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                                                              Abstract
The article that is being reviewed will carry analysis on how big companies are failing to become more data driven which is a true statement in my opinion this will show throughout as the evidence shows with statistics. Throughout it merrily investigates companies that are failing to cooperate and how it has knock on effect for profits. This article focuses on reaching out to business owners and new starting entrepreneurs, its main objective is to put its argument out there that data will help with improvement with giving some initial help from professionals wanting to pursue positive feedback to drive data upon companies. 

Introduction 
the article focused on throughout this report is ‘’companies are failing in their efforts to become data driven’’ this was an article wrote by Randy Bean and Thomas H. Davenport (Harvard Business Review, 2019). This article main argument is that large companies are finding that they are failing in their efforts to become data driven. Throughout this the authors have formatted it so that the message is easy to understand with no arguments, and the analytics are clear for the reader. This article is set out to get organisations thinking how much if an impact not using data can have on them and how many organisations aren’t involved and by using statistics to back this for example it is said that 72% of survey participants report that they have yet to forge a data culture, 69% report that they have not yet created a data driven organisation, 53% state that they are not yet treating data as a business asset and 52% admit that they are not competing on data and analytics from this information it has shown that qualitative data was made to get these results which is essential to back up arguments and this is a clear message that will in time data be non-existent (Harvard Business Review, 2019) The author’s uses statistics to show proof on how research was put in place this is good for getting the audience to trust your argument as it comes from others on the other hand if it is aimed at students a more modern table would be easier to show findings.
There is a theory made in this article which is said that the reasoning for not using data to analyse their outcomes is of short term financial goals will push long term objectives like data based cultures to the back of their mind. Companies say they would like to receive greater agility from technology organisations as by using theory this is just an opinion from the author and can come across as bias because it is again brief for the only 2 reasoning’s which are not backed from which companies say this. By comparing other companies which was needed, as there was short reasoning the main reason that was found was other companies agrees costly and time consuming to use the tools and this is their arguments (Towards Data Science, 2019). The central concept of the article is clearly stated from the very beginning that organisations are not using enough data tools and it then goes on to back the statement with research that was undertaken which was a survey asking the companies directly. Evidence of this has been provided briefly as the research undertaken was narrow minded asking only the questions how much data has been decreasing and not more information as to the reasoning for this happening. The article states not enough evidence on what companies replied with perhaps not honest answers. The value positions are clear because throughout any statement is backed with evidence of statistics from surveys undertaken. It can be implicit on explaining the reasoning for the title and more could have been shown through how well companies are doing using the right data tools and how it has benefitted them and future tools as tools are expanding rapidly. The wider literature shows that meetings were made to discuss how valuable it can be for them to implement it and given 7 steps on how to address the issues in their work lives through chief data and analytics officers which this gives more support to favour the idea (Analytics and Know, 2019) this identifies that it is supporting only business individuals rather than academics, another question to think of does it work were they put into practice. The author is biased throughout as they are pointing out companies that do not use data and how it is the main problem without addressing possible other problems within, also by not looking at companies that use these tools and still make a big achievement within by using different processes in order to achieve the same outcome. The author done a good job on giving the argument overall but from another article looked at ‘’why your company should care about big data’’ written by Ester Liquori put out a better explaining of what big data actually was and given more tables and a more in depth reason for why it is not being used it was more coherent from the first with subheadings to break everything down of which the first one lacked on and it lacked on what you can achieve with big data and using real life examples so the reader can understand how in day to day life it can be used rather than just giving bad points this article was aimed for students as it gives a much more in depth understanding around the subject I felt I understood a lot more from reading this piece, rather than the first article is focused more towards only business people and is a one sided approach and very basic.
Conclusion 
Overall throughout this article it has come across very brief and straight to the point on how the impacts has an effect. The article was missing wider literature from other companies as what direction to take to implement the tools, lacking of actual fact as stated that the possible reasoning for why it is not put in to place rather than getting down to root and the actual reasoning for it not happening. The good outcome was mentioning the executive meeting put into place as this was proof that professionals can help back the authors opinion. Throughout a lot of statistics was made of which it could have been formatted in a table rather than various figures throughout as some may find reading a table more efficient. The article‘’ Companies Are Failing in Their Efforts to Become Data-Driven ‘’was more of an opinion of the author rather than the second article is more suited for students as the structure is more precise and a lot more information implemented. 
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