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Exploring the Impact of Out-of-Town Retail Parks on Local Town Centres
Introduction
The establishment of retail parks in a community has the potential to provide a variety of benefits to the surrounding community. These retail parks not only provide a great number of jobs to the local community, but they also attract well-known domestic and international brands to the area. In addition to the positive aspects of having a retail park, there are various negative aspects as well. Retail parks are often placed outside the conventional town centres, resulting in a significant outflow of both customers and businesses from the area. The survival of small enterprises that have historically flourished in crowded urban areas has proven to be a challenge. As money becomes more difficult to come by, town centres may begin to deteriorate and become unusable. 
This research will be undertaken with the following aims:
1. To discover the public opinion on both the local town centre and retail park and understand why these opinions have been formed. 
2. Understanding the impact out-of-town retail parks have had on a local town centre. 
3. To establish the impact that the nearby retail park has had on the local businesses and the level of support available from the local governments. 
4. To understand what must be done in the local community to revitalise the town centre.
This focus of this research was chosen as it has a significant relevance in the local community. The local town centre of Llanelli continues to fall into disrepair with customers often opting to visit the out-of-town shopping centre over the town centre. The overall quality of the shops and the lack of parking act as deterrents, as well as the departure of the anchor stores and the development of Parc Trostre. Boarded windows, rusted shutters, and ancient business names are scattered throughout the vacant premises, which display "for rent" signs. Recently, Primark occupied one of the larger premises in Parc Trostre, making the retail park an even more attractive destination for younger customers. When it opened its doors for the first time in 2017, more than 300 people waited in line, which would be improbable in many town centres (Bannon, 2019). 
This area of research was chosen as there is a personal connection to the town centre for many people. There are a number of small local businesses still functioning in Llanelli in the town centre and within the market however the increasingly scarce numbers of customers are unsustainable. Stepney Street in Llanelli contains fourteen vacant stores. Unfortunately, many of the once-beloved establishments there have now closed their doors, as is the case in many communities across the nation. Due to the impact of the coronavirus epidemic and internet purchasing, both large and small businesses have been forced to make the difficult decision to close. But Llanelli's popular retail park, Parc Trostre, where people could shop at major retailers such as Debenhams, Primark, and H&M, was widely held responsible for the town centre's decline, as was the case with many other Welsh towns (Arlow, 2021). 
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Methodological approach
Qualitative research will be used within this research. In qualitative research, information provided via language and behaviour in natural contexts is analysed. It is used to collect expressive information about views, values, sentiments, and reasons underlying behaviour that is not expressed by quantitative statistics (Berkwits & