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[bookmark: _Hlk204030583]Research Title: Evaluating the economic and social benefit of establishing universal studio in Hong Kong 

[bookmark: _Toc204379444]1. Abstract 
Research Problem
Since the COVID-19 pandemic, all regions have been fully opened up. Hong Kong is facing increasingly fierce regional competition as a global tourism hub. Residents are reluctant to stay in Hong Kong for consumption. Foreign tourists have gradually lost interest in travelling to Hong Kong, resulting in the closure of Hong Kong's catering and retail industries, a decline in people's living standards, an increase in unemployment, and an economic recession, which has caused a severe situation in local economic development, leading to economic and social problems. 

Research Purpose and Importance
This study explores the transformation opportunities brought by the proposed new theme park "Universal Studios" in Hong Kong to the tourism and entertainment industry and conducts a strategic investment evaluation, aiming to contribute economic and social benefits to Hong Kong through the plan, and improve local economic and social problems. In addition, as a Financial Center, foreign investors may lose interest in investing in Hong Kong, resulting in a decline in local value. The primary objective of this study is to evaluate the social and economic benefits of setting up Universal Studios in Hong Kong, revitalize the local economy, and turn challenges into opportunities, thereby enhancing the significance and research value of this study.

Research Aim
The primary aim of this literature review is to evaluate the social and economic benefits of establishing Universal Studios in Hong Kong, focusing on the potential to revitalise the local economy, enhance tourism, create employment opportunities for residents, and improve the quality of life for residents. This evaluation will provide stakeholders, including government officials, local businesses, and community members, with insights into the feasibility and implications of the project, as well as the development plan that enhances tourism competitiveness and produces multi-factor effects, thereby adding importance and research value to this study.



Research Gap
Despite existing studies on the economic impacts of theme parks globally, there is a lack of focused research specifically examining the implications of establishing Universal Studios in the unique context of Hong Kong. Most existing literature does not adequately address the intersection of social benefits and economic revitalisation in a post-recession environment. Additionally, there is a lack of exploration of stakeholder perspectives, such as those of residents and businesses, which are crucial for understanding the comprehensive impact of such a development.

[bookmark: _Hlk203953931]Research Question
What are the economic and social benefit of establishing universal studio in Hong Kong?

Between the economic and social benefit of establishing universal studio in Hong Kong, which benefit has a significant impact?

Methodology
In this study, the data collect to evaluate the social and economic benefits of establishing Universal Studios in Hong Kong via interviews, qualitative research, and case studies. Face-to-face interviews and focus groups will be used to gather participants' concerns, expectations, and recommendations by Case study research approach. The target respondent is Hong Kong citizen and tourist. Secondary literature data will be used to provide a foundation for further empirical research results and make proposals for future research plans. The study aims to contribute to the social and economic benefits of all stakeholders.

Limitation
The study assesses the economic and community benefits of construction in Hong Kong. However, it faces challenges in calculating the actual return on investment due to a lack of accurate data, reliance on qualitative methods, and insufficient quantitative data, which limit its comprehensiveness.
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[bookmark: _Toc204379445]2. Literature review
Introduction
Research problem:
COVID-19 has caused significant damage to the economies of all parts of the world, particularly in the tourism, retail, and hotel industries. Starting from 2023, tourists from around the world resumed travel. The economies of places slowly began to recover. Hong Kong's economy and tourism industry did not benefit from it, but instead declined rapidly. This is because Hong Kong people chose to travel abroad for revenge consumption after customs clearance, opting to go to traditional destinations that Hong Kong people typically prefer, such as Japan, and Thailand. In recent years, Hong Kong residents have become accustomed to spending in the north and are less inclined to spend locally.
Free travelers are unwilling to stay, local or foreign consumers choose to shop online. This problem has a significant impact on the business of local physical store retailers. Hotels, tourism and overall economic development are also severely impacted. The economic recession has caused internal problems in Hong Kong, resulting in rising unemployment, economic recession, corporate inflation, and a decline in people's living standards; as for the external situation, due to Hong Kong's status as a financial center, the wave of bankruptcies and layoffs. The economic environment has deteriorated, which has also deterred foreign investors. The entire real economy has been significantly impacted, and society and the economy have also been severely affected.

