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[bookmark: _Toc7600274]Abstract
In 2016, the professional body for policing, the College of Police, announced that, all new police officers in England and Wales will need to hold a degree, which is said to be taking effect from 2020, however, a number of police forces have already implemented this process. This led me to wonder how businesses feel about this decision. The professional body for policing stated that policing needs to change because, “Policing must embed legitimacy, trust and confidence, underpinned by the Code of Ethics” (National Police Cheifs' Council, 2015). This need for trust has acted as a key driver behind the decision to make policing a graduate profession. But will this decision increase trust in the service? All businesses require positive relations with the police for increased security and crime prevention. But, do businesses trust the police? Will making policing a graduate profession, increase businesses’ trust in the police? It is this concept which has underpinned this area of study. Therefore, it is the aim of this research to gage from businesses, whether or not making policing a graduate profession will increase their trust in police. In order to reach this aim, the following research objectives have been identified;
1) To determine how businesses, feel about the decision to make policing a graduate profession
It can be reasonably argued that businesses feel an increase in police presence would be more effective in securing their trust than making policing a graduate profession will achieve. This supports the literature which finds that there is suspicion regarding the added value of this decision. 
2) To assess whether businesses currently trust the police 
While trust from businesses is evident, there are underlying issues such as levels of engagement impacting on this trust as expressed by respondents. Participants highlighted a lack of confidence in the reliability of the police, when discussing their trust in the police and therefore, stressed the importance of both integrity and reliability for trust to exist. 
3) To identify links between academic attainment and trust
The body of theory suggests that academic attainment increases the credibility of an individual and thus the level of trust in that individual rises. Interview participants highlighted that police may be perceived as more credible with greater academic attainment, however they did not feel that making policing a graduate profession would increase their trust in police, as they felt the credibility of police is not at question. 
4) To identify links between business relationships and trust
Both the review of literature and the interview findings identify the strong importance of businesses’ trust in police, along with its link to engagement levels. Businesses have lost confidence and trust in the police, due to a lack in presence which has developed from funding cuts, experienced by the police. Interview participants expressed that an increase in police presence through business-police partnerships would be more effective in securing their trust than making policing a graduate profession will achieve, thus emphasising the links between business relationships and trust. 
5) To evaluate the importance of business-police relationships
The findings corroborate the body of literature which suggests that business-police relationships could offer more strategic value for businesses than making policing a graduate profession could. Business-police relationships will allow both the police and businesses within the relationship, to obtain knowledge and access which they would have otherwise not been able to independently, leading to reputational gains for the parties involved. 
The methodology for this study follows a qualitative approach following the philosophical assumption of an interpretivist worldview, using open-ended interviewing of business managers/owners. 
The following recommendations for the police to secure trust from businesses have been made based on the findings of this research;
1) Develop business-police partnerships as these offer a great amount of strategic value to both parties, through shared knowledge and access which otherwise would not have been obtained independently. 
2) Increase police presence as business have expressed concern regarding the current numbers of police available. An increase in police presence would therefore increase trust in the service from businesses. 
3) Prioritise business needs as businesses have expressed that they do not feel they are a priority.
4) Increase proactivity as businesses suggest that police are effective in addressing crimes against businesses once they have already taken place and less so in preventing the crime from taking place. 
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[bookmark: _Toc7600275]Chapter 1.0 Introduction
[bookmark: _Toc7600276]1.1 Background 
In 2016, the professional body for policing, the College of Police, announced that, “All new police officers in England and Wales will have to be educated to degree level from 2020” (BBC News, 2016).  This decision was based upon a two-month consultation period with the public which received more than 3,000 responses. However, “almost 80% of which were from police officers” (BBC News, 2016). Therefore, it can be argued that the data collected from this consultation period does not fairly represent the wider community as the police officers made up the strong majority of respondents. This led me to wonder how businesses feel about this decision. 
[bookmark: _Toc7600277]1.2 Focus 
Evidence suggests that, in order for the police to effectively carry out their role, public trust is fundamental. This police’s vision, which is, “To be a world-class professional body, equipping our members with the skills and knowledge to prevent crime, protect the public and secure public trust” (Policing, 2014), supports this. The professional body for policing have identified that, “the police service would cease to function without the active support of the communities it serves” (College of Policing, 2013) and have also stated on their website that, “Evidence has indicated that the potential benefits of effective community engagement include: an increase in confidence and trust, and in community perceptions of the police” (College of Policing, 2013). Therefore, it can be argued that public trust is detrimental to the continued service of police. The professional body for policing stated that policing needs to change because, “Policing must embed legitimacy, trust and confidence, underpinned by the Code of Ethics” (National Police Cheifs' Council, 2015). This need for trust has acted as a key driver behind the decision to make policing a graduate profession. But will this decision increase trust in the service?
[bookmark: _Toc7600278]1.3 Aims and Objectives 
All businesses require positive relations with the police for increased security and crime prevention. But, do businesses trust the police? Will making policing a graduate profession, increase businesses’ trust in the police? It is this concept which underpins the area of study. Therefore, it is the aim of this research to gage from businesses, whether or not making policing a graduate profession will increase their trust in police. In order to reach this aim, I have set out key research objectives as follows;
1) To determine how businesses, feel about the decision to make policing a graduate profession
2) To assess whether businesses currently trust the police 
3) To identify links between academic attainment and trust
4) To identify links between business relationships and trust
5) To evaluate the importance of business-police relationships
A review of literature will identify the effectiveness of two existing organisations in relational interaction compared with that of organisations working independently and whether strategic value is obtained through business relationships. The importance of strong relations with police for businesses will be identified along with the importance of strong relations with business for police. The reasoning behind the key driver underpinning the decision of trust to make policing a graduate profession will be determined with the effectiveness of this decision analysed against theoretical links between academic attainment and trust and compared to different approaches to increasing businesses’ trust in the police. The outcome of the literature review act of support to the relevance of this study. 
The methodology for this study will follow a qualitative approach following the philosophical assumption of an interpretivist worldview, using open-ended interviewing. Primary research for this study will consist of conducting semi-structured interviews with business owners to determine their opinion of the decision to make policing a graduate profession and whether the feel it will help increase businesses’ trust in the service. Recommendations for moving forward will be made. 
[bookmark: _Toc7600279]1.4 Value 
A review of literature identifies the lack of critical investigation into this area of study. There are evident gaps in literature at present, to support or oppose the decision to make policing a graduate profession and its impact on whether trust from businesses will be increased to from better police-business relationships. This significantly supports the relevance of this study as it leads to questions being asked around this topic
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[bookmark: _Toc7600281]2.1 Business Relationships and trust
[bookmark: _Hlk1410321]The literature, referring to UK primary, secondary and tertiary sources of theories and academia, suggests that businesses can greatly benefit from positive relationships with other business (O'Donnell, 2017). It is a reoccurring opinion in the literature that, “two existing organisations engaged in commercial exchange create a kind of hybrid organisation” (Biggemann & Buttle, 2004). A common trend in theory suggests that a hybrid organisation, “delivers more value than the sum of the individual values created by each one of the organisations” (Borys & Jemison, 1989), through their long-term relationship. Therefore, the effectiveness of two existing organisations in relational interaction is much greater than that of organisations working independently. 
