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Introduction
· What are the funds raising for the startups?
· Need a huge investment 
· 29% of cases fail due to funds. 
· Community engagement 

Target Audience
· Strategic partner
· Potential Investors 
· Customers 
· Stakeholder 
(Jin, F., et al.) 
Importance of funds raising
➢Investor network ➢Competition analysis ➢Innovation and Growth ➢Attract more investors
(Gastaud, C., ET AL)
Skills needed for funds raising
· Communication skills
· Leadership skills
· Problem-solving skills
· Critical-thinking skills
· Negotiation
(Kijkasiwat,)
Challenges of funds raising
· Ignoring the scalability of the startup
· Complex Regulatory Environment
· Taking a product to market 
· Difficult to hire highly qualified employees 

The opportunities of funds raising and source of funds
· Crowdfunding - Pebble smartwatch
· Venture capital – Airbnb 
· Government grants & program 
Tesla from the energy commission 
· Bootstrapping – mail chimp 
· Angel investor - Uber 
Continued…
Innovation and Digital Enterprise Alliance London (IDEA London) 
· Encourage digital innovation and entrepreneurship
· Training and mentorship 
· Technical training  
· Financial support 
· Equipment support 
· Networking opportunities 
(Wright, M., et al.) 
Conclusion
· From the above discussion, it has been concluded that the fundraising approach is one of the primary focuses for startups.
· made significant efforts to improve sustainability practices, there are still areas of concern
· Difficult to satisfy every people in different segment
· It will not only provides financial support but also helps the company to maintain sustainability.
· It will help to keep the operation running at the early stage.
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Introduction

[bookmark: _Int_rli783f8]This context's main purpose is to evaluate the trending topic of entrepreneurship approach, fundraising for start-ups in the modern world. According to this context, starting a business needs a huge investment of capital. It is an important process which not only helps the start-ups by providing a range of capital but also increases the growth of the potential stakeholders. Whereas the shareholders have the power to make the investment double by investing their money in appropriate start-ups. Further description of this context has revealed the importance of this process to improve the financial growth of the companies as well as the country also. Apart from these, the fundraising approach also faces several challenges in the competitive platform of business which may harm the company as well as the shareholders also. Moreover, it has a concluding part which provides a depth of knowledge regarding the entire essay by summarizing it within this context

Fundraising
The practice of gathering money from lenders, equity investors, and grant-giving organizations is known as fundraising. It is used by startups and established businesses to meet their short- and
long-term financial demands. Groups of people that donate to an idea or a project are known as funders or contributors. Different people contribute in diverse ways; some are experienced, while others are inexperienced, and some invest a lot of money while others just provide a little. The investors or contributors must be categorized by the amount of investment they wish to make on the crowdfunding site (Baber, H., 2019). According to CB Insight 29% of businesses fail because of fund issue (El-amine, N.M. and Mohammed, D., 2023).
Large nonprofit organizations (NPOs) continue to support their fund-raising efforts primarily through offline marketing and mass marketing tactics. Large financial investments are necessary to use mass marketing strategies, which small and medium-sized businesses cannot afford. Small NPOs, who lack the resources to operate their social and humanitarian programs, are severely hampered by the high expense of implementing these traditional fund-raising tactics. Instead, NPOs might increase the longevity of their fund-raising efforts if they concentrated on more economical marketing techniques. To understand and quantify the behaviours of donors, this study uses an exploratory methodology. Second, to get insight into NPOs' fund-raising techniques, it conducts qualitative interviews with them. It ends with a collection of helpful recommendations for small and medium-sized NPOs to develop a variety of capacities (Nageswarakurukkal, K,et al.,2020)
 