High rent restrictions on the local business environment, which is difficult for local merchants to stimulate local consumption by reducing prices alone, and it is even more difficult to attract tourists. The existing local cultural industries, such as museums and old-style theme parks like Ocean Park and Disneyland, have a relatively declining attractiveness in their operating models. It is difficult to rely solely on the above-mentioned old industries to revive the economy.

Universal Studios is an example of a thriving local economy that has continued to develop by relying on theme parks. Its business volume has increased on average year over year, which Osaka, Japan, and Sentosa in Singapore, have a significant business volume. Osaka, Japan, is the second-largest city in the world, and its turnover is sufficient to stabilize the regional economy.
In terms of economic benefits, the government has increased taxes due to the rise in tourism and the number of tourists and boosts the local GDP, tourism creates employment opportunities and reduces unemployment.

In terms of the social benefit, which can also drive the benefits of nearby businesses: such as the hotel industry, retail, taxi industry, and construction industry; local citizens also have more choices due to the addition of theme parks, absorbing the culture of different parks and benefiting from the experience value, significantly increasing the local social and economic benefits.

Research Purpose and Importance
Drawing on the successful case of Universal Studios, this study evaluates the feasibility of a new theme park in Hong Kong, the economic and social benefits to stakeholders, and proposes solutions to solve the shortage of tourists and maintain Hong Kong's status as a Financial Center based on the research results. Therefore, this study is of great significance to Hong Kong's future social stability and economic stimulus

Research Gap
In terms of research gap, there is a lack of research on the construction of Universal Studios in Hong Kong in the past. Moreover, research on the intersection of a community and economic benefits after an economic recession is scarce. Additionally, there is a lack of research from the stakeholders' perspective. Therefore, the results of this study will increase the research value.

Research Aim: The primary goal of this research is to assess the impact of Universal Studios Hong Kong on the local community and economy. The research will focus on relevant stakeholders, including the government, Hong Kong citizens, competitors, employees of related industries, and foreign tourists.

Scholar’s argument
On the contrary, according to previous studies, the cost of establishing new projects is substantial, and the construction process also causes environmental problems (Li and Liu, 2019), such as air pollution, traffic congestion, and the impact of construction site selection on people's livelihood. In addition, some scholars have highlighted the challenges of return on investment, a topic that is a matter of controversy.

[bookmark: _Toc204379446]2.1 Theme Park: Universal Studio
Global Market Insights predicts a 5.5% annual growth in the global theme park market, reaching $132.5 billion by 2032 (GMI, 2024). Japan's National Tourism Organisation ranks theme parks among the top three tourist destinations, highlighting their significant contribution to a region's tourism industry.

Since Disneyland's opening in 2005, Hong Kong has not established any new international theme parks. However, Shenzhen is set to have Legoland, and Beijing and Shanghai have already established large international theme parks. To compete with other city clusters, Hong Kong should develop "Universal Studios Hong Kong" and use its soft power to effectively tell its story.

Universal Studios, a renowned theme park in Japan, was built in 2001, following the development of Singapore's "Singapore Special Economic Zone" and Beijing's "Singapore Special Economic Zone" in 2011. The park has gained popularity since 2014 with the addition of Harry Potter land, surpassing Tokyo Disneyland. The cost of building the park, which cost 2.3 billion yen, has been praised by the Japanese, who have praised it for its strong Western influence and global influence.

Revenue: 
Universal Studios' parent company reported a decrease in visitor and revenue in the last three months of 2024 compared to 2023, but the revenue of its international theme parks increased, with Universal Studios Japan and Beijing contributing to a 0.1% increase in revenue to US$2.374 billion. (Niles, 2025).

