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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads almost immediately after searching it up, it takes up to two seconds maximum to load the content before you’re in the front page of the website. According to (MDN Web Docs, 2025) the acceptable amount duration is between 1 – 3 seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has many sub-pages such as services, prices, about us, contact and others. A prospective customer navigates these by choosing different options on the menu tab.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes, a customer can make a booking via the webpage by accessing the ‘’Book a service’’ option situated on the top right of the page in bright green.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: A main improvement that could be made to the usability of the website would be by adding a search bar for easier access to what the client is looking for.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks pleasant enough for a customer, it is easy to access with a simple format on what to do and how to contact the website’s team for any inquiries about the website itself, however the difference when accessing the website from a mobile phone you have to open up the menu option on the top right of the page for the sub-pages to appear.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses simple but professional imagery to showcase its cleaning services. The pictures are clean and visible focusing on the company’s cleaning service whilst the focus on the colours is mainly on green and white matching the purpose of the website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website has not made use of an online chat tool on the website, it is effective to enquire about the product or service as it would make clients happier due to the replies being faster if there would be an online chat this is because according to (Henderson, 2025) 53% of customers will leave a live chat if they don’t get a response within two minutes (SuperOffice, 2023). That’s a huge chunk of potential business slipping away simply due to delays.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website seem to not be very effective, their views on the main websites such as Instagram, Facebook and YouTube are rather low meaning they could not only improve their marketing team but they need to do so in order for the company to have more success. Social media is important according to (Pec, 2022) social media gives you the ability to voice your brand message, deliver deeper insight into you and your mission and values, and give your customers and potential customers their own voice to coexist with yours.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services by the company are clearly offered on their website and linked via the contact page. They offer multiple services such as domestic cleaning, deep cleaning, end-of-tenancy cleans carpet cleaning and one-off services.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available via their website, these are up to date as according to their website the last review published was on September 21, 2025. Customer reviews are important as according to (Indeed Editorial Team, 2024) Online reviews are a marketing technique you can use to show potential customers the value of your company’s products or services.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high-quality trusted house cleaning in London for over 20 years, fully insured and 100% guaranteed with same day availability across London. I would use them or recommend them because they are reliable and have a high amount of positive customer reviews.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made clear to customers as the website shows prices for different and precise hourly rates depending on the service, the prices don’t really reflect the quality of service shown in my opinion but at the same time it varies over the need of the quality of the service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning

	
	2. London

	
	3.   Services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, the company does not appear in the top ten websites, however similar websites in my area do appear in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel that websites indeed still have relevance in the modern UK business, this is due to the use of the internet in the current moment and it continues to grow, In fact I feel like websites is the main and first thing a company has to build in order to grow their business as it helps attract customers and provide constant information 24/7.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?


	Answer: If I was to make one recommendation about how to improve the website of my chosen company it would be by improving the marketing team, in my opinion the website itself is not very well marketed across social media and the page is too simple, provides too much unwanted information instead of needed information.
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