Multiplatform Report
UpriskMedia marketting strategy

Originally, my multi-platform media assessment was going to be a 5 episode web series about a guy who had lost his mind and found himself randomly having to survive by himself in a Welsh forest. However, while I was starting to plan my original idea, I was also taking on work outside my studies involving filming, website design and photography. I was struggling to balance everything, so I decided it was best to put all my focus into a project. I have always wanted to be an entrepreneur and build a brand, however I never realised how important connecting your brand through transmedia story telling was until researching it more. Transmedia story telling within marketing shows that a connection of a story or message feeds into a customers every day life through the use of multiple media platforms (Carmody, 2016). 

The Development of UpriskMedia

I needed to develop a strong vision for the brand, and explain what we do, our values and most importantly our story. In a Burbery case study I watched (Ahrendts, 2014) she mentions how everyone now who interacts with Burbery understands the journey and mission Burbery is on. I feel this is a great example of what I want to achieve with my brand UpriskMedia. 
Our mission is to become a sustainable and adventurous freelance network producing videography, photography and graphic design services around the world. Not only this, but we want to create a community, immersive content  for our audience to interact with and have trust in our work. As our story gets fragmented across a variety of media, how can they keep their continuity of shape, color and tone? (Jenkins. 2012). My original logo was very weak and lacked colour and simplicity. 
So I started with designing a stronger logo as “It evokes a sense of connection between a brand and consumers.” (Council, 2022). This was then going to be published across the 4 multiple media platforms I choose to connect my brand with. 
Once I designed my logo, I then choose to build a website because through research I found out that 84% of current consumers believe that a website makes your business more popular (Gunn, 2022)
I choose wix as my website provider as I had prior experience and understanding of the software, it provided a cohesive user experience allowing an easy process of customisation and design throughout use. My colour pallet and logo influenced the design of my website as I wanted to embrace the continuity of my brands style across all pages of my website.
I feel really happy with my website especially after receiving positive and honest feedback from test the website with my social following on Instagram. I wanted it to remain interactive and seamless across all screen sizes, this proved to be a lot harder to design. After being really satisfied with how my desktop version displayed my website, I found it a challenge to design the mobile phone version, We wanted to develop an intuitive website that reflects the brand's vision (Paun, 2019). However by having to resize the imagery and the interactive options on the website, this negatively impacted the immersivity of it all as every looked to small and zoomed out. 
This then led me to making decisions to delete some of the visual interactions you experience on the desktop version away from the mobile version. In turn, this positively impacted on how much more immersive it is since making those decisions. Overall, it was not easy to design the whole website as it came with many challenges, however these challenges proved to benefit the overall user interactivity. Even though user interactivity is important across a website, how did I plan to drive an audience across to my website? 
There are 4.67 billion social media users around the world in January 2023 (Kepsios, 2023). Social media has a massive potential audience reach with Instagram and Facebook being some of the most popular. I designed 12 social Media posts that would include segments of what UpriskMedia is about. I decided to use these two social media platforms because they are both owned by Meta which allows to connect connect content you posted on platform to be transferred to the other and they are very similar in terms of their style. However they both have their pros and cons against eachother, Facebook allows you to attach a link to your content which makes it very easy for the user to interact with wheras Instagram makes it quite difficult where you can only access links through a bio. In contrast, Instagram is a lot more mobile friendly and with 98.8% of social content being consumed through a mobile (Sharma, 2023) , Instagram influences content to be made mobile friendly. This led me to design two types off grid style posts, one designated for Facebook and the other for Instagram. I believe I fulfilled my aim for designing content for specific media platforms, where I included more type and information for my facebook posts as its more readable through desktops, and more visual content and less information on Instagram so that my content is more attractive and immersive being viewed on mobile. 
After Designing these social media platforms I then decided to design a newsletter to publish and edit a showreel to represent my work. I decided to design and work on these together because I intend to update these a lot, publishing new showreels containing my most recent work and designing newsletters containing updates and after a while of being consistent with these personalised updates that add value to consumers lives, businesses begin to reap some invaluable rewards such as more trust in our brand. (CampaignMonitor, 2022). Within these two sources of content, they have the connection of the website where the wesbite connects them to the newsletter which helps maintain connection after the original connection to my brand from either my showreel or my social media posts. 
Reflection

Overall, I am very satisfied on the results of how I have portrayed the use of transmedia story telling across multiple media platforms within my brand UpriskMedia. I maintained the narrative and vision of my brand across all the content I produced, including information on how we aim to be sustainable, what we do as a company and our aim to maintain producing immersive content. Through creating a showreel and interactive visuals such as the scroll carousel of pictures on the photography page of my website helps interactivity across our platforms as it provides users with visual content to watch and interact with connecting our immersive value directly to our potential customers. 
Overall, I feel that next time, I need to improve the design of the newsletter as I feel it doesn’t look as intriguing as my other content. I also want to improve the show reel as it was edited with old content. For the future development of the brand and the current progression I have noticed within the style of content, I feel it is heading in the right direction and believe that by being consistent with the continuity of the narrative across the multiple media platforms I intend to engage with, will help the brand become more successful, allowing growth and more revenue. 
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