kept to ourselves and not shared inappropriately. The amount of people using the internet has reached 4.5 billion people which leads to a huge amount of people using social, at the start of 2020 3.8 billion people were active social media users which is a 9% increase from last year. (Chaffey, 2020) 
When applying and analysing the data, I will use cross-tabulation to look at the different percentages that I believe are most relevant to the information I have gathered. From all my questions, I will choose the questions that link together and show the most interesting results and to see if there are any surprising results. As social media is becoming a huge technological change in our lifetime, a lot of people find the internet the best way to communicate with others, complete school or university work, general online businesses and to research new information. Companies are now taking advantage of the increasing social media usage by placing adverts all over the news feeds which are inevitable to be seen by the public and all the users of social media sites. (Riley, 2020)






Procedure 
For this procedure I will be using a quantitative research method to produce a questionnaire that will give me graphs and tables to analyse my data. Quantitative data will provide different numerical data collection which can entered into tables, charts and percentages. (Hellerstein, 2003) Numerical data can have huge amounts of results and data so to make analysing the data easier, programmes such as SPSS help to bring all the results together to create multiple different diagrams and charts.
To begin the data collection, I had to choose a suitable topic that I felt was relevant to me and relate to my chosen participants which would include people that I have on my social media websites such as friends, family and other students. I had to come up with different questions to ask my target audience and make sure they were appropriate to my chosen topic. Once I had all the questions prepared, I was able to apply them into Google Forums which gave me different options to how I wanted the questionnaire to be answered and how I could present the questionnaire. Once the questionnaire was complete, I was able to create a link to my social media site where people could easily access and answer in their own time with no added pressure to have to complete it. Once I had a suitable amount of responses, I applied the data in the SPSS programme and then used the cross-tabulation button to analyse the data that I had collected. SPSS is a downloadable programme which can hold huge amounts of numerical data which is perfect for the use of analysing quantitative data. It is easy to type in variable names, titles and labels which can be used in graphs and charts to create a meaning to the data. (Foley, 2018) I was able to use variables such as the link between age and social media usage and age and if social media has a negative effect and if gender made a difference on social media usage. Using this programme allows me to gather different percentages and look easily and quickly at the difference or patterns that occur in my data.  
Once all the data is collected and ready to use then the cross-tabulation is the best method to use and also there are ways to create graphs to show the different percentage images in a clear and eye catching way.


Data presentation and findings 
[image: ]The presentation of data I chose to analyse and compare first is age and the social media usage.



	








From the data above it is clear that the 35-44 year olds use social media for the longer amount of time but they only make up 30% of the data whereas the 18-24 year olds make up 45% of the data and clearly use social media more than any other of the age groups which isn’t a surprising result. As shown above between the 18-24 years olds and the 35-44 year olds say they spend more time on social media compared to the 25-34 year olds and 45-54 year olds. This result may have occurred as there aren’t as many 25-34 year olds that have been included in the survey which may have affected the final results. 
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[image: ]The second cross-tabulation I used was gender and social media usage. As shown above there are only 25% male and 75% females that are included in the results, this could make results slightly uneven as a final result. From looking at the data it is shown that males reach a 60% score on 4-8 hours where females only have a 46.7% score on 4-8 hours. When looking at the 0-3 hours spend on social media it is clear that 53.3% of females say they spend that amount of time on social media compared to 40% of males that said this.  














For the next bit of data collected I compared age and if people think that social media has a negative effect. For the answers on this question, disagree and strongly disagree was also an option but from the results I have gathered no one chose this option. The highest percentage that people chose is they agree with that social media does have a negative impact which shows that even though so many people use social media, they still believe it could have a negative impact on certain topics. There were 30% of people that chose the neutral answer which means that there could be positive and negative impacts that social media has on people and 25% of people strongly agree that social media has a negative effect although many people continue to use it daily. 
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The next bit of data I chose to analyse, and compare is employment status and the time spent on social media to see if there are any difference between people who may work more or less than each other. In the data above it shows that the highest percentage of people that took part are students, although it is shown that part time workers spend the most amount of time on social media as they have the highest percentage of 60% on the 4-8 hours option. It is also clear that self employed people spend less amount on social media as they had 66.7% on 0-3 hours and 33.3% on 4-8 hours, these results aren’t surprising as it would seem that students would respond the most as being a student myself, I felt it was important to target this category the most. 
[image: ][image: ][image: ]
I also looked at the difference between peoples age and whether they use social media for person use, business use or a mixture of both. It is clear that most people use social media for personal use and no one used social media for business use alone, also most people said no when using a mixture of both which suggests that the people that took part in the questionnaire prefer to keep social media sites to themselves and don’t need to advertise for different businesses. 
Conclusion/Reflection 
Overall, I think I have collected a decent amount of information from my questionnaire that I created on Google Forums to be able to find different comparisons and use the cross-tabulation section effectively on the SPSS programme. Some of the cross-tabulations that I included was the comparison between age and social media usage, age and if social media has a negative effect and the comparison between employment status and social media usage. 
Some of the strengths that I would include about conducting this quantitative research would be how easy it was to complete the questionnaire and how easy it was to share to friends and family on a social media platform for different people to answer. I think I used an appropriate amount of questions, so the questionnaire wasn’t complicated or time consuming for people to answer. 
Some of the things that I would possibly change if I was to gather this data again would be to include a more even amount of ages and gender to ensure I had a more equal response to make data more representable. Another process I would change is having more closed questions so I could include all the questions I placed into my questionnaire to make it easier to cross-tabulate. 
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