(Wilson & Swati, 1994) merged the hybrid-organisation model with previous theoretical economic, behavioural and strategic approaches to business relationships and developed a three-dimensional concept of relationship value, as it was believed that two organisations working in harmony to form a hybrid-organisation, naturally affirmed a number of theories regarding creating relationship value (Schmitz & Glanzel, 2016). This concept includes; an economic dimension, behavioural dimension and a strategic dimension. It is the behavioural dimension which includes social bonding, trust and culture, that is relevant to this study. This dimension suggests that relationship-created value is built on trust (Randall, 2011). Trust has been described as a, “necessary ingredient” (Ganesan, 1994), for developing successful relationships. (Morgan & Hunt, 1994) propose that trust exists when, “one party has confidence in an exchange partner’s reliability and integrity”. There is harmony in the literature which suggests that “trust is a crucial concept in relationships between companies” (Ganesan, 1994). There are numerous characteristics which are valued within business relationships (Ritter & Walter, 2008). “Highly valued characteristics of relationships include; knowledge transfer, reputational gains and network access” (Ford, 1999). This suggests that businesses can utilise relationships with other businesses to obtain knowledge and access which they would have otherwise not been able to independently. It is thought that a strategic value is obtained through business relationships, as, “the ability to create and maintain relationships provides the basis for building competitive advantage” (Day, 2000). 
[bookmark: _Toc7600282]2.2 Importance of Relationships with the Police for Businesses 
All businesses require strong relationships with the Police built on trust, as theory suggests (Justice.GOV, 2015). Business exposure to crime of any form do not only have damaging effects on business finances and security, as high levels of intimidation and threatening behaviour can, “lead to stress related illness, absence and a high turnover of staff.” (NPIA, 2017). “The cost and trauma associated with crime also acts as a barrier to business growth, which in turn has consequences for local communities” (NPIA, 2017). Businesses themselves, their employees, their customers and the public are the four direct sufferers of crimes against business (FSB, 2016).  However, as businesses make up part of the community, “business crime affects the community as much as crime in the community affects businesses” and therefore other stakeholders are affected as well, including “shareholders, management, suppliers and vendors, neighbouring residents, and nearby businesses” (Chamard, 2006). Therefore, it can be said that crime can have damaging effects on businesses and the community within which they operate and thus, strong relations with the police are fundamental to help business minimise crime against them. 
[bookmark: _Toc7600283]2.3 Importance of Relationships with Businesses for Police 
The UK Police currently recognise businesses as, “a key ‘customer’ and a community in its own right” (NPIA, 2017). The National Police Investment Agency have stated that, “effective engagement and building trust and confidence with businesses will afford good opportunities to obtain information and intelligence concerning wider community issues” (NPIA, 2017). Crime increases and reluctance to help the police occurs when, “the public don't trust the police to be fair and act ethically and in their best interests” (College of Policing , 2017). This suggests that levels of businesses’ trust in police, directly impacts upon levels of crime within the community (Hough, 2012). Therefore, the police depend upon strong relationships with business built on trust, to be able to effectively provide their service. 
[bookmark: _Toc7600284]2.4 Importance of businesses’ trust in police 
The Federation of Small Businesses report highlighted the fact that, “hundreds of cases of antisocial behaviour and criminal damage are going unreported due to a lack of confidence in the criminal justice system amongst the business community” (FSB, 2007). It is an underlying key issue to this study that, public trust in police is fundamental to their ability to effectively carry out their role (Bradford & Jackson, 2011). This is supported by the Police’s vision, which is, “To be a world-class professional body, equipping our members with the skills and knowledge to prevent crime, protect the public and secure public trust” (Policing, 2014). The professional body for policing have identified that, “the police service would cease to function without the active support of the communities it serves” (College of Policing, 2013) and have also stated on their website that, “Evidence has indicated that the potential benefits of effective community engagement include: an increase in confidence and trust, and in community perceptions of the police” (College of Policing, 2013). Therefore, it can be argued that public trust is detrimental to the continued service of police. The professional body for policing stated that policing needs to change because, “Policing must embed legitimacy, trust and confidence, underpinned by the Code of Ethics” (National Police Cheifs' Council, 2015). This need for trust has acted as a key driver behind the decision to make policing a graduate profession. But will this decision increase trust in the service? 
[bookmark: _Toc7600285]2.5 Link between Academic Attainment and Trust 
The UK police force has acknowledged that, “there is little evidence to date about the impact that making policing a graduate profession has on people’s experience of their police” (Home Office Police Innovation Fund, 2018). However, “Previous research has established convincingly that there is a strong positive relation between educational attainment and trust” (Marc Hooghe, 2012). Literature readily available suggests that there are links between education and trust along with trust theory, with a number of sources sharing the opinion that, “educational attainment is significantly and positively correlated with trust and confidence” (Miles & Rossi, 2018). It is thought that a person who is considered credible possesses high levels of education and intelligence (NCTL, 2012). Ongoing education is regarded important to be successful in achieving credibility as credible individuals are, “expected to be an expert in their field with the ability to analyse a situation and develop several potential solutions” (George, 2011). If an individual is not credible, then they will not be perceived as trustworthy by others as, “your credibility concerns not your trustworthiness, but other people’s perception of your trustworthiness” (Marks in the Sand , 2014). This suggests that academic attainment increases the credibility of an individual and thus the level of trust in that individual rises. These theories however, have not been applied to my chosen area of study at present. Commitment-Trust theory suggests that “two fundamental factors, trust and commitment, must exist for a relationship to be successful” (Mack, 2018). This theory was developed with regards to relationship marketing, however, it is relevant to any business relationship, including that of the relationship between the police and businesses. Therefore, this literature demonstrates that there is evidently some theory in place which suggests that levels of academic attainment influence trust and further supports the idea that making policing a graduate profession will increase businesses’ trust in them.
[bookmark: _Toc7600286]2.6 The Business to Police Partnership Approach 
In previous years, supporting police units, such as specials constables and police community support officers have been, “hailed as the answer to local crime problems” (FSB, 2008), with businesses themselves having, “some faith in them as an effective response to crime at a local levels” (FSB, 2008). However, few businesses report to having had any direct contact with their local unit prior to the business falling victim to a crime (Elkin, 2018). There is strong evidence to suggest that, “being more proactive with the business community and not just waiting until a business suffers a crime before engaging with them” (FSB, 2007), can directly boost support, confidence and trust from businesses. This is demonstrated by (Myhill, 2012), who stated that “Significant crime reduction along with increased community confidence and trust in police”, have come from high levels of community engagement from Police. Therefore, would increasing the number of business to police partnerships as seen in other countries, including the United States of America, be more successful in increasing businesses’ trust in the police. 
The United States of America have clearly identified the importance of the relationship between the Police and businesses as demonstrated by their introduction of the ‘Business Police Academy’ (Center for Problem-Oriented Policing , 2015). “The business police academy (BPA) is an innovative approach designed to encourage the exchange of information between businesses and police and to build mutual understanding and trust” (Chamard, 2006). Although there is strong evidence to suggest that, “partnership working encourages strong inter-professional and inter-personal relationships with individuals from other organisations, building trust between police and other agencies to help address local problems” (Scottish Government , 2018), American statistics on trust in the police have remained flat, as demonstrated by Figure 1.0 in Appendix, regardless of their integration of business-police partnerships. However, these statistics do not represent the opinions of businesses, data which is not yet available. 