[bookmark: _Int_IHTR5zwM]Conclusion

From the above discussion it has been concluded that, the fundraising approach is one of the primaries focuses for startups which not only provides financial support but also helps the company to maintain the sustainability and keep the operation running at the early stage , It also concludes the benefits of the startups which generated from the fundraising approach, whereas the company can also face several challenges regarding the fundraising opportunities. However, starting a business requires capital investment, which often poses a significant challenge for entrepreneurs. Overall, the study has been providing a depth of knowledge for the new entrants of the business market, where the startups need to carefully consider the pros and cons of each approach to the fundraising process. Through the implementation of the right fundraising strategy in place, startups can secure the resources which will help them to take their businesses to the next level.
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Target Audience 
There is two group of people one who will purchase or experience products once like, stake holders, strategic partner, investor, customer. Second who will give the fund or interested  in business after learn about it. This  two things is very important because just great idea is not enough for business. The first group of people should be the primary target audience and it is easy to reach them through social media or via email or someone who is already contact with business person. The second group of people as a business person reach during the campaign who is interested about the project. (John Wiley &Sons, 2014) 
As a fund raiser invest the time to point target audience, learn as much as you can about them like knowing about their average age, income, spending/shopping habits, education level, social media habits, career/job details, marital status, hobbies, how technologically savvy they are, special interests, and other pertinent details about them will help to focus on marketing message so its attract them. As par the point of view of Rich, j. R are preparing  marketing message and developing the content to populate crowd funding campaign’s web page, associate the target audience, think like them, and adjust campaign to appeal to them by looking at things from their perspective. (Rich, J. R. 2014)
Individual investors develop connections through their personal experience with prior investments, particularly investments in particular industries, which they might use to learn about new investment prospects. Therefore, they anticipate that social media will play a bigger part in helping investors with more varied investment portfolios find businesses. On the other hand, social media will play a smaller role for investors who make focused investments in particular areas and have subsequently accumulated channels of information to learn about fresh investment opportunities. It is examine that investors’ prior investments in other companies and the business categories they are a part of in order to gauge the diversity of their investment portfolios.
 

