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AIM(S) 

· To develop knowledge of the economic significance of Cultural and Heritage Tourism in the context of the Tourism Industry and the Heritage Sector. The visitor journey and how this impacts on the development of cultural and heritage destinations.
· To develop knowledge of the cultural significance of Cultural and Heritage Tourism including issues such as commodification and authenticity.  Heritage as a product and issues of reproduction, replication, and hyper-reality.
· To develop understanding of the challenges of tourism for heritage management: In particular the impact of tourism activity on (a) communities and their intangible heritage and (b) the historic environment and artefacts. 
· To develop understanding of the issues in the sustainable development of cultural and heritage tourism. 

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to:
· Demonstrate a knowledge of Cultural and Heritage Tourism in the context of both the heritage sector and the wider tourism industry.
· Describe and analyse contemporary issues, challenges and controversies surrounding Cultural and Heritage Tourism.  
· Identify the stakeholders and evaluate issues surrounding the development of heritage assets as destinations or themes for tourism growth.

INDICATIVE CONTENT

This module sets out to introduce students to Heritage Tourism - “The experience of past and place by visitors” – by exploring its cultural significance and economic importance and the complexity of the issues that it raises with respect to our stewardship of the past.   Using case studies drawn from across the world the course will explore:
· The origins, development and definition of Cultural and Heritage Tourism.
· Understanding cultural and heritage tourism as Tourism: Destinations, tourists, money & markets.
· Understanding cultural and heritage tourism as Heritage: The cultural significance of Heritage Tourism.
· Commodification and Authenticity:  Heritage as a product and issues of reproduction, replication, and hyper-reality.  The role of marketing.
· Identity, Belonging and Apartness: Individuals, Communities, and Nations - Questions of perspective - Interpretation, Memorialisation and Propaganda.
· Heritage Tourism in “Difficult Places”: Contested Heritage and Dark Tourism.
· The challenges of heritage tourism for heritage management:  The importance of context and use for determining approaches to preservation, conservation and restoration.  
· The relationship of heritage tourism, regeneration and sustainable development and the potential impact of heritage tourism on communities and ecosystems.

LEARNING AND TEACHING STRATEGY

Lectures will introduce the students to the concepts, principles and practices of cultural and heritage tourism.  These will be explored through seminars, workshops and “gaming out” key issues and scenarios built around key case studies.   

Guided Independent Study allows students to further their independent learning skills with appropriate support provided by the module tutor(s) (e.g. preparation for seminars and lectures, follow up work, background reading, completion of assessment tasks). 

[bookmark: _GoBack]The study time for the module is divided as follows:
	Activity type
	Hours
	Percentage

	Scheduled learning
	48
	24%

	Independent learning
	152
	76%

	Placement learning
	
	

	TOTAL
	200
	100%




ASSESSMENT

Assessment Component 1

	☐	Written exam
	☐	
	Coursework
	 x	Practical



	Mode of assessment
	Volume
	Weighting

	Presentation 
	6 minutes
	30%



Assessment Component 2

	☐	Written exam
	 x	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Report 
	3,000 words
	70%




Assessment Summary

	Activity type
	Percentage

	Written exam
	

	Coursework
	70%

	Practical
	30%

	TOTAL
	100%
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