




Dissertation – Proposal
LCBB6000
BA (Hons) Business Management 
University of Wales Trinity Saint David (London Campus)












· Student name: Lucian Pop
· Student ID: 2023565
· Proposed research title: The Impact of Internet of Things for UK Travel and Tourism Businesses: An Examination of London Sightseeing and UK Tourism from Management Perspective
· Name of the university: University of Wales, Trinity Saint David
· Submission date: 30.08.2023





Content:
1.0. Introduction
1.1. Background
1.2.  Significance of the topic
1.3.  Rationale
1.4. Proposed aim
1.5. Propose of the research……………………………………………………………………..…………………………………….3
1.6. Objectives 
1.7. Research questions
2.0. Preliminary literature review………………………………………………………………………4
3.0. Research Methods and Methodology
3.1. Research philosophy
3.2. Research paradigm
3.3. Research approach
3.4. Research methodology
3.5. Research methods……………………………………………………………………………………..5
3.6. Research strategy
3.7.  Sampling
3.8. Data collection methods/tools
3.9. Interpreting data……………………………………………………………………………………….6
3.1.0. Time prospects
3.1.1. Ethical considerations
3.1.2. Expected Contributions
4.0. Conclusion…………………………………………………………………………………………………7
References……………………………………………………………………………………………………….8
Appendix 1……………………………………………………………………………………………………….9
















The Impact of Internet of Things for UK Travel and Tourism Businesses: An Examination of London Sightseeing and UK Tourism from Management Perspective












1.0. Introduction
1.1. Background: The rise of the Internet of Things (IoT abbreviation) has brought transformative changes across various industries, including the travel and tourism sector. In the context of the United Kingdom, where travel and tourism play a significant economic role, the integration of IoT technologies has garnered substantial attention. Internet of Things (IoT) encompasses a wide range of physical objects embedded with sensors and software, enabling automatic data collection and exchange through networks. (Greengard, 2023)
1.2. Significance of the topic: 
Here are some reasons why this topic is significant: Technological Transformation: The Internet of Things (IoT) has the potential to revolutionize various industries, including travel and tourism.
Enhanced Customer Experience: IoT can enable personalized and real-time interactions with tourists.
Competitive Advantage: Businesses that embrace IoT technologies and integrate them into their operations gain a competitive edge.
1.3. Rationale: The rapid growth of the Internet of Things (IoT) has introduced transformative possibilities across industries, including travel and tourism. However, there is a need to understand how Internet of Things specifically influences business management within the UK travel and tourism sector. 
1.4. Proposed Aim: The aim of the research is to find out how Internet of Things is implemented in UK Businesses from Travel and Tourism and what strategies can be used to a better implementation.
1.5. Purpose of the research: The purpose of the research titled is to investigate and analyse the effects of the Internet of Things (IoT), level of adoption by travel and tourism businesses in the United Kingdom, with a specific focus on London sightseeing and the broader UK tourism industry. 
1.6. Objectives:
· To investigate the adoption and implementation of IoT technologies in UK travel and tourism businesses.
· To identify the challenges and barriers faced by management in integrating IoT technologies into their business models.
· To provide recommendations and strategies for businesses to leverage IoT effectively and sustainability.
These objectives will guide the direction of the study and highlight its key areas of investigation.
1.7. Research questions- are structured to find out how IoT technologies currently are being utilized in the UK travel and tourism industry, and London sightseeing.
The Questionnaire is attached in Appendix 1.
Key words: Tourism management, Internet of Things applications, UK travel and tourism, London Sightseeing, Travel and Tourism industry.