Hollywood Universal Studios Tourism Statistics 
Hollywood Universal Studios attracted 9.66 million visitors in 2023(Fig.1), 15% increase from the 9.1 million recorded in 2019. The number of visitors fell to 1.3 million in 2020 due to the pandemic, but rebounded from 5.5 million to 8.4 million from 2021 to 2022. The number reached 9.66 million in 2023, surpassing the previous record and increasing by 15% over 2022(Road Genius,2024).
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AI 產生的內容可能不正確。]
Fig.1 Number of people visit Universal Studios Hollywood     Source from Road Genius(2024)

Comcast predicts Universal Studios theme park revenue will rise 18.6% in 2022 and $8.95 billion in 2023(Fig2), a four-fold increase from $2.09 billion before the pandemic. Ordinary ticket price: VIP experience tickets range from $109 to $379.
The average family dining expenses are $60 per month, while parking fees are $17. Hotel prices range from $75 to $400, depending on the number of tourists and location (Road Genius,2024).
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AI 產生的內容可能不正確。]
Fig.2   Visitors spend in Universal Studios Hollywood    Source from Road Genius(2024)


[bookmark: _Toc204379447]2.2 Economic benefit: 
Economic benefits refer to the return on investment or financial value gained or lost by a project or policy for a business, government, or the public after a decision is made (Spacey, 2018), which can involve a country, a business, or a city (Schaltegger et al., 2017). Common types of economic benefits include job creation, tax revenue, quality of life, productivity, property value, efficiency, and social capital (Scandizzo, 2021).

[bookmark: _Toc204379448]2.3 Stakeholder
Stakeholders define the business and organisational management approach that creates multiple benefits for different persons or groups, such as governments, civil society, suppliers, customers, and employees. (Schaltegger et al., 2019). Phillips et al. (2003) clearly stated the implications of stakeholder theory, believing that the focus should be on the normative theory of corporate social responsibility or business ethics. In contrast, Ibrahim et al. (2023) view stakeholder theory as a foundational framework for understanding and management, extending into other areas such as sustainability and corporate social responsibility and mentioned that the role of stakeholders in formulating and implementing different strategies and decision-making processes is significant.

In this study, we mainly explore the stakeholders of Universal Studios, including the government, Hong Kong residents, Tourists, Employees, and related merchants.

[bookmark: _Toc204379449]2.3.1 Employee
Job Creation:
Chen(2025) studied how Theme parks increase job creation for employees. The establishment of Universal Studios can create extra job positions, which include direct job headcounts in the theme park and indirectly positions in the related industries of hospitality, retail, and transportation
Direct Employment: The establishment of Universal Studios creates internal job positions in the park, the major administration position included in entertainment, operations, maintenance, and management, which provide stable employment opportunities.
Indirect Employment: The indirect employment included different sectors, such as:
Hospitality: Hotels, accommodation services, and management experience increase demand, and other industries, including housekeeping and food services, are also in demand.
Retail: Local shops and malls benefit from increased foot traffic, leading to hiring in retail management, sales, and customer service.
Transportation: Increased visitor numbers, combined with some public services, create different job opportunities, such as taxis and ride-sharing services.

[bookmark: _Toc204379450]2.3.2 Local Merchant
Economic development
Zhang et al. (2021) highlight Universal Studios' successful marketing strategies for Japan during the COVID-19 economic recession, providing an investment value example for other businesses. Hong Kong's Theme Park benefits citizens and tourists, and the government plays a significant role in the project's development, including infrastructure policy, site selection, transportation planning, and hotel construction. These projects have shown favourable returns and economic benefits, particularly in supporting Osaka, Japan's economy during the severe COVID period. Universal Studios' tenacity in supporting the entire economy during the COVID-19 pandemic demonstrates its operating ability.

Construction: When the government develops theme park infrastructure and transportation planning, it creates a large number of jobs, reducing the unemployment rate.

Hotel: The development of Universal Studios' hotel facilities enhances the park's visibility and attracts tourists to stay and spend money, which is undoubtedly a boost to Hong Kong's tourism industry. Additionally, hotel construction increases the demand for work positions, which include both permanent and temporary employees, thereby directly creating employment opportunities after the hotel's completion. Moreover, the hotel can also cooperate with foreign consortiums to strengthen investment cooperation opportunities between the government and international investors (Li et al., 2018).

