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[image: ]Exhibition title: Gaze
[image: ]This exhibition is about gaze and how women are viewed by both women and men. It discusses vulnerability that women face with being objectified. “femininity which is the culturally relative ideal gender identity for women” (Buchanan, 2018)  struggles women face to be feminine and a good representation of what that means and confidence in femininity. This exhibition also discusses the capitalism on women’s insecurities about their femininity and not fitting into the beauty standards set by society. The exhibition looks at people the have both rebelled against the beauty standard and the people who have confided to this standard. It focuses on empowerment and feminism. 
Cindy Sherman
Cindy Sherman created this  piece that rebels against the male gaze and beauty standards that are set for women. The male gaze is the viewpoint that men have on women and how they look and act and it is something that we have all developed through the media for example films and advertisements. “The cinema satisfies the primordial wish for pleasurable looking, but it also goes further, developing scopophilia in its narcissistic aspect.” ( Mulvey, 1975) scopophilia was explained by Sigmund Freud in the three essays on sexuality as essentially the instinct of pleasure for what you are looking at. Shermans portrait has a confusing effect on the viewer rather than being something that strikes pleasure her portrait is something that strikes confusion and an uncanny feeling. The range of features presented in this portrait can also be a reference to the many different ways that women present themselves in order to fit the beauty standard. The display of different eyebrow shades and out of place lips are a display of rebel towards the beauty standard but the makeup that she is wearing is representative of the fact that the male gaze is so embedded into the lives of women that even when its not purposeful women try to stay within the bracket of how they ‘should look’ according to the standards that have been set.
[image: ]
Marina Abramovic rythym 0
This piece is an interactive work which relies on the audience, it is a brutal and vulnerable piece in which the outcome depends on the audience. Abramović presented many objects on a table whilst also presenting herself as an object. Sigmund Freud wanted to discuss that we “do not make a distinction between animate and inanimate, partial and whole, or even real and imagined.” (Buchanan,2018) so this piece almost tested this theory. When presented with the objects and Abramović the audience did as pleased, some things were pleasurable and some were uncomfortable and vulnerable. Abravomic was objectified sexually by the audience by her dress being cut shorter and the breast area cut out. This was likely influenced by the media and the idea of women being an object of desire “ pornography defines women’s role as sexual objects available for men’s consumption” (Papadaki, 2024). It is horrifying that someone in the audience saw a pair of scissors and decided that cutting her dress was the appropriate action to take and that Abramović wasn’t considered in this action. Her feelings were not considered and the person got to walk away with the piece of her dress that was cut as if it were a trophy. 
[image: ]Hannah wilke
[image: ]This piece is sculptural and represents the vunerability of human life using suggestive vaginal looking shapes. The piece represents the power women have and conveys the message that women aren’t helpless victims, they are people with voices to be heard. The pieces show that despite the fact that women are all different, they are really all the same. It’s a juxtaposition to the beauty standard and the way that the media thinks you should look. The message here is strong because the beauty standard has an effect on everything  “attractiveness and the ability to accurately detect attractiveness are under evolutionary selective pressure” (Yarosh, 2019) this applies in every day life. Even though your appearance only reflects the type of person you are when your older (“a calm, relaxed person may develop fewer lines and wrinkles than a tense, irritable person’(Berscheid, Dion & Walster 1972)) you are judged based off of your appearance your whole life, people believe that if you are pleasant to look at you will be a pleasant person because that’s the way that the media has portrayed it to be.
Sanja iveković
This piece is relative to the way women are told to look by society and the impossible beauty standards that are set especially in society today . Women have so much pressure to look perfect that it is a norm to change your appearance to identify with femininity  which “is considered by feminism  to be an imposed system of rules governing how women should act, look, feel, and even think within a particular society” (Buchanan, 2018). Today especially, women’s identity and femininity struggles are capitalised on and made into products to solve the so called issue. “The commodification of femininity allows industries to sell products that make women believe the product in question is necessary for them to transform into the ideal woman, as identifying as a woman is, supposedly, not enough” (Daniel’s, 2023) Companies sell products that ‘help’ women with their insecurities and it then becomes a necessary part of their routine and they don’t feel confident with the absence if the product. It highlights to them and the people around them that they have an insecurity. This also applies to this piece because the same concept of capitalism applies to filler and Botox. People are willing to change their whole appearance to fit into the box of how you ‘should look’ in order to be accepted in society.

[image: ]
ORLAN
This artist is the art herself, she is not connected to a piece like a painting or a sculpture she used her face as a canvas. ORLAN’s goal is yo distrust the standards of beauty, she uses filler and Botox in the context of art to do so and to show that the beauty standard doesn’t have to be taken seriously at all. “The real goal was to take off the mask you were born with and reinvent it.” (ORLAN,2016). The way that people usually reinvent their look is with makeup or hair or a face lift but ORLAN made an extreme change in her face. There’s was no profit for anyone during the procedure as it was done for free for the sake of the art. It’s also meaningful that ORLAN is still successful despite having an unsettling look about her because it shows women that talent is beautiful.  She’s also promoting confidence as something that you should have at all times, not just when a woman has makeup on or when they just had filler, ORLAN is taking away the capitalist meaning of confidence and empowerment to women. “In consumer culture it is claimed as ‘the new sexy’ and as ‘more important than beauty’.”(Gill & Orgad, 2017). This is not to state that ORLAN isn’t still beautiful she is just rebelling against the classic standards of beauty set by society.

Conclusion 
Beauty is a capitalist and social construct subjective to women’s insecurities and confidence struggles. Based on Freud’s explanation of scopophilia beauty is also subjective to the viewer as various things will stimulate different feelings and effects. There are many different influences that determine what stimulates a pleasureable feeling versus a feeling of disgust which includes the media and a persons beliefs. What people see via the media you consume widely influences the way they see women and the way that women see themselves. For example if a women is consuming media that presents many women who sexualise themselves a women may develop insecurities and begin over sexualising themselves to ‘fit in’ to the beauty standard of the group of people that they are consuming in the media. For a man though or someone that may be sexually attracted to women, if they were to watch the content of women who sexualise themselves they are likely to sexualise a future partner. 
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