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ABSTRACT

PURPOSE:  For an economy to develop it needs the contribution whether big or small from every citizen. SME’s in Tanzania are one of the backbones of the economy and the majority owners of these enterprises are women, thus, it is very essential to investigate the factors hindering the performances of women SME entrepreneurs in Tanzania with special attention to the Dar es salaam region. The main objective is to identify the challenges Tanzanian SME women entrepreneurs face beyond socio-cultural factors, also, the study wants to look at what motivates women to start businesses. Every obstacle has a form of a mitigative solution, hence, the researcher hopes in identifying these challenges recommendations can be made and can be useful in reducing these challenges and further developing the economy. 

METHODOLOGY: A qualitative study will be employed to investigate the challenges faced by SME women entrepreneurs in Tanzania particularly in Dar es Salaam region. A purposive sampling method will be used involving an in-depth interview for 20 SME entrepreneurs and a pilot study of 4 individuals that will reduce problems regarding emotional sensitivity for participants and will increase the reliability and validity of the research.  


ORIGINALITY: In Tanzania, till date very little is known on women SME entrepreneurial challenges, similarly, studies done on women entrepreneurship focus more on socio-cultural factors. However, due to globalization, socio-cultural factors have been minimised, so the researcher would like to enquire into the business and psychological factors that affect women entrepreneurs and previous literature offers very little information on this aspect. Hence, the study will bridge this gap in the literature.
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[bookmark: _Toc19371539]CHAPTER ONE: INTRODUCTION

[bookmark: _Toc19371540]Background of the study
In recent years, it has become clear that Small Medium Enterprises (SME's) certainly do contribute to the increase in economic development and employment opportunities (Maziku, Majennga and Mashenene, 2014). However, empirical data shows that the major number of such enterprises are still male-dominated, despite the change in social views with regards to gender and the growth in the numbers of women entrepreneurs (Jamali 2009, Mathew 2010, Alam, Jani and Omar 2011; Huarng, Mas-Tur and Yu 2012; Cabrera and Mauricio 2017). Lately, the number of women entrepreneurs has grown worldwide. Statistically, the number of female entrepreneurs in the US has risen from 5.4 million to 7.7 million from 1997-1996 and such has contributed to providing employment for almost 7.16 million people, whereas in France, the United Kingdom and Canada, women entrepreneurs account for about one-fifth and one third of the population respectively (Maziku, Majennga and Mashenene 2014; Khan 2015; Johnson 2019). In Tanzania, 54.3% of SME’s is owned and operated by women (Gemski, 2018). Globally, the estimated number of women entrepreneur’s ranges between 25% and 33% (Khan, 2014). Even though there is an increase in the number of female entrepreneurs and their contributions to society, women-led businesses are more focused on micro and small enterprises. The question that arises now is, despite the growth in the number of women entrepreneurs why are they still under-performing compared to male-owned businesses? The answer lies in an individualistic perspective, which means it requires views from different single women entrepreneurs telling their stories about their unique contribution to their society (Hunter, Andrea, Leone, 2010).  Hunter  

Women entrepreneurs are not only limited based on numbers but also experience major setbacks in their businesses that hinder their success compared to men entrepreneurs. According to Khan (2014), women entrepreneur’s face setbacks due to social structures such as family, work-life balance, societal views on women, etc. Also, one of the most leading factors that prevent women from having successful businesses is the pressure society holds on women about their roles in raising their families. Such expectations limits and discourages the women’s participation in business therefore, killing the motivation they once had in running successful businesses. Additionally, the success of businesses run by women is negatively influenced by discrimination in terms of occupation as well as underrepresentation in top-level management positions which indirectly reduces the confidence level in women to start their own ventures or even continue to run their businesses successfully (Justo et al., 2006). 




Previous literature (Tovo 1991; Stevenson and St-Onge 2005; Rutashobya, Allan and Nilsson 2009; Jagero and Kushoka 2011; Akhalwaya and Havenga 2012; Benard et al. 2013; Maziku, Majennga and Mashenene 2014) especially that done on developing countries have focused more on socio-cultural factors that affect the success of women-owned businesses and have adopted a quantitative study through surveys and questionnaire to fulfil their research goals. However, it is now the globalization era where socio-cultural factors play a very small role in affecting the success of women entrepreneurs. The researcher would like to dive deep into the sea to discover potential reasons affecting the success of women entrepreneurs beyond socio-cultural factors. The researcher proposes to not only take into account socio-cultural factors but business and psychological factors such as entrepreneurship traits, stress levels, innovative capability, risk-seeking, opportunism behaviour, etc that are essential to make a successful entrepreneur. Likewise, the stories need to be heard from the women entrepreneurs without misconceptions and assumptions of what goes on behind closed doors.

In Tanzania, little attention is given to the business and psychological factors affecting women entrepreneurs and female entrepreneurship in general which brings about a gap in the literature that needs to be addressed.

[bookmark: _Toc19371541] Statement of the problem

Akhalwaya and Havenga (2012) state that, “Economically successful nations are those that utilise their resources to the maximum capacity”, therefore, one of the most significant resources of any country is their human capital. Women in Tanzania constitute about 50.04% of the total population which makes them one of the lead resources that need to be brought to the economic mainstream of the country (Akhalwaya and Havenga 2012; Mori 2014). Even though the Government of Tanzania has tried to make use of this "untapped economical resource" by coming up with strategies to empower women through promotion of female land ownership, mortgaging, business registration services, etc numerous women are as yet unconscious of their privileges and face social weight which debilitates them from following their rights (Mori 2014, Gemski, 2018).