Retail trading: As the number of tourists increases, it benefits retailers and shops around the theme parks, accelerating the pace of economic recovery. The Kowloon City retail business experienced positive growth when the Kai Tak stadium hosted events or concerts. Sung (2021) agreed that the joint operation of enterprises from different countries can internationalise the business and diversify business development.

Catering service: The increased foot traffic in parks could lead to increased sales and the construction of more dining venues, benefiting restaurants and cafés. Retail establishments may use the surge of travellers seeking souvenirs and regional merchandise.

Service Providers: Local tour service, transportation services, increased demand from Theme Park visitors.
[bookmark: _Hlk203947144][bookmark: _Toc204379451]2.3.3 Government
A government refers to a system or group of people that governs an organised community (usually a country), typically composed of legislative, executive, and judicial branches, as well as the mechanisms that implement organisational policies, make decisions, and execute these policies. In some countries, the government possesses a constitution, which is a statement regarding its governing principles and philosophy (Fasenfest,2010).

Tax Revenue
The investment generates tax revenue for the government, which can be allocated to public services and infrastructure. Heo & Lee (2009) studied the theme park industry and found a positive relationship with effective strategy in revenue management planning.

Direct Tax Contributions: The creation of Universal Studios produces primary tax income via below factors:
The park generates corporate profit will contribute to the tax income. 

Sales Taxes: When visitors increase their spending, it benefits tax revenue for governments.

Employment Taxes: Creating jobs can increase employee income and, in turn, boost tax revenue in the park and related industries.

Reinvestment in public services: When the government receives more tax revenue, it can invest more in public services, which contribute to improving the quality of life of citizens, such as education, healthcare, and community facilities.

[bookmark: _Toc204379452]2.3.4 Tourist 
Tourism growth: 
Milman and Tasci (2018) found that customers feel satisfaction differently based on personal status, including gender, age group, family customers, couple customers, and older customers, who have different experiences, which affect their satisfaction and loyalty. Universal Studios attracts both domestic and foreign tourists, thereby increasing Hong Kong's overall tourism revenue. This can increase consumption in hotels, restaurants and other attractions.
Increased number of tourists: Universal Studios attracts both domestic and foreign tourists, which enhances Hong Kong's appeal as a tourist destination and improves the overall tourist experience, thereby drawing a large number of visitors.
Increased consumption: Visitors who visit Universal Studios spend more on various services, including:

Accommodation: Hotel occupancy and revenue increase.

Catering: Increased opportunities for tourists to choose restaurants in or near the park, thereby promoting sales in the catering industry.

Improve the quality of competitors' services: Ocean Park and Disney are Universal Studios' main competitors. Under healthy competition, the improvement of services in each park or the introduction of discounts to increase attractiveness will benefit tourists. Barnes et al. (2016) discovered that some customer loyalty stems from old memories and experiences, even though the theme park has undergone restructuring, which does not influence the customer's perception.

[bookmark: _Toc204379453]2.4 Opposing Economic benefits impact the argument of Scholars
Universal Studios' investment in Hong Kong can offer various benefits. Conversely, there are also potential negative economic impacts argument by scholars to consider:
Job stability and quality: Most jobs in theme park construction and operation are temporary, seasonal, or part-time, which can lead to economic instability for workers and significantly impact employee well-being. Milman & Dickson (2014) disputed that part-time employees have negative experiences and reduced performance.
Employment inequality: There are differences in employment opportunities, and certain groups (such as religion or nationality) face barriers to employment opportunities, leading to social tension and unfairness.
Wolcott (2021) argued that employment inequality leads to the loss of low-skilled employees, reduced loyalty, and low demand.
Over-reliance on tourism: The local economy is overly dependent on tourism. When a recession or special events cause the economy to lose balance and the number of tourists suddenly decreases significantly, it has a negative impact on all stakeholders, including those related to epidemics or social conflicts.
Competitive pressure: Local small businesses struggle to compete with large theme park operators, resulting in small-scale profit losses, business closures, reduced competitiveness, and a loss of employment opportunities. Soewarno et al. (2020) claimed that pressure from competitors will lead to vicious competition among small firm businesses, resulting in bankruptcies and increased unemployment.
Profit repatriation: The profits of theme parks need to be repatriated to the parent company. Investment decision-making and management rights belong to the parent company, and the subsidiary is restricted in economic development decisions. The Hong Kong government has no objection. Parnreiter et al. (2024) defended the master company's profit repatriation policy, which generates profits, and examined the unfair development under this policy.