While the literature suggests that the adoption of business-police partnerships could influence trust from businesses, proof through practical application is not yet available. In the UK, although police partnership working has been, “a topic of considerable interest in the 1990s and early 2000s, there has been little literature on partnership working in the public sector in recent years” (O'Neill & McCarthy, 2013). It is a common assumption in the literature that the police have lost trust through the inability to carry out their service due to reduced government funding, as a number of sources suggest that, “Public confidence and trust in police is “breaking down” as forces struggle to respond to crime because of government cuts” (Dearden, 2018). These, “reduced organisational budgets and growing demand” (Scottish Government , 2018), act as a key driver behind need for partnerships.  During interviews with the police, (O'Neill & McCarthy, 2013) found an “overwhelming theme which was consistently expressed”, which was the “importance of trust relations between partners”. This suggests that trust is necessary in order to build partnerships. Therefore, could the degree requirement for UK police, boost trust from business and then the integration of business-police partnerships, strengthen and maintain that trust?
[bookmark: _Toc7600287]2.7 Possible Conflicts 
Growth of the private security sector may conflict with the decision to make policing a graduate profession. According to a Guardian analysis, “More than 40 countries – including the US, China, Canada, Australia and the UK – have more workers hired to protect specific people, places and things than police officers with a mandate to protect the public at large” (Provost, 2017). It has been claimed that the growth of the private security industry, “reflects the breakdown of trust and community bonds” (Provost, 2017). While this is a clear example that the private security sector is growing at a much faster rate than the police sector, does it suggest that businesses trust the private security sector more than the police? If so, could making policing a graduate profession help police overcome this issue? Specifically, in the UK it is thought that, “a drop in police numbers has seen businesses take crime-fighting into their own hand” (Guyoncourt, 2018), by hiring private security. Can making policing a graduate profession increase trust from businesses enough to bring businesses back to using the police service instead of services offered by the private sector?
Common opinion is that PCSO’s are, “building links with businesses and community leaders” (National Careers Service , 2018). While the aim of making policing a graduate profession is to increase trust in the service, there is a lack of continuity, as PCSO’s will only be required to achieve an academic attainment of level 4 (College of Policing, 2019). If PCOS’s are working as closely as police officers with business, do they not need to build the same trust from businesses? Could this be done through the integration of the business partnerships along side making policing a graduate profession?
Both France and Spain have already made policing a graduate profession, however, there is no evidence readily available to determine whether this introduction has been successful in increasing businesses trust in the Police (College of Policing , 2015).
[bookmark: _Toc7600288]2.8 Relevance of this Study 
There is a clear gap in literature available at present specifically regarding evidence to support my topic of study, that making policing a graduate profession will increase businesses’ trust in them. Due to this, “there remains a suspicion of the added value of graduate officers” (Home Office Police Innovation Fund, 2018). This ‘suspicion’ supports the relevance and necessity of this study. The decision to implement this graduate scheme was based upon a two-month consultation period with the public which received more than 3,000 responses and although, “almost 80% of which were from police officers” (BBC News, 2016), the UK Police force have decided to go ahead with this decision, regardless of the arguably unfair representation of the wider community. Overall there are evident gaps in literature at present, to support or oppose the decision to make policing a graduate profession and its impact on whether trust from businesses will be increased to form better police-business relationships. This significantly supports the relevance of this study as it leads to questions being asked around this topic. This study is based on a future event yet to occur, which has obtained my interest as it will act of help to my professional development, as I aim to join the police in the UK as a graduate.  
[bookmark: _Toc7600289]Chapter 3.0 Methodology 
It is clear from the literature review that while some studies suggest link between academic attainment, credibility and trust, there is little research to date to specifically support or oppose the decision to make policing a graduate profession, with regards to the impact on businesses trust in police. 
[bookmark: _Toc7600290]3.1 Research Method Selection 
The identification of an appropriate method of research is required for this study, as methodology acts as the backbone of a research study (Saunders, et al., 2009). There are numerous approaches to collecting information for research purposes which can provide invaluable insights (University of Leicester , 2019). Information obtained can be categorised as either quantitative or qualitative and, “there exists a fundamental distinction between the two types of data” (McLeod, 2017). Quantitative research is also referred to as a traditional method of research by some theorists (Creswell, 2013). Methods of quantitative research “emphasize objective measurements and the statistical, mathematical, or numerical analysis of data collected through polls, questionnaires, and surveys, or by manipulating pre-existing statistical data using computational techniques” (Labaree, 2009). Qualitative research is also referred to as an alternative method of research by some theorists, which is increasingly being utilised (Creswell, 2013). Methods of qualitative research are used to,  “understand people's beliefs, experiences, attitudes, behaviour, and interactions” (Pathak, et al., 2013), as it generates non-numerical data. 
Key Scholars have “lauded benefits of integrating mixed methods” (Gutterman, et al., 2017), since many research questions do not fit into one specific category. However, the nature of this study relies upon thoughts and feelings of business owners/managers. A quantitative approach to research provides closed-ended data which would not be relevant to this study (Farrell, 2016). Therefore, a qualitative approach to research is necessary for this study as it provides open-ended data (Wisdom & Creswell, 2013).  It would be difficult to obtain businesses opinions of whether making policing a graduate profession will increase their trust in police from statistical data as this quantitative research does not allow for expansion in expressing opinions and specifically targeting businesses using quantitative methods would be too difficult and time consuming for the purpose of this study (Chetty, 2016). Obtaining the opinions and experiences of businesses is a word-based process as opposed to a numerical-based process which designates qualitative research as the underpinning method of this study. 
To ensure a strong research design, a research paradigm which is congruent with personal beliefs about the nature of reality, is necessary (Mills, et al., 2016). Paradigm refers to “a system of ideas, or world view, used by a community of researchers to generate knowledge. It is a set of assumptions, research strategies and criteria for rigour that are shared, even taken for granted by that community” (Fossey, et al., 2002). Interpretivist research “is guided by the researcher’s set of beliefs and feelings about the world and how it should be understood and studied” (Denzin & Lincoln, 2005). The interpretive paradigm focuses on identifying and describing the meaning of human experiences and actions (Levers, 2013). Therefore, this study is based on a qualitative approach, with the philosophical assumption of an interpretivist worldview, using the method of open-ended interviewing. 
[bookmark: _Toc7600291]3.2 Organisation of Interviews
With the research approach identified, the first task of the research was to determine appropriate interviewees. Upon creating a list of businesses owners/managers to interview, the study was instigated. When creating the list of potential interviewees, the aim was to include varied businesses operating within different industries, to obtain a wider range of opinions and experiences of businesses with the police. The business needed to be within the Pembrokeshire County area so that travelling to them was feasible. It was then necessary to conduct research into each of the businesses to obtain their contact details, utilising both Google and Facebook to find relevant phone numbers and email addresses. An attempt to initiate contact with 6 businesses was made through the platforms of Facebook, email and telephone and 4 responses from willing participants were received. At this point 2 more interviewees were necessary for this study, therefore, 2 more businesses were contacted with responses from each of the businesses being received and all interviewees for this study identified. It was also felt that in addition to interviewing businesses, obtaining an opinion represent the police would supplement the research. Contact was first made with the police in person, however there were no police officers available at this time to discuss the matter or arrange an interview. Later contact was made via telephone, however, no call-back was received to arrange an interview. Therefore, it was determined that an interview with a police officer was not obtainable within the timeframe of this study. 
