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International Travel Operations
 
  
Welcome International Travel Operations!
 
This handbook should be read in conjunction with supplementary information and materials available on Moodle together with information and instructions delivered in lectures.
 
To get the best out of this module it is vital that you engage with the themes explored, as well as with both the lectures and content available in Moodle, including industry based activities and trips which are designed to enrich the learning experience as well as to encourage self-directed study together with collaboration and interaction with your peer group.
[bookmark: _Hlk67575205]
Teaching for this module is scheduled from 1-5pm on Tuesday and will be supported by a Cruise Ship Fam Trip visit, attending World Travel Market in November, Industry Engagement, ABTA, Institute of Travel & Tourism and practical online Travel Trade studies. 

Looking forward to working with you all on this module!
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· BMTP5017   International Travel Operations
· Level 5
· Credits 20
· Pre-Requisites None
· 
· AIM(S)
· [bookmark: _Hlk157250132]To provide the student with a professional, theoretical, and applied understanding of the management and operations of the global travel industry and its relationship with Tourism and Events. Focusing on the roles of key stakeholders - notably Governments, Lead Bodies such as ABTA, Agencies, Tourist Authorities including Visit Wales, Destination Management Companies, Tour Operators, Travel Agents, Airlines, Airports, Hotels and Resort Destinations – the student will gain an understanding of their inter-relationships in terms of packaging tours, events, and destination experiences.
· LEARNING OUTCOMES
· Upon the successful completion of this module, the student should be able to:
· Analyse the roles and concepts of travel and tourism within National, European, and International markets and develop and review packages, systems, strategies, and procedures utilised by the industry.
· Consider the roles of key stakeholders, operators, agencies, and organisations, evaluating the symbiotic relationship that exists between travel and tourism, and evaluate key issues by developing and managing a Travel and Tour operation or events package experience.

· INDICATIVE CONTENT
· Definitions and concepts of key forms of International Travel Operations, industry structure, global, domestic, regional organisations, national and international public bodies including the role of ABTA.
· Development of Global tourism development – impacts of Brexit, political and economic issues, geographical issues, tourist demands, supply, participation and developmental trends focusing on ABTA Travel Trends
· Management of Domestic and International travel and tour operations including tour operators, legislation, packaging, accommodation, bonding, planning, scheduling, costing, tours, excursions, and responsibilities. Impacts of Brexit and the Passenger Travel Directive
· Travel Sector, Policies and Strategies- Airline industry, schedule and charter, airports, cruise market, train travel.
· Changing roles of agencies and the development of internet sales, technological systems, bookings, reservations, operations (IT booking systems) and their impact on travel and tourism commercial practice. Relationships with Meetings, Incentives, Conventions and Events Sectors.
· Issues and complexities of travel and tourism operations – legislation and crisis management including Health and Safety, food hygiene issues, security and precautions, sustainability, climatic and geographical change, advancement of technology, commercial systems, consumer complaints, overseas conflicts, natural disasters, terrorism risks, staffing, recruitment, training.
· Study Time Allocation
· The study time for the module is divided as follows:
	Activity type Hours 
	Hours
	Percentage

	Scheduled learning
	48
	24%

	Independent learning
	152
	76%

	Placement learning
	0
	0%

	TOTAL
	200
	100%


· ASSESSMENT
· Assessment Component 1 (Tick one)
· ☐ Written exam ☒ Coursework ☐ Practical
	Mode of assessment
	Volume 
	Weighting 

	Package Tour and e-Brochure
	3000 Words equivalent  
	75%


· Assessment Component 2 (Tick one)
· ☐ Written exam ☒ Coursework ☐ Practical
	Mode of assessment
	Volume 
	Weighting 

	Travel Trade Training
	50 MCQ or equivalent 
	25%


· Assessment Summary
	Activity Type 
	Percentage 

	Written exam
	0%

	Coursework
	100%

	Practical 
	0%

	TOTAL
	100%


· Module Code BMTP5017
· Module Title International Travel Operations
· Classification Reading List entry Electronic*
· Essential Cook, R et al (2013) Business of Hospitality Tourism and Travel Pearson International ☒
· Essential Fletcher, J et al (2013) Tourism Principles and Practice ☐
· Essential Holloway C (2012) The Business of Tourism, Prentice Hall. ☒
· Further Mintzer R, (2013) Start Your Own Travel Business and More: Cruises, Adventure Travel Tours, Senior Travel, Entrepreneur Pres ☐
· Further Buck, M (2012) Trends and issues in Global Tourism, Springer ☒
· Further Syratt G and Archer J (2013) Manual of Travel Agency Practice, Butterworth-Heinemann ☒
· Further Yeoman, I (2012) 2015 Tomorrow’s Tourism, Channel
Further reading 
· Yeoman, I (2012) 2015 Tomorrow’s Tourism, Channel View

· Holloway C (2012) The Business of Tourism, Prentice Hall.