2.0. Preliminary Literature Review
 Short history: During the late 1960s, the origins of the Internet of Things (IoT) began to take shape, although examples of interconnected electronic devices could be traced back to the early 19th century. Prominent researchers of that time initiated efforts to connect computers and systems. Notably, the Advanced Research Projects Agency (ARPA) under the U.S. Defence Department established ARPANET, a pioneering network. This significant development laid the groundwork for IoT technology, which has progressively evolved into the intricate landscape of interconnected devices and systems witnessed in the present day (Greengard, 2023)
· Kim Boes, PhD Researcher at the eTourismLab and Faculty of Management at the Bournemouth University and Professor Dimitrios Buhalis, Director of the eTourismLab, Bournemouth University, Alessandro Inversini, Senior Lecturer at the Bournemouth University, Faculty of Management concluded that: Given the empowerment of collective resource integration for value co-creation by all actors within the smart tourism destination ecosystem, current technological advancements have led to increased complexity in smart tourism destination management. This distinctive fusion of interconnected, interoperable technological systems, and informed individuals amplifies the potential for maintaining a sustained competitive advantage in tourism destinations. (Boes, et al., 2016)
· Tomislav Car, Postdoctoral Researcher, Ljubica Pilepić Stifanich, Associate Professor, Mislav Šimunić, Full Professor all at University of Rijeka, published their studies in ‘’Tourism in Southern and Eastern Europe Journal‘’ and concluded that In order to prepare for what is coming, hotel managers and employees in tourism should be ready to adopt new technologies (such as IoT) to improve the efficiency and effectiveness of various work processes. (Car, et al., 2019)
· Charlene Rohr, Liisa Ecola, Johanna Zmud, Fay Dunkerley, James Black, Eleanor Baker, all members of RAND Europe which is a non-profit organisation based in Cambridge, UK, whose mission is to help improve policy and decision making through research and analysis, associated Internet of Thinks, Autonomous vehicles, Next-generation Connectivity, User Apps and Big Data as key technologies that could influence transport efficiency in 2035. The book "Travel in Britain in 2035: Future Scenarios and Their Implications for Technology Innovation’’, the authors above mentioned delve into how different technological, social, economic, and environmental factors might shape the landscape of travel and transportation within the country.
· However, the authors of ‘’A Study on Internet of Things Performance Evaluation’’ Computer Engineering Department Researchers at Yazd University, Iran, brought some concerns related to Internet of Things use. The most important concerns about IoT networks are the security of the connections IoT nodes and the Transport Layer as the security of their connections is frequently easily noticed. (Shafik, et al., 2020)
· Ashima Narang, the author of: ‘’Security Issues and Challenges In IOT: An Overview’’ Member of Computer Science Department, Amity University Haryana, Gurgaon, India, pointed some challenges in use of Internet of Things as follows: Security issues, Lack of Standards, Trained Personnel Requirements, Power Consumption Issues. She opines that: In the future, addressing these challenges will mark a significant and powerful step forward for networking and communication in both business and academic contexts. (Narang, 2019)
This preliminary literature review is meant to provide an overview of existing research and insights into chosen topic, highlighting strengths and limitations, and demonstrating how they contribute to the understanding of IoT's impact on UK travel and tourism.