[bookmark: _Toc204379454]2.5 Social benefit: 
Social benefit defined as a government or organization that carries out policy or projects that benefit for society and people involved in project (Resnik,2018). In this study, the biggest beneficiaries of the proposal of establishing Hong Kong Universal Studio are stakeholders, including Hong Kong citizen, employee, local merchant and tourist.

[bookmark: _Toc204379455]2.6 Hong Kong Local resident 
Quality of Life: 
Sung (2021) found that Customers can also deepen their experience and understanding of different cultures, thereby improving their quality of life. The park offers local families additional theme park options, attracting them to stay in Hong Kong for consumption, and thereby enhancing the overall quality of life by creating a new tourist attraction that integrates entertainment, dining, and leisure. Low-income families can enjoy the facilities of Universal Studios without having to travel out of town and can also save on transportation costs.

Cultural exchange: 
Chang & Pang (2018) examined Universal Studios Singapore and China's efforts to promote cultural exchange through attractions, community events, and educational programs. They found that these activities foster social cohesion and community participation, fostering a sense of belonging and pride among residents. They also suggested that organizations could set up team building programs in the park to allow employees from different nationalities to participate in cultural exchanges and team chemistry.

Accessibility: Parks can offer ticket discounts, special promotions or community days for holidays or special days (such as local birthday discounts, Halloween or Christmas). These special events can further enhance the experience for both residents and tourists. Ryan et al. (2010) investigated the relationship between exceptional experiences and customer loyalty, which included ticket prices as a factor.

[bookmark: _Toc204379456]2.7 Employee 
Employment Opportunities: 
Chen (2025) stated that building Theme parks increases job creation and reduces the unemployment rate.

Direct Employment: The Park creates direct job opportunities across various industries, including: Transportation, Hotel, Construction, Retail, and Catering

Attractions and entertainment:
Responsible for operating amusement facilities, role-playing and live performances. Theme parks can regularly invite singers to hold concerts in the park as an attraction to increase the number of stage and technical personnel employed.
Compared with physical fireworks, drone fireworks shows are more environmentally friendly and can also reduce costs, create more employment opportunities for professional technicians, and make greater contributions to society. Tafere et al. (2021) studied the growth of the tourism industry and believed that the growth of the tourism industry has a positive impact on the creation of employment demand.

Catering services: There is a great demand for jobs in restaurants, cafes, and snack stands in the park. A large number of job openings have increased job opportunities for catering staff.

Maintenance work, customer service and security: responsible for ensuring that the park remains safe and clean, and there is an excellent demand for plant maintenance personnel and efficient operation staff. Ryan et al. (2010) measured customer loyalty, which included rest area size, park cleanliness and safety.

Skill Development: Universal Studios offers training and development opportunities for employees, focusing on customer service, management, and technical skills. This enhances professionalism, career development, and employability, leading to higher productivity. Kiss (2004) suggests partnership planning between employment and education can boost economic growth and tourism development.

Indirect job creation: As Central Park is built to accommodate the growing number of visitors, this investment will bring employment opportunities to the surrounding areas, and the demand for positions in different industries will also increase, such as hotels, catering, transportation services, and guides and drivers in the local tourism industry. This chain reaction can significantly promote the development of the local job market.

[bookmark: _Toc204379457]2.8 Local Merchant 
Businesses around the park usually welcome more tourists, thus promoting the growth of the local economy.

Increased business opportunities: Local businesses near Universal Studios benefit from the arrival of park visitors, including hotels, shopping malls and restaurants. This can lead to higher sales in the relevant industries, creating business opportunities to attract new investors or generate start-up opportunities. For example, Hong Kong Disneyland can drive hotel accommodation, shopping malls and catering industries in Tung Chung District. Ocean Park can also drive demand for restaurants and hotels in Ap Lei Chau, Hong Kong Island. Zerjav (2021) stated that cooperative operation will be better than a sole proprietorship, which can increase value creation and project value.

