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This proposal will discuss three keywords that provide added context to my research. The first of which are music videos themselves, and the general history of why they are used. The second is narrative, based on the Andrew Goodwin Narrative Theory Structure which discusses different forms of music videos namely Illustration, amplification and disjuncture. I have chosen three videos to analyse that exemplify the narrative forms within this theory structure, which include “It’s Not Living (If it’s Not with You)” (2018) by The 1975, for illustration, “(s)AINT” (2003) by Marilyn Manson for amplification and “The Mud” (2017) by Code Orange for disjuncture.  The third keyword I have chosen is perversion, as I feel people react differently to perverse content and they create a lasting impression. Perversion is a deviation from normal practice.

Music Video can be defined as a “short film that integrates a song with imagery, and is produced for promotional or artistic purposes” (Moller, 2011). Additionally, music videos act as “[a] performance on film or videotape of a musical recording accompanied by synchronized actions, such as a dramatic interpretation of the lyrics or a series of, sometimes surreal, images (Harcourt, 2010). Although these are relatively contemporary definitions, the contents use outdated terminology such as videotape. The first is engaged with the creation of profit, and the other is from a more artistic perspective detailing technical analysis in its definition. Another difference is the first definition refers to music video as a singular creation, whereas the second can be associated with a greater collaborative process. 
The call for music videos began at the start of the 80’s with the launch of MTV, a television channel dedicated to broadcasting music videos 24/7. The footage was presented by video jockeys, commonly referred to as VJ’s in a similar format to radio presenters. With this, artists as well as record companies started to develop and create music videos. The artists visualized this as a way to create an identity that compliments the song and their image, whilst the record companies saw an alternative method of generating profits for themselves as well as keeping their roster of artists in the minds of the public as much and as long as possible. Music videos were not completely unheard of; however, they were yet to become as commonplace as they are now especially in the American market. 






The first video shown on the channel was The Buggles ‘Video Killed the Radio Star’ (1979), followed by Pat Benatar’s ‘You Better Run’ (1980). As the decade progressed it saw music videos develop into an art form, with many artists utilising them in a way of expanding on the musical work they had already done, by providing concept heavy short films. Prominent examples of this vary quite widely in genre, from Michael Jackson on songs such as ‘Thriller’ and ‘Smooth Criminal’, to the Guns N Roses’ video for ‘November Rain’, with exponential amounts of money being spent, estimated at around $1million for this video sequence. The 90’s ushered in an experimental time for music videos with bands such as Nine Inch Nails, creating more challenging and censor baiting videos, with one video for the song ‘Happiness in Slavery’ (1992) featuring actual genital mutilation from its actor Bob Flanagan. There was also the emergence of grunge music which offered a more low-budget, anti-image type of style to their videos or even a complete rejection of the medium. Nirvana often used extremely basic props and their low budget methods normally consisted of the band performing in a location, such as a school in the footage for ‘Smells like Teen Spirit’ and a garage for ‘Sliver’. Another band from the grunge scene, Pearl Jam refused to release any videos for their second album ‘Vs.’, despite the huge success they had had with their first album ‘Ten’ and its singles. This was because the band regretted the forced meaning put onto their song by a video and decided that they would rather the fans themselves develop their own meanings and interpretations of the song. It could also be said that the band hoped to capitalize on the attention to this stance to boost their own notoriety of anti-establishment and individuality. Eddie Vedder, the band’s  felt that the concept of music videos robbed listeners from creating their own interpretations of the song, stating that "Before music videos first came out, you'd listen to a song with headphones on, sitting in a beanbag chair with your eyes closed, and you'd come up with your own visions, these things that came from within. Then all of a sudden, sometimes even the very first time you heard a song, it was with these visual images attached, and it robbed you of any form of self-expression."