3.0. [bookmark: _Hlk143987124]Research Methods and Methodology
[bookmark: _Hlk143987221]3.1. Research philosophy: In the context of researching the impact of the Internet of Things (IoT) on UK travel and tourism businesses, a mixed-methods research approach that combines elements of both positivism and interpretivism could be appropriate. This approach would allow to gather empirical data while also considering the subjective experiences and perspectives of individuals and organizations within the industry. (Saunders, et al., 2019)
[bookmark: _Hlk143987248]3.2. Research paradigm: In the context of your research on IoT's impact on UK travel and tourism businesses, the research paradigm that would likely be appropriate is a mixed-methods research paradigm which would allow to combine empirical data analysis (quantitative) with an exploration of practical implications and stakeholder perspectives (qualitative).
[bookmark: _Hlk143987285]3.3. Research approach: Initial exploratory literature review is held with key publications, books journals, project and gain essential contextual data. A number of 45 journals articles, books, newspapers, government trusted sites and other internet trusted sites will be consulted and qualitative primary research, transcribed into a multiple choices’ questionnaire, was elaborated and attached in Appendix 1. 
[bookmark: _Hlk143987344]3.4. Research methodology: In this context a mixed research methodology will be used. 
It will help to understand not only what happened but also why and how it matters to businesses in the travel and tourism industry.
[bookmark: _Hlk143987395]3.5. Research methods: Exploratory research- is conducted into a research problem or issue where there are very few or no earlier studies to which we can refer to information about the issue or problem. (Collins , 2014)
Mixed qualitative and quantitative research methods, within a single study to capture both the measurable impacts of IoT adoption and the nuanced managerial perspectives.
Qualitative research used to test a theoretical proposition or propositions, followed by further quantitative or qualitative research to develop a richer theoretical understanding. Theory may also be used to provide direction for the research. (Saunders, et al., 2019) 
[bookmark: _Hlk143987445]       3.6. Research strategy: 
· Defining the objectives and scope
· Literature review
· Research questions
· Data collection
· Data analysis
· Ensure that your research follows ethical guidelines.
· Conclusions and recommendations
· Review and feedback.
[bookmark: _Hlk143987541]3.7.  Sampling: The questionnaire will be sent effectively to decision makers, managers, and administration employees, from companies based in London involved in London Sightseeing and Travel and Tourism industry. Although the subject was covered in other studies, there is no evidence of covering the area which I intend to do (Internet of Things in London Sightseeing and UK Tourism impact) and those already existing does not necessarily applied for travel and tourism but other areas. As the technology evolves there is a need of revising studies already made in this area.
[bookmark: _Hlk143987584]3.8. Data collection methods/tools: 
· Case Studies: Select specific businesses or establishments within the London sightseeing and UK tourism sector that have adopted IoT solutions.
· Social Media and Online Content Analysis
· Secondary Data Analysis: -utilising existing datasets and research related to the travel and tourism industry, IoT adoption, and business performance.
· Observations: On-site observations of businesses to understand how IoT technologies are integrated into operations.
· Surveys/Questionnaires: Structured questionnaires to gather qualitative and quantitative data from a wide range of stakeholders.
[bookmark: _Hlk143987614]3.9. Interpreting data:
Interpretations will be in a clear, concise, and coherent manner using tables, charts, and visualizations to support the explanations. The findings will be clearly stated and back-up with evidence from the data. The software used will be IBM SPSS Statistics or alternatively NVivo.

[bookmark: _Hlk143987691][bookmark: _MON_1754590173]3.1.0. Time prospects
The researcher will present a research proposal until the 20th of August 2023, Dissertation Proposal by 30th of august 2023, Action Plan by 3rd September, Literature Review by 8th September, Secondary Data Collection by 15th September, Primary Data Collection by 19th Elaboration of Project by 25 October, Project Review by 28th November and Project Presentation by 8th of January 2024. 

