My Dream of Owning a Restaurant

My dream is to own a successful restaurant that serves delicious food in a peaceful and calm environment where the customers could enjoy and taste a variety of dishes from different cultures around the world. Owning a restaurant these days is not just about knowing how to cook. Technology and the ability to use it have become essential and necessary skills if you want your business to be stand out from others [1]. Without basic knowledge of technology, you will struggle to keep your businesses at the top of market.
First, technology can promote your business in a way that increases its chances of success, it would help you to announce your restaurant on platforms such as Facebook, Tik Tok, You Tube and many others [2], that allow you to make your business visible to many people in your city.  Moreover, you could make your restaurant well-known throughout your country by giving visitors the opportunity in your city to enjoy your best dishes on your menu. Treating your customers like you want to be treated helps you encourage them to share, on social media, their experiences in your restaurant. 
Second, learning digital skills would help me to improve my business by implementing new services like online payment and making reservations in advance, I would let the people know that they can use the restaurant for parties and celebrations such as, birthdays, weddings, anniversaries and any other celebrations.
With my university studies I will be able to have all the skills that I need to work either by owning my own restaurant or working for another employer [3]. I will have time management using my email such as outlook, software such as Excel, social media, and many other programs that is required to use nowadays in any business [4]. I will also gain enough communication skills.
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