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MARKETING STRATEGY
(Artistrofile )
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Biggest hit in 1987
(10 mil. streams)

C Gold Cerified / Top 10

)

130k monthly listeners )

Social reach approx. 10k
followers

Last release “Love Song” in Songs sampled by Randy
2015 Crawford, Snoop Dogg, etc.

Charts
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MARKETING STRATEGY

C Branding & Valucs ) - _ -

< - > Tvpoguﬁw
Uniqueness
ﬂ'C/:  AVANT GARDE
< New Brand Identity > Colour
Back

<Cohesiveness+Au’rhen’ricity> m ) /
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NEW BEGINNINGS



e
UK +EU Tour

1 June - London
4 June - London //
5June - London
20 June - London”
25 June - Manchester
4 July - Birpaingham
12 July - Oxford
20dUly - Amsterdam
~ 27 July - Paris
30 July - Berlin
1 August - Barcelona
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MARKETING STRATEGY

(SWOT Analysis )

Strengths

Distinctive voice
Multi-instrumentalist

Opportunities

Demographics enable to sell vinyl
Genre and retro aesthetics are tfrending

Weaknesses

No professional appearance
Long time since last release
No current “buzz”

Experience of a pre-digital era

Threats

& Verified Artist

Joyce Sims

129,887 monthly listeners

Popular
1 M Come Into My Life (Radio Mix)

2 ‘M (You Are My) All And Al

3 ‘;1 Come into My Life (Extended Album Mix)

4 ! Come into My Life

5 ! (You Are My) All and All (Take Twelve)
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MARKETING STRATEGY

C | hc SNMART Tramewor k >

< Spccilic >
< \casurablc >
< Altainablc >
< Rclevant >
< Time bascd >
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MARKETING STRATEGY

<K|)|S & Objcctin 6%)
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< \Marketing >
< ROI > -

< Playlist Rcach > —

< | istcncrs > —

< Consumption ) —

positive return on
marketing investment

min. 300k followers

min. 100k unique listners

revenue yields min. 1.5x
marketing budget

Y YYE
NNEZ N N N
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< Digital - Social >
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< I ollowcr incrca sc> — (5% growt]er? erLfouowers>
D e
C I [licicntrcach >




/

JOYCE SIMS MARKETING STRATEGY

MARKETING STRATEGY

<K|)|S & Objcctin 6%)

APRIL 2022

o

C'\Cﬁ\ c Con CI“J“(%'C> —_ <Min. 5 publications per week>
T . Positive associations / good
< Scntiment > — < feedback >
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< Radio >

Radio Audicnce >

< \A Coverage on relevant radio
stations featuring RnB / dance

< Spins > —
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< | our >

< U & UK Tour > - > < UK + min. 3 EU countries >
o Al e Close to sold out shows
< Tickct Sales > - < (smaller venues) >
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MARKET ANALYSIS

Compeclitors

Lauryn Hil Fred Blue
Faith Evans
S Leonardo Favio
Wheather Girls
Tomo Fujita
K.Maro
Five Star Jocelyn Brown Jaki Graham
Artist Artist t Artist
Cloud One Brad Mehldau
Sylvester Two Man Sound
George Benson
Tina Charles
Carl Carlton Room 5
Silver Convention  Patty Austin
Tina Turner Nadia Ali
Donna Summer Rufus
Rosentwig . . Heatwave lio
Soul Survivors Joyce Sims Freemasons
Jesal Brown Chaka Kahn
ocel Gloria Gaynor Indeep
Chic Cerrone Dam Funk
Sharon Redd Odyssey & Womack & Womack Nile Rodgers
Artist Artist Artis: Artist
First Choice
Seal Diana Ross
Abba
Plustwo The Marvelettes
Earth, Wind and Fire
Khia
Sister Sledge
Pharrell Williams Lionel Richie

Parliament Funkadelic The Commodors
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C | argcl /\udience>
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(10001 ans ) ((2360y )
| o (tivervents )

( Nichc fil"stD ('Qt'd“‘m:'c‘liﬁczl‘d' ! ‘“') < | )IG?FS(gﬁ]ta > ( ()>'n\c > Onlinc )
( Noslalgia ) ( (()\le?ln\jil\i\cc ‘/ )

(\\*idcly known pIatforms)
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< Attention ) —— ( Intares
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JOYCE SIMS

MARKETING STRATEGY

I PK

MARKETING STRATEGY

JOYCESMS BRANDING

Elechonic Press Kit
Bio

An often enticing and enchanting vocalist, Joyce Sims hasn't emerged as a disco
diva with crossover appeal despite making some excellent singles. Born in Roch-
ester, Sims formally studied music in college, learning a number of instruments. An
agent introduced her to Ron Resnick of Sleeping Bag Records, who signed her in
1986. Her biggest hit was "Come Into My Life" in 1987, her only Top Ten record. But,
both "(You Are) My All and All" and her remake of "Love Makes A Woman" with
Jimmy Castor were finely crafted and nicely performed releases. They made the
R&B Top 30, but didn't earn her enough attention to break out beyond the dance
market. ~ Ron Wynn

(APPLE MUSIC)

JOYCE Sims o JOYGE SIM$ JOXCI
(WI | {ioicasins —1 SI),[—;
MY LIFE e @ aswm = i 4o et

FETNE I A1
0t
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JOYCE SIMS

MARKETING STRATEGY

MARKETING TIMELI

Date

Obijective

21% January

Pitch album to DSPs, blogs and press

1% February

Creation of social media channels

1¢t February

Creation of promotional assets

5t February

Post first teaser of first single + Story

5t February

Run IG + FB ad campagin

6" February

Post pre-save link

7" February

Biddz.io announcement

11™ February

Single Release

11™ February

Post single artwork

12 February

BTS content + personal message from JS

13t February

Follow-up content for first single

18t February

Post teaser for second single + Story

18t February

Run IG + FB ad campaign

21% February

Post pre-save link

25" February

Single 2 Release

25" February

Post single artwork

26" February

BTS content + personal message from JS

28" February

Follow-up content for first single

4t March Album Announcement on all channels
Vinyl pre-save option

4" March Run IG + FB ad campaign

7' March Release interviews with press

18" March Album release + tour announcement

18" March

IG Live session

APRIL 2022
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KETING BUDGET

Joyce Sims

Title New Beginnings
Type (LP, EP, Single) Album
Release Date Sep. 1, 2022
Total Marketing Budget $60,000.00
Revenue Goal Projection
Streaming $60,000.00
Physical $20,000.00
Digital Download $10,000.00
Video $0.00
Total Revenue $90,000.00
PROMOTIONS
Urban Radio: $4,200.00
- Rhythmic
- Urban
- Urban AC
Club Servicing $0.00
CONTENT
Artwork & promo photos $2,400.00
Content Creation $12,000.00

- Video Production
- Misc. Video / B-Roll

Remixes & Features $13,200.00
MEDIA
Advertising $12,600.00

- Digital Advertising
- Traditional Advertising
Publicity $6,000.00
- Indie Publicist
- Press Activities
PERFORMANCES
Tour Support $6,000.00
- Show Development
- Ticket Buys
- Merch
Promotional Appearances: $3,000.00
- TV Appearances
- Promo Tour
- Showcases & Parties
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MARKETING BUDG
Qinaﬂdn%)

For Artists. For Fans.
For Music.

Number of biddz ‘ l | ‘ |

b 10 o0.1%

MON TUE WED THU FRI SAT SUN

Recouped
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