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Introduction
  I chose that company ,I will talk about Premier Inn, because  they are most popular hotels  in  the UK. Therefore they are in top marketing  because their strategy is a very competitive  one, offering packages for students or certain groups.
  The market research can produce a lot of information that must be managed in a professional way that ensures it has value to decision makers. The use of a Marketing Information System (MIS) is created for clients. This is the way for dealing with the volumes of market research data.

A Marketing Information System content three components: 
The computer software needed to analyse data and reports
System for marketing and advertising decision makers
Data contains four components that can be analysed by the MIS.
My choice for the relevant company is Premier Inn Hotels because this is one of the most popular companies in hospitality in the UK. This company can’t work and be successful without using the Marketing Information System.



Discussion/Evaluation and Critical Analysis

      A Marketing Information System (MIS) is a highly wish able tool for market researcher professionals because it offers comprehensive options functions.
The important functions of a Marketing Information System include the capacity to collect data and then keep it for future access. A Marketing Information System stores the information that it collects and can be used to analyse the data.
 Marketing Information System can be used to distribute collected data to the managers who will use it for product or service promotion.
The Marketing Information System is designed to be a multifunctional system. Several sources provide the Marketing Information System with data, and these can be classified as follows:
Acquired databases- Big capacity of information is available in the form of databases, and a lot of data can be accessed without cost to companies, which is very important for growing the business as Premier Inn Hotels one because of the low cost or nothing paid for research makes lower prices for customers and biggest profit for the company.
Internal company data- Data from sales and marketing activities are sent to the Marketing Information System databases enables to makes of reports for companies and for employers, which makes the work for the both fast and quality. That way Premier Inn is one from  the oldest hotels in the word,
Marketing intelligence- All of the information about the market can be accessed through intelligence activities those spying competitors websites and industry publications. Options for the market intelligence include trade shows, talking with customers, conversing with distributors, hiring mystery shoppers testing competitors products. This is the best ways to look at the business on a true angle.
Marketing research- The marketing research and data in Marketing Information System includes information from syndicated and custom research reports which may be derived from secondary or new primary research. The market research data is about the business environment, competitors and customers. The good business really needs that.
[bookmark: _GoBack]Premier Inn, have a lot competitors like Travelwatch they work on the same method and make similar offers to them customer  and give him similar prices and offers like Premier 	Inn this is the reasons Premier Inn need to do his marketing system  very well and clear and they have  small brands  like company ,for example: Costa coffe,Greegs and more another similar business.Being veru old  on the hotel market ,he has many  loyal clients,but there are also people dissatisfied with them services offered by them ,but if somebody want some  any feedback good or not to good this one is  most important for marketing information system for every  single comapy in the market.The people all the time give feedback.
 
To choose Premier Inn hotels as a customer have a reason. The company created for people that travel around the country for business, pleasure or work. 
Premier Inn is UK's largest hotel brand, with over 750 hotels; British hotel chain operates hotels in a very communicative location including city centres and airports.
In present time they grow abroad in EU, India (joint venture agreement), United Arab Emirates (joint venture agreement), Qatar and etc. (Whitbread,2019)
     All of the Premier Inn hotels are made the same and are organised in a way that is recognisable for the customers in any part of the UK. The guest knows that the quality will be the same and don't need to research what the hotel will be in every town. The rooms are comfortable, well facilitated, and had everything that the customers need for a comfortable rest. The staffs are friendly and professional.
There are bars and restaurants in each hotel, also the car park is always big enough for all guest and free of charge. The hotel stay is always on reasonable prices, very competitive.
Everyone can book room in advance from any point of the world, for same price as if is booked in UK.
“Award-winning Premier Inn is the UK’s biggest hotel brand, offering quality accommodation at affordable prices. Premier Inn is consistently rated the UK’s Best Value Hotel Chain by YouGov” (Whitbreat,2019)
   Big capacity of information is available in the form of databases, and a lot of data can be accessed without cost to companies, which is very important for growing the business as Premier Inn Hotels one because of the low cost or nothing paid for research makes lower prices for customers and biggest profit for the company.
   The managers there follow the classical model. Information systems that claim to support managers cannot be made without understands what managers do and how they do it. The classical model identifies the following 5 functions as the parameters of what managers do:
Planning, organising, coordinating, deciding, controlling (Kotler,1988)
Probably this is one of the main reasons for their successful work, globalising the business and satisfied customers. 
For me Marketing Information System is the germ of the success. 
Nowadays, 21 century there is nothing more important than information. When we speak about business, we cannot use information from the TV news or newspapers. Marketing Information System is made for professionals to help them to low the cost, received true data, knows more for the customers needs and to learn the managers how to do successful business.
“The modern managers are to make not only sound decisions but quick decisions. Therefore, the marketing information system must be speed-geared to assure fast movement of assimilated and analysed data at different levels to facilitate timely decisions. Quick decisions result in prompt actions” (Sharma,2018)





Conclusion
    This work captures the current state of the awards in the field of computer system marketing. Examining the practical and theoretical perspectives and the confidentiality of the information according to each company.One point very important MIS at Premier Inn is when the customer changing in external rules. The process which I wold like that took Premier Inn to the level where they are in this moment “Finally, an MIS can be used to distribute relevant data to managers who will use it for product or service promotion. And since the use of an MIS is under the direction of a market researcher, the information will be disseminated to clients in a timely manner” (De Vault, 2019).The Premier Inn is one of the biggest Hotel in UK.Being among the best hotels in the UK,because their Marketing strategy is a very good  one ,offers promotional packages.
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