Nowadays, there are more factors affecting women entrepreneurs beyond societal stereotyping behaviours. Such factors include business factors (availability of resources, government policies, competitive market), socio-cultural factors (cultural and religious beliefs) and psychological factors (stress-levels, optimism, entrepreneurial orientation, etc). Whenever the topic of female entrepreneurship is mentioned, the challenges affecting these women are limited to socio-cultural factors and this is a huge misstep because it blinds us from looking at the bigger picture. Therefore, the researcher wants to look at what affects female entrepreneurial success in the SME sector beyond social-conventions.
[bookmark: _Toc19371542]Research objectives

The discussion above has led to the following research aims of this study:


· To explore motivational factors that influence women to start a business.

· To identify the factors affecting the success of women-owned businesses in Tanzania.

· To provide recommendations to women entrepreneur’s on how to combat the challenges faced by them.

The above objectives are to be achieved through in-depth interviews and a pilot study.

[bookmark: _Toc19371543] Research Questions
Based on the research objectives in section 1.3, the purpose of the study is to provide answers to the following questions that have been formulated as a result of the literature review of Chapter 2 of this study. The main question the researcher would like to answer is:

· What are the challenges faced by women SME entrepreneur’s beyond socio-cultural factors in Tanzania with special attention to Dar es salaam?


Subsequently, the research objectives will be fulfilled with the following additional questions:

· What motivates women to start a business in Tanzania?


· What should be recommended to improve the success rates of women-owned businesses?
[bookmark: _Toc19371544]STRUCTURE OF THE PROPOSAL

Chapter One: Introduction 

This chapter briefly introduces the background of the study as well as the statement to the problem. The chapter also lists the objectives of the research proposed, and the research questions were formed inconsistent with the objectives.


Chapter Two: Literature Review

This chapter briefly introduces us to the theories and empirical studies behind the challenges faced by women entrepreneurs and their basis for motivation. Through the browse of previous studies, gaps were identified that raised the research questions to be answered.



Chapter Three: Research Methodology 

This chapter briefly discusses the philosophical assumptions and paradigms behind the research. The research design, research approach and data collection techniques that are to be employed are also discussed and justification made to support choices. The ethical considerations are also listed and briefly described.


Reflective Writing: 
This part of the proposal describes the researcher’s experience in drafting this proposal. It talks about the methods of research and what the researcher has learnt from the techniques used in the research areas in a critical way. 




[bookmark: _Toc19371545]CHAPTER TWO: REVIEW OF LITERATURE

According to Jagero and Kushoka (2011) and Benard et al. (2013), both in general and even in social sciences, the topic of female’s entrepreneurship has been largely overlooked in the society. Empirical research on women entrepreneurs has been a hot topic since the beginning of the 1980s, however, more studies are needed to better understand different aspects of female entrepreneurship (Benard et al. 2013). Therefore, this chapter comprises of important information from previous empirical studies, books, articles & journals linked to women entrepreneurs and their motivational factors and the challenges faced by them. Also, it outlines the conceptual background of entrepreneurship that will assist the researcher to make discussions and comparisons on the subject-matter for the discovery of gaps in the field of female entrepreneurship.
[bookmark: _Toc19371546]The Concept of Entrepreneurship
To understand the challenges faced by women entrepreneurs, it is important to first understand the meaning and conceptions of entrepreneurship (Taqi, 2016). These conceptions have been discussed and defined by different scholars and theorists. Researchers have to recognize the importance of definitions, according to Bygrave and Hofer (1992), as it is impossible to functionalize a concept without knowing its meaning. However, entrepreneurship scholars have been in an unending battle over the correct definition of an entrepreneur (Sarfaraz et al. 2014). Therefore, Bygrave and Hofer (1992) have suggested that when the term “entrepreneur” is used every researcher is responsible for stating clearly what it means. 
Stevenson defines entrepreneurship as “a process by which individuals-either on their own or inside organizations-pursue opportunities without regard to the resources they currently control” (1990, cited in Brown et al., 2001, p. 4). This definition is used in this research paper because it clearly defines what entrepreneurship is. Firstly, the definition offers a distinctive approach rather than a particular period in an organization's life cycle (i.e., start-up), or an explicit role performed by an individual (i.e., the owner), or a collection of personality characteristics such as the ability to bear risk or require independence (Eisenmann, 2013). Secondly, the definition acknowledges that in every business an entrepreneur must be inventive, persuasive, creative and most importantly opportunistic regardless of the resources available (Eisenmann, 2013). In addition, the real beauty of the definition is that it is a path to opening up entrepreneurship not only to entrepreneurs but to organisations not always considered as entrepreneurs (such as Airbnb, Facebook, etc) (Trammell, 2015). Therefore, it is safe to say that entrepreneurship is a mindset rather than an exaggeration used in the past of the driven, risk-addicted, type-A serial business-starter (Trammell, 2015).
[bookmark: _Toc19371547]Women in Entrepreneurship: (A Motivational Outlook)
Motivation in entrepreneurship is an important factor of determining the success of a business hence, motivational factors that drive women entrepreneurs must be discussed. Entrepreneurial motivation can be defined as the desire to manage, organize, employ and control ideas, organisations, opportunities, capital and human resources as quickly as possible for the purpose of creating products and services for a return (Solesvik et al. 2019). 
There is a range of reasons examined by various researchers about why female entrepreneurs decide to move to the entrepreneurship world. Previous studies (Stefanovic et al. 2011; Ali and Mohamud 2013 p.48; Khan 2014; Solesvik et al. 2019) have identified that women entrepreneurs are motivated through various factors such as lack of finances, desire for independence (be your own boss), locus of control, need for appreciation and achievement, authority to make own decisions, monotony, survival, etc. but their influence on firm performance has been studied by few scholars (R Bellu 1993; Dezsö and Ross 2012; Rey-Martí et al. 2015). Kirkwood (2009), Agrawal et al. (2018) and Bui et al. (2018), have split motivational variables into two groups-; ‘push variables and pull variables. “Push variables are those that make it necessary for women to become entrepreneurs such as lack of financial means due to unemployment, dullness, widowed or divorced, insufficient salary, etc., Whereas ' pull variables ' are those that generate a willingness to achieve or gain incentives such as spousal or family independence, appreciation, socio-economic status, etc. (Ali and Mohamud 2013 p.48; Khan 2014). It is essential to note, that women entrepreneurs’ motivational variables differ based on the nation. In developed countries, females are not always affected by socio-cultural views about a woman's status in culture thus, are more influenced by pull factors while females are more driven by push factors in developing nations (Sarfaraz et al. 2014). See Appendix I for key motivational factors of women entrepreneurs.

Many  scholars  (Robinson (2001),  Orhan & Scott,  2001,  Moris  et  al.,  2006  and Buaghn  et  al., 2006),  divided 
motivational factors into pushing and pulling factors. Pushing factors are those  factors  or  conditions  that  create 
the need for  women to  choose for entrepreneurs such as economic necessity as unemployment,  family  support, 
and  also  choose for  entrepreneurs  because  of  dissatisfaction of  salary  employment,  divorce, boredom  in  their 
previous jobs  and  frustration (Orhan &scott,  2001) while, Pulling  factors  are those  factors  that  create a better 
a situation that women can start their own business such as independence, creativity, social status, economic status
and flexibility, education and autonomy (Buaghn et al., 2006).    
Many  scholars  (Robinson (2001),  Orhan & Scott,  2001,  Moris  et  al.,  2006  and Buaghn  et  al., 2006),  divided 
motivational factors into pushing and pulling factors. Pushing factors are those  factors  or  conditions  that  create 
the need for  women to  choose for entrepreneurs such as economic necessity as unemployment,  family  support, 
and  also  choose for  entrepreneurs  because  of  dissatisfaction of  salary  employment,  divorce, boredom  in  their 
previous jobs  and  frustration (Orhan &scott,  2001) while, Pulling  factors  are those  factors  that  create a better 
a situation that women can start their own business such as independence, creativity, social status, economic status
and flexibility, education and autonomy (Buaghn et al., 2006).  
In Tanzania, there are distinctive reasons why women start a business. A study by Ndenje-Sichalwe (2005), reveals that people who start a business in Tanzania usually do it for the purpose of just surviving and this applies to both men and women, however, the study finds that such survivalists characteristic applies more to women than men in Tanzania. Women are forced into the world of entrepreneurship because of economic necessity rather than entrepreneurship spirit. However, a study by Richardson et al. (2004) reveals that women entrepreneur’s in Tanzania, Ethiopia and Zambia were proactively motivated to start a business, which means that they have started a business in order to grow and make contributions to the economy rather than being driven by the need of economic necessity driven from poverty. Also, a study by Chuma (2014) bares that Tanzanian women entrepreneurs who are well educated are influenced more by incentive and the need for recognition, achievement and power.

Academics (Bruni et al. 2004; Ndenje-Sichalwe 2005; Jyoti et al. 2011; Cho et al. 2019) on the motivational elements of women-owned businesses have divided females into the same type of variables (push and pull) that affect their company choices. However, the researcher believes that there are different types of people and what influences them is based on the personality of a person and the characteristics they possess backed by their goals in life. In this globalisation era, the motivational factors for women entrepreneurs have evolved since many women now have access to education which makes them self-aware. 

The Gap: Previous literature (Zein-Elabdin 1999; Ndenje-Sichalwe 2005; Hunter and Lean 2018; Isaga 2019)  has neglected entrepreneurial psychological factors that motivate women entrepreneurs such as stress-levels, entrepreneurial watchfulness (the ability of an entrepreneur to recognize opportunities without effort), entrepreneurial orientation (autonomy, proactiveness, competitiveness, innovativeness, and cognitive factors such as intelligence, knowledge, optimism, etc. and have focused more on socio-cultural factors, therefore, this creates a gap in literature in the field of female entrepreneurship that needs to be addressed.

[bookmark: _Toc19371548] The Challenges affecting the success of female entrepreneurs: A Brief Stance

Every individual who wishes to start a business will encounter some form of challenges (Sospeter et al. 2014, p.81).  Women in business either “managerial or entrepreneurial” are exposed to constrictions that prevent them from becoming successful (Jyoti et al. 2011). Male entrepreneurs also face constraints in their businesses, however, female entrepreneurs are more affected because they not only experience business problems but family problems as well (Orhan and Scott 2001; Jyoti et al. 2011). Therefore, not only women's contribution to industrialization is affected but also the economic condition of the country (Jyoti et al. 2011). 

Frequently mentioned reasons for the low success rate of women entrepreneurs in developing countries are mostly divided into socio-cultural factors. Women’s businesses are affected by the stereotype belief of women’s roles to her family, financially unsupportive partners, difficulty in obtaining funds for their ventures, lack of knowledge on how to run successful businesses (Akehurst et al. 2012). These difficulties are mostly associated with gender discrimination towards females in the business industry (Jyoti et al. 2011; Akehurst et al. 2012). However, academics such as (Ndenje-Sichalwe 2005; Chuma 2014; Maziku, Majennga and Mashenene 2014) argue that business success depends upon the entrepreneur’s motivation and vision for the future.  Lee-Gosselin and Gris (1990) contradict that women don’t always aim for business growth, to them success is about being able to provide for the family and accommodate their needs.  McGowan et al. (2012, quoted in Poggesi et al., 2015, p.47), also suggest that ventures for women provide greater stability in balancing their work and personal life than other forms of employment. 

