Jacqueline Brown 
jackierichards@gmail.com
10th May 2026

Dear 
Brand Manager 
I am writing to express my strong interest in the Brand Manager position at Owen Daniels, as advertised on Indeed. With over 4 years of experience building, positioning, and scaling successful consumer brands, paired with a track record of driving market share growth and enhancing brand equity, I am confident I can bring valuable strategic and operational value to your team.
In my current position as a customer adviser, I lead end-to-end brand strategy and management
Supported customers with utility services and cost-saving advice.
Booked appointments, provided quotations, and gave product advice.
Worked independently while contributing to a large team.
Met targets and deadlines during busy periods.

I would be excited to bring my skills, creativity, and outstanding contributions to your team. I have attached my CV for your review and would welcome the opportunity to discuss how I could add value to your team. Thank you for considering my application. I look forward to hearing from you. 
Yours sincerely,
Jacqueline Brown









 Jacqueline Brown 

Address: Willenhall, West Midlands, GB 
Phone: 07436331151 
Email: jackiesewo1988@outlook.com 

Professional Summary 
An organised and customer-focused individual with previous customer service experience. Excellent communication skills with the ability to deal with customer enquiries and complaints. Highly motivated with strong attention to detail and a belief that teamwork and individual effort bring excellent results. Passionate about promoting lasting customer satisfaction by delivering quality service and support. 

Work History 
Teaching Assistant – Connex Education (01/2022 – 12/2024) 
· Supported teaching staff and pupils in a local primary school. 
· Provided 1-to-1 support in reading, Maths, and other subjects. 
· Assisted nurture groups and supported students requiring additional help. 
· Delivered excellent customer service and supported new staff training. 
Customer Adviser – Utility Warehouse (01/2023 – 02/2024) 
· Supported customers with utility services and cost-saving advice. 
· Booked appointments, provided quotations, and gave product advice. 
· Worked independently while contributing to a large team. 
· Met targets and deadlines during busy periods. 
Teaching Assistant – Monarch/Reddal Education (02/2020 – 08/2022) 
· Worked one-to-one with pupils and supported group learning. 
· Helped teachers with photocopying, printing, and marking. 
· Supported lunch and break supervision. 
Kitchen Assistant – German Doner Kebab (08/2019 – 09/2021) 
· Prepared wraps, burgers, and other food items. 
· Maintained cleanliness across kitchen and customer areas. 
Food Service Assistant – WS10 Conference & Banqueting Centre (01/2018 – 01/2019) 
· Prepared the centre for trade and ensured high presentation standards. 
· Served customers, handled till operations, and prepared hot drinks. 
· Maintained stock rotation and complied with Health & Safety standards. 
Skills 
· Customer Service 
· Communication Skills 
· Teamwork 
· Attention to Detail 
· Microsoft Office 
· Relationship Building 
· Telephone Skills 
· Ability to Work Under Pressure 
Education 
· NCFE Cache Level 2 Supporting Teaching – Walsall College (2020–2021) 
· Health and Social Care – Bourneville College (2006–2007) 
· Hairdressing NVQ – Birmingham Hairdressing College (2006) 

Additional Information 
Enjoy spending time with friends and family, cooking, and keeping active. 
 
 
 












Brand Manager 
Posted by Owen Daniels 
[image: Brand Manager] 
Remote work 
£60,000 - £65,000 per annum 
Permanent 
Role: Brand Manager   
 
Type: Permanent, Full Time 
 
Hours: Mon- Thurs: 9:00am – 17:00pm. Fri: 9:00am – 16:00pm 
 
Salary: £60,000 - £65,000 per annum + car allowance + Benefits   
 
Location: Remote     
 
  
 
Owen Daniels are supporting a leading engineering company and we are looking for a creative Brand Manager to join on a permanent basis, due to growth in the business. 
 
  
 
  
 
Brand Manager – Key responsibilities: 
 
 
· Develop and deliver marketing campaigns for the healthcare portfolio in line with business targets and budgets. 
· Create clear and engaging marketing materials for product launches, events, and sales activities. 
· Ensure all communications follow the brand identity. 
· Manage the marketing calendar, including campaigns and events. 
· Use customer feedback, market insights, and campaign results to support growth and improve performance. 
  
 
  
 
Brand Manager - Essential Skills & Experience: 
 
 
· Degree qualified (or equivalent) in healthcare, pharmaceutical, business, or similar 
· 5 years of B2B marketing and sales experience 
· Experienced in mentoring or managing junior staff 
· Strong experience in product marketing and developing solution-based brands within the healthcare/clinical sector 
· Proven ability to create marketing campaigns that support customer value and successful product launches. 
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