[bookmark: _Hlk143987728]3.1.1. In terms of ethical considerations, the university adheres to the definition of research activity outlined in the OECD Frascati manual. This manual characterizes research as systematic endeavours aimed at generating fresh knowledge and subsequently leveraging this knowledge to formulate novel applications. In conducting the research ‘’Ethical Form’’ was submitted for approval and during the research ‘’Participant Information Sheet’’ and Participation Consent Form’’ will be used.  In conducting any research there is an ethical responsibility to do the work honestly and with integrity. If you do not conduct your work in an ethical manner, you will fail. This will apply to all stages of the research cycle (John, et al., 2014)
[bookmark: _Hlk143987772]3.1.2. Expected Contributions: This dissertation aims to contribute to the existing literature of IoT's impact on the travel and tourism industry, specifically from a management perspective in the UK context. The findings are expected to shed light on the current state of IoT adoption, the challenges faced by businesses, and the opportunities for improved operations and customer experiences. The research will also provide valuable recommendations for managers to effectively implement IoT technologies in their organizations.
4.0. Conclusion: 
In conclusion, this research proposal focuses on how the Internet of Things (IoT) impacts UK travel and tourism businesses, especially in London sightseeing. IoT, which connects devices through networks, is transforming industries. The UK's tourism sector is vital, and IoT adoption here has great significance. The study aims to understand IoT's implementation, challenges, and benefits for UK businesses. It plans to investigate through surveys and case studies, using both quantitative and qualitative methods. By doing so, it hopes to provide strategies for effective IoT integration and management. This research is important as it can help businesses improve customer experiences and gain a competitive edge.
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Appendix 1.
Questionnaire: The Impact of IoT on UK Travel and Tourism Businesses
· Please select the type of organization you represent:
· London Sightseeing Business
· UK Travel and Tourism Company (excluding London Sightseeing)
· How familiar are you with Internet of Things (IoT) technologies?
· Not familiar at all
· Somewhat familiar
· Moderately familiar
· Very familiar
· Extremely familiar
· To what extent has your organization adopted IoT technologies in its operations and services?
· Not adopted at all
· Limited adoption in some areas
· Partial adoption across various functions
· Extensive adoption across the organization
· What are the main reasons your organization decided to adopt IoT technologies? (Select all that apply)
· Improving operational efficiency
· Enhancing customer experience
· Gaining a competitive advantage
· Optimizing resource allocation
· Meeting industry standards and regulations
· Other (please specify)
· How do you perceive the benefits of IoT adoption in your organization? (Rate on a scale of 1 to 5, where 1 = Not beneficial and 5 = Highly beneficial)
· Enhancing customer satisfaction
· Improving data-driven decision-making
· Reducing operational costs
· Enabling real-time monitoring and control
· Enhancing product/service offerings
· Other (please specify)
· What are the primary challenges your organization has faced during IoT implementation? (Select all that apply)
· High implementation costs
· Integration with existing systems
· Data security and privacy concerns
· Lack of skilled personnel
· Interoperability issues
· Other (please specify)
· How has IoT adoption influenced your organization's decision-making processes, particularly in resource allocation and strategic planning?
· Significantly influenced.
· Somewhat influenced.
· Minimally influenced.
· Not influenced at all
· What key performance indicators (KPIs) does your organization use to measure the success and effectiveness of IoT implementation?
· Customer satisfaction metrics
· Return on investment (ROI)
· Operational efficiency metrics
· Revenue growth
· Other (please specify)
· In your opinion, how has IoT adoption impacted customer experience and satisfaction levels in your organization?
· Improved significantly.
· Improved moderately.
· Remained unchanged.
· Declined moderately.
· Declined significantly.
· Looking ahead, how do you foresee IoT technologies shaping the future of your organization's operations and services in the UK travel and tourism industry?
· High potential for growth and innovation
· Moderate impact with incremental changes
· Limited impact with minimal changes
· No foreseeable impact

2

image1.emf
DISSERTATION

Enter Company Name in cell B2.

Enter the name of the Project Lead in cell B3. Enter the Project Start date in cell E3. Pooject Start: label is in cell C3.

1

31 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24

TASK START END

M T W T F S S M T W T F S S M T W T F S S M T W T F S S M T W T F S S M T W T F S S M T W T F S S M T W T F S S

Phase 1 

Research proposal Name 10/8/23 20/8/23

Disertation Proposal 20/8/23 30/8/23

Action plan  30/8/23 3/9/23

Literature review 3/9/23 8/9/23

Secondary data collection  8/9/23 15/9/23

Phase 2

Primary data collection 15/9/23 19/9/23

Data analyse 17/9/23 25/9/23

Project elaboration 25/9/23 25/10/23

Project reevaluation 25/10/23 28/11/23

Project presentation and Recomandations 5/1/24 8/1/24

This is an empty row

FIVE MONTHS PERIOD RESEARCH PROJECT GANTS CHART FROM 1ST AUGUST UNTIL JANUARY 24

Project Start:

Display Week:

28 Aug 2023 4 Sep 2023 11 Sep 2023 18 Sep 2023

Tue, 01/08/2023

31 Jul 2023 7 Aug 2023 14 Aug 2023 21 Aug 2023


Microsoft_Excel_Worksheet.xlsx
ProjectSchedule

		Create a Project Schedule in this worksheet.
Enter title of this project in cell B1. 
Information about how to use this worksheet, including instructions for screen readers and the author of this workbook is in the About worksheet.
Continue navigating down column A to hear further instructions.		DISSERTATION

		Enter Company Name in cell B2.