[bookmark: _Toc7600292]3.3 Interview Preparation  
All interviews arrangements had been confirmed, thus, interview preparation was the next necessary step. It was decided that each of the interviews would be carried out at the place of work of the interviewee, as this is an environment they are comfortable in, which has little distraction and ensures the interview process is minimally time consuming for them (Oltmann, 2016). The interviews questions will be open-ended which may be asked in any order and follow a semi-structured format, to act as a guided conversation (Mcleod, 2014). Semi-structured interviews are appropriate to this study as they involve a series of open-ended questions being asked which would define the topic under discussion, but still allow the business representative being interviewed to discuss certain topics in more depth (Mathers, et al., 2002). Therefore, semi-structured interviews are effective in obtaining detailed opinions and experiences, without straying from the topic of discussion. An example of interview questions/prompts are as follows:
1) Do you consider your business to currently have good relations with the police?
2) How do the police help your business?
3) Do you, as a business owner/manager, trust the police to help increase the security and safety of your business?
4) Are you aware that as of 2020, policing will become a graduate profession?
5) Do you feel that making policing a graduate profession will increase your trust in police to help your business?
The interview questions are developed from questions which have arisen from perceived knowledge deficits within the topic of this study, which is outlined by the aim of this study. Therefore, each of the questions identified have been designed to specifically attain information which is relevant to achieve the research objectives set out in this study, in order to reach the research aim. For example, one of the research objectives identified to achieve the aim of this study is to, ‘Assess whether businesses currently trust the police’, therefore, the interview question, ‘Do you, as a business owner/manager, trust the police to help increase the security and safety of your business?’, has been implemented to achieve this objective. 
To reduce as much bias as possible during the interviews, each question is targeted to assess the essential criteria as set out by the research aims and objectives. Each of the questions are carefully worded to avoid bias, for example, instead of asking, ‘How much of an increase in trust in the police will you experience from policing being made a graduate profession’, which implies that making policing a graduate profession will in fact increase businesses trust in them, the questions asks, ‘Do you feel that making policing a graduate profession will increase your trust in police to help your business’, which further allows the respondent to answer honestly as to whether they feel the decision to make policing a graduate profession will increase their trust in police or not. 
As the interviewee will view the interviewer as a representative of their university, it is important care is taken in ensuring a good impression is made (Qu & Dumay, 2011). In order to make a good impression an interviewer should take care in their personal presentation, prepare well, show they care and act professional (Bika, 2017). The interviewees have consented to the interview being recorded upon booking the interviews and confidentiality and anonymity has been assured, they will be reminded of this prior to the interview commencing to reassure the interviewee. The recordings from the interviews will be transcribed, and from these, research analysis will be drawn.
To identify themes within the findings for further analysis, a four-step qualitative analysis approach has been applied.  First the raw interviews need to be transcribed from the recordings. It was decided that only quotes relevant to the research topic would be transcribed. Secondly, the transcribed findings need to be prepared for analysis, where the meanings of the interviews are interpreted, and common themes are identified. These themes are identified based on reoccurring common key works and shared opinions expressed by respondents. The themes identified at this stage were; Awareness of the Subject of Matter, Businesses’ Trust in Police, Importance of Relationships with Police for Businesses, Overall Opinion of the Subject of Matter, One’s Level of Education Impacts Upon its Regarded Value, Private Security in Place and PCSO’s and Special Constable Relations. The third step is the analysis of these emergent themes where the themes were examined in detail, ready for them to be explained and interpreted. At this stage the themes of the interview findings were adjusted to fit the literature which it was to be analysed against. The themes at this stage were; Awareness of the Subject of Matter, Businesses’ Trust in Police and Engagement, Business-Police Relationships, Overall Opinion of the Subject of Matter, One’s Level of Education Impacts Upon its Regarded Value, Private Security in Place and PCSO’s and Special Constable Relations. The final step entails interpretation and justification of themes to determine the meaning of the findings and rationalise them. 
[bookmark: _Toc7600293]3.4 Ethical and Logistical Consideration 
There has been thoughtful consideration given to the ethical standing of this research to enhance quality and integrity of findings and to protect the welfare and rights of participants (BPS, 2014). Careful regard should be given to aspects of this research, including the; procedure, location, safety, confidentiality and permission (College Research Ethics Committee , 2018). An ethics form has been completed, reviewed and substantiated at each necessary step. To minimise ethical implications, this research will only be focusing on adults of a sound mind (Corti, et al., 2000). However, the nature of this study requires interviewees to share personal opinions and feelings on behalf of the business which they represent. Here, the formulation of the interview responses could encounter an ethical implication. To address this, business/respondent names will be removed and replaced by a number, so that respondents remain anonymous (Kaiser, 2009). This will help to ensure respondents willingly participate and answer truthfully. All respondents will be informed that they can withdraw from the process at any time. The General Data Protection Regulation, or ‘GDPR’, took effect in May 2018 and is the, “most comprehensive overhaul of European data protection rules in over twenty years” (Secure Works, 2018). This new legislation offers harmonised EU regulation which standardises how personally identifiable information should be managed. As this regulation applies to the processing of personal data, this research will adhere to it (GDPR EU, 2018). Permission to record the interviews has been obtained prior to the interviews commencing. Interviewees will be reassured that all information obtained will remain confidential. All data retrieved will be encrypted off-site and stored securely to obey data protection proprieties (ICO, 2019). Recordings from interviews will be deleted once the information has been transcribed and records of the interview, including transcripts will be destroyed once this study is complete. Beneficence, justice and respect will be carefully considered throughout the entirety of this research. 
[bookmark: _Toc7600294]3.5 Interview Reflection 
The adopted indirect method of using the social media platform Facebook when initiating contact with businesses as potential interviewees was to save time. However, contact made through direct phone call proved much more efficient as this method secured the majority of businesses who committed to being interviewed. Most contact made using Facebook was ignored with the rest declining to participate. Successful contact made using email led to direct phone calls to discuss the matter in more detail before committing to an interview, therefore initiating all contact via telephone would have proved much more time efficient. 
Conducting the interviews was an interesting task which provided this study with valuable data, however, it was clear that while some respondents had heard that policing was becoming a graduate profession, many were not aware this was happening and no respondents were aware these changes are already in place, with a number of forces already applying this framework. This meant that it was necessary to explain to the interviewees, the changes that are taking place, while maintaining an unbiased approach to avoid influencing the opinions of the respondents. The lack of knowledge from businesses regarding policing becoming a graduate profession suggests that the consultation period upon which the police have based this decision, does not represent the wider community. Each of the interviews provided in depth responses as it was clear that all of the interviewees felt strongly about the subject of matter. A common trend throughout each of the respondents was the passion they showed regarding the subject of matter, which clearly demonstrated the importance of trust within business-police relationships from a business point of view and further supports the relevance of this study. 