During this decade Tipper Gore, wife of politician Al Gore and head of the PMRC (Parents Music Resource Center) would begin her attack on music and in extension music videos. With the consistent popularity of Nine Inch Nails as well as the arrival of Marilyn Manson, Tool and Slipknot saw their content being pushed to the extreme. The videos would feature iconography related to religion, drugs, violence and sex, which came with an abundance of people questioning the validity and morality of the artists themselves. This led to MTV taking a harder stance on what exactly could be shown and saw a rise in censorship of music videos in order to make them suitable for television and mass media consumption. This allowed MTV to move away from dedicated music video programming, to reality tv shows taking priority. The station had flirted with this idea, but always in isolation, and to further empathise with youth culture, such as their annual live coverage of spring break. Around this time, with internet becoming a bigger part of the household, a website dedicated to sharing videos began. Its name was YouTube (2005), and to this day is one of the biggest companies and most widely used sites on the web. Artists saw this as a way of uploading their uncompromised videos for everyone to see without needing to be concerned about what could or could not be shown to viewers, as the website had less stringent policies on content. As the 2000’s progressed music videos began to lose the significance they used to have in youth culture, with the market being saturated and the immediate accessibility of videos on the internet, rendering the moment they are released less impactful. Another factor in the decline of music videos was the introduction of the Ipod in 2001. This gave consumers the ability to get their music directly to their homes, instead of queuing for the newest LP from their favourite band at record stores or shops such as HMV. Music also became a more passive hobby, with many people listening to music as a secondary to another activity, which saw the visual element in music become expendable. 
Narrative- “A narrative or story is an account of a series of related events, experiences, or the like, whether true (episode, vignette, travelogue, memoir, autobiography, biography) or fictitious (fairy tale, fable, story, epic, legend, novel)” (Carey and Snodgrass, 1999). “Narrative is found in all forms of human creativity, art, and entertainment, including speech, literature, theatre, music and song, comics, journalism, film, television and video, video games, radio, game-play, unstructured recreation and performance in general, as well as some painting, sculpture, drawing, photography and other visual arts, if a sequence of events is presented. Several art movements, such as modern art, refuse the narrative in favour of the abstract and conceptual". 
There are three main forms of narrative within music videos as presented by Andrew Goodwin’s Narrative Theory. These are Illustration, Amplification and Disjuncture. I have chosen three music videos with each one representing a different form of narrative. 
[image: ] 
Fig. 1 Marilyn Manson
The first video I’ve chosen is “(s)AINT” (2003) by Marilyn Manson and it demonstrates the Illustration narrative. Illustration is the simplest form of narrative with it being a direct visual representation of the song with a band performing and characters acting out the lyrics in the song. The song and video are odes to hedonism, with the lyrics detailing Manson’s imperfections and general shocking and perverted behaviour. Manson himself financed the production costs for the music video, which he described as "an uncompromised look at me at my absolute lowest point, the point where I have to look up to see shit, that I'm below that," and compared it to the novel-turned-film Leaving Las Vegas. The music video for "(s)AINT" is notorious for its extremely graphic nature. Directed by Asia Argento, it primarily features Marilyn Manson as a depraved hotel visitor, insufflating lines of cocaine on the front cover of a Bible, cutting his chest five times with a double-edged razor blade, receiving narcotic(s) intravenously while a rosary is used as a tourniquet, partaking in a series of bondage activities and masturbating in front of a woman who is later exposed as a man, played by the band’s bassist at the time Tim Skold. 
The second song is “It’s Not Living (If it’s Not with You) (2018)” by British art pop band The 1975, and it represents the amplification narrative theory. This is where a performance and narrative meet and share connotations of the meaning. This technique is used in order to create an artistic expression that ties in with the song's music and lyrics. This method shares some similarities with the Illustrative form, however, is more detailed and moves beyond a straight performance led video. This song is about vocalist Matty Healy’s heroin addiction and the video conveys some of the problems he experienced through the form of surreal imagery. In an interview with Pitchfork (Sodomsky, Sam, 2018), Healy explained that the song followed the story of a character named "Danny" rather than that of himself because he "didn't want to talk about being a heroin addict for five years—having actual nightmares of the idea of it being uncovered. So, there was a humorous reluctance to disclose it in this song”. The song discusses the use of drugs to cope with the end of a relationship, but also explores other themes including the dystopian idea that we are living in a simulated reality. [image: ]
Fig. 2  The 1975