Retail stores: The Park can attract tourists with souvenirs of cartoon characters and local products in the park, increasing retail sales.

Service providers: Guides of local travel agencies, drivers of transportation services such as taxis, special line transportation and other corporate investors can also increase investment and development.

Community development: With the development of theme parks, not only has the overall economic development of the area increased, but also the vitality and momentum of Hong Kong's development have increased.

[bookmark: _Toc204379458]2.9 Tourist 
Cultural exchange: Universal Studios can promote cultural exchange by presenting diversified stories and local themes that resonate with local tourists, thereby deepening the understanding of themes launched by international audiences in different regions. This approach increases tourists' experiences and promotes cultural understanding and appreciation.

Community participation: 
Lee & Lambert (2005) studied the relationship between service quality and customer satisfaction and loyalty, which is both direct and indirect, depending on the waiting time for entry or the theme park game. Theme parks attract citizens from different regions to interact through events, festivals and promotions, creating a sense of participation and pride for local tourists. The interaction fosters a connection between the park and its residents. In recent years, due to the international success of the Hong Kong movie "Kowloon Wall City", the Tourism House has specially created theme exhibitions at Hong Kong International Airport and shopping malls to promote local Hong Kong movies and local community culture for tourists.

Enhance public awareness:
 Spinks et al. (2005) believe that the theme park level influences customers' satisfaction with the experience, as the theme park always offers new promotions for its target customer group. By hosting local cultural and traditional activities, the park helps increase public awareness of Hong Kong's unique identity and encourages tourists and residents to appreciate the region's history and traditions. For example, famous Hong Kong movie stars include Bruce Lee, Jackie Chan, and Chow Yun-fat, whose fame and past film works are quite prominent on the international stage. In addition to featuring special areas dedicated to famous American movies, Universal Studios Hong Kong can also create a dedicated area for Hong Kong movies to attract and satisfy different types of tourists, thereby increasing tourists' satisfaction and emotional well-being.

[bookmark: _Toc204379459]2.10 Opposing Social benefits impact the argument of Scholars
While Universal Studios' investment in Hong Kong can offer various benefits. Conversely, there are also potential negative social benefits impacts argument by scholars to consider:
Impact on the cost of living of residents:
The development of Universal Studios will push up the cost of living in the surrounding areas. The rents of commercial and residential properties will rise sharply, forcing them to move out. This will residential structure and weaken community ties. Lee & Lambert (2005) questioned the products of theme parks. In order to cater to the popular characters of theme parks, the lack of novelty in products leads to customer loss.
Transportation issues: The planning and construction of tourist attractions will lead to road closures and diversions, which will directly affect the travel of nearby residents. In the long run, the price of park tickets will rise. The increase in transportation prices will increase the transportation costs of nearby residents; at the same time, during peak seasons, the park is crowded with people, and traffic congestion directly affects the lives of the original residents. Wondifraw (2007) believes that backward transportation and facilities will reduce the attractiveness and revisit rate of tourists.

Waiting a long time can negatively impact a brand's image. 
Li (2010) argued that most theme parks lack attention to and test customer behaviour during physical waiting time, which can lead to the customer having a negative brand image of the theme park.
Seasonal fluctuations: Although tourism can promote economic development, it can also lead to instability. The decrease in tourist numbers during the off-season puts local businesses at risk of financial loss and increases the unemployment rate.
Resident migration: Park construction occupies land, forcing original residents or businesses to relocate, causing social unrest and leading to the loss of community ties. Huang et al. (2023) pointed out that new development areas have a significant negative impact on low-income people.
Overcrowding: The increase in the number of tourists leads to overcrowding near the park, which affects the original quality of life for nearby residents. Traffic congestion, noise, and reduced loyalty due to a decreased visitor experience and satisfaction have been identified as key issues. Fu et al. (2017) argued that self-congruity has a significant impact on loyalty. 
Loss of local culture: Universal Studios is an original concept that brings together global entertainment themes, which is being built in Hong Kong. Zhang et al. (2021) argued that the company accommodates tourists for commercial reasons, and the products and services launched will lead to the commercialization of local culture, thereby weakening its tradition and authenticity.
Social Stratification
Employment opportunities are dominated by certain ethnic groups, leading to greater economic inequality within the community. Hong Kong has established minimum wage regulations, which leads to unfair treatment of individuals of different nationalities, languages and educational backgrounds. Williams et al. (2022) studied the demand for meaningful work and found that there is a moderate stratification between high and low levels of job role complexity.