Another important factor that affects the success of women entrepreneurs is financial capital. Khan (2014) and suggests that financial institutions refuse to offer business loans to female entrepreneurs with the assumption that because they are women, their business ideas do not qualify for loan applications. A lack of capital can adversely affect any venture in the long-run (Poggesi et al. 2015). With low capital an entrepreneur is unable to finance any new product developments or create employment opportunities, therefore, business growth remains stagnant. Brush (1992) insinuates that women entrepreneurs are less favoured compared to male-entrepreneurs in terms of access to finance from banks and have credibility issues.  However, D’ Almeida (2011) argues that women entrepreneurs assume this discriminatory of financial institutions. Financial institutions claim that access to finance is provided to anybody depending on the credibility and profile of the entrepreneur despite of gender (Riding and Swift 1990, Poggesi et al. 2015).

Additional factors affecting the success of female-entrepreneurship is age, motherhood and marital status of the woman entrepreneur (Bogren et al. 2013). Riding and Swift (1990) and Orhan and Scott (2001) indicate that the age of a woman entrepreneur has no relation to the economic development of a venture. But marital status plays a role in influencing the success of women-owned ventures and the ventures are more successful when business and family life are separated (Akehurst et al. 2012; Acheampong, 2018)). Also, the literature is ambiguous on whether having children affects the success of the women-owned business. Some (Akehurst et al. 2012; Poggesi et al. 2015) find no relation between the presence of children and business growth whereas some (Lee Siew Kim and Seow Ling 2001; Rehman and Azam Roomi 2012) find that the presence of children negatively affects the firm expansion of women-owned businesses. Khan (2014) notes that family members are the number one tool that discourages and shames women for starting their own businesses which discourages them from business growth.

Networking is another tool that an entrepreneur must build because it enables business activities to run smoothly. However, women have been known to be bad at networking ‘in terms of exchange benefits’ compared to men (Khan 2014; Greguletz et al. 2018). A study by Greguletz et al. (2018) on 37 German women leaders reveals that women tend to build weak networks because of ‘structural exclusion from powerful networks’ and ‘personal bias’. Women tend to be more interested in creating strong ties and most of their networks are a result of emotional attachment and trusting nature (Farr‐Wharton and Brunetto 2007).  Women’s networks tend to be local, small and community-based whereas men’s networks are big and ‘economically’ concentrated (Greguletz et al. 2018). Hence, women-networking goes along with social-exchange theory whereas men-networking belongs to utilitarian theory (Greguletz et al. 2018).  Cantzler and Leijon (2007) find that women face ‘structural exclusion' as a result of mingling with lower-level position holders rather than top-level leaders and ‘self-imposed barriers’ like underselling themselves because of their deep-rooted gender modesty notion (Ham 2019).

The Gap: Tanzanian literature on female entrepreneurship is very weak and limited. Many studies (Ndenje-Sichalwe 2005; Chuma 2014; Maziku, Majennga and Mashenene 2014; (Nziku and Struthers 2018) on female entrepreneurship challenges in Tanzania have focused more on socio-cultural beliefs of women’s status. But looking around those socio-cultural beliefs have been minimised due to globalisation and access to education. Therefore, the study aims at looking at the challenges faced by women entrepreneurs beyond socio-cultural beliefs so as to better understand the issue at hand and provide a better understanding of these barriers based on the business environment today.






[bookmark: _Toc19371549]CHAPTER THREE: RESEARCH METHODOLOGY

[bookmark: _Toc19371550] Introduction

The understanding of the challenges faced by women entrepreneurs have been developed in previous chapters through introduction and critical literature reviewing of the motivation for women entrepreneurship and challenges faced by women entrepreneurs where it was discovered that there remains insufficient comprehension of the conception of the challenge’s women face particularly in Tanzania and literature needs to look beyond socio-cultural problems. Taking this into account, this chapter will highlight the approaches, techniques and methods that will be used by the researcher to undertake the research problem and answer the research questions for the purpose of filling the gap identified in the previous chapter.

[bookmark: _Toc19371551]Research Design
In simple terms, a research design is a blueprint through which data is collected, measured and analysed and is crucial in guiding the researcher’s journey. According to Kothari (2004), a research design is the arrangement of the conditions for data collection and analysis in a manner that aims to combine relevance for research purposes with the economy in the process. The research design for the proposed methodology is illustrated in the diagram below:
[bookmark: _Toc19371372]Figure 3‑1 Research design for the proposal



[bookmark: _Toc19371552] Research Philosophy
Failure to understand philosophical issues can cause a catastrophe in the quality of entrepreneurship research (Adom and Anambane 2019). Therefore, to understand the subject of female entrepreneurship it is of necessity to understand different philosophical issues. Harrison (2016), argues that the epistemology (what is known to be true?), ontology (what kind of things exist), doxology (what is believed to be true), axiology (what is essential and valuable to research) and methodology (what techniques to be used in the paradigm) behind research philosophy must be comprehended (Mkansi and Acheampong 2012). Research philosophies guide the researcher to be able to use the right approach of research, therefore, enabling them to defend their contribution confidently and critically.

Guba (1990), Denzin and Lincoln (1994) and Saunders et al. (2009) claim the most popular philosophies are positivism, realism, interpretivism”.  Positivism is a system where reality can be quantified and scientifically proven through logical reasoning and the use of mathematical tools. Realism (direct or critical) is similar to positivism, it agrees that reality can be “independent of human beliefs and behaviour” but argue that to understand these beliefs and behaviours, “a subjective stance” is obligatory (Harrison 2016).  Interpretivism proposes that reality depends on social constructions such as behaviour, language, experiences and perceptions and varies from one human to another. 
[bookmark: _Toc19371553] Research Paradigm
A research paradigm is a system of beliefs that guides researchers on how to look at things for the purpose of generating knowledge (Rehman and Alharthi 2016). The paradigm defines the researcher’s philosophy choice and illuminates the approach to be followed by him/her. There are several paradigms in social business research, however, the most used paradigm in business research is positivism and interpretivism. 