· Mintzer R, (2003) Start Your Own Travel Business and More: Cruises, Adventure Travel Tours, Senior Travel, Entrepreneur Press

· Syratt G and Archer J (2003) Manual of Travel Agency Practice, Butterworth-Heinemann 

· Cook, R et al (2013) Business of Hospitality Tourism and Travel Pearson International

· Murphy et al (2009) Business of Resort Management, Butterworth-Heinemann

· Buck, M (2012) Trends and issues in Global Tourism, Springer

· Beech, J and Chadwick S (2004) The Business of Tourism Management 

· Fletcher, J et al (2013) Tourism Principles and Practice 

· Cooper, C (2011) Essentials of Tourism

· Horner S and Swarbrook J (2003) International Cases in Tourism Management, Butterworth- Heinemann

· Macleod, D (2004) Tourism, Globalisation and Cultural Change, Clevedon, Channel View 

· Page S (2005) Transport and Tourism: Global Perspectives, Prentice Hall

· Sinha P (2006) Global Tourism Policies, Laws and Action Plans: Select Case Studies and Model Approaches, SBS 

· Mintzer R, (2003) Start Your Own Travel Business and More: Cruises, Adventure Travel Tours, Senior Travel, Entrepreneur Press

· Syratt G and Archer J (2003) Manual of Travel Agency Practice, Butterworth-Heinemann

Journals 
Tourism Society
Journal of the Institute of Travel & Tourism

Websites 
www.ABTA.com 
www.travelife.org
www.world-tourism.org
www.britishtouristauthority.org
http://www.travelweekly.co.uk 
http://www.bbc.co.uk/holiday/ 





	Teaching Schedule
	Tuesday 1-5pm

	Week
	Topic

	29th Sept
	Introduction & Keynote – Travel Trends Assignments, Race the World & AI

	6th October
	Package Travel Directive
ABTA, ATOL & Bonding
Tourism Tax
Exchange Rates, 
Travel Geography

	13th October
	Digitalisation & Vertical Integration
Tour Operators & Resorts 
Travel Agents
OTA’s
DMC’s & DMO’s
ITO Systems
AI Developments
Demise of Thomas Cook

	20th October
	Meetings, Incentives, Conventions & Events
World Travel Market 
ABTA Travel Convention
B2B & B2C

	27th October
	Travel Trade Bingo Lingo
Assignment Workshops

	31st October
	MLS Cruise Ship Fam Trip Visit Southampton

	2nd November 
	Tourism, Hospitality & Events Week
P4H Hospitality Conference
World Travel Market
 London Trip

	Industry & Field Trip Week
5th – 7th November
10th November
	Airlines – CAA 
Charters, Schedule & Low Cost
Airline Management
Airline Partnerships
Airline Developments & Design

	18th November
	Airport Development & Mgt
Cardiff v Bristol
International Developments
Airport Lounges

	25th November
	Cruise Tourism &Train Travel
Adventure Tourism

	9th December
	Brochures, Websites, Itineraries 
Assignment Workshop

	5th January
	Cruise Tourism
Train Travel
Delays, Overbookings & Compensation
Assignment Workshop

	12th January
	Assignment Presentations & Module Feedback


	LEVEL 5 ASSESSMENT SPECIFICATION 



	Student name:
	     
	Student ID number:
	

	Programme:
	Tourism & Events Portfolio

	Module:
	International Travel Operations

	Module code:
	BMTP5017
	Contribution to Overall Module Assessment (%):
	75%

	Lecturer:
	Jacqui Jones
	Internal Verifier:
	Debbie Jenkins

	Assignment Title:
	Travel Package
	Word count (or equivalent):
	3,000

	Submission deadline:
	11th January 2027
	Return date of provisional marks & written feedback:
	5th February 2027

	Submission method:
	All written assessments, where practical and possible, must be submitted via Turnitin unless otherwise instructed by the Lecturer. (Please DO NOT put this assessment specification into Turnitin or it will match many similarities with other students’ submissions.)
Alternative submission method (if applicable): 
Late submission of the assessment will result in a late penalty mark:
Work which is submitted up to 1 week late will be capped at 40% for the first attempt and will be awarded a mark of 0% for re-assessment. Late submission penalties may be lifted only if there is an approved extenuating circumstances claim. 
Work submitted more than 1 week late will be considered as a non-submission and will not be marked. The work may be considered as a submission for reassessment if offered by an Examining Board or if there is an approved extenuating circumstances claim.  

	Academic honesty / referencing:
	Academic honesty is required. In the main body of your submission you must give credit to authors on whose research and ideas your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have used, cited or quoted in order to complete this assessment.  

	Work over the word limit:
		To support fairness and good academic writing, each assessment has a set word limit. It’s important that you stay within this limit. The word limit helps ensure:
· You write clearly and concisely.
· All students complete the assessment on an equal basis.

If You Go Over the Word Limit
If your work exceeds the word limit, the following penalties will normally apply. These deductions cannot take your mark below the pass mark for the module.