[bookmark: _Toc204379460]2.11 Research Question and Conceptual Framework
The constructs of theme park in evaluating the benefit of social and economic have been confirmed (Milman et al., 2010).which conceptual framework will adapted in this study to evaluating the economic and social benefits of establishing Universal Studios in Hong Kong. This study framework focuses on key stakeholders, including the government, tourists, employees, local businesses, and residents to explore the reason and how to new theme park effect on social and economic benefits(Fig.3-6).
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[bookmark: _Toc204379461]2.12 Research methodology
[bookmark: _Toc153950224]Research Philosophy
Ontology is a philosophical discipline that examines the nature and attributes of entities(Fig.7), emphasising the structure and interrelations, which grounded on mathematics (Nasution, 2018).
[image: ][image: ]
The Ontology contains two types Subjectivism and Objectivism.
Subjectivism and Objectivism are research philosophies and epistemology approaches that evaluate the economic and social benefits of establishing a universal studio in Hong Kong. Subjectivism posits that reality is influenced by human beliefs and actions, and Objectivism assesses scientific outcomes through experience, evidence, observation, measurement, and judgment (Wright et al., 2013). The study focuses on multi-stakeholder analysis.
This study assesses the economic and social benefits of establishing a universal studio in Hong Kong, using a subjectivist ontology of research philosophy and the epistemology of Interpretivism (Neuman, 2006), which focuses on the multi-stakeholders involved in establishing a Hong Kong universal studio.
The article from Milman et al.(2010)and Li and Liu(2019)used objective ontology and review method to identified the contribution from Theme park for benefit of social and economic, and new public project for social benefit which are finding were identified; this study will adapt its variables to evaluating the economic and social benefit of establishing universal studio in Hong Kong.
Epistemology
Epistemology is a philosophical field that examines the categories, sources, boundaries, and values of knowledge, including moral concerns, factual information, value judgements, restrictions, social effects, and personal importance (Stein, 2018).
Epistemology encompasses two categories:
Positivism employs existing scientific theories to analyse facts (Lincoln et al., 2011), while Interpretivism leverages observation and experience to assess social systems inductively (Flick, 2014).
 This research will employ interpretive epistemology to examine the variables that affect the benefits of various stakeholders in social and economic contexts, investigating the proposed findings through theoretical and qualitative analyses (Denzin & Lincoln, 2005).
[bookmark: _Toc153950225]
2.13 Research Approach
The inductive method involves observing and experimenting with assumptions (Bryman, 2008), using empirical experience to gather materials and assess the believability (Saunders et al., 2019). Qualitative approaches use brief questionnaires to understand subjective interpretations of individuals or focus groups, utilizing in-depth cognitive sensitivity and focused surveys to synthesize meanings and construct new viewpoints and ideas (Creswell, 2014). Both methods help in understanding and assessing the believability of specific facts (Merriam, 2009).
This study employs an inductive approach with a qualitative method to evaluate the economic and social benefits of establishing a universal studio in Hong Kong. This research employed descriptive and reliability testing to measure reliability, and the qualitative data from the focus group were used for cognitive sensitivity testing. The pros are saving time and money. Moreover, large sample sizes are used to test theories (Neuman, 2006) and to elucidate and address research problems (Kothari, 2007).
Research Design
This research utilized an actual questionnaire to enable the examination of sample sizes and qualitative methodologies via focus groups, using objective questionnaire responses from participants (Kamper, 2020).
[bookmark: _Toc153950227]Questionnaire Development and Measurement table
[bookmark: _Hlk153417523]The focus group survey will consist of seven customised questions in English and Chinese, derived from measurement items, and three inquiries about personal information. The respondents are Hong Kong citizens and tourists, who can respond from a personal viewpoint. The questionnaire was used for pilot testing, formal sampling, and a half-hour face-to-face focus group interview.
Content Validity
The questionnaire was created using variable measurement table items from Milman et al.(2010) and Li and Liu(2019) to ensure its validity and reliability through the identification and publication of its questions.
[bookmark: _Toc153950228]
Pilot testing
A pilot test used a qualitative method to collect primary data through face to face interview. The target respondents are 20 of the Hong Kong citizens and tourists
[bookmark: _Toc153950229]
Sampling Method, Sample Size and Respondents
This research employs a voluntary sampling method (Murairwa,2015),with a minimum sample size of 60, which formula N>50+8(m), where m refers to the number of independent variables by Tabbachnick & Fidell( 2019), using qualitative methods like face-to-face interviews or focus groups for primary data collection.
[bookmark: _Toc153950230]
Target Respondents 
The participants included both males and females, aged between 18 and 70 years, including Hong Kong citizen and visitors (Kamper, 2020).
[bookmark: _Toc153950231][bookmark: _Toc204379462]2.14 Data Collection and Analysis
Case study analysis
Case study approach refers to recording the interviewee’s experience and memory of a case, allowing the researchers to understand in detail the impact, feeling and cognition of the case on the interviewee (Priya,2020).
In this study, the research method employs qualitative method for data collection, and Case Study analysis primary data, aiming to conduct a comprehensive evaluation of the social and economic benefits of establishing Universal Studios in Hong Kong, and response the research question. The qualitative method were employed via face-to-face interviews and focus groups with multi-stakeholders to collect participants' concerns and expectations, and via Case Study analyses the data, last step via the research result provide the recommendations.
Additionally, this study employs secondary literature data as a research method to lay the foundation for further empirical research results and make deeper proposals for future research plans. It is hoped that this study will contribute to the social and economic benefits of all stakeholders in Hong Kong.

