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INTRODUCTION

Equality in Sports:

* Ensures fair treatment for all athletes, regardless of
gender, race, or sexuality.

Inequality in Sports:

* Women athletes face lower pay, fewer sponsorships,
and less media coverage (Cooky et al., 2021).

Focus of This Report:
* A mixed-gender football match highlighting pay

disparity and unequal opportunities in women'’s
football
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COMPETITION AND
SUPPLY FACTORS

Competition:

* Competing with other football events, but standing out due

to its inclusivity focus.
Challenges:

* Sponsorship reliance, event visibility, and securing top
athletes for participation (Anderson & White, 2019).

Supply Factors:

* -Early partnerships with kit suppliers, Manchester United
branding, and local catering businesses.
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OPERATIONAL FACTORS

Venue Availability:

* Manchester United Stadium, a top-tier facility
accommodating 75,000 attendees.

Staffing Requirements
* Security, referees, event managers, and marketing
teams are essential for event operations, ensuring a
smooth and professional experience for attendees.

Skills Required:

« Branded merchandise, catering, VIP sections, and
community engagement spaces

Resource Allocation:

* Resources for seating, parking, food, and beverages are
planned.

* Dedicated financial resources for workshops led by
industry experts.
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INCOME AND EXPENDITURE BREAKDOWN

INCOMEE/EXPEDITURE

Income Sources:

Sponsorships: £150,000 (Nike, Adidas, Women's Sports Foundation)
Ticket Sales: £50,000 (£10 per ticket x 5,000 attendees)
Merchandise Sales: £25,000 (branded t-shirts, caps, mugs)

Expediture

Venue Hire: £200,000 (Stadium rental, security, maintenance)
Marketing & PR: £30,000 (social media ads, promotional videos)
Staffing & Logistics: £50,000 (event managers, referees, setup crews)
Workshops & Guest Speakers: £20,000 (influencers, athletes, panel
discussions)

SPONSORS

Sport Brands

Football Organizations

Local Sponsors

Nonprofits and Foundations: (Women's
Sports Foundation,Equal Playing Field)
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Mixed-Gender Match:
Raising awareness about equal pay and representation.

-Workshops & Panels:
Led by sports journalists, Manchester United representatives,

and equality advocates.

-Sponsorship & Media:
Extensive coverage by BBC Sport and Sky Sports.

-Future Goals:
Scaling the event to a national level and influencing FA policies
on gender parity in football
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STRATEGIC
IMPORTANCE

Promotes Gender Equality: Highlights
pay disparity and pushes for equal
opportunities in football.

Encourages Corporate Support:
Attracts sponsors (Nike, Adidas,
Women's Sports Foundation) to invest
in inclusivity.

Expands Representation: Inspires
young female athletes and fosters
diversity in sports.

Boosts Economic Growth: Women's
football market is projected to exceed
£1 billion by 2030 (FIFA, 2022).

Sets a Precedent: Could become an
annual event, influencing policies in
FA, FIFA, UEFA

Positions participating organizations as
advocates of social change.
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CONCLUSION

« Equality in football is more than a discussion—it requires real action.
« This event is a key step in bridging the gender gap in sports.
* Support the movement: Attend, participate, and share the message of inclusivity.
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