		Enter the name of the Project Lead in cell B3. Enter the Project Start date in cell E3. Pooject Start: label is in cell C3.				Project Start:				Tue, 01/08/2023

		The Display Week in cell E4  represents the starting week to display in the project schedule in cell I4. The project start date is considered Week 1. To change the display week, simply enter a new week number in cell E4.
The starting date for each week, starting with the display week from cell E4, starts in cell I4 and is auto calculated. There are 8 weeks represented in this view from cell I4 through cell BF4.
You should not modify these cells.
Display Week: label is in cell C4.				Display Week:				1								31 Jul 2023														7 Aug 2023														14 Aug 2023														21 Aug 2023														28 Aug 2023														4 Sep 2023														11 Sep 2023														18 Sep 2023

		Cells I5 through BL5 contain the day number for the week represented in the cell block above each date cell and are auto calculated.
You should not modify these cells.
Today's date is outlined in Red (hex #AD3815) from today's date in row 5 through the entire date column to the end of the project schedule.																31		1		2		3		4		5		6		7		8		9		10		11		12		13		14		15		16		17		18		19		20		21		22		23		24		25		26		27		28		29		30		31		1		2		3		4		5		6		7		8		9		10		11		12		13		14		15		16		17		18		19		20		21		22		23		24

		This row contains headers for the project schedule that follows below them. 
Navigate from B6 through BL 6 to hear the content. The first letter of each day of the week for the date above that heading, starts in cell I6 and continues through cell BL6.
All project timeline charting is auto generated based on the start and end dates entered, using conditional formats.
Do not modify content in cells within columns after column I starting with cell I7.		TASK						START		END				DAYS		M		T		W		T		F		S		S		M		T		W		T		F		S		S		M		T		W		T		F		S		S		M		T		W		T		F		S		S		M		T		W		T		F		S		S		M		T		W		T		F		S		S		M		T		W		T		F		S		S		M		T		W		T		F		S		S

		Do not delete this row. This row is hidden to preserve a formula that is used to highlight the curren day within the project schedule. 														

		Cell B8 contains the Phase 1 sample title. 
Enter a new Title in cell B8.
Enter a name to assign the phase to, if it applies for your project, in cell C8.
Enter Progress for the entire phase, if it applies for your project, in cell D8.
Enter the start and end dates for the entire phase, if it applies for your project, in cells E8 and F8. 
The Gantt chart will automatically fill in the appropriate dates and shade according to the progress entered.
To delete the phase and work only from tasks, simply delete this row.		Phase 1 												

		Cell B9 contains the sample task "Task 1." 
Enter a new task name in cell B9.
Enter a person to assign the task to in cell C9.
Enter progres of the task in cell D9. A progress bar appears in the cell and is shaded according to the number in the cell. For example, 50 percent progress would shade half of the cell.
Enter task start date in cell E9.
Enter task end date in cell F9.
A status bar shaded for the dates entered appears in blocks starting from cell I9 through BL9. 		Research proposal		Name				10/8/23		20/8/23				11

		Rows 10 through 13 repeat the pattern from row 9. 
Repeat the instructions from cell A9 for all task rows in this worksheet. Overwrite any sample data.
A sample of another phase starts in cell A14. 
Continue entering tasks in cells A10 through A13 or go to cell A14 to learn more.		Disertation Proposal						20/8/23		30/8/23				11

				Action plan 						30/8/23		3/9/23				5

				Literature review						3/9/23		8/9/23				6

				Secondary data collection 						8/9/23		15/9/23				8

		The cell at right contains the Phase 2 sample title. 
You can create a new phase at any time within column B. This project schedule does not require phases. To remove the phase, simply delete the row.
To create a new phase block in this row, enter a new Title in cell at right.
To continue adding tasks to the phase above, enter a new row above this one and fill in the task data as in cell A9's instruction.
Update the Phase details in cell at right based on cell A8's instruction.
Continue navigating down column A cells to learn more.
If you haven't added any new rows in this worksheet, you will find 2 additional sample phase blocks have been created for you in cells B20 and B26. Otherwise, navigate through column A cells to find the additional blocks. 
Repeat the instructions from cells A8 and A9 whenever you need to.		Phase 2												

				Primary data collection						15/9/23		19/9/23				5

				Data analyse						17/9/23		25/9/23				9

				Project elaboration						25/9/23		25/10/23				31

				Project reevaluation						25/10/23		28/11/23				35

				Project presentation and Recomandations						5/1/24		8/1/24				4

		This is an empty row														

		This row marks the end of the Project Schedule. DO NOT enter anything in this row. 
Insert new rows ABOVE this one to continue building out your Project Schedule.														



