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in this essay I will briefly introduce both selected hotels I will discuss the differences between how these to hotel brands differ in marketing their product I will also discuss the use of segmentation Targeting and communication marketing with their target audience I will compare the two chosen hotel brands using similar web I will identify similarities and differences in their customer base going by age, sex and reason for staying lastly I will be making recommendations on how in my opinion their marking to help aid growth in the future while also considering any concerns in the hospitality Industry. I believe more young people will use Premier inn and older people will use Hilton Hotel more often. 

 

Premier Inn: Known for its affordable stay options and extensive reach throughout the United Kingdom, Premier Inn is a British hotel brand. It focuses on supplying value for money to both leisure and business travellers and offers cosy accommodations, on-site dining options, and more. Primer in has over 800 hotels all over the UK.

 

Hilton Hotel: Hilton Hotel is a high standard international hotel with a wide range of full-service and luxury hotels and resorts in its operations. It is known for its luxurious lodgings and individualised service that appeals to a diverse group of people that includes both business and leisure travellers. It has operations in multiple countries.

 

Premier inn Marketing strategy: Premier Inn's primary goal is to offer consistent, cosy, and dependable lodging with all the necessities, like free Wi-Fi, comfortable beds, and good easy to get to locations. To accommodate a variety of client needs, it supplies a selection of room kinds, such as family rooms, accessible rooms, and standard rooms. Premier inn markets itself to Budget-conscious travellers, including those on business and vacation, who want convenient stay at a reasonable price without sacrificing quality are the target market for Premier Inn. people looking for convenient hotel stay which does not break the bank.

 




Premier inn SWOT analysis. 

 

Strengths: Strong brand recognition Premier inn is known for its excellent quality highly affordable hotels. Another strength of Premier inn is good Locations Premier inn finds its hotels in high-traffic areas like city centres, and near popular tourist places offering guests easy access to good attractions and easy public transport. 

 

 

Weakness: The amount of budget hotel options may lead premier inn to lose customers because of over saturation of cheap hotels they often cannot stand out from their competition as the premier inn hotels are quite simple in nature’s. Another weakness is that increasing the number of locations they have may be difficult because of existing strong competition in the area. 

 

Opportunities: The amount of people that travel for business is increasing day by day as premier inn is focused on their affordable prices, they have an opportunity to bring in more customers. Another opportunity is as Premier inn is a UK only hotel expanding to other countries may lead to success and more customers.

 

 

Threats: The increased popularity of internet sites like Air BNB may lead premier inn to lose business and lose many customers as the short term stay market increases day by day conventional hotels may lose popularity. Another threat is the increase demand of customers as many customers now prefer have a unique experience instead of a simple stay which may lead premier Inn to change their hotel.

Hilton Hotel Marketing strategy: Hilton Hotel places big importance on luxury and comfort to keep their customers coming back they also have a loyalty program that reward customers that keep coming back by giving discounts, points for staying which can be redeemed for free stays at the hotel. They other tiers such as silver, Gold, and Diamond with each tier having its own benefits. Hilton hotel also markets itself by partnering with travel websites such as airline websites to get even more customers. Hilton hotel mostly markets to people that are willing to spend a lot of money for an excellent experience they mostly market to the older generation who are willing to spend to give an incredible experience of staying at a Hilton Hotel. 


Hilton Hotel SWOT analysis:

 

Strengths: Hilton has a very strong brand as they market themselves as the best hotel in the world, they have a huge global presence and a very strong loyal customer base. Another strength of Hilton hotel is their loyalty program which helps them keep customers.


Weakness: They’re prices are very high meaning not every average person can stay at their hotels meaning they lose a certain group of customers. Another weakness is the amount of competition that they have which are as luxurious but have cheaper prices making Hilton hotel lose customers as well as money. 

Opportunities: A opportunity Hilton hotel is using more social media to advertise their hotel. The use social media such as Twitter, TikTok or facebook can make or break a business. Another opportunity for Hilton is to buy existing hotel brands this will help them expand their customers base as well as get different types of customers. 

Threats: conflicts in the world can affect standings as a company if a war happens then Hilton Hotel may lose their customers for example the conflict between Russian and Ukraine made Hilton Hotel close some locations, they had in Russian making them lose profits.

 



Marketing differences and similarities between Premier inn and Hilton hotel: 

 The Hilton Hotel caters to wealthy customers who value luxury, excellent service, and unique. Facilities a global presence in prestigious locations. Hilton Hotel's marketing centres on luxury and global prestige in comparison primer inn focuses on providing affordable accommodations with a strong emphasis on value and convenience, targeting people that do not want to break the bank and have a simple comfortable place to stay. Premier inn and Hilton Hotel both use Digital marketing like Facebook or twitter to get more customers, share promotions, news, and benefits. Both brands prioritise their customers through the use of promotions or loyalty programs both premier inn and Hilton Hotel both focus of brand image to promote themselves by highlighting their unique products for example for premier inn they advertise as a cheap comfortable place to stay and as for Hilton hotel they market themselves as a once in a lifetime place to stay both hotel brands showing customers a unique experience 

 

7PS of Premier In

 

Product: Premier Inn offer standard simple place to stay with focus on their customers.

 

Price: Premier Inns prices are cheap emphasising value, convenience, and quality 

 

Place: Premier Inn locations are usually in busy areas where there are a lot of people

 

Promotion: Premier inn use digital marketing as well as advertisements and loyalty programs like the premier club.

 

People: Premier inns main focus is its customers they make sure that all customers get excellent service

 

Process: premier inn ensures a smooth experience for their guests 

 

Physical evidence: The Premier Inn is known for its unique purple logo.

 

 

7PS Hilton Hotel:

 

Product: Hilton hotel offers Luxury and a unique experience in their stay

 

Price: Hilton hotel prices a more for a wealthier person.

 

Place: Hilton hotel makes sure to Have their hotels in the best and most luxurious Locations 

 

Promotion: Hilton hotel advertising include online advertising like facebook loyalty programs and TV advertising 

 

 

People: Hilton hotel markets itself to the wealthily and people looking for a unique experience.

 

Process: Hilton makes sure to have all customer interaction to be excellent they make sure to have excellent customer service.

 

Physical evidence: The hotels design, hotel experience and branding.

 

7ps comparison: 

Product: Premier Inn focuses on affordable comfort, while Hilton offers luxurious lodging and services.

 

Price: Premier Inn prioritises value and affordability, while Hilton's pricing reflects its premium positioning.

 

Place: Premier Inn supplies convenient locations for business and leisure guests, while Hilton's locations are often in affluent, prominent districts.

 

Promotion: Premier Inn emphasises reasonable comfort and high-quality service, while Hilton highlights luxury experiences and rewards programs.

 

People: Premier Inn aims for approachable and pleasant service, while Hilton emphasises professional staff and personalised care.

 

 

Process: Hilton's check-in processes are designed for a luxurious experience, while Premier Inn emphasises efficiency and convenience.

 

Physical Evidence: Hilton's hotels priorities luxury while premier inn hotels prioritise comfort anf practicality.

 

 



Similar web comparison:

 

For premier inn it shows that a lot more people visit Hilton hotel website then they do them with a bit difference of 129.8 million and 22.4 million but in contrast a lot more young people use premier inn then Hilton hotel. On similar web it also shows more males use premier inn and more females use Hilton hotel. Also, more people use premier inn in the UK then they use Hilton hotel meaning premier in is bigger in the UK then Hilton Hotel. Overall worldwide Hilton hotel gets more monthly visits then premier. Hilton hotel is ranked 8th in the overall ranking for hotels whereas Premier inn is ranked 30th. 

 

Similar web analysis: from similar web I can tell that Premier inn markets it selves to young audiences whereas Hilton hotel markets its self to the older generation this is the same as the marketing that both hotels are using. 

 

 

Conclusion: 

 

In this essay I have found out how both Premier inn and Hilton hotel both market themselves I have also analysed their strengths and weaknesses as a brand and gave suggestions on how they can improve their marketing and brand image my initial thoughts about how each hotel market to a certain demographic I also discovered why each hotel markets to their demographic I also used similar web to confirm my theory’s.
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