	Amount Over Limit
	Penalty Applied

	Up to 10% over
	No penalty

	10%–25% over
	5 mark deduction or reduction to the capped mark (whichever is the smaller penalty)

	26%–50% over
	10 mark deduction or reduction to the capped mark (whichever is the smaller penalty)

	Over 50% 
	Mark capped at the pass mark



Examples (Undergraduate):
· A mark of 44% would be reduced to the pass mark of 40% if the work is 10–25% over.
· A mark of 49% would be reduced by 5 marks to 44%.
· A mark of 47% at 25–50% over would be reduced to 40%.
· A mark of 55% at 25–50% over would be reduced by 10 marks to 45%.

If You Are Under the Word Limit
If your work is significantly under the word limit, you may lose marks because your submission may not contain enough detail to meet the learning outcomes.

Feedback
If a word‑limit penalty is applied, this will be stated clearly in your feedback, along with the reason.







	Module Learning Outcomes 
(from module syllabus)

	· Analyse the roles and concepts of travel and tourism within National, European, and International markets and develop and review packages, systems, strategies, and procedures utilised by the industry.
· Consider the roles of key stakeholders, operators, agencies, and organisations, evaluating the symbiotic relationship that exists between travel and tourism, and evaluate key issues by developing and managing a Travel and Tour operation or events package experience.




















	
TASK DESCRIPTION




As a newly established Bespoke Educational Travel Agency / Tour Operator based at UWTSD you are required to plan, design, cost, package and market a domestic, inbound or outbound Tourism or Events focused Educational Trip to be presented on a fully immersive B2B Trade Stand at World Travel Market.

For this assessment you can do one of the following

1. Work on your own to plan, design, cost, procure, package, and market a 4 day educational tour for a school or college group of your choice from England, Scotland, Ireland or Europe to visit Wales including attending ITT Future You Wales Event at Swansea, or develop a short 4 day educational trip for a UWTSD group. The trip should include where relevant the use of sustainable transport, events and excursions to meet the students academic and professional learning needs.

2. Work in pairs to plan, design, cost, package and market a 1 week Erasmus Educational Trip for a target group of UWTSD students of your choice. You will each need to take on specific roles to plan, design, cost, procure, package, and market your educational tour. The trip should include where relevant the use of sustainable transport, events and excursions to meet the students academic and professional learning needs.

3. Work in a group of 3 or 4 to plan, design, cost, package and market a 2 Week International Educational Trip for a target group of your choice from UWTSD. You will each need to take on specific roles to plan, design, cost, procure, package, and market your educational tour. The trip should include where relevant the use of sustainable transport, events and excursions to meet the students academic and professional learning needs.

Each student will be required to individually be responsible for the equivalent of 3,000 word

Students electing to work in a group will each be required to take on a specific role and will each be marked individually & for marking purposes must identify their specific roles & responsibilities  as well as their 3,000 words contribution.

You may use AI as well as online research to help you develop the package but must declare where you have used AI and ensure it is effectively used.








Assignment Structure 

Part 1 Travel Trade Document 
You are required to undertake academic, online and / or AI research to develop an International (Inbound or Outbound or Domestic) Travel Package that must be ABTA, ATOL or equivalent.

This may involve partnerships with commercial and nonprofit organisations including Tour Operators, Travel Agents, DMO’s, DMC’s, TMO’S, Airlines, Airports, Transport Providers, Hotels, Resorts, Destinations and MICE Events.

You need to develop a Travel Trade Document which uses Travel Trade Terminology through out to outline the research you have applied to develop the package.

The Travel Trade document is a working document presented as a portfolio of evidence of your research, including your notes set out into the following sections 

1. Your chosen target market, group numbers, educational aims and objectives and their budget.

2. A range of travel options for the tour that have been researched and critically considered to meet the guest needs. These must consider sustainability and be defined in terms of charter, schedule or low-cost flights, train, coach, ferry, cruise and where required suitable transfers. 
This section should also include coding, routes, price options, upgrade opportunities etc. and notes to be able to identify the best option.

3. A range of accommodation options which may include resorts, all inclusive, boutique hotels, self-catering, alternatives, AirB&B, low cost, glamping, cruise, etc to identify the most suitable options and costings to meet the group needs.

4. A range of additional or included excursions specifically designed to meet the groups academic  needs which may include destination / product information, travel advice, risks etc. to support the product experience.

5. Details of the final package and travel itinerary with price breakdowns which justifies why this package best meets the target market needs of the client group along. 

This should include the detailed pricing of the final package, price breakdowns, additional charges, room sharing arrangements and full details of the pricing and yield strategies and any commission charges used for all components that make up the package.  

6. Detailed appendices should include full terms and conditions, ATOL / ABTA, or other bonding and full booking & reservation details should be included in the Travel Trade Document.

The Travel Trade Document should provide the evidence of your research clearly laid out.

The  only section which requires critical justification or explanation is Section 5 which is your final package, travel itinerary and costings
.
The booking terms and conditions may be lifted or adapted from industry examples but MUST be clearly referenced in the reference list and where needed should explain how they meet business and consumer need. 

Where these have been lifted or adapted, they will not count within the assignment. 