Importance of Fund Raising:
Every organization needs income to keep going in order to meet project costs, develop new programmers for the future, pay staff and run an office, maintain buildings and vehicles, and buy new equipment. For some, fundraising is a necessary task, while for others it is a wonderful and stimulating opportunity. Accelerating fundraising initiatives, finding new funding sources, cutting expenses, postponing planned projects, or funding gaps from organizational reserves. Many organizations concentrate on long-term needs, such as community development, which takes time to see effects, or caring for the elderly or the disabled, where there is a long-term commitment to providing care. Organizations should have a healthy position both now and in the future.
 We examine each step of fundraising independently while taking into account a variety of startup intrinsic qualities. We also explicitly evaluate the applicability of two important extrinsic aspects, such as the investor network and competitive analysis. 
Writer says that a startup’s performance is significantly influenced by the standing of its investors within the investment community. Competition analyses are a crucial component that can affect and influence the success of startups. They have provided a methodology that takes into account the variables affecting startup funding rounds. In this context, the importance of two significant extrinsic startup characteristics—competition and investment networks—has been evaluated. To do this, they developed algorithms that predict a startup’s level of rivalry based on how similar their startup descriptions are, and then applied them to learning frameworks. Discovered that the impact of competition on fundraising appears to be especially high for post-seed, or so-called early stage, fundraising, whereas networks are more significant for later. (CI'ement Gastaud, Th'eophile Carniel, &Jean-Michel Dalle,2019) 
 Additionally, innovation and growth are impacted by fund raising, which includes the ability to continue enlisting generous, capable, and successful board members. In a dynamic and competitive environment, increasing funding. Handling the urgent need for extra services to fulfil the requirements of the organization. Hearing what the board, the staff, and the customers have to say. Acknowledging that expectations have increased in speed in almost everything. Ensuring that the organization can meet both today’s and tomorrow’s needs. (Elizabeth A Elkas 2016) 
The fundraiser obtains a wide range of information for their own organization as well as about the investor in order to develop the cultivation process and choose the ideal request to fulfil both the investor’s interests and the needs of the organization. Fundraisers must take an unbiased, critical view of their own organizations, just as a prospective investor would, and not presume that the investor shares their viewpoints or sentiments.  (Genevieve G Saker, 2016 ) 
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Skills
The entrepreneur must possess some specific skills in order to operate his business in an effective way. He must be creative and demonstrate the skills of generating new ideas which will be implemented in the business for the greater good. Creative thinking is an essential skill which is interconnected with productivity. The entrepreneurs will assess their creative thinking ability in order to create a sustainable situation for their businesses. It will enhance productivity which is linked with performance. Both productivity and the performance level will increase and it will help the employees and entrepreneurs to contribute to the businesses (Ghafar, 2020). On the other hand, entrepreneurs are able to think critically which helps in problem-solving and decision-making. With the help of creativity and critical thinking skill, entrepreneurs are able to solve any problems that might be hampering the business. Entrepreneurs must have sound knowledge in decision making which is crucial for business. The decision is made based on the recent study in order to be effective in the operation and production unit. On a different note, it can be said that entrepreneurial leadership plays an important role in the business. Entrepreneurs are able to tackle any challenges of the business with the help of their leadership abilities. Managing finances and investors are huge responsibilities of entrepreneurs. They must be able to retain the investors as well as the customers by choosing a strategic approach which will help them navigate the whole process of the operation. Building and designing helpful strategies are part of their duty and it will help them to achieve the daily and yearly targets and goals in order to become more efficient in the business. Thus, it can be said that decision-making skill is essential in entrepreneurship which must be taken care of by the authority to build a suitable solution for business purpose (Reyad et al., 2019). Entrepreneurs must focus on developing good communication within the workplace so the employees will be able to assess their needs to the authority or the owner to get benefit from them. Moreover, time management skills must be present in entrepreneurs so they can set priorities in their projects and tasks in order to finish them on time. Communication will certainly be improved with the help of leadership skills which will help them manage the entrepreneurial diaries. Time management and project management are interrelated which creates a systemic approach to accomplishing tasks in a given time frame.
[bookmark: _Toc134613851]Challenges
There are some challenges in entrepreneurship which might be faced by entrepreneurs in their journey to become a world-class business. Though entrepreneurs have the skills and passion to start a business, however, it is hard for them to decide which products and services they are going to choose for the needs of the customers. For this purpose, entrepreneurs have to do intense research on the market and they must understand the demands of the customers to make a suitable product for them. Conducting market research is essential in this matter and entrepreneurs must be able to demonstrate sufficient funds in order to accomplish the desired result (Hameed, and Irfan, 2019). In this case, finding investors who are interested in the start-up is hard to find and entrepreneurs must be able to retain the existing investors and clients for future purposes. Establishing a starting fund is a more complicated process which must be undertaken by entrepreneurs to be able to market their products to attract customers. Entrepreneurs can begin their journey with the help of a traditional bank loan or a federal small business loan. However, there are many ways to earn find and entrepreneurs must be willing to access all the ways to increase their funds in order to run the business successfully. The products must be carefully selected by entrepreneurs which has a tremendous demand in society. On the other hand, they can face backlash due to the ever-increasing demand for the products. For this reason, they must have a strong supply chain which can fulfil this demand of the customers at the right time. Developing a suitable strategy for sales is essential and is hard to maintain at the same time. Entrepreneurs must conduct community research to sell their products to that particular community with the help of a robust marketing strategy to capture the attention of the customers. Maintaining a budget can be problematic for entrepreneurs as they are starting a business which is new to them as well as the customers. Entrepreneurs can face difficulties in hiring new talents as they are new to the industry and they do not know what to expect from the employees so the business can develop into a better organisation. Creating sustainable revenue for the company is hard for entrepreneurs. They can face challenges in order to increase the profit margin while they are just beginning the start-up (Liguori, and Winkler, 2020). 
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Introduction
Fundraising in entrepreneurship refers to the process of raising capital or money from various sources to finance a new or existing business venture. According to the book “The Lean Startup” by Eric Ries, fundraising is an essential part of the startup process and should be approached strategically. Ries suggested that entrepreneurs should focus on building a product or service that solves a real problem and creates value for customers, rather than just trying to raise money (Ries, 2011). 
Launching new goods with a repeatable and scalable business plan is the primary goal of startups. Due to their youth, lack of experience legitimacy and expertise as well as their restricted search capabilities for resource providers, entrepreneurs have difficulties in gaining access to the resources they need (Thanapongporn, et al., 2021). 
Opportunities and sources of funds raising
The Opportunities and sources of fundraising are numerous and can be tailored to the specific needs of the organization to raise funds. The report includes an overview of some most common sources and opportunities for fundraising along with examples.