[bookmark: _Toc7600295]3.6 Process Limitations 
Securing an interview with a member of the police force to represent their opinion regarding the subject of matter, proved unachievable within the time frame of this study. Therefore, their importance of relationships with businesses and the importance of their trust, had to be based solely on the literature available at present. 
On reflection of having conducted the interviews, businesses which ignored initial contact made or declined to participate upon receiving contact, could be due to lack of knowledge of policing becoming a graduate profession demonstrated by the respondents who did commit to interviews. It was clear during the interviews that some interviewees were tempted to discuss their personal views of the police and not the importance to the organisation. However, prompting questions helped keep the interview on the subject of matter. 
Due to the limited budget and timescale of this research project, each of the interview respondents were located within Pembrokeshire. Therefore, it can be said that the interview findings represent the views of businesses within Pembrokeshire and not necessarily the opinions of businesses UK wide. As the research question aims to gain a UK wide answer, this factor negatively impacts upon the conclusiveness of the outcome of this research. 









[bookmark: _Hlk1410363][bookmark: _Toc7600296]Chapter 4.0 Interview Findings
Presented below are the themes which have emerged from quotations from the 6 respondents interviewed throughout this process, along with the quotes from which these themes were identified, with numbering to set apart the participants. 
[bookmark: _Toc7600297]Awareness of the Subject of Matter 
One of the key themes highlighted by participants was the lack of awareness of the subject of matter, as demonstrated by the quotes from the interviews below, which were in response to the participants being asked whether they were aware policing is to become a graduate profession from 2020;
So, you will need a degree to join the police from now on? What about current police officers? (1)
Well not exactly, there was something about it in the news last year, but if that’s the case it could already be in place for Dyfed Powys because a friend of mine is looking to apply, and they mentioned the application process had changed dramatically from the last time they applied. (2)
No, I wasn’t aware, policing is becoming a graduate profession? (3)
[bookmark: _Hlk723972]I heard something on the news a while back I think that you’d need a degree, but I didn’t think it was set in stone. (4)
[bookmark: _Hlk724080]Yes, you won’t be able to join the police now if you don’t have a degree. I’m not sure though if you need a degree in policing or just any degree. (5)
[bookmark: _Hlk724146]No, although I’m aware the application process has been updated, which is likely connected to this decision. (6)
The reoccurring lack of awareness by participants suggests that while the focal point of the decision to make policing a graduate profession is to increase trust from businesses and the wider public, businesses have not been made aware of the decision, let alone been consulted with regarding the matter. 
[bookmark: _Toc7600298]Businesses’ Trust in Police 
When asked whether they as a business trust the police at present, participants provided mixed responses. Participants 1, 2, 3 and 6 stated that they do trust the police as demonstrated below; 
Yes, we do trust them, they play a big role in working with our business security. We don’t experience much crime against our business as we have our own security workers and when problems do arise where an arrest may be necessary, the police are on hand to deal with the issues which our security can’t deal with independently. (1)
We have confidence in their integrity without question, so we trust them in that sense. Their reliability is the issue. There doesn’t seem to be enough of them to provide the presence needed.  (2)
Yes, we trust the police, in terms of their work with us anyway. They are invited to eat in our staff canteen as a thank you for the work they do for our business. This has helped us build a good relationship with them. There have been a number of times where there are police officers shopping in the store, and we have encountered an incident like shop lifting and the police have been able to get involved quickly. The police are very quick to respond to calls as the station is just down the road. (3) 
[bookmark: _Hlk723992]Yes, we trust the police. Numbers are low and there are constantly cuts being made to the police force, so these numbers are only reducing. We trust the individuals but there isn’t enough of them to provide the service expected of them. A commitment to businesses is missing I think, and I’m sure many businesses would agree that they have positive experiences of the police after a crime has been committed. Police aren’t proactive in preventing crime. Realistically if we had more communication with the police, we would have more confidence in them to support our business. As it stands, preventing crime effecting businesses doesn’t appear to be at the forefront of their agenda. (6)
While each of the quotes identified above suggest a reoccurring opinion of trust in the police from businesses, respondents 2 and 6 identified issues regarding the number of police officers. Participants 4 and 5 did not definitively state whether they trust the police as demonstrated below; 
Crime is increasing within our industry and were not aware of any action taking place by the police to stop this. We do not feel businesses are a priority. Our industry experiences a great deal of crime as is expected when alcohol is involved, and while the crime experienced is not directly targeted at out business, it impacts on our business as much as the individuals involved. (4)
[bookmark: _Hlk724096]Well it depends on the context really. Engagement is low, we don’t see the police unless a crime has taken place, so while we trust them to do the right thing once attending an incident, were not confident in their ability to prevent the crime taking place. More engagement could prevent the crime in the first place rather than tackling it once it has occurred and experiencing the aftermath which can be damaging to our business. (5)
[bookmark: _Hlk724163]It is clear that while the findings suggest that trust from businesses is evident, there are underlying issues such as levels of engagement impacting on this trust as expressed by respondents.  
[bookmark: _Toc7600299]Importance of Relationships with Police for Businesses 
A key theme highlighted by each of the respondents was the importance of their relationship with the police. The quotes below demonstrate the responses of participants to being asked how they value relationships with the police;
[bookmark: _Hlk724108]Our relationship with the police allows for shared knowledge and access for us and the police, which otherwise wouldn’t have been obtainable independently. (1)
We could greatly benefit from better relationships with the police. If partnerships were to be set up with the goal of supporting businesses, competitive advantage could be achieved for both us and the police alike. We have partnerships with a number of local businesses which offer each of the parties involved strategic value. So, I think partnerships with the police could offer the same benefits for both us and them. (2)
Our customers are affected by crime against our business and they expect to feel safe when they are with us. We go to great lengths to ensure everyone who comes through our doors feels secure, but we cannot fully achieve this with the support of the police. (3)
[bookmark: _Hlk724021]Building a relationship with the police is undoubtably important to minimise crime against our businesses. The exchange of information is what could ultimately build mutual trust and confidence. (4)
Whether or not we trust them we need them. Crime has damaging effects on business finances and security. But it works two ways. We do have our own security in store, but in certain circumstances the police are needed, due to the nature of the business. (5)
[bookmark: _Hlk724176]The cost and effects of crime are just a barrier to our business growth, so, crime against us also impacts upon our community, to which we have a responsibility. In the past we’ve seen the damaging effects the stress caused by intimidating and threatening behaviour has on our staff, which ultimately led to us experiencing a high turnover of staff. Eliminating this behaviour relies upon police intervention at times, so it is important to us that our relationship with the police is a positive one. (6)
These findings suggest that each of the businesses interviewed, highly value their relationship with the police, stating the importance of these relationships even if they felt they could be improved. 
