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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?  


	Answer: The website loads very slowly. Some pages take a long time to open. This affects the overall user experience, because customers may lose interest while waiting.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many sub-pages, but not all of them clear and not very well organised. The structure is not always logical. New customer may find it confusing to find information they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The costumers could make a booking after register. If the person doesn’t  have an account, they can not make a booking. Which makes the process less understandable for new customers. The costumer should email the company firstly and wait for replay.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by making the loading faster, fixing missing photos on mobile version. Specially loading faster timetable for costumers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: There are two version. When you open the website on a computer, there are more photos on display. On mobile phone many of them are missing it feels less clear and not very organised. It is like two different website.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses calming colours very suitable for yoga and relaxing atmosphere. Images are clear and attractive. They helping to create a peaceful and welcoming aura.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website provides information, but contacting the business online is difficult. Without registering an account they don’t replay to the massages. The only way to response is by calling them directly. Communication happens also through email. Which makes the whole process very slow.


	Question 2d – How effective are the social media links on the website?


	Answer: The website is not social media platform, so you cannot communicate with other people on line. Costumers could socialise to each other during the classes, but not throw the website. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The information on the website is presented clearly and easy to understand. All services are explained in simple and well organised way.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are easy to find on the Google and they are up to date. Many clients sems very happy with the service. That helps build trust and positive experience to the company.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I would recommend this service to a friend and family members, because the website provides all essential information, including prices and timetable. It  make easy way to plan your one time. The service also have quite good reviews. That gives confidence that the classes are hight level.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are clearly shown on the website for all classes. This helps customers understand the costs in advance and decide if the service fits to their budget.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2. Yoga classes

	
	3. Wellness

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When typing there keywords into Google the company website doesn’t appear in the top ten. This suggest that the website could improve it search engine to become more visible to costumers.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think website still have strong popularity in London. A clear and well structure website helps costumers easily find some information such prices, schedules, locations and available services. Many people prefer checking information on line before making any bookings. A professionals website also trying  improves the system to help a business grow and get more clients. For companies classes such as Yoga and Pilates the website is especially important, because costumers need a quick access to timetables and pricing to plan their one time.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend to improve the website timetable page load faster and display more clearly on mobile phone. Many costumers check classes times in their mobile phones, when they are outside. Usually it is very annoying and they could lost interest. The change would make whole process better and more comfortable for costumers. I think they will have more costumers and the compony make more money.
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