[bookmark: _Toc204379463]2.15 Research Limitation
This study estimates the economic and community benefits that the construction will bring to Hong Kong. There is a lack of accurate data to calculate the return on investment in the economic benefit forecast, and difficult to calculate the actual return on investment from the economic benefit. Furthermore, this study only employs qualitative methods, lacks quantitative methods, which is not comprehensive, and the amount of data is insufficient.
[bookmark: _Toc204379464]2.16 Conclusion
In conclude, this study contributes to literature by evaluating the economic and social benefits of establishing HK Universal Studios, and makes more effective recommendations and contributions to project stakeholders via research methods and result. The structure of this review is introduction, next section summarizes the stakeholder’s benefits in economic and social when establishing universal studio in Hong Kong; and scholar’s argument on related research topic. The last section conclusion.  
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« Engage in comprehensive critiques and understanding of trends in the analyss of lterature
related to your research;

« Critically engage in current debates relates to business, administration, and management
theory

« Synthesise extant literature to form conclusions about the current state of knowledge and
research in a field; Identifying gaps in knowledge and using this to generate and hone your
own research aims and objectives

TASK DESCRIPTION

Use of Generative Al in Assessment
(Lecturer to indicate Yes or Not against each element)

RESEARCH For this assessment, you can use Generative Alo | Yes O
support you in research, including searching for
bibliography, using tools to summarise, compare and | No &
interrogate materials
STRUCTURE For this assessment, you can use Generative Alo | Yes O
support you in structuring your submission, including
creating a draft argument structure, identifying parts | No &
and headings, etc.
PROOFREADING | For this assessment. you can use Generative Alto | Yes X
check your own text/creation for grammatical and
‘syntactical mistakes, including rephrasing of your | No O
own work within specific standards
WRITING For this assessment, you can use Generative Alo | Yes O
create text for submission

No X
CREATIVE For this assessment, you can use Generative Al 0 | Yes O
create creative materials, such as images
No X
PROGRAMING For this assessment, you can use Generative Alo | Yes O
create and check code.
No X
NONE For this assessment, you are not allowed {0 use any | Yes O
type of Generative Al support. This includes research
support, structure support, writing/proofreading No @

support and creative support.