[bookmark: _Toc7600300]Overall Opinion of the Subject of Matter 
The overall opinion of the decision to make policing a graduate profession was shared by each of the respondents as demonstrated by the following quotes;
I can see how it being a graduate profession might increase the respect the force receives. Well because police officers becoming more educated in their field could make them be perceived to be more credible. (1)
I can’t see how this decision will make much of a difference for us. Their ability isn’t at question. I think our industry as a whole would agree that the presence of police is what’s missing. (2)
[bookmark: _Hlk724123]I can partially understand the reasoning behind this decision, basd on my own personal experience of going through a degree and the growth it brought me as an individual, but I don’t think it is justified. If it really was to increase trust from businesses and the public in general, I feel that this approach is not going to achieve that. (3)
[bookmark: _Hlk724037]I highly doubt this will be the solution to securing trust from businesses and more importantly our confidence. It will be interesting to see what changes businesses experience, if any. (4)
We would rather see an increase in numbers of police, than their levels of education. (5)
Considering there seems to be a lack of funding which has led to cuts and abundance of resources, this seems like an expensive decision. But the degree is funded by the police force right, so it does offer an opportunity for those who perhaps couldn’t afford to do a degree before or maybe didn’t see the police as right for them before. (6)
These findings show that the participants do not support the decision to make policing a graduate profession. 
[bookmark: _Toc7600301]One’s Level of Education Impacts upon its Regarded Value 
[bookmark: _Hlk723946]Participant 3 suggested that their own level of education has led them to value education as an important indicator of trust, as demonstrated below:
I believe my education lead to greater skills such as analytical skills which are important for police.. they may be deemed more credible if they have higher levels of education and this could increase their trust (3) 
This suggest that an individual’s level of education impacts upon how important they regard education to be in attaining trust. 
[bookmark: _Toc7600302]Private Security in Place 
Participants 3, 5 and 5 stated that they have their own security personnel in place, as demonstrated below;
Our own security deal with most of our concerns, they’re an essential asset to our business. We can tackle issues must faster with them and they also act as a deterrent against crime. (3)
We couldn’t operate without our private security and rely on the police alone, there just isn’t enough of them to act as enough of a presence to deter crime. (4)
We do have our own security in store, but in certain circumstances the police are needed, due to the nature of the business. (5)
These statements demonstrate that businesses are utilizing their own security and even suggest that private security is relied upon by businesses. 
[bookmark: _Toc7600303]PCSO’s and Special Constable Relations 
Participant 2 and 3 suggest that they experience more contact from PCOS’s and specials constables, than they do police officers.
We have actually noticed we’re experiencing more engagement from PCSO's and specials constables than in previous years, but less so from police. (2)
PCSO’s, in reality, act as a stronger presence within the community than police officers do. They are more proactive in a sense. (5)
These statements highlight that PCSO’s and specials constables may have better presence and relationships with businesses than police officers themselves. 









[bookmark: _Toc7600304]Chapter 5.0 Discussion and Analysis 
This chapter will discuss and analyse the seven themes identified in the interview findings, correlating them to the key areas drawn upon in the review of literature. 
[bookmark: _Toc7600305]5.1 Awareness of the Subject of Matter
The review of literature highlighted the bases of the decision to making policing a graduate profession. The decision to implement this graduate scheme was based upon a two-month consultation period with the public which received more than 3,000 responses and although, “almost 80% of which were from police officers” (BBC News, 2016), the UK police force have decided to go ahead with this decision, regardless of the arguably unfair representation of the wider community. 
The findings from the interviews conducted as part of this study corroborate the body of theory, as they also suggest that, this consultation period upon which the decision to implement this graduate scheme was based, does not fairly represent the wider community, in particular, the opinions of businesses. The general awareness expressed by applicants was no awareness of the subject of matter, as demonstrated by respondent 3, ‘No, I wasn’t aware, policing is becoming a graduate profession?’ (3). Of the respondents which stated they had some awareness of the subject of matter, interviewees showed clear uncertainty around the subject, as demonstrated by respondent 4, ‘I heard something on the news a while back I think that you’d need a degree, but I didn’t think it was set in stone’ (4), and by respondent 5, ‘Yes, you won’t be able to join the police now if you don’t have a degree. I’m not sure though if you need a degree in policing or just any degree’ (5). 
The review of literature suggests that the decision to make policing a graduate profession is based upon a consultation period which does not represent the wider community. This unfair representation is supported by the lack of awareness of the subject of matter demonstrated by respondents. This would suggest that the decision to make policing a graduate profession has been based on a consultation period which does not represent the opinions of businesses.
[bookmark: _Toc7600306]5.2 Businesses’ Trust in Police and Engagement  
Both the review of literature and the interview findings identify the strong importance of businesses’ trust in police, along with its link to engagement levels. 
The review of literature finds that, the behavioural dimension of the thee-dimensional concept of relationship value, includes social bonding, trust and culture and suggests that, relationship-created value if built on trust.  (Morgan & Hunt, 1994) propose that trust exists when, “one party has confidence in an exchange partner’s reliability and integrity”. Participant 2 highlighted that the reliability element of this theory was missing, as follows, ‘we have confidence in their integrity without question, so we trust them in that sense. Their reliability is the issue. There doesn’t seem to be enough of them to provide the presence needed’ (2). Here the findings corroborate the body of theory, as the participant highlights a lack of confidence in the reliability of the police, when discussing their trust in the police and therefore, stresses the importance of both integrity and reliability for trust to exist. 
It is a common assumption in the literature that the police have lost trust through the inability to carry out their service due to reduced government funding, as a number of sources suggest that, “Public confidence and trust in police is “breaking down” as forces struggle to respond to crime because of government cuts” (Dearden, 2018). These, “reduced organisational budgets and growing demand” (Scottish Government , 2018), act as a key driver behind need for partnerships. Here, the findings support the body of theory as participant 6 highlighted the lack of funding as an issue facing the police service, as follows, ‘Considering there seems to be a lack of funding which has led to cuts and abundance of resources, this seems like an expensive decision’ (6). This suggests that businesses have lost confidence and trust in the police, due to a lack in presence which has developed from funding cuts, experienced by the police. 
The review of literature suggests that, crime increases and reluctance to help the police occurs when, “the public don't trust the police to be fair and act ethically and in their best interests” (College of Policing , 2017). Here, the findings corroborate the body of theory as Participant 4 suggested that they do not trust the police to act in their best interests and have experienced an increase in crime within their industry, as follows, ‘Crime is increasing within our industry and were not aware of any action taking place by the police to stop this. We do not feel businesses are a priority’ (4). Participant 6 also highlighted that they do not feel prioritised by the police service, as follows, ‘A commitment to businesses is missing I think…’ (6). This corroboration emphasises the importance of trust in the police from businesses and its impact upon levels of crime. 
Commitment-Trust theory suggests that “two fundamental factors, trust and commitment, must exist for a relationship to be successful” (Mack, 2018). The National Police Investment Agency have stated that, “effective engagement and building trust and confidence with businesses will afford good opportunities to obtain information and intelligence concerning wider community issues” (NPIA, 2017). Here, the findings validate the body of theory, as participant 1 states that, ‘Our relationship with the police allows for shared knowledge and access for us and the police, which otherwise would not have been obtainable independently’ (1). This suggests that businesses have experienced shared information between them and the police from their relationship with them, which could act beneficially to both parties. 
