MARKETING PLAN

‘FEMININE SLICE’

CRISP&CLASSY & JADEYA



OUR AIM




BERENSCHOT
PROJECT MANAGEMENT

How will we measure success ?
How do we ensure we will delivery quality ?

What is the budget and how will we spend it ?

How will we publicise our project ?



MARKETING PLAN

CONTENT
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RECORDING - MIXING - MASTERING

ART - PRESS KIT - SHOOT

MERCH - PR - PLACED ADS
MUSIC VIDEO

DIGITAL DISTRIBUTION




PRODUCT

RECORDING MIXING MASTERING

FREE FREE £50




FREE

- As the product is aimed for predomaninatly an LGBTQIA+ audience, we
have to bare in mind that this is probably the harshest audiences out
there. We want to make sure that the quality of the product is up to the
standards of the current trends and markets as much as possible.

- The art work will be developed in collaboration with designer Mark Falck
who is a friend and is willing to work with us for free.

- We will collaborate for free with makeup and hair artists who are also
part of the community and are willing to get involved as they have worked
with us before on previous release shoots to generate high quality fashion
forward press pictures - which are needed for the electronic press kit

ART - PRESS KIT - SHOOT

FeminingRien

MOCKUP



INSPIRATION

DESIGNER e

FREE B (e

- Worked with Fever Ray and = oy
Robyn and myself ‘

« Offers incredible not only i > £
quality services but also
incredible exposure




grl.london D

82 1,172 4,185
Posts Followers Following

Director/Videographer

Video creator

BY GIRLS FOR GIRLS

UK's leading all female production company
Co founder of @thebeautyboxstudios

& DM for enquires

grllondon.com

@‘g Followed by linaholt.music,
R queerartistsconnectuk and 8 others

Following v Message Contact

hat we do? Shoots Coming soon

MUSIC VIDEO

£150

<-£200 FOR 2 VIDEOS

OR

£150 FOR 1 VIDEO ->

itsjoewood Q

50 1,341 1,997

Posts Followers Following

JOE WOOD
Film director
4
&
Co-Founder @theirslondon
&= he/him
#BLM #blacktranslivesmatter #translivesmatter Always... more
thejoewood.com

ﬂ» Followed by jadeyaofficial, theirslondon
MV and 36 others

Following v Message

= (Greece=




MUSIC VIDEO

£150

COLLABORATOR : LGBTQIA+ AND FRIEND VIDEOGRAPHER JOE WOOD FOR THE MUSIC
VIDEO

Joe also provides equipment
CONCEPT : STREET PARTY WITH AS MANY MEMBERS OF THE COMMUNITY AS POSSIBLE
INVESTMENT : £150 for food and some equipment

LEGALITIES + INCREASING BUDGET :

- WWW.SHOUT4.COM (alex@shout4.com) FREE WITH TILEYARD STUDENT

- project scope = explain the goal of the project

- each member has to decide on a contribution

- Decide on the amount that everyone will start monetising and the threshold




DIGITAL DISTR

£3 O e cdbabyuk

- An established relationship with CDBABY as we have
been releasing with them for 2 years

- We have a point of contact and our enquiries are
answered to in less than 1 day
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- We are always guaranteed to be added to CDBABY
curated Spotify playlists

@ Liked by musosoup and others
cdbabyuk We've got fresh pop jams for you @

Our ‘Snap, Crackle, Pop!’ playlist features @elliedixonmusic,
@kabba, @crisp.classy, @malikaofficially, @imshears,
@macymusic__, @fnp_aidan, @tolu_makay, @lissytayloruk,
@antigoni & many more @




FREE + PROFIT 7777

TSHIRTS
TOTEBAGS

All from http://teespring.com
Made to order website




MERCH PROFIT

Price for products fulfilled from the EU Price for products fulfilled from the EU

B £5 99 profit/sale £2|_9‘ £5.25 profit/sale

Selling price includes VAT e Selling price includes VAT Q

TOTE BAGS TSHIRTS
50% of the PROFITS go to TRANS and LGBTQIA+ charities such as

70K

|

MAKING CHANGE SERVICES CONTACT US MERCHANDISE

https://mermaidsuk.org.uk/about-us



PR

FREE - DY

POTENTIAL PLATFORMS TO CONTACT

THEY ARE PART OF THE COMMUNITY AND OFFER PREMIERS, ARTICLES, INTERVIEWS, RADIO PLAYS

GETINHEREARS

OuUTLOUD

THE Q REVIEWS

LONDON QUEER FASHION SHOW
JON ALI

QUEER ARTISTS CONNECT

HEY QUEER LONDON

TILEYARD HUB

BBC INTRODUCING

FRESH ON THE NET

s
| eielRO11eer

LOUD AND QUEER MUSIC



CALENDAR

PRERELEASE
WEEK - 3 - contact pr
WEEK - 2 - video teaser
WEEK - 1 - count down

RELEASE DAY - post cover art and streaming treelink everywhere

POSTRELEASE
WEEK 1 - merch + charity campaign
WEEK 2 - run paid ads
WEEK 3 - music video
WEEK 4 - remix competition




FAN ENGAC

Maximise exposure by taking advantage of the artists socials

LIVE STREAMS - LIVE / ACOUSTIC VERSIONS

@jadeya_
427 4541 397.2K On TikTok & Instag ram
Following Follower: Lik
Message 2. v HASHTAGS
Show us your ‘feminine slice’ in a gender bending post competition
= she/her £ .
#femslice
l Pinned 3 Pinneway i;'i};;e?«:;y : 'i Symh:
o .
p.'J y - REMIX COMPETITION

“how i’m feeling now” stems > make remixes/edits &
i’ll post my favs in a soundcloud playlist. use

#HIFNremix & ©’ll find them " so much has happened
in the world since this album, it feels like a different

time.. excited to hear u transform these songs '
XCX.Ink.to/stems




’LACED ADS

£270

From previous experiences we noticed that Meta(Facebook) and
Instagram ads have great engagement results

For ‘FEMININE SLICE’ we have decided to run paid ads for
INSTAGRAM and Meta feed - redirecting our fans to our music video or streaming platforms
and MERCH !

For ‘FEMININE SLICE’ we have decided to run paid ads for
Both stories and feed with a coverage of £10 / day for a month



Their gender

LAST 28 DAYS

\CED ADS

70% Male
3% Non-binary

« 1% Not specified £27O

TARGETED AUDIENCE

Their age

LAST 28 DAYS

We selected our targeted audience for Facebook and
Instagram based on our Spotify for artists profile

<18

SPOTIFY FOR ARTISTS



FINAL BUDGET

MIASTERING

DIGITAL DISTRIBUTION  [559]
MUSIC VIDEO BE
PLACED ADS

ﬁ
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-£500

+

MERCH

( Total orders x £5.22 or £5.23) /2



THANK YOU




REFERENCES

http://www.blacksaloonstudios.com

https://shout4.com
https://cdbaby.com

https://www.facebook.com/business/tools/ads-manaqger

https://teespring.com

https://mermaidsuk.orq.uk


http://www.tcpdf.org

