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It is necessary for us to have an understanding of the various aspects of the communication process in order to communicate effectively. If we are aware of these factors, we will have a better ability to plan, evaluate circumstances, find solutions to problems, and generally carry out our work responsibilities more successfully. A great number of people struggle with their ability to communicate. Some of the professional organizations whose members have developed methods to view and discuss the communication process in their respective fields include psychologists, educators, medical specialists, sociologists, engineers, and journalists. These are just a few examples of the types of professions whose members have done so. Numerous theorists have investigated the communication process in ways that have significant significance for people engaged in informal education initiatives such as extension work. These theorists' investigations have been conducted in a variety of ways. Every one of the so-called "models" that we look at possesses an important characteristic. There is a wide range of presentation options accessible for communication models, such as condensed summaries, illustrative examples, and mathematical formulas. (Stanton, 1996)
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David K. Berlo's SMCR model will be the last communications model our team considers. Berlo emphasizes utilizing a psychological perspective in his 2006 book The Process of Communication6. Source, message, channel, and receiver make up Berlo's SMCR model. This communication paradigm begins with the source. All communication originates somewhere. Individuals, groups, companies, organizations, or institutions may have provided the information. Several elements impact how a source will perform in communication. Cognitive, linguistic, artistic, and expressive skills include thinking, writing, and speaking. Include views on the topic, the audience, oneself, and anything else significant to the circumstance. Understanding the topic, audience, conditions, and other contexts affect how a source works. Sociocultural milieu refers to a source's background, education, friends, salary, and culture. The message pertains to the source's package. Choose a language or code. We often think of code as natural languages like English, Spanish, German, and Chinese. Non-verbal communication includes music, art, and gestures. Always judge a code's readability. Choose the appropriate content for the channel or audience and organize it in the message. Messages from unreliable senders are unlikely to be delivered. A channel is like smelling, tasting, touching, hearing, or seeing. Hearing and seeing are others. The channel may be thought of as the message's medium. This could be a telegraph, newspaper, radio, letter, poster, etc. The network's planned use may affect the number and type of channels implemented. Your message's success depends on the number of channels you employ and how well you personalize it for each audience. The receiver is the final communication link. "Receiver" refers to those who will see your message. To work successfully, the receiver must take into consideration all source-related factors. Consider the recipient's ability to hear, read, and use other senses while considering communication. The way a recipient interprets the communication's source, themselves, and the message reflects their ideas. Sender and recipient may have different amounts of information. Even if the sociocultural environment is different from the source in many respects, social background, education level, circle of friends, compensation, and culture are still incorporated. The message's interpretation depends on several factors. Many variables can prevent communications from achieving their goals. Sources aren't always aware of how receivers see things, thus certain channels may not be as effective. Certain channels' treatment of a message may not work with it, or specific receivers may not be aware, interested, or able to use certain messages. Messages may not work with the channel's treatment. (Cuofano, 2022)
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The Mathematical Theory of Communication 3 was written by Bell Telephone engineer Claude Shannon and Rockefeller Foundation employee Warren Weaver. This was published in 1949. Shannon and Weaver aimed to restrict communication to mathematical formulas and address difficulties with their model. Their model had both purposes. Shannon and Weaver were uninterested in communication's sociological and psychological aspects. Instead, they focused on developing a communication system that might be physically 100% efficient. This model features a unique added feature. Shannon and Weaver worried about background noise throughout their conversation. Weaver says "noise can be sound distortions (telephone), static (radio), form or shading distortions (television), or transmission issues (telegraph, facsimile, etc.)." [Cite] Shannon and Weaver's definition of "noise" applies to "semantic noise," which inhibits communication. People create "semantic noise" when they attribute many meanings to words, voice inflections, gestures, and written "noise." Most people underestimate semantic noise, which makes communication harder. It's hard to tell if semantic noise has impacted communication. Message senders often include personal words and phrases. Messages might be interpreted differently by different people. We must reduce semantic noise to communicate effectively. Face-to-face verbal communication has "semantic noise," just as radio transmission has "static noise." Noise complicates communication. Always consider noise. (Shannon, 1963)
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Wilbur Schramm lays out a communications paradigm in "The Process and Effects of Mass Communications." Schramm observes, like Aristotle, that communication always involves the message, the recipient, and the sender. A message is ideally encoded at its source and sent via channel. The destination decrypts the message. Schramm contends that, considering the sociological dimensions of communication, the source and listener must share something in common for understanding. If the source's and target's fields are comparable, communication is possible. When the two groups don't intersect, communication may be difficult or impossible. Cooperative extension agents are skilled in communicating with the U.S. middle class. This success can be attributed to the fact that most extension workers hailed from the middle class and that the extension communicator and middle-class audience were congruent. In the 1960s, a time of rising social consciousness, many extension workers were challenged to work with underserved and varied audiences. This was different from past decades. Many middle-class extension workers had trouble communicating with different audiences. Extension enlisted members of the target audiences, taught them, and tasked them with providing a vital communications link. Leader aides, nutrition assistants or even paraprofessionals (German, 2020)

Study Case – Maria & Pedro
The most relevant case study that was presented during the  class was the one including the telephonic conversation between a married couple, Maria and Pedro. The case study was consisting of an dialogue between them, while Maria Was asking Pedro to buy a chicken in order to cook it after he is coming home from work. Because they were not using the direct conversation, the phone call have lead to a misunderstanding, so, Pedro have been understanding that Maria is willing to be in the kitchen by the time he will get home. As chicken and kitchen are sounding similar, the noise have affected the couple’s conversation. The noise in the background as well as disturbances in matter of the phone signals have lead to a failure in the conversation process
