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The implementation of technology in the business has allowed it to grow quickly. Conferences being held through calls by internet are efficient that can be arranged easily ad include people from around the world without any hassle causing the business to grow efficiently without issues (McPhee and Zaug, 2000). Through the usage of such technological advancements in the business place had made the growth of the business easier. One can observe the difference and compare it to the previous statistics of growth of the business that are due to the application of modern technology. This will definitely enhance with the passage of time and enormous growth will be observed in the coming years.
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Changing Workplace Rules
The technological advancement has made many things easier that were not as easy previously the communication has becomes easier and the organizing conferences with overseas companies and other business meetings has becomes easier (Hargie and Tourish, 2004). The flexibility that the technology provides has made it really easy to perform tasks at hand from anywhere.  The private firms were the first to apply the technological advancements; following them the government also implemented it. There are several new features in the modern technology that play a vital role in the growth of the business throughout the globe easily, people can work from anywhere in the world with ease.
Cost of Technology
It has been a demand of the companies to implement the newest developments in the technology so that the management of the business can be done more efficiently and in the best way possible (FitzPatrick and Valskov, 2014). There are several new techniques through which the programs can be customized according to the requirements and desires of the client so that the business entity can perform the tasks easily and the growth becomes easy. Training the advice of experts for technology is also a good idea so that the tasks can be performed easily.
Creates Mobility:
Utilization of IT has made it easier to perform the tasks of the company without hassle and the occupation of spacious data (Clampitt, 2005).  It has become really very easy for the employees to perform their tasks from anywhere at any time there are no restrictions as the internet has made it possible to limit the expenses of travel and other things. Take an example a cell phone application that has provided with the ease to communicate with other employees without hassle.
Globalization and Technology
IT has also allowed firms of any type to perform corporate operations all around the world from wherever they want to without hassle. The business entities can now make offices anywhere in the world unless it has the access to the internet (Cheney et al., 2004). As the need of the internet increases so the competition of providing the access also increase so newly developed technologies can be provided to them George Washington University have been involved in the researches of international marketing done by professor Robert W. Rycroft.  He has done extensive research in the marketing techniques utilised by the multinational business industries. And this is known as the technology exploitation. Through this it has been said that the need to make products that are aiding in globalization rather than those that need modern technology in the globalization.
Considerations
As the modern day is the era of new technological developments and computers it can clearly be said that it is a vital art of the life of an individual, and the methods that were used in the past are now become obsolete and would not be utilised again (Berko et al., 2009). It is efficacious to implement modern advance technology. Those business entities that are growing from small and to large scale uses technology to grow and make a name in the corporate sector also using technology can also cause great amount of profits in business setup.
Improves on Human Resource Management
Technological advancement of the modern era has made it possible to make every department of the business entity grow more efficiently as it provides with the task to perform tasks quickly and efficiently, Job opportunities are being provided through the internet (Cheney et al., 2004). The eligible people for a particular job are sent emails of the appealing opportunities and even applicants can now easily apply for jobs online this has resulted in time management and has made the work easier and efficient.  The technology is a medium through which any task can be performed with ease everything can be observed the performance of the employees as well.
Saves Times
Technology can be utilised in making the whole process automated and that can make things easier to be performed so that the efficiency is guaranteed. IT has every possible benefit in the business using computers in the business management has become easy and every possible activity in the business setup (Berko et al., 2009).  Several instruments are developed that can be used to perform the tasks easily. Individuals can access the information easily and the use of networks in the workplace has also made the work even more easily and without hassle.  Network sharing has really made it possible to share information within the business setup and even externally as well.
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It is not easy for every business to setup a social media page and perform marketing. Not everyone responds to the social media marketing even though everyone is present on such social media but not everyone pays attention to that (Felix et al., 2016). The old techniques are not as effective as before it is not effective to utilize. As people are being more and more aware about the new trends the marketing techniques should also be ore and more advanced according to the needs of the present era.
The use of social media platform has made the firms more interactive with the target audience. There are several opportunities on the social media platform to be utilised. Specific tactics can be implemented onto the marketing plan that can easily effect the target audience wider all around the globe (Schivinski and Dabrowski, 2016). The growth of business is easier through this efficient and easily manageable. It is useful to keep updated the individuals with new developments and make it possible to generate the message to a wider target audience with ease through the social media it is necessary to keep active the page through which the audience can also be kept updated.  
Take a look at an example of HCL hat has now employed new online tools, to make the target audience aware of the modern awareness. One more example is also that an app is launched through which the people can make there profiles that contain all the professional experiences that are required so that firs that are finding eligible candidates can contact through that by seeing there profiles this has made it possible for individuals and professional recruiting firms to communicate easily.
This is how the modern advancements aid the business of business entities. It has made possible for the professionals and individuals to connect and has made it easier through the social media. 
It is necessary to be active on the social media platform and this is how the business entities can reach a massive target audience so that they can easily reach out the attracting audience (Shih, 2011). This is how the firm reach out to the potential customers and perform new connections. The digital marketing has given new opportunities to the business. It is important to adapt the new technological advancements so that the firm can achieve the goals.
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It is modern technology advancement so that the communication increases among the people and customers (Saravanakumar and Suganthalakshmi, 2012). The utilization of media is a good opportunity for the people so that the communication increases either to the average people or to the people that are interested in the marketing of products either to keep it updated about the relatives or the friends.
The modern technological advancement has changed the setup of business and the business tactics. The differential point is among the conversation. Though the fax is new but obsolete. It is still being utilised massively but many times it is not utilised.
The customers should be well connected by whichever the medium is possible but it should be kept in mind that the communication is important. Even though the mediums are not for business purposes but this is being utilised and it is an effective method.
Connections: The main concentration is providing the target audience with the appropriate information about the products rather making efforts in selling the products thus this can be assumed that business entities are making efforts to engage with the target audience (Kincy, 2011).
Posts are posted on the social media for whatever they like so that they make it possible to do whatever they want to. It is so important to make it possible for the people to develop a sense of trust and this can be performed well.
2) Campaigning: When a business entity owes a website or social media page it is less costly and more effective so that they can perform marketing and other important functions (Kincy, 2011). 
The business entity can easily respond to the queries of the people and make other important decisions. 
3) Image: Social media platform provides the ease to the people and as well as he business entity to communicate with the target audience and to the firms so that effective communication can take place without hassle and issue and problems can be solves easily (Kincy, 2011).
This medium has allowed people to grow here business effectively and in the most appropriate way it saves time and the hassle of calling ne can easily place orders through the page and can track through it.
The customers are liking it and preferring this way rather old conventional methods even the business entities can be reaches privately they make sure that the information is kept private and confidential all possible services are being provided to the people in the best way possible (Deis and Hensel, 2010). Several media platforms are present that can help in this easily. It is important to utilise the social media platform for any business for the growth of the business as they can reach to larger target audiences.
Conclusion
The media platforms aid the business in every way possible providing opportunities to the business of any type of firm be it small or large. Therefore it has become an important aspect to market any business through social media platform in order to make the business grow and cater to larger audiences with ease and without any issues it is also important for businesses to se social media as it is less costly and makes it easier to reach for the target audience there are a number of social media platforms present like facebook, twitter, instagram, snapchat, tumblr, etc any of them can be utilised as all of them provide with the premium services and are authentic and this also gives the guarantee to the customer that they are not getting fooled by any such scam etc.
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