The video begins with Healy getting out of bed in a dark room with numerous alarms by his bedside. He goes to the mirror and switches the tap on. His reflection then clears his throat and he promptly screams. Healy then wakes up again, this time on a sofa in a brighter room. Adam Hann, the band's lead guitarist, calls Healy, saying "Come on, mate. Let's do it". Healy gets up but knocks a table, causing a glass to fall onto the floor and break. He goes on stage and the band start's playing the song in a performance similar to the Talking Heads' concert film Stop Making Sense. However, on stage, he sees one of his backing dancers duplicate. Confused, he shakes his head and rubs his eyes. As the song's chorus begins, he turns to his bandmates but sees that time has slowed down. He tries to start singing but discovers that his mouth has disappeared. He runs off stage and investigates the mirror, only to see his mouth back on his face. He returns on stage, but as the chorus recommences, he discovers that his legs are on fire. He jumps off stage, falling into water. He re-emerges from the water soaked. He begins to go back on stage but discovers that a copy of himself has taken over the performance. The clone blows him a kiss and Healy leaves the concert hall. As he goes outside, he finds himself in the clothes he wore in the music video of "Sincerity Is Scary" (2018). He then sees another duplicate of himself being filmed for the music video. Healy then goes back into the concert hall in his original clothes. The door leads directly to the stage where the band and dancers are still performing the song, this time without any music. The music recommences as he starts singing, but as the chorus begins, he starts sinking into the floor. Another duplicate of himself is seen hanging from a rope from the stage's ceiling. Healy then stretches his arm and pulls the rope. The clone starts to fall but then Healy suddenly wakes up again in the bright room. Hann calls him again and Healy gets up from the sofa. He knocks a table again, but the glass does not fall immediately, instead rolling near the edge of the table. Healy walks on stage as the glass falls to the floor and smashes. Healy is seen performing the song as the credits roll.
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Fig . 3  Code Orange 
The third and final form is Disjuncture. Disjuncture is when the video is created to intentionally ignore the content of the song and instead to put a brand-new set of meanings to its track, often by using abstract imagery. The video I have chosen is “The Mud” (2017) by Code Orange. The video does not include any performance nor the band in any capacity. The sole character is a computer-generated humanoid figure, writhing around a dimly lit black and red room whilst subjecting himself to self-imposed pain and mutilation. These two acts showcase elements of perversion. 
Sigmund Freud defined perversion as “sexual activities that either extend in an anatomical sense beyond the regions of the body designed for sexual union or linger on the intermediate relations to the sexual object” (Freud,1905)(Goldberg, 1995, p.12). Whilst this definition is true, it’s extremely narrow in its subject matter, as Freud only defines it as a sexual activity. This could also relate to the time period Freud lived in and as such his definition could be viewed as more primitive. 
As an alternative and more contemporary description, psychotherapist Robyn Skynner and comedian and actor John Cleese defined it as, “Perversion is a type of human behaviour that deviates from that which is understood to be orthodox or normal. Although the term perversion can refer to a variety of forms of deviation, it is most often used to describe sexual behaviors that are considered particularly abnormal, repulsive or obsessive. Perversion differs from deviant behaviour, in that the latter covers areas of behaviour (such as petty crime) for which perversion would be too strong a term. It is often considered derogatory, and, in psychological literature, the term paraphilia has been used as a replacement” (Skynner and Cleese, 1994, p.285). 
People’s perception of perversion is different depending on who you ask and can vary from  something such as exposed women dancing behind a lead singer in many pop songs, to the other end of the spectrum, like the aforementioned video for “(s)AINT”, with sexual acts and crossdressing, drug use and self-mutilation involved. Music videos have tried to subvert the youth from the beginning and due to the younger generation's exposure to violence on TV and especially the internet, they’ve become desensitized. This has motivated artists to shock and grab viewers' attention which has led to an increased amount of explicit and perverted ideas, concepts and videos. 
On reflection music videos are a method of advertising and act as an artistic interpretation of the music, as this method of media communication has grown in popularity artists have had to use different methods to stand out from other artists. Some artists used artistic methods to individualise both the music and interpretation, however boundaries have changed to include more shocking content. Narrative theory by Andrew Goodwin has characterized three main forms of music videos, with each form exemplified through examples these include Illustration, Amplification and Disjuncture, which are all used within music videos to highlight constructive methods of visualization. Finally, perversion and perceived perverse content were discussed and usage within music videos. This was supported by theories relating to Freud and Skynner who gave insight into the term and how this has developed from early 20th century to a contemporary setting. This leads to the question ‘Does a perverse narrative in music videos influence viewers perception of a song?’
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