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INTRODUCTION


 Marketing information system is a defined as a set of procedure that consist of methods to design, generate, analyse, disseminate and anticipate marketing decision information on regular or continuous basis. In this report organisation is  Marriott International, an American  multinational diversified hospitality industry that manages and franchise portfolio of hotels as well as related to loading facilities. This report is going to analyse importance of marketing information system, its effectiveness within hospitality industry that help in gathering information and communication.

MAIN BODY


Marketing information system refers to the systematic collection of information, analysis, interpretation, storage and dissemination of market information from both internal and external sources to the marketer on regular basis.  It help a  business to distribute relevant information to the marketers so that an appropriate decision efficient decision can be taken. Such as in pricing out the product, new product development, distribution, media and promotion.  


Each and every business are working out in unity  so that both internal and external work towards fulfilling gaols and objectives  through several sources through which relevant information can be obtained. Marriott international are operating with this system in order to access internal and external sources of information, identifying problems and providing out appropriate solution top resolve problems and issues. It also help mangers to gather information that are useful in decision making process for future perspective as well as monitoring deviation in performance. 


Additionally there are certain components of marketing information system that help an organisation to grow and develop in an effective manner. The components of marketing information are discussed  below:


Internal Records: This components help an organisation to collect information through which internal records can be maintain such as sales data, customer data base, product data base, financial data, operation data etc.  This help mangers of Marriott International to collect all such information in form of invoices, transmit copies, billing documents that are prepared by firms in receiving and delivering goods and services.  Moreover, they are maintaining several data bases as customer data base, product data base and sales person where they can have complete information. 


Marketing intelligence system:  This components provide information about the data that are happening in marketplace. It help mangers of Marriott International to gain information about changing market trends, competitors pricing strategy as well as change in customer taste and preferences. In order to have an efficient marketing information system they should provide proper training and motivating employees to keep eye upon marketing trends. In this manner they can have loyal customers who can share their experiences and provide recommendation to potential new customers.


Marketing research: Marketing research is systematic collection that organise, analyses and interpreter primary and secondary data  in order to find out better solution.  This components  help mangers of Marriott International as it provides factual data that has been tested by  researcher several times. 


Marketing decision support system: It consist of many software programs that help a marketer to analyses data and collect information system  in a better way so that effective decision can be taken. With the help this components marketing manager of an organisation can dace huge amount of data  in a systematic or tabular form which can be applied in a statistical programs. In this manner an manger can analyses data and make decision appropriately. Thus, it is necessary for marketers to need check on marketing environment so that marketing policies, procedures, strategies and can be designed accordingly. 

Importance of Marketing information system


Marketing information system is very important for taking appropriate decision  in both personal and professional life. In toady's era there is cut throat competition as that urge manger to take decision which leads to create benefit for an organisation in order to sustain in competitive marketplace. This system provides  better flow of information that are need to be implemented at all levels of organisation. With the help of this process mangers of Marriott International to collect data, process information that is done by application that is necessary in functioning role, performance role and support in an effective manner. It serve as a backbone of an organisation that help an organisation to remain competitive among competitors. The importance of marketing information system are determined below: 


Helps in managing data:  marketing information system helps in managing  crucial decision business data for assisting in complex decision making by management. In this manner5 manger of Marriott Hotel help to store crucial in an organised manner so that data can be accessed quickly and easily whenever required. 


Analyses trends: Marketing information system  helps management of an organisation to prepare and forecast for an effective strategic planning so that future gaols can be determined. This is essential  for a respective organisation to have accurate data or reports in order to know what is prevailing in competitive marketplace. Moreover, it can be analysed  through various mathematical tool so that current market trend as well as help in predicting future trends based on assumption. Thus, in way it plays an important role in hospitality industry.


Problem identification : It is very important for Marriott International as it help in identification of problem and issues that are being faced by their customers. For such purpose they are using this system so that they can overcome with the problems that are faced by  their potential customers with  proper solution to problem. 