Those working in pairs or groups should ensure that their work contributes to the overall equivalent of 3,000 word per person for the overall assignment.


Part 2 Digital Brochure

You are required to develop a professional digital travel brochure specifically designed to be high impact to market your Travel Package to your chosen target market, ie Students, Tutors & colleges or universities.

The brochure should include relevant professional photos and written content to effectively sell the experience to your target market and should include 

1. Tour information, reviews & background information
2. Travel Itineraries
3. Accommodation
4. Academic Excursions
5. Booking Details
6. Relevant Bonding and Travel Terms and Conditions

If working in a group the brochure should be far more detailed than those working in pairs and those in pairs should be more detailed than those  working alone,

The brochure detail and content should reflect pro rata the number of students in a group.









Part 3 Presentation at World Travel Market  

You are  required to design and develop a Travel Trade Stand for World Travel Market in the Immersive Room which you will use to present your presentation and digital brochure to the client (B2B / B2C). 

The Immersive Room should be designed as if it is the Tour Operator, Travel Agent or Destination Travel Trade Stand at World Travel Market.

Where relevant there should be links to all information required by the company / client as well as high impact video images, immersive content, marketing visuals and fly through experiences to support the presentation and sell the package experience to the travel trade and client.

If working in a pair or group the Immersive Trade Stand should be far more detailed than those working in pairs, and those should be more detailed than those working alone.

The content of the room & use of AI / VR / Images, Video Content & Immersive Tech should reflect pro rata the number of students in a group.

The package should then be professionally presented as either a B2B Procurement Pitch to the Tour Operator / Travel Agent  or a B2C Sales Pitch to sell to the students / tutors using the immersive digital technology designed for the WTM Stand to help market the travel experience.

Students should make it clear from the outset which they are presenting (B2B or B2C)and whether this is being presented to UWTSD International Office, Programme Managers, School, College or Students, or a mix of stakeholders.

Where students are working in pairs or groups this presentation will need to include more detail using additional supporting video content, destination and tour information than those working alone.

The presentations should be 10 minutes max per student.

Following each presentation the Business or Clients and other students will have the opportunity to ask questions about the Tour Itinerary and Package and the presenters will be required to professionally address these questions to market and defend their tour to the group.

Each student will be required to become the Business or Client for other students’ presentations and pre prepare questions to ask which will form part of the assessment.

Questions and answers sessions will be evaluated and could increase the mark of the group, pair or individual.


Guidance

Font Settings:
· Arial or Times New Roman, size 12.
· 1.5 line spacing
· Justify text

Reference List (Not included in word count):
This is a 3,000-word equivalent assessment and you are required to include 20 sources as a minimum, 5 of which should be academic. These must also be inserted as in text citations, to support your writing which conforms with UWTSD’s Harvard Referencing Guide (Copy on Moodle).

Where students use pictures, videos, images, tables or graphs or other sources these should be clearly titled and referenced in the text or on the slides & included in the  reference list.


Overall Equivalent Wordcount for all sections: 
3,000 words equivalent (+ - 10%) 


Use of Generative AI in Assessment:
		
	RESEARCH
	For this assessment, you can use Generative AI to support you in research, including searching for bibliography, using tools to summarise, compare and interrogate materials.
	Yes ☒

No  ☐

	STRUCTURE
	For this assessment, you can use Generative AI to support you in structuring your submission, including creating a draft argument structure, identifying parts and headings, etc.
	Yes ☐

No  ☒

	PROOFREADING
	For this assessment, you can use Generative AI to check your own text/creation for grammatical and syntactical mistakes, including rephrasing of your own work within specific standards.
	Yes ☒

No  ☐

	WRITING
	For this assessment, you can use Generative AI to create text for submission.
	Yes ☐

No  ☒

	CREATIVE
	For this assessment, you can use Generative AI to create creative materials, such as images.
	Yes ☒

No  ☐

	PROGRAMING
	For this assessment, you can use Generative AI to create and check code.
	Yes ☐

No  ☒

	NONE
	For this assessment, you are not allowed to use any type of Generative AI support. This includes research support, structure support, writing/proofreading support and creative support.
	Yes ☐

No  ☒




	GUIDANCE FOR Students IN THE COMPLETION OF TASKS



NOTE: The guidance offered below is linked to the five generic assessment criteria overleaf.

1.Engagement with Literature Skills
Your work must be informed and supported by scholarly material that is relevant to and focused on the task(s) set.    You should provide evidence that you have accessed an appropriate range of sources, which may be academic, governmental, and industrial; these sources may include academic journal articles, textbooks, current news articles, organisational documents, and websites.  You should consider the credibility of your sources; academic journals are normally highly credible sources while websites require careful consideration/selection and should be used sparingly.   Any sources you use should be current and up-to-date, mostly published within the last five years or so, though seminal/important works in the field may be older.  You must provide evidence of your research/own reading throughout your work, using a suitable referencing system, including in-text citations in the main body of your work and a reference list at the end of your work. 
Guidance specific to this assessment: The overall assessment requires at least 30 references, and as this is an industry-based assessment at least 5 of these should be academic sources (texts and journals). These should be used to support the development of the Package, Back Office Trade document with academic underpinning and the E Brochure presentation.