Positivism is based on an objective viewpoint where a phenomenon is hypothesized and tested through statistical or mathematical tools. A positivistic paradigm assumes that for knowledge to be valid, a phenomenon must be tested in such a way that it yields results that can be generalizable. The main advantage of a positivist paradigm is it allows for a phenomenon to be observed, measured and generalized. However, such a paradigm ignores the personal experiences of human beings that could be crucial in better understanding the subject at hand. Also, one can argue that positivism is not suitable for business research because businesses are unique and their environments change, therefore, deeming it impossible for generalization.

On the other hand, interpretivism is a subjective viewpoint that involves the study of a phenomenon through the observation of human behaviour. This is important in business research because it studies social constructions (language, experiences, etc) of human beings and the world around them. Interpretivism has been criticised for its subjectivity and is interpreted by how the researcher understands the results of a phenomenon. Positivists argue that interpretivism cannot be generalised. However, the purpose of interpretivism is not to generalize but rather to understand what human beings experience and how they are affected by the never-ending changes (Saunders et al. 2009). In addition, business environments always change, therefore it is ineffective to generalize something that is not constant. See appendix II for philosophical-assumptions behind the two.

As the study involves real people, interpretivism paradigm is suitable to build a theory on the challenges faced by women SME entrepreneurs beyond socio-cultural factors in Tanzania based on their subjective experiences. 

[bookmark: _Toc19371554]Research approach

Research has two main approaches: the deductive approach (testing theory) and inductive approach (building theory). Deductive reasoning simply involves analysing the particular to the general. It is the process of developing a hypothesis on the theory studied and using a research method to test the hypothesis. Whereas inductive reasoning moves from observation to theory development. It is the process of observing and collecting data, analysing the data through research methods and developing the theory. Further comparison is attached in Appendix III.

A deductive approach is based on objective views and inductive approach on a subjective outlook which is very misleading because any research logically is never entirely deductive nor inductive. Therefore, an abductive approach has been introduced to combine inductive reasoning and deductive reasoning. Unlike the two approaches, abductive reasoning moves between data and theory to theory and data and back and forth for the purpose of discovery (Harrison 2016). 

In this study, the researcher will adopt the inductive approach despite its subjectivity framework because the purpose of the study is to build new concepts on the challenges affecting women SME entrepreneurship in Tanzania beyond socio-cultural factors.

[bookmark: _Toc19371555] Research methods
Research methods are the techniques or processes of collecting data for the purpose of analysing, interpreting and discovering new information or providing a better understanding of the subject matter.
In the field of scholarly research, there are three main research methods used namely; qualitative research methods, quantitative research methods and mixed research methods. 
· Quantitative research is simply a number-based approach that uses mathematical or numerical data to quantify variables, opinions, attitudes, behaviours, etc for the purpose of answering the research questions or proving the hypothesis. The main advantage of quantitative research is that it consumes less time because it uses statistical tools such as Excel, Statistical Package for the Social Sciences (SPSS), Gnu Regression, Econometrics and Time Series Library (GRETL), Statistics and Data (STATA), etc) to analyse data, also, the findings from a quantitative study are usually objective which makes them reliable and generalizable. However, the quantitative research method has been criticised for its inability to study human emotions because it is difficult to measure and quantify feelings or behaviours of human beings which might be crucial in understanding the problem better.

· Qualitative research, on the other hand, is an interpretive approach that generates findings based on the opinions, behaviours, attitudes, experiences, cultures etc of human beings. According to Rahman (2016), qualitative researchers such as Ritchie et al. (2013) have pointed out that qualitative research is difficult to define because it has no model or theory of its own, nor does it have a set of methods or methodology that has been built for it.  The main advantage of a qualitative study is it provides a more detailed understanding of the subject by taking into account human-experiences which efficient for understanding the reality of the problem studied. In Qualitative study, the sample itself is smaller and findings are subjective making it difficult to generalize. 
Since both qualitative and quantitative research methods have their limitations, scholars (Creswell and Plano Clark,2009; McKim, 2016) have recommended the use of mixed methods that involve the use of both qualitative and quantitative research methods to produce valid and reliable results. 
Despite the limitations of qualitative research, the researcher will use this method of study as adopted by other scholars in the same field (Bruni et al. 2004; Khan 2014; Maziku et al. 2014). According to Myers (2008, p.15) and Saunders et al. (2019) qualitative research is the best method to be used in business research because it studies “real situations and not artificial ones” and allows researchers to engage with real people in real organizations. The researcher wants to enquire into the challenges that affect the success of the SME women-owned businesses in Tanzania, and there is no better way to study this than explore answers from the experiences of women in their own field of business. 
[bookmark: _Toc19371556]Data Collection techniques
To collect data scholars, employ different types and strategies of data collection methods. There are two main ways in which data can be collected namely; primary data and secondary data. Primary data is the original data collected from the first-hand experience. It involves information that has never been discussed or published before and offers a fresh view of the problem studied. Primary data can be gathered from interviews, experiments, field observations, case studies, etc. Primary data are advantageous because they are tailored in such a way it fits into the specific issue studied and also offers accuracy because the information gathered is up-to-date and fits the reality of the problem investigated. Even though the data is fresh, the analysis is based on the researcher’s interpretation of the results and thus, may create the problem of biased judgements. 
On the other hand, secondary data is that which is collected from archival documents and involves data already published before. The main advantage of secondary data is that it allows the large data sets to be collected for a further understanding of the problem which in turn offers the reliability of being generalized. It is argued by Hox and Boeije (2005) that using secondary data has several problems. One, the researcher has to find the source of data that suits the research problem. Second, relevant data must be retrieved (Hox and Boeije 2005). Third, the significance of evaluating whether the data meets the needs of methodological standards of a social science research practice.  Sources of secondary data include previous research, government publications, news articles, journals and books, company financial accounts, monographs, encyclopaedias, etc. 
According to Dr Emma Smith author of using secondary data in educational and social research and an expert in the field of educational issues points out that the use of secondary data helps a researcher validate the primary data collected, therefore, making the research results reliable and unbiased (University of Leicester n.d.). Therefore, the researcher will use both primary data and secondary data to answer the research questions because the researcher believes that the use of both will produce better research quality. The researcher will collect primary data through interviews (both face-to-face and telephone) and secondary data from previous journal articles related to the problem, government reports, books, and news articles.
[bookmark: _Toc19371557] Interviews
Opdenakker (2006), in his study “advantages and disadvantages of four interview techniques in qualitative research”, uses Kvale (1983, p.174) definition of research interview as “an interview, whose purpose is to gather descriptions of the life-world of the interviewee with respect to interpretation of the meaning of the described phenomena”. There are three different interview designs namely: 