Increase efficiency: In context to hospitality and travel and tourism, marketing information system help in providing  information  that help in formulating strategies that help in accomplishing gaols in an effective manner. More or less performance of Marriott International is based on  MIS report  as it play's a vital role in increasing efficiency  of the company. 

Comparison of business performance: With the help of relevant and accurate information that are being stored and maintained in marketing information system data base can help an organisation to increase their performance. Such as in service industry of Marriott International the mangers can access their current performance with the previous year performance so that they can plan strategies to measure their  organisation growth. 


Thus, marketing information system  help a hospitality industry to maintain their stability  of their customers as well as help in taking appropriate decision so that they can competitive advantage over longer period of time. 

Effectiveness of Marketing information system within hospitality and tourism industry


An effective marketing information system help an organisation to have accurate and necessary information which is the best source for executing to take decision in  an appropriate manner. It is used as a base line with the actual accomplishment of each and every activity, manges material and collect information and keep report for reporting purpose. Moreover, an effective marketing information system will help mangers of Marriott International to solve out day to pay problem. 


MIS is management oriented:  Marketing information system is designed in such a manner that help a hospitality industry to bring out effectiveness in their working criteria.  It is helpful from the top level management to lower level management so that an appropriate decision can be taken in accomplish gaols and objectives.


An integrated system:  Marketing information system blends out with several optional area that serve information needs of management more effectively. It help an hospitality industry  to manage their records of their customer as well as provide security to the potential customers of Marriott international. It will help a respective organisation to have proper  scheduling system such as managing customers requirement , workforce, inventory, maintaining need of   customers requirement in a effective manner. 


Based upon future needs of business: Marketing information system is based on  fulfilling the needs and objective of organisation in an effective manner. It help manager of Marriott International to have possibility of system obsolescence before employees operates it. In hospitality or travel and tourism sector  it creates beneficial advantage in maintaining  records of their guest as well as ensure that their best facilities can be provided so that their requirement can be fulfilled.


Computerised data : Marketing information system is basically in computerised data form. In which data are collected, processed along with data retrieval so that it can be stored through electronic media. In this way mangers of Marriott international are creating accuracy of their data as well as maintaining consistency in processing data so that they can speed up with competitive marketplace. 


Thus, from the above mention elements a hospitality or travel industry can use effectiveness of marketing information system in an appropriate manner. It play's an essential role in accessing each and every activities so that data can be recorder for longer duration of time.  

CONCLUSION


From the above discussion it has been concluded that marketing information system play's an essential role in hospitality or travel and tourism industry. It is effective in nature as it help an organisation to maintain small and minute details  of each and every data in an accurate manner. This data can be accessed  any time any where if need to find out records as well as gather information. Thus, with the  importance and effectiveness an organisation can maintain their productivity and efficiency in competitive marketplace. 

REFERENCES
Books & Journals
Pike, S., 2015. Destination marketing: essentials. Routledge.

Malhotra, N.K., 2015. Essentials of marketing research: A hands-on orientation. Essex: Pearson.

Brady, D.L., 2014. Essentials of international marketing. Routledge.

Campbell, R., Martin, C. and Fabos, B., 2018. Media essentials: A brief introduction. Bedford/St. Martin's.

Baker, M.J. and Saren, M. eds., 2016. Marketing theory: a student text. Sage.

Rowley, J., 2016. Information marketing. Routledge.

Wilson, J., 2014. Essentials of business research: A guide to doing your research project. Sage.

Clow, K.E. and James, K.E., 2014. The marketing research process. Essentials of marketing research: Putting research into practice. pp. 25-61.

Larson, J. and Draper, S., 2015. Internet marketing essentials. Idaho Falls, ID: Stukent Incorporated.

Boschetti, A. and Massaron, L., 2015. Python data science essentials. Packt Publishing Ltd.