2.Knowledge and Understanding Skills
At level 5, you should be able to demonstrate: sound knowledge and critical understanding of the well-established concepts and principles of the subject area and the way in which those principles have developed; knowledge of the main methods of enquiry in the discipline.  Knowledge relates to the facts, information, and skills you have acquired through your learning.  You demonstrate your understanding by interpreting the meaning of the facts and information (knowledge). This means that you need to select and include in your work the concepts, techniques, models, theories, etc. appropriate to the task(s) set.  You should be able to explain the theories, concepts, etc. meaningfully to show your understanding.  Your mark/grade will also depend upon the extent to which you demonstrate your knowledge and understanding. 
Guidance specific to this assessment: The assignment requires the students to demonstrate a detailed knowledge and understanding of International Travel Operations relating to Tourism or the Events and MICE Market along with an in-depth appreciation of the diverse role of the travel trade. In addition the assignment should demonstrate a detailed knowledge of travel operations, legalities, travel trade documentation and phrases to demonstrate the students’ knowledge and understanding.

3.Cognitive and Intellectual Skills
You should be able to critically analyse information, and propose solutions to problems arising from that analysis, including the critical evaluation of the appropriateness of different approaches to solving problems. Your work must contain evidence of logical, analytical thinking, evaluation, and synthesis. For example, to examine and break information down into parts, make inferences, compile, compare and contrast information.  This means not just describing what! But also justifying: Why? How? When? Who? Where? At what cost? At all times, you must provide justification/evidence for your arguments and judgements.  Evidence that you have reflected upon the ideas of others within the subject area is crucial to you providing a reasoned and informed debate within your work.  Furthermore, you should provide evidence that you are able to make sound judgements and convincing arguments using data and concepts, with an understanding of the limits of knowledge, and how this influences analyses and interpretations. Sound, valid conclusions are necessary and must be derived from the content of your work.   Where relevant, alternative solutions and recommendations may be proposed.
Guidance specific to this assessment: Students are required to use academic travel and marketing theory and research to develop and market the travel package which considering what should be included to develop feasible travel itineraries that meet the target market need, considering needs, costs, and yield management within the pricing strategy, product development, travel concepts and brochure design.
4.Practical Skills
At level 5, you should be able to use/deploy a range of established techniques within the discipline and apply underlying concepts and principles outside the context in which they were first studied, including, where appropriate, the application of those principles in an employment context. You should be able to demonstrate how the subject-related concepts and ideas relate to real world situations and/or a particular context.  How do they work in practice?  You will deploy models, methods, techniques, and/or theories, in that context, to assess current situations, perhaps to formulate plans or solutions to solve problems, or to create artefacts, some of which may be creative.  This is likely to involve, for instance, the use of real-world artefacts, examples and cases, the application of a model within an organisation and/or benchmarking one theory or organisation against others based on stated criteria.  You should show awareness of the limitations of concepts and theories when applied in particular contexts.
Guidance specific to this assessment:  Plan, develop, and design a product to meet the needs of the specific target market considering pricing, using practical travel management skills, applying the passenger travel directive, bonding, using relevant pricing / yield strategies and marketing theory to develop a detailed back-office trade document and an effective high impact e brochure. The travel trade document will demonstrate the students practical travel trade skills and the professional e-brochure will demonstrate travel industry marketing skills and also use their digital and immersive technology skills to develop their own World Travel Market Trade Stand.

5.Transferable Skills for Life and Professional Practice Your work must provide evidence of the qualities and transferable skills necessary for employment requiring the exercise of personal responsibility and decision-making.  This includes demonstrating: professional development to advance existing skills and acquire new competences that will enable you to assume significant responsibility within organisations; that you can initiate and complete tasks and procedures, whether individually and/or collaboratively; that you can use appropriate media to effectively communicate information, arguments and analysis in a variety of forms to specialist and non-specialist audiences; fluency of expression; clarity and effectiveness in presentation and organisation. Work should be coherent and well-structured in presentation and organisation.

Guidance specific to this assessment: The back-office trade document should be clear and concise using research evidence, notes and underpinning industry wording but professionally presented and effectively structured. The brochure should be professionally presented with the use of images, clear information, packaging, and bonding presented in an informed and structured manner to market the product B2B and / or B2C. These should all be professionally presented and marketed on the WTM stand they design and develop in the immersive room either as a procurement product pitch B2B or a travel sales pitch B2C.
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	    STUDENT FEEDBACK FORM


This section details the extent to which the assessment criteria are demonstrated by you, which in turn determines your mark. The marks available for each category of skill are shown. Lecturers will use the space provided to comment on the achievement of the task(s), including those areas in which you have performed well and areas that would benefit from development/improvement.
	Generic Assessment Criteria 
	Marks available
	Marks 
awarded

	1. Engagement with Literature Skills
.
	
	

	




	
	

	
	10
	

	2. Knowledge and Understanding Skills

	
	