· Structured interviews are those that are conducted in such a manner that the questions asked are determined in advance by the interviewer. Such interviews are advantageous because they are quick to conduct which allow for a larger sample to be used and results are more reliable and can be generalized. However, it limits the interviewer in asking newer questions that might provide a wider insight into the problem because he/she is limited to follow the interview script. Therefore, this type of structure is not suited to a qualitative researcher as the interview includes closed-ended questions that do not probe deeper into human experiences.


· Unstructured interviews are those that are conducted informally, which means the interviewer asks questions on the spot without preparation. Such interviews are problematic because the answers are mostly biased and offer different information on the subject-matter


· Semi-structured interviews are a combination of both structured and unstructured interviews. Here, the interviewer prepares an interview guide and uses it to conduct the interview, also, the interviewer can form new questions as the interview progresses making it more like a conversation. It is useful because it creates a warm atmosphere as the interview is more like a conversation rather than an interrogation, therefore, is mostly preferred by qualitative researchers. 

Apart from the interview layout, there are two techniques of conducting interviews these include face-to-face interviews and telephone interviews. A face-to-face interview is a method where the interviewer directly questions the interviewee. while telephone interviews are those done over the telephone. 

In this study, the researcher is going to conduct semi-structured interviews using both face-to-face interviews and telephone interviews because it allows for flexibility in changing the questions or formulating new ones. The researcher wants to use both telephone and face-to-face interviews because not all candidates can be reached in person and some maybe are reluctant or shy to have an in-person interview. The interview will be scheduled for 45 minutes per participant for individual interviews this time will be enough to interview the respondents and collect relevant data as well as will not tire both the respondents and the researcher. 

[bookmark: _Toc19371558]Pilot Study

According to Teijlingen and Hundley (2002), "a pilot study is a mini version of a full-scale study as well as a pre-testing of a specific research tool such as a questionnaire or interview schedule." Pilot studies are a test-run of the main study. They are significant because they increase the possibility of a successful interview because it helps in eliminating problems encountered by the participants in answering questions and offers flexibility in re-framing some of the questions. But it is important to note that a pilot study doesn’t guarantee that the main study will be successful as well as the participants must be different from that of the main study.

In this study, two colleagues from entrepreneurship courses will be invited formally and informally to attend the interview, also, an interview will be done on two random SME entrepreneurs who will not be included in the main study.
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Sampling is the process of selecting a particular group of individuals or organisations from a population. Since a study cannot be done on every individual due to time and financial constraints, a sample must be used that will be the true representative of the problem studied. It is the duty of the researcher to select a sample that represents the problem accurately and the results obtained from the sample must be generalized, therefore, purposive sampling was adopted in this study. Purposive sampling is where a researcher chooses a productive sample that is related to the study done and research questions formulated. Women SME entrepreneurs were selected to offer insight on the motivational factors as well as the challenges faced by them from their experiences. 

In the study, 20 SME women entrepreneurs will be interviewed from the region of Dar es Salaam. The number was decided based on previous qualitative studies (Jose 2018; Adom and Anambane 2019; Muhammad et al. 2019) on female entrepreneurship.

[bookmark: _Toc19371560] Ethical Considerations

Ethical considerations are vital for qualitative researchers because they are conducted on real people and organisations. Such considerations are important because they help protect the participants, the researcher as well as the reputation of the institution the researcher is involved in. According to Myers (2008, p.58), Ethics is defined as, "application of moral principles in the planning, conducting and reporting the results of research studies". Before commencing the research, the researcher will agree to comply with the research ethical standards set by the University of Wales Trinity Saint David (UWTSD) and will follow these ethical standards throughout the research period. If any unexpected ethical implications occur the researcher shall communicate with the university immediately. The principles set by UWTSD 2017-2018 include:

1. Non-maleficence and Beneficence: According to the ethics committee of UWTSD (2017-18), non-maleficence means to ‘do no harm' whereas beneficence means to do ‘positive good. Throughout the research, the researcher will ensure no harm is done to the participants whether emotional or physical. SME's are the backbone of Tanzanians economy and dominated by women entrepreneurs, therefore, the study will contribute to improving the success rates of these businesses. 

2. Autonomy: This principle stresses that the participants interviewed have to participate voluntarily after been disclosed with the research details and its implications. In the study, the consent will be collected before the interview begins through verbal and written assent and no deception shall be used. 