The review of literature demonstrated strong evidence to suggest that, “being more proactive with the business community and not just waiting until a business suffers a crime before engaging with them” (FSB, 2007), can directly boost support, confidence and trust from businesses. This is demonstrated by (Myhill, 2012), who stated that “Significant crime reduction along with increased community confidence and trust in police”, have come from high levels of community engagement from Police. When discussing their current trust in the police, many of the participants expressed concerns regarding the levels of engagement they are experiencing from the police. The is demonstrated by participant 5, as follows, ‘Well it depends on the context really. Engagement is low, we don’t see the police unless a crime has taken place, so while we trust them to do the right thing once attending an incident, were not confident in their ability to prevent the crime taking place. More engagement could prevent the crime in the first place rather than tackling it once it has occurred and experiencing the aftermath which can be damaging to our business’ (5). Participant 6 shared this view as they suggested that police are not proactive in preventing crime and engagement is low, as follows, ‘Police aren’t proactive in preventing crime. Realistically if we had more communication with the police, we would have more confidence in them to support our business. As it stands, preventing crime effecting businesses doesn’t appear to be at the forefront of their agenda’ (6). This would suggest that increased engagement from police along with police being more proactive in preventing crime, would increase trust and confidence in the police experienced by businesses. This raises the question, would the implementation of partnerships between businesses and the police be more effective in increasing trust and confidence from businesses? 
It is a common assumption in the literature that the police have lost trust through the inability to carry out their service due to reduced government funding, as a number of sources suggest that, “Public confidence and trust in police is “breaking down” as forces struggle to respond to crime because of government cuts” (Dearden, 2018). These, “reduced organisational budgets and growing demand” (Scottish Government , 2018), act as a key driver behind the need for partnerships. Participant 2 expressed concern regarding the numbers of police officers available, as follows, ‘There doesn’t seem to be enough of them to provide the presence needed’ (2). Participant 6 shared this view, as follows, ‘We trust the individuals but there isn’t enough of them to provide the service expected of them’ (6). Therefore, it can be argued that a reduced police presence, due to reduced government funding, is a key factor limiting trust in the police from businesses. 
[bookmark: _Toc7600307]5.3 Business-Police Relationships 
It is a reoccurring opinion in the literature that, “two existing organisations engaged in commercial exchange create a kind of hybrid organisation” (Biggemann & Buttle, 2004). A common trend in theory suggests that a hybrid organisation, “delivers more value than the sum of the individual values created by each one of the organisations” (Borys & Jemison, 1989), through their long-term relationship. Therefore, the effectiveness of two existing organisations in relational interaction is much greater than that of organisations working independently. A reoccurring theme identified in the findings was the need for good business-police relationships and the value partnerships could potentially offer. Participant 2 demonstrates the potential value expressed, as follows, ‘We could greatly benefit from better relationships with the police’ (2). This suggests that businesses would appreciate business-police partnerships and experience increased trust from such, more than making policing a graduate profession would achieve. 
The review of literature highlighted numerous characteristics which are valued within business relationships. (Ford, 1999) suggests that, “Highly valued characteristics of relationships include; knowledge transfer, reputational gains and network access”. Participant 4 stated that, ‘Building a relationship with the police is undoubtably important to minimise crime against our businesses. The exchange of information is what could ultimately build mutual trust and confidence’ (4). This suggests that businesses can utilise relationships with other businesses to obtain knowledge and access which they would have otherwise not been able to independently, leading to reputational gains for the parties involved. Therefore, the findings corroborate the body of literature, which suggests that business-police partnerships could increase trust in the police from businesses, through the exchange of information offered within business relationships. 
The review of literature found that a strategic value is obtained through business relationships, as, “The ability to create and maintain relationships provides the basis for building competitive advantage” (Day, 2000). Participant 2 highlighted a strategic value which they believed could be obtained through a business-police partnership, as follows, ‘We could greatly benefit from better relationships with the police. If partnerships were to be set up with the goal of supporting businesses, competitive advantage could be achieved for both us and the police alike. We have partnerships with a number of local businesses which offer each of the parties involved strategic value. So, I think partnerships with the police could offer the same benefits for both us and them’ (2). This suggests that businesses can obtain a great amount of strategic value through relationships with the police, which in turn offer them competitive advantage. Therefore, the findings corroborate the body of literature, which suggests that business-police relationships could offer more strategic value for businesses than making policing a graduate profession could. 
Theory suggests that high levels of intimidation and threatening behaviour can, “lead to stress related illness, absence and a high turnover of staff” (NPIA, 2017). Here the findings corroborate the body of literature, as demonstrated by participant 6, ‘In the past we’ve seen the damaging effects the stress caused by intimidating and threatening behaviour has on our staff, which ultimately led to us experiencing a high turnover of staff’ (6). Both the findings and the review of literature suggest that crime against businesses can lead to a high staff turnover due to stress. This stresses businesses’ need for police co-operation and therefore, the importance of strong, positive business-police relationships, to help reduce crime against businesses. The review of literature further highlighted the negative impacts crime can have on business growth along with the knock on effect on the local community, as follows, “The cost and trauma associated with crime also acta as a barrier to business growth, which in turn has consequences for local communities” (NPIA, 2017). The findings corroborate the body of literature here, as demonstrated by participant 6 stating that, ‘The cost and effects of crime are just a barrier to our business growth, so, crime against us also impacts upon our community, to which we have a responsibility’ (6). Therefore, theory suggests that strong relations with the police are fundamental to help businesses minimise crime against them which is supported by the interview findings of this study. 
While the literature suggests that the adoption of business-police partnerships could influence trust from businesses, proof through practical application is not yet available. In the UK, although police partnership working has been, “a topic of considerable interest in the 1990s and early 2000s, there has been little literature on partnership working in the public sector in recent years” (O'Neill & McCarthy, 2013). However, it is clear from the findings that business-police partnerships could prove strongly effective in increasing trust from businesses. 
[bookmark: _Toc7600308]5.4 Overall Opinion of the Subject of Matter 
The review of literature suggests that, “there is little evidence to date about the impact that making a policing a graduate profession has on people’s experience of their police” (Home Office Police Innovation Fund, 2018). Therefore, “there remains a suspicion of the added value of graduate officers” (Home Office Police Innovation Fund, 2018). 
The interview process found that the overall opinion regarding the subject of matter was shared. Respondents expresses that they did not feel that making policing a graduate profession would be effective in increasing their trust in the service. This is demonstrated by respondent 4, ‘I highly doubt this will be the solution to securing trust from businesses and more importantly our confidence. It will be interesting to see what changes businesses experience, if any’ (4). Some of the participants suggested that they could see some benefits from the decision, as demonstrated by respondent 1, ‘I can see how it being a graduate profession might increase the respect the force receives. Well because police officers becoming more educated in their field could make them be perceived to be more credible’ (1). However, participants expressed a strong view of preference of the increase of police presence, as demonstrated by respondent 2, ‘I can’t see how this decision will make much of a difference for us. Their ability isn’t at question. I think our industry as a whole would agree that the presence of police is what’s missing’ (2). 
Therefore, it can be reasonably argued that businesses feel an increase in police presence would be more effective in securing their trust than making policing a graduate profession will achieve. This supports the literature which finds that there is suspicion regarding the added value of this decision. 