	




	20
	

	
	
	

	3. Cognitive and Intellectual Skills

	
	

	




	10
	

	
	
	

	4. Practical Application Skills

	
	

	





	40
	

	
	
	

	5. Transferable Skills for Life and Professional Practice

	
	

	



	20
	

	
	
	



	Assessment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	%

	
	Up to 1 week late (40% Max)
	
	

	
	
	
	

	
	Over 1 week late (0%)
	
	



	LEVEL 5 ASSESSMENT SPECIFICATION 



	Student name:
	     
	Student ID number:
	

	Programme:
	Tourism & Events Portfolio

	Module:
	International Travel Operations

	Module code:
	BMTP5017
	Contribution to Overall Module Assessment (%):
	25%

	Lecturer:
	Jacqui Jones
	Internal Verifier:
	Debbie Jenkins

	Assignment Title:
	Travel Trade Training 
	Word count (or equivalent):
	MCQ

	Submission deadline:
	11th December 2026
	Return date of provisional marks & written feedback:
	25th January 2027

	Submission method:
	All written assessments, where practical and possible, must be submitted via Turnitin unless otherwise instructed by the Lecturer. (Please DO NOT put this assessment specification into Turnitin or it will match many similarities with other students’ submissions.)
Alternative submission method (if applicable): 
Late submission of the assessment will result in a late penalty mark:
Work which is submitted up to 1 week late will be capped at 40% for the first attempt and will be awarded a mark of 0% for re-assessment. Late submission penalties may be lifted only if there is an approved extenuating circumstances claim. 
Work submitted more than 1 week late will be considered as a non-submission and will not be marked. The work may be considered as a submission for reassessment if offered by an Examining Board or if there is an approved extenuating circumstances claim.  

	Academic honesty / referencing:
	Academic honesty is required. In the main body of your submission you must give credit to authors on whose research and ideas your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have used, cited or quoted in order to complete this assessment.  

	Work over the word limit:
		To support fairness and good academic writing, each assessment has a set word limit. It’s important that you stay within this limit. The word limit helps ensure:
· You write clearly and concisely.
· All students complete the assessment on an equal basis.

If You Go Over the Word Limit
If your work exceeds the word limit, the following penalties will normally apply. These deductions cannot take your mark below the pass mark for the module.

	Amount Over Limit
	Penalty Applied

	Up to 10% over
	No penalty

	10%–25% over
	5 mark deduction or reduction to the capped mark (whichever is the smaller penalty)

	26%–50% over
	10 mark deduction or reduction to the capped mark (whichever is the smaller penalty)

	Over 50% 
	Mark capped at the pass mark



Examples (Undergraduate):
· A mark of 44% would be reduced to the pass mark of 40% if the work is 10–25% over.
· A mark of 49% would be reduced by 5 marks to 44%.
· A mark of 47% at 25–50% over would be reduced to 40%.
· A mark of 55% at 25–50% over would be reduced by 10 marks to 45%.

If You Are Under the Word Limit
If your work is significantly under the word limit, you may lose marks because your submission may not contain enough detail to meet the learning outcomes.

Feedback
If a word‑limit penalty is applied, this will be stated clearly in your feedback, along with the reason.





	Module Learning Outcomes 
(from module syllabus)

	· Analyse the roles and concepts of travel and tourism within National, European, and International markets and develop and review packages, systems, strategies, and procedures utilised by the industry.
· Consider the roles of key stakeholders, operators, agencies, and organisations, evaluating the symbiotic relationship that exists between travel and tourism, and evaluate key issues by developing and managing a Travel and Tour operation or events package experience.





[image: ]
	
TASK DESCRIPTION



ABTA TRAVEL TRADE MCQ - PASSPORT
Students should complete the following MCQ Professional Travel Trade Training. 


1. About ABTA 

2. FCDO

3. Online training programme | Travel Trade Wales (visitwales.com) or Visit Carmarthenshire Gold Ambassador Programme.

4. At least 2 Travel Uni Destination Training Courses of your choice which must relate directly to your subject areas 
Travel Uni | Free Online training for the travel industry


On completion of the MCQ’S students should put together a Travel Trade Passport Portfolio of all the courses they have completed.

This should include 

All the certificates from each course 

The course results clearly showing your name, each course & all individual % scores. 

The Travel Trade Passport Portfolio will be used to grade the MCQ assignment which is 25% of the module. 


If students include the certificates but fail to include the % marks for any of the graded courses, then they will be graded at the pass mark for each of the courses completed for which marks have not been submitted. Normally pass marks are 60 -  or where the pass mark is unknown then this will be taken as 40%.   
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	Level 5

	In accordance with the Framework for Higher Education Qualifications, at the end of Level 5 students will be expected to have developed sound knowledge and critical understanding of the well-established concepts and principles in their field of study, and of the way in which those principles have developed.  They will have learned to apply those concepts and principles more widely outside the context in which they were first studied, including, where appropriate, the application of those principles in an employment context. They will have knowledge of the main methods of enquiry in the subject area, and ability to evaluate critically different approaches to problem solving. They will possess an understanding of the limits of their knowledge, and how this influences their analyses and interpretations.  They will be able to use a range of established techniques to initiate and undertake critical analysis of information, and to propose solutions to problems arising from that analysis. They will be able to effectively communicate information, arguments, and analysis in a variety of forms to specialist and non-specialist audiences and deploy key techniques of the discipline effectively. They will be able to undertake further training, develop existing skills and acquire new competences that will enable them to assume significant responsibility within organisations.  They will have the qualities and transferable skills necessary for employment requiring the exercise of personal responsibility and decision-making.