3. Anonymity and confidentiality: The personal details of the participants must be kept anonymous and confidential unless permission is obtained to disclose verbally or in writing. Also, in sensitive cases publishing of the thesis should only be done if the participants give permission.

4. Justice: The researcher will ensure that all the participants are treated equally and given the same information on the benefits and issues of the study.

3.11 Conclusion

The overall purpose of the study is to find out the challenges affecting women SME entrepreneurs beyond socio-cultural factors in Tanzania focusing in Dar es salaam region. The research design of the methods that will be implored to investigate these issues are suitable for the study and have been implored by other qualitative researchers in the same field (Harrison 2016; Adom et al. 2018; Constantinidis et al. 2018; Adom and Anambane 2019). Also, the philosophical assumptions and paradigms have been briefly explained to help guide the research techniques to be employed.
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SME Women entrepreneurship is crucial in business research because it is the field that massively contributes to the development of an economy. There are very few studies done on the literature of female entrepreneurship, particularly in Tanzania. The study proposed wants to look at the challenges facing SME women entrepreneurship in Dar-es-Salaam. The literature review of the field has concluded two major gaps. One being that previous literature has focused more on social conventions as the barrier to the success of women entrepreneurship and the other being very few studies have been done on the subject matter. Therefore, the gap will be studied to find out not only socio-cultural factors but also psychological and business factors. The researcher will adopt an interpretivism paradigm using qualitative research methods and inductive reasoning to study the problems and answer the research questions. 

The researcher recommends that future studies take in to account socio-cultural, psychological and business factors affecting the success of women entrepreneurs in different developing countries and regions so that a better understanding of the field of female entrepreneurship can be understood and compared.
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When I was planning to study the DBA programme, I was battling between the areas that interest me. Business studies are very interesting to me because they can be applied to any field of work. What attracted me to studying the DBA programme was corporate governance issues because in my country (Tanzania) this area even though exists is very much neglected. However, after talking to one of the professors at the University of Dar-es-Salaam I was told it would be difficult to collect information on the areas I was interested in because nobody would give me any information as corruption is deep-rooted into our culture. I felt broken because without access to data research cannot be done. I felt discouraged. I started a deep research on other business areas that I could look in to but found nothing that interested me. Then came the first day of attending class at the university and I was dreading the fact that it was a qualitative research module. Coming from an accounting background, I have mostly been interested in statistical techniques (quantitative methods) and had little knowledge of qualitative methods and how a qualitative study is done.

After two lectures on qualitative research, I found my area of research that I wanted to focus on, and it was female entrepreneurship. Qualitative research gave me hope again. When making a conversation I always focus on asking questions, that’s the only way I know how to assess a person or anything around me. After combing through journals of female entrepreneurship I found my thesis topic, it wasn’t easy to create my topic title in a way that would make sense. After knowing what I wanted to study another issue popped up on what methods I was going to adopt to fulfil my research goals and that’s how I knew my DBA journey had just begun.

I know there are three types of research methods, qualitative, quantitative and the mixed research method.  Quantitative in simple terms is the use of numbers and statistical tools to arrive at a conclusion, whereas qualitative research is simply the study of people's emotions, experiences, belief's and cultures to arrive at a conclusion. The quantitative research process involves the study of theory, formulation of a hypothesis, then proving the hypothesized phenomena, whereas in a qualitative study you start from nothing or even just an idea of a theory with no clue of the end result.  In researching deeply into these two methods I found that quantitative research was much easier than a qualitative study. I say this because with a quantitative study when you are familiar with the use of the statistical software's such as SPSS, GRETL, etc and where to find valid data, your work is simplified by the click of a few buttons. All one will be left to do is to interpret the results which are also simple as drinking water. Numbers are straightforward, they do not lie or deceive, what you see is what everybody else will see and this is why they are more valid when it comes to generalizability and application in business issues.  However, one issue I understood is that quantitative research methods ignore realities of the issues and people around it. In the business world, the environment's change that's the reality. When I logically reasoned I found out that the reality of now is not the same as tomorrow, businesses are affected by different factors that are uncertain and unpredictable. Therefore, it is very misleading to think that there is only one reality because it will be like having two eyes and only using one to see. In fact, human emotions and experiences shape the world we live in today and that is ignored by a quantitative study. 

A qualitative study in my understanding is the study of people’s emotions, views, cultures, experience, behaviours, etc. for the development of theory. Here, the researcher doesn't have a clue of the end result, only an idea, through observation the researcher gains knowledge and develops theory. In a qualitative study, the researcher needs to be very sharp in picking up clues that could be essential for great discovery. I find a qualitative study to be very challenging because one of the most difficult things to study is the human being. Human beings are unpredictable, each one is unique, each one's point of view varies from the other and interpretation of these can be misleading because everyone does not see what the other sees. Also, during a session in class, we were asked to draft a sample interview guide as if we were doing the real thing. It was a very difficult task to do because it is very hard to formulate questions that can be engaging and that will help you get the answers you need. Also, a qualitative study can lead to biased judgements because the interpretation is in the researcher's hand and can be difficult to generalize due to the subjectivity of opinions. During my research of methods, I was able to understand a few comparisons between qualitative and quantitative research methods and I have put them in a table format below: 

[bookmark: _Toc19371582]Table 5‑1Difference between Qualitative Research and Quantitative Research 

	S.no 
	Basis of differentiation
	Qualitative Research
	Quantitative Research

	1
	Research approach
	Inductive reasoning (developing theory)
	Deductive Reasoning (testing the theory and proving it)

	2
	The Paradigm of research
	Based on interpretivism 
	Based on positivism

	3
	Ontological assumption
	Reality is based on constructionism
	Reality is Based on objectivism

	4
	Seeks to find out 
	Why 
	What



I have also found that qualitative and quantitative research are similar in some respects. Firstly, in both qualitative and quantitative studies you need participants for data collection through interviews and focus groups and questionnaires or surveys respectively. Secondly, both methods have a tool of measurement, qualitative data is measured through observing words and actions of participants whereas quantitative is measured based on numbers.  Thirdly, data collection intends to analyse and interpret and make contributions and that's what both methods do. Lastly, I noted that qualitative and quantitative research complement each other, quantitative helps in proving the qualitative theory by counting how many agree with the notion proposed. Therefore, both are equally important as each has a purpose to fulfil.