								FIVE MONTHS PERIOD RESEARCH PROJECT GANTS CHART FROM 1ST AUGUST UNTIL JANUARY 24







About



		SIMPLE GANTT CHART by Vertex42.com

		https://www.vertex42.com/ExcelTemplates/simple-gantt-chart.html

		About This Template

		This template provides a simple way to create a Gantt chart to help visualise and track your project. Simply enter your tasks and start and end dates - no formulae required. The bars in the Gantt chart represent the duration of the task and are displayed using conditional formatting. Insert new tasks by inserting new rows.

		Guide for Screen Readers

		There are 2 worksheets in this workbook. 

TimeSheet
About

The instructions for each worksheet are in the A column starting in cell A1 of each worksheet. They are written with hidden text. Each step guides you through the information in that row. Each subsequent step continues in cell A2, A3, and so on, unless otherwise explicitly directed. For example, instruction text might say "continue to cell A6" for the next step. 

This hidden text will not print.

To remove these instructions from the worksheet, simply delete column A.

		Additional Help

		Click on the link below to visit vertex42.com and learn more about how to use this template, such as how to calculate days and work days, create task dependencies, change the colours of the bars, add a scroll bar to make it easier to change the display week, extend the date range displayed in the chart, etc.

		How to Use the Simple Gantt Chart

		More Project Management Templates

		Visit Vertex42.com to download other project management templates, including different types of project schedules, Gantt charts, tasks lists, etc.

		Project Management Templates

		About Vertex42

		Vertex42.com provides over 300 professionally designed spreadsheet templates for business, home, and education - most of which are free to download. Their collection includes a variety of calendars, planners, and schedules as well as personal finance spreadsheets for budgeting, debt reduction, and loan amortisation.

		Businesses will find invoices, time sheets, inventory trackers, financial statements, and project planning templates. Teachers and students will find resources such as class schedules, grade books, and attendance sheets. Organise your family life with meal planners, checklists, and exercise logs. Each template is thoroughly researched, refined, and improved over time through feedback from thousands of users.



https://www.vertex42.com/ExcelTemplates/excel-project-management.html?utm_source=ms&utm_medium=file&utm_campaign=office&utm_content=texthttps://www.vertex42.com/ExcelTemplates/simple-gantt-chart.html?utm_source=ms&utm_medium=file&utm_campaign=office&utm_content=helphttps://www.vertex42.com/ExcelTemplates/simple-gantt-chart.html?utm_source=ms&utm_medium=file&utm_campaign=office&utm_content=urlhttps://www.vertex42.com/ExcelTemplates/simple-gantt-chart.html?utm_source=ms&utm_medium=file&utm_campaign=office&utm_content=text

image1.png

4 Uertexyz:








1


 


 


 


 


 


 


 


Dissertation 


–


 


Proposal


 


LCBB6000


 


BA (Hons) Business Management 


 


University of Wales Trinity Saint David (London Campus)


 


 


 


 


 


 


 


 


 


 


 


 


 


·


 


Student name: Lucian Pop


 


·


 


Student ID: 2023565


 


·


 


Proposed research title:


 


The Impact of Internet of Things for UK 


Travel 


and Tourism Businesses: An Examination of London Sightseeing and UK 


Tourism from Management Perspective


 


·


 


Name of the university: University of Wales, Trinity Saint David


 


·


 


Submission date: 30.08.202


3


 


 


 


 




1               Dissertation  –   Proposal   LCBB6000   BA (Hons) Business Management    University of Wales Trinity Saint David (London Campus)                              Student name: Lucian Pop      Student ID: 2023565      Proposed research title:   The Impact of Internet of Things for UK  Travel  and Tourism Businesses: An Examination of London Sightseeing and UK  Tourism from Management Perspective      Name of the university: University of Wales, Trinity Saint David      Submission date: 30.08.202 3        