	Level 5
	FAIL
	MARGINAL FAIL
	SATISFACTORY
(3rd / Pass)
	GOOD
(2.2 / Pass)
	VERY GOOD
(2.1 / Merit)
	EXCELLENT
(1st / Distinction)
	EXCEPTIONAL
(1st / Distinction)

	Category
	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-84%
	85-100%

	Engagement with literature (including reading, referencing,
academic conventions and
academic honesty) 
	Little or no evidence of reading and/or reliance on inappropriate sources.
Views and findings mostly unsupported and non-authoritative.
Referencing conventions used incoherently or largely absent.
	Poor engagement with essential reading. No evidence of wider reading. Reliance on inappropriate sources, and/or indiscriminate use of sources. Heavily reliant on information gained through class contact. Inconsistent and weak use of referencing.
	Engagement with a limited range of mostly relevant and credible sources. Some omissions and minor errors.
Referencing conventions evident though not always applied accurately or consistently.
	Engagement with an appropriate range of literature, including sources retrieved independently. Some over-reliance on texts. Referencing may show minor inaccuracies or inconsistencies.
	Engagement with a wide range of literature, including sources retrieved independently.
Selection of relevant and credible sources.  Very good use of referencing, with no/very few inaccuracies or inconsistencies.
	Engagement with an extensive range of relevant and credible literature. Consistently accurate application of referencing. 
	Exceptional engagement with an extensive range of relevant and credible literature. High-level referencing skills consistently applied.

	Knowledge and understanding (Sound knowledge and critical understanding of the well-established concepts and principles in their field of study; knowledge of the main methods of enquiry in the discipline.) 
	Major gaps in knowledge with unsatisfactory, uncritical understanding of the subject matter. Much irrelevant material.  Substantial inaccuracies. Significantly flawed understanding of the main methods of enquiry in the discipline.
	Fragmentary knowledge, with only superficial critical understanding. Some significant inaccuracies and/or irrelevant material.  Incomplete or partially flawed understanding of the main methods of enquiry in the discipline.
	Limited but adequate knowledge and critical understanding of the well-established concepts and principles within the subject area, with a few gaps in the selection of material. A narrow critical understanding of the main methods of enquiry. 
	Knowledge is reasonably detailed and accurate. A good critical understanding of the well-established concepts and principles and the main methods of enquiry, with minor gaps in the selection of material.
	Knowledge is reasonably extensive.  Exhibits very competent critical understanding of the well-established concepts and principles of the subject and the main methods of enquiry.  Breadth and depth of knowledge.
	Excellent, detailed knowledge and highly critical understanding of the well-established concepts and principles of the subject and the main methods of enquiry. 
	Exceptionally detailed knowledge and outstanding critical understanding of the well-established concepts and principles of the subject and the main methods of enquiry. May go beyond established theories.
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	Cognitive and intellectual skills 
(Critical evaluation and analysis of concepts and principles; argument and judgement; the limits of their knowledge, and how this influences their analyses and interpretations.) 
	Wholly or almost wholly descriptive work. Little or no critical evaluation and analysis of concepts and principles.
Failure to develop arguments, leading to illogical or invalid judgements. Unsubstantiated generalisations or opinion, made without use of any credible evidence.

	Largely descriptive work, with superficial use of critical evaluation and analysis of concepts and principles. Weak development of arguments and judgements. Information accepted uncritically, uses generalised statements made with scant evidence and unsubstantiated opinions. Ideas sometimes illogical and contradictory.
	Limited attempt at critical evaluation and analysis of concepts and principles, tending towards description.
Some evidence to support arguments and judgements but these may be underdeveloped, with a little inconsistency / misinterpretation or failure to fully recognise limits of knowledge.


	Some critical evaluation and analysis of concepts and principles, though descriptive in parts. 
An emerging awareness the limits of their knowledge and ability to use evidence to support the argument though with some tendency to assert/state opinion rather than argue on the basis of reason and evidence.
Mostly valid arguments and logical judgements. 
	Sound critical evaluation and analysis of concepts. Is selective in the range of evidence used and synthesises rather than describes. Ability to devise arguments that show awareness of different stances, and use evidence convincingly, to support appropriate and valid judgements. 
	Excellent critical evaluation and analysis of concepts and principles leading to logical, evidence-based, reasoned arguments and judgements. Explicit recognition of other stances and a strong awareness of the limits of their knowledge.
A capacity for independent thought and ability to ‘see beyond the question’, suggesting some grasp of the broader field and wider concepts.
	Outstanding critical evaluation and analysis of concepts and principles.  Uses evidence exceptionally well to connect ideas, and support highly logical and persuasive, arguments, and judgements. Evidence of independent thought and ability to ‘see beyond the question’, suggesting a clear grasp of the broader field and wider concepts. Perceptive recognition of the limits of their knowledge, and how this influences their analyses and interpretations.