While going through journals, I have also come across to what academics call mixed research method which is a combination of qualitative and quantitative research methods. As mentioned earlier both methods are the foundation of the other. A mixed research method is advantageous because logically speaking an understanding of a phenomenon requires both objective and subjective viewpoints and numbers and people’s actions can help understand the problem at hand. For instance, if a business selling phones wants to know if consumers are positively or negatively satisfied and the reasons behind their choices a qualitative study should be employed whereas if a business wants to find how many customers were positively impacted and how many customers were negatively impacted then a quantitative study should be employed. Therefore, I concluded that a study can be both quantitative and qualitative but involves the use of different approaches and techniques.

So, if I'm to be asked which one is easier to use. I would say both have their own complications. A qualitative study is complicated because it is difficult to study people whereas quantitative requires knowledge on how to use software's and even make correct interpretations of the results. So, neither is easier than the other and nor does one dominate the other. The employment of the method of research depends on what the topic is, and what the researcher wants to find out.

The new things I learnt while drafting this proposal was the philosophical assumptions behind the research. I never knew there was such a thing in research and I'm glad I got the opportunity to understand them. These assumptions have helped me in drafting my methodology chapter and have left me with more questions than ever. There are so many philosophical assumptions and I got the chance to know a few basic ones. These assumptions are very confusing because all contradict each other and have their own point of views. However, these assumptions form the paradigms and approaches and methods of research that are necessary to a researcher.

In all honesty, for my final thesis, I'm in a dilemma of either choosing qualitative research or applying the mixed research method. However, I’m leaning more towards qualitative research methods because it takes in to account the fundamentals of human emotions, experiences and behaviours which is very much important to answer the research questions proposed. I want to find out why women entrepreneurs are less successful compared to their counterparts, particularly in Dar es Salaam. To know this, I need to ask the women entrepreneurs to find out what hinders their success and why they perform lower than male entrepreneurs, as well as realise their potentials and weaknesses. To answer this question, I have proposed the use of an in-depth interview on 20 women entrepreneurs for 45 minutes each and this is suitable because it allows me to ask the questions and formulate an understanding on the field of female entrepreneurship in Tanzania. The qualitative study offers me with the opportunity of understanding the barriers to female entrepreneurship success ‘as of today and not thirty years ago’ and without any assumptions of the reasons. All of us learn from experiences and that’s how we develop our knowledge and critical understanding of our surroundings, therefore, a qualitative study is crucial for my research interest. 
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APPENDIX I


[bookmark: _Toc19371583]Table 6‑1Key Motivational Factors for Women Entrepreneurs 

	PULL FACTORS
	PUSH FACTORS

	1. Need for independence and self-sufficiency

	Survival 

	2. Need for achievement and personal satisfaction

	Need for greater income 

	3. Ambition to become an Entrepreneur

	Employment Dissatisfaction 

	4. Identification of a gap in the market

	Financially unstable partner (husband), widowed or divorced

	5. Need for challenge and social contribution

	Unemployment

	6. Snubbing stereotype female identities 

	Inheriting family businesses 

	7. Creativity and use of talents 

	Tribal attributes (e.g. the Chaga tribe in Tanzania is known for women’s ability to run businesses and the love for money)

	8. Need for work-life balance
	Gender inequality



Source: (Meyer and Landsberg, 2015)
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[bookmark: _Toc19371584]Table 7‑1Philosophical assumptions behind positivism and interpretivism

	S.no
	Philosophical Assumptions
	Positivism
	Interpretivism

	1. 
	Ontological assumptions (nature of reality)
	There’s is only one reality, fixed, measurable and observable.
	There exist multiple realities constructed by individuals together.

	2.
	Epistemological assumptions (knowledge)
	Knowledge is fixed and quantifiable. Science exists so its theories can be tested and proved.
	Empathetical understanding of participants experiences is important.

	3.
	Axiological assumptions (Role of values)
	Objectivity is good, subjectivity can be misleading
	The researcher’s subjective values, intuition, and biases are important they play a role in the dialogue of social building and informing his or her data interpretation. 



	4.
	Methodological Assumptions (strategies of research)
	Usage of quantitative methods of research
	Usage of Qualitative methods of research




Source: (Creswell and Poth, 2018), (Hathaway, 1995)
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[bookmark: _Toc19371585]Table 8‑1Key differences between Deductive and Inductive reasoning

	S.no
	Basis for differentiation
	Inductive Reasoning
	Deductive Reasoning

	1
	Meaning
	It denotes the argument in which the premises give reasons to support the probable truth of the assumption.

	It is a basic foundation for valid reasoning where the hypothesis is proved by the premises 

	2
	Approach 
	Qualitative
	Quantitative

	3
	Begins with
	Conclusion 
	Premises

	4
	Built on
	Patterns or trend
	Realities, accuracies and guidelines

	5
	Procedure
	ReflectionpatternAssumptionTheory  
	TheoryHypothesisReflectionValidation  

	6
	Reasoning  
	May or may not be solid
	May or may not be acceptable

	7
	Construction
	From exact to broad-spectrum
	From broad-spectrum to specific

	8
	The inference is based on
	Probability
	Certainty



Source: (Shaffer,1989)
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