	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	Shazad Hussain
	Student Name
	2432564

	

	Website Chosen 
	– https://www.acocksgreenbowling.co.uk/bowling/

	Insert hyperlink to website
	

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Answer: The website loads fairly quickly on both desktop and mobile platforms, with most content appearing in just a few seconds. Some images may take slightly longer to fully render, but overall, the speed is acceptable and provides a decent user experience.
 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site has a limited number of sub-pages. Key options such as bowling, bookings, and contact details are easily reachable from the homepage through a simple navigation bar located at the top of the screen.
 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: : Yes, customers are able to make bookings directly through the site. There is a visible booking link that leads to an online form, along with a phone number for those preferring to call


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability could be enhanced by updating the site’s layout, refining navigation labels, and adding an FAQ section. These changes would make the site more user-friendly and reduce the need for customer enquiries.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks basic and somewhat outdated. On mobile devices, text and images do not always scale properly, which makes navigation harder. A mobile-responsive redesign would improve the user experience.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a small selection of images that show the venue, but there's limited use of video. The colour scheme is plain and lacks visual appeal. Adding more dynamic visuals could significantly enhance engagement.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The site does not offer an online chat feature. This limits the ability of users to get quick answers, potentially reducing customer satisfaction. Adding a chat tool would improve customer interaction


	Question 2d – How effective are the social media links on the website?


	Answer: There are no obvious social media links on the website. Including links to active profiles would improve communication and help the business reach a wider audience.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services such as bowling sessions, party bookings, and leagues are briefly mentioned. However, the lack of detail may leave first-time visitors unclear about what is available.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Reviews are not shown directly on the website. Interested customers must visit third-party review platforms, and many of these reviews are outdated.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is promoted as family-friendly and affordable. While it’s not heavily marketed as premium, it appears suitable for casual outings or birthday events. I’d recommend it for informal group activities.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Pricing details are not displayed clearly. This may be to encourage direct enquiries or because prices change frequently. However, making prices visible would improve trust and transparency.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Birmimgham

	
	3. Family activities 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the business site appears in the top search results when using location-based keywords like "Acocks Green bowling" or "Bowling Birmingham."



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain vital as they serve as the digital storefront for businesses. They allow users to view services, make bookings, and gather contact information. A professional website builds credibility and supports marketing efforts.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My key suggestion is to upgrade the site for better mobile compatibility. Since many users browse via smartphones, a responsive and modern layout would greatly enhance accessibility and usability.
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