[bookmark: _Toc7600309]5.5 One’s level of Education Impacts upon its Regarded Value
The review of literature suggests that, “Previous research has established convincingly that there is a strong positive relation between educational attainment and trust” (Marc Hooghe, 2012). Literature readily available suggests that there are links between education and trust along with trust theory, with a number of sources sharing the opinion that, “educational attainment is significantly and positively correlated with trust and confidence” (Miles & Rossi, 2018). The interview process highlighted businesses’ perceived importance of academic attainment for police, based on their own experience of education, as demonstrated by respondent 3, ‘I believe my education lead to greater skills such as analytical skills which are important for police’ (3). 
Respondent 3 also highlighted a link between academic attainment, credibility and trust, demonstrated as follows, ‘they may be deemed more credible if they have higher levels of education and this could increase their trust’ (3). The review of literature suggests that a person who is considered credible possesses high levels of education and intelligence. Ongoing education is regarded important to be successful in achieving credibility as credible individuals are, “expected to be an expert in their field with the ability to analyse a situation and develop several potential solutions” (George, 2011). If an individual is not credible, then they will not be perceived as trustworthy by others as, “your credibility concerns not your trustworthiness, but other people’s perception of your trustworthiness” (Marks in the Sand , 2014). 
While literature strongly suggests that academic attainment increases the credibility of an individual and thus the level of trust in that individual rises, just one respondent shared this view. It is likely that this respondent’s view is influenced by their own education levels, as suggested by them. Therefore, it can be reasonably argued that an individual’s own academic attainment, influences it’s regarded value and thus, not all respondents shared this view as levels of academic attainment varied among respondents. 
[bookmark: _Toc7600310]5.6 Private Security in Place
The review of literature suggests that the private security sector is growing at a much faster rate than the police sector, which “reflects the breakdown of trust and community bonds” (Provost, 2017). In the UK, it is thought that, “a drop in police numbers has seen businesses take crime-fighting into their own hands” (Guyoncourt, 2018), by hiring private security. 
Four out of the six interview respondents highlighted that they have their own security personnel in place. Respondent 3 expressed great value for their security personnel as follows, ‘Our own security deal with most of our concerns, they’re an essential asset t our business. We can tackle issues much faster with them and they also act as a deterrent against crime’ (3). Respondents supported the idea that the problems with numbers of police are the key driver behind the growth of the private security sector, as highlighted by the review of literature. This is demonstrated by respondent 4, ‘We couldn’t operate without our private security and rely on the police alone, there just isn’t enough of them to act as enough of a presence to deter crime’ (4). While the essentiality of private security personnel was expressed by the majority of respondents, participant 5 shared the need for police in addition to their own security as follows, ‘We do have our own security in store, but in certain circumstances the police are needed, due to the nature of the business’ (5). Participant 1 shared this thought, as when discussing their trust in police they highlighted that they had their own security workers and stated that, ‘the police are on hand to deal with the issues which are security can’t deal with independently (1). 
Therefore it can be said that although literature portrays the growth of the private security sector to be a threat to the police, the interview finding show that while businesses feel the low number of police officers are driving the need for private security, they still need the police for circumstances which cannot be handled by private security. Therefore, an increase in numbers of police and an increase in presence would better overcome the threat from the growth of the private security sector than making policing a graduate profession would. 
[bookmark: _Toc7600311]5.7 PCSO’s and Special Constable Relations 
A key theme identified by the interview participants is the value of PCSO’s and Special Constables. Participant 2 highlighted an increase in engagement from supporting police units, as follows, ‘We have actually noticed we’re experiencing more engagement from PCSO's and specials constables than in previous years, but less so from police’ (2). Participant 3 suggested that, ‘PCSO’s, in reality, act as a stronger presence within the community than police officers do’ and that, ‘they are more proactive in a sense’ (5). 
These findings corroborate the body of theory, which suggests that, supporting police units, such as specials constables and police community support officers have been, “hailed as the answer to local crime problems” (FSB, 2008).  The literature highlights a lack of continuity, as PCSO’s will only be required to achieve an academic attainment of level 4. This refutes the common opinion expressed in literature, that is PCSO’s are, “building links with businesses and community leaders” (National Careers Service , 2018). 
If PCSO’s are working as closely as police officers with businesses, do they not need to build the same trust from businesses?
[bookmark: _Toc7600312]Chapter 6. Conclusion
In 2016, the professional body for policing, the College of Police, announced that, all new police officers in England and Wales will need to hold a degree, which is said to be taking effect from 2020, however, a number of police forces have already implemented this process. This led me to wonder how businesses feel about this decision. The professional body for policing stated that policing needs to change because, “Policing must embed legitimacy, trust and confidence, underpinned by the Code of Ethics” (National Police Cheifs' Council, 2015). This need for trust has acted as a key driver behind the decision to make policing a graduate profession. But will this decision increase trust in the service? All businesses require positive relations with the police for increased security and crime prevention. But, do businesses trust the police? Will making policing a graduate profession, increase businesses’ trust in the police? It is this concept which has underpinned this area of study. Therefore, it has been the aim of this research to gage from businesses, whether or not making policing a graduate profession will increase their trust in police. At the beginning of this research, the key research objectives were identified, which are set out below, along with a summary of the findings which meet the specific objectives;
1) To determine how businesses, feel about the decision to make policing a graduate profession
It can be reasonably argued that businesses feel an increase in police presence would be more effective in securing their trust than making policing a graduate profession will achieve. This supports the literature which finds that there is suspicion regarding the added value of this decision. 


2) To assess whether businesses currently trust the police 
While trust from businesses is evident, there are underlying issues such as levels of engagement impacting on this trust as expressed by respondents. Participants highlighted a lack of confidence in the reliability of the police, when discussing their trust in the police and therefore, stressed the importance of both integrity and reliability for trust to exist. 
3) To identify links between academic attainment and trust
The body of theory suggests that academic attainment increases the credibility of an individual and thus the level of trust in that individual rises. Interview participants highlighted that police may be perceived as more credible with greater academic attainment, however they did not feel that making policing a graduate profession would increase their trust in police, as they felt the credibility of police is not at question. 
4) To identify links between business relationships and trust
Both the review of literature and the interview findings identify the strong importance of businesses’ trust in police, along with its link to engagement levels. Businesses have lost confidence and trust in the police, due to a lack in presence which has developed from funding cuts, experienced by the police. Interview participants expressed that an increase in police presence through business-police partnerships would be more effective in securing their trust than making policing a graduate profession will achieve, thus emphasising the links between business relationships and trust. 
5) To evaluate the importance of business-police relationships
The findings corroborate the body of literature which suggests that business-police relationships could offer more strategic value for businesses than making policing a graduate profession could. Business-police relationships will allow both the police and businesses within the relationship, to obtain knowledge and access which they would have otherwise not been able to independently, leading to reputational gains for the parties involved. 
The following recommendations for the police to secure trust from businesses have been made based on the findings of this research;
1) Develop business-police partnerships as these offer a great amount of strategic value to both parties, through shared knowledge and access which otherwise would not have been obtained independently. 
2) Increase police presence as business have expressed concern regarding the current numbers of police available. An increase in police presence would therefore increase trust in the service from businesses. 
3) Prioritise business needs as businesses have expressed that they do not feel they are a priority.
4) Increase proactivity as businesses suggest that police are effective in addressing crimes against businesses once they have already taken place and less so in preventing the crime from taking place. 
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