	Practical skills
(Apply underlying concepts and principles more widely outside the context in which they were first studied; use a range of established techniques; propose solutions to problems arising from analysis.)
	Limited or no use of established methods, materials, tools and/or techniques.
Little or no appreciation of the context of the application.
Limited understanding of the application of theory to practice or making appropriate links between the two.
Very weak problem-solving skills outside the context in which they were first studied. 
	Rudimentary application of established methods, materials, tools and/or techniques but without consideration and competence. Flawed appreciation of the context of the application.
Weak understanding of the application of theory to practice, with only occasional evidence of making appropriate links between the two. Weak problem-solving skills outside the context in which they were first studied. 


	An adequate awareness and mostly appropriate application of established methods, materials, tools and/or techniques.
Basic appreciation of the context of the application. Theoretical knowledge and understanding applied in practice, but not always making logical links between the two.
Can identify problems and propose basic solutions outside the context in which they were first studied. 
	A good and appropriate application of established methods, materials, tools and/or techniques.
Clear appreciation of the context of the application. Mainly consistent, accurate and logical application of theory to practice, making appropriate links between the two.
Can identify problems and propose mostly appropriate solutions outside the context in which they were first studied.
	A very good application of a range of established methods, materials, tools and/or techniques.
Very good consideration of the context of the application, with perceptive insights. Consistent, accurate and logical application of theory to practice, making appropriate links between the two. Can identify problems and propose appropriate solutions outside the context in which they were first studied.
Evidence of some creativity. 
	An advanced application of a range of established methods, materials, tools and/or techniques.
The context of the application is well considered, and insightful.
Consistent, accurate and logical application of theory to practice, making well-developed links between the two. Can identify problems and propose excellent, creative solutions outside the context in which they were first studied. 
	Exceptional levels of application and deployment skills using established methods, materials, tools and/or techniques.  Consistent, accurate and logical application of theory to practice, making highly developed links between the two. Can identify routine and non-routine problems and propose quite sophisticated, creative solutions outside the context in which they were first studied. 

	Transferable skills for life and professional practice
(Effectively communicate in a variety of forms
to specialist and non-specialist audiences; the qualities and transferable skills necessary for employment requiring the exercise of personal responsibility and decision-making.)
	Communication medium is inappropriate or misapplied.
Work is poorly structured, disorganised and/or confusingly expressed. Very weak use of language and/or very inappropriate style. Failure to work effectively as part of a group. Little or no evidence of the skills for employment requiring the exercise of personal responsibility and decision-making.


	Communication medium is poorly designed and/or not suitable for the audience. 
Work is poorly presented in a disjointed manner. It is loosely, and at times incoherently, structured, with information and ideas often poorly expressed. Weak use of language and/or inappropriate style. Flawed approach to group work, meeting only partial obligations to others. Limited evidence of the skills for employment requiring the exercise of personal responsibility and decision-making.
	Can communicate in a suitable medium for the audience but with some room for improvement. 
Mostly ordered presentation and structure in which relevant ideas / concepts are reasonably expressed. Work may lack coherence in places. Can work as part of a group, meeting most obligations to others but perhaps with limited involvement in group activities.
Demonstrates the basic skills for employment requiring the exercise of personal responsibility and decision-making, with some areas of minor weakness.

	Can communicate effectively in a suitable medium for the audience but may have minor errors.
Mostly coherent, organised work, in a suitable structure and is for the most part clearly expressed. Can work effectively independently and/or as part of a team, with clear contribution to group activities. 
Demonstrates the skills for employment requiring the exercise of personal responsibility and decision-making, with some areas of strength and some of minor weakness.
	Can communicate well, confidently, and consistently in a suitable medium for the audience.
Work is coherent, fluent, well-structured, and organised. Can work very well autonomously and/or as part of a team, with very good contribution to group activities. 
Demonstrates very good skills for employment requiring the exercise of personal responsibility and decision-making, with just occasional minor weakness.
	Can communicate professionally confidently and consistently in a suitable medium for the audience.
Work is coherent, very fluent and is presented proficiently. Can work autonomously with initiative. Where relevant can work professionally within a team, showing leadership skills as appropriate, and meeting obligations. Demonstrates excellent skills for employment requiring the exercise of personal responsibility and decision-making and an appetite for further development.

	Can communicate with an exceptionally high level of professionalism, highly suitable for the audience. 
Work is exceptionally coherent, very fluent and is presented professionally. Can work exceptionally well within a team, showing leadership skills. Demonstrates exceptional skills for employment requiring the exercise of personal responsibility and decision-making and an appetite for further development.
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