Figure: sources and opportunities for fundraising
· Crowdfunding
Crowdfunding is a cutting-edge method for giving instantaneous financial support to business owners who are interested in launching seed businesses. It helps to create a competitive advantage and crowdfunding is attached to innovation in many courses of action (Assadi, 2016).
Example
Pebble – a smartwatch project launched on the website Kickstarter in 2012 and got over $12.8 million and it got almost $1 million in an hour.   It was an immediate success. The project reached its funding goal in just two hours. In 2015, it launched another crowdfunding campaign on Kickstarter to fund and development of the Pebble Time smartwatch. The campaign was even more successful than the first, raising over $ 20 million (Metz, 2016).
· Venture Capital 
Venture capital firms, typically invest in these startups in exchange for equity in the company. The main goal of venture capital is to help startups grow and become successful. Venture capital is a high-risk, high-reward investment. Some well-known examples of successful startups that received venture capital funding include Google, Facebook, Amazon, Airbnb etc. 
Example
American online hotel provider Airbnb has bought Luxury Retreats. Including an $ 11 million series B investment in 2015, Luxury Retreats raised nearly $20 million from investors, including the Canadian venture capital company iNovia Capital (Falconer, 2017).
· Government grants & program
Government issues several types of schemes for the funds. In the long run, government subsidies drown out private donations, whereas long-term commercial earnings swamp out donations (Herzer & Nunnenkamp, 2013).
Example
Tesla has received several government grants over the years, including the U.S. Department of Energy’s Advanced Technology Vehicles Manufacturing (ATVM) loan program in 2010.  Tesla was one of the first companies to receive funding under the program, receiving a loan of $465 million to help build its electric vehicle manufacturing plant in Fremont, California.
· Bootstrapping
Bhide (1992) proposed that an organization's potential to succeed depends on its owner(s) being able to generate and use financial resources (Lahm & Little, 2005). In short, the bootstrapping person starts a business by using their resources and funds without any external loan or investors.
Example
The co-founders of Mailchimp, Ben Chestnut and Dan Kurzius, launched the business in 2001 with just $1,200 of their own money, according to a Forbes story from 2019. The company's original location was located in a disused garage, and they first operated out of a spare bedroom in Chestnut's apartment.
· Angel investors
Accredited individuals who spend their own money on start-up businesses are known as angel investors. Former business owners whom now fund and provide advice to investee companies are known as angel investors (Drover, et al., 2017). 
Example
Garrett Camp and Travis Kalanick created Uber in 2009. A group of angel investors gave the business $200,000 in seed money as the organization's first source of finance. Chris Sacca, Shervin Pishevar, and Naval Ravikant were a few of the early angel investors in Uber. Naval Ravikant invest $50,000 in 2009.

Innovation and Digital Enterprise Alliance London (IDEA London) 
IDEALondon is one of the best opportunities for entrepreneurs in the UK. It not provides only financial support but also provides Training and mentorship technical training financial support Equipment support Networking opportunities (Wright, et al., 2017).

Conclusion
To conclude, these finance options might give businesses the means to expand and scale their operations. Businesses may set themselves up for success by choosing the best funding options and creating a sound plan.
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