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Because a person's first impression has such a significant bearing on subsequent success and communication, the beginning of the conversation is of the utmost importance in many different types of personal encounters. Because non-verbal communication in the form of body language, tone of voice, and facial expressions cannot be completely ignored from good oral communication, it is essential to learn how to communicate verbally. Learning how to communicate verbally is essential. Communication, whether oral or verbal, can be improved for this reason by speaking clearly, being silent and focused, behaving responsibly, and following to some of the general principles of conduct. Words we choose to use, as well as how others hear and understand those words, are examples of verbal communication. You must give great consideration to the words you choose, how you pronounce them, and how you reinforce what you say with nonverbal gestures in order to communicate successfully. Even if you are discussing the same topic in a few different contexts, it is likely that you will need to change the way that you phrase your statements. The way in which you explain a topic to a close colleague, for instance, will be very different from the way in which you explain the same issue to a huge conference audience. (Griffith & Dunham, 2015)
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The employment of nonlinguistic modes of expression is required in order to engage in nonverbal communication. It is the behaviors or characteristics of humans, such as their appearance or how they use objects, as well as sound, time, space, and fragrance, that have a value that is socially shared and that inspire meaning in other people. It includes olfactory or smell cues, cues provided through artifactual communication and appearance, color cues, and chromic or time cues. Visual and kinesics cues include things like facial expressions, eye movements, gestures, and body orientation. Vocal and paralinguistic cues include things like volume, pitch, rate, and inflection. Proxemic cues include things like space and distance. Proxemic cues include things like Regardless of whether or not we want to convey a certain message, the significance of our nonverbal cues is contingent on how other people understand what we are trying to communicate. As a consequence of this, students take part in meta-communicative activities and have conversations about communication, shedding light on the dynamics of our connection and the importance of the words we use to communicate with one another. According to the findings of many studies, nonverbal cues are responsible for approximately two-thirds of the communication value carried by a message. (Griffith & Dunham, 2015)
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Reception, comprehension, reflection, and reaction make up the hearing process. An effective listener can hear and detect speech sounds, analyze the message, evaluate the message critically, recall what was said, and respond vocally or nonverbally to information received. By participating in all five stages of listening, we can learn the most from others. Attending is part of the listening procedure's receiving phase. Hearing's partner. Attending is recognizing and understanding sounds as words. We can't interpret sounds without context. Listening involves interpreting vocal and nonverbal messages. "Shared meaning between communication transaction participants" is the first step in listening. In this phase, the listener determines the meanings and circumstances of words. To understand a sentence, you must understand its context, each word, and language. This helps understand the speaker's meaning. During the evaluation phase, the listener must determine if the speaker's information is cohesive, disorganized, biased, true, untrue, and significant. They also analyze how the speaker conceived and delivered the message. Consider the speaker's personal and professional aspirations. A listener may deduce that a coworker's accusation that they didn't wipe their table is true, but they may also know that the coworker's sick child makes them uncomfortable. A voter who attends a candidate's rally, listens to them, and absorbs what they say might assess if their arguments are convincing enough to earn their support. The listener responds verbally and/or nonverbally to what was heard. Listeners may respond vocally or nonverbally to information. Nonverbal communication includes nodding, eye contact, tapping a pen, fidgeting, scratching or tilting the head, smiling, rolling the eyes, or grimacing. Nonverbal communication includes smiling, eye-rolling, and grimacing. These responses may be intended or unintended. When answering verbally, you can offer a question, request more information, redirect or shift the subject of a conversation, cut off a speaker, or repeat what she said to confirm that you heard her correctly. (Griffith & Dunham, 2015)
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Good communication and advanced technologies are possible. Technology can help people become better communicators by providing more opportunity to practice and perfect their written expressions. Technology is now a vital element of most organizations, so employees and supervisors must discover effective ways to interact in-person, via email, and digitally. Blog articles or a newsletter may replace memos. Because email is so widely utilized, it's important that people grasp its importance. The capacity to swiftly learn and implement new technology is highly valued. Companies desire workers who can use and understand technology. Some professionals haven't mastered technology for communicating with clients and coworkers. Digital communication and technology have helped people communicate with as little words as possible and be understood. People must now jump through hoops before the world hears them. It's planned, written, reviewed, and sent. Thanks to technology, humans are becoming storytellers and editors. Once published, information can't be deleted. A deleted post may still remain in an archive or have been seen. Employers routinely check applicants' social media sites to measure their internet communication skills. Unprofessional online behavior reduces job prospects. People must know how to communicate efficiently online and not misuse technology. Technology strengthens fundamental skills in a sector. Modern technology helps people communicate with and comprehend diverse audiences. Screens can't solve everything. People were hesitant to reach out before cell phones. "Communication anxiety" is the difficulty to communicate in various settings. Someone who struggles to talk in class but is more comfortable with others may still have communication anxiety. Uncertainty causes worry. Face-to-face communication has an element of uncertainty that writing and texting lack. Stereotyping reduces ambiguity.
. 
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In summing up, having strong communication skills is necessary for almost every facet of one's life. Communication skills are generally considered to be the cornerstone of a successful business from a professional standpoint. They are essential to the overall performance of the institution, as well as to the institution's smooth operation, greater employee productivity, and improved employee experience. Communication abilities are not only important in one's professional life, but also in one's personal life because they help one build deeper relationships, steer clear of misconceptions, advance in one's job, and grow and develop as an individual. Therefore, it would not be incorrect to assert that the significance of communication skills extends beyond that of effective communication. This is because effective communication is only one aspect of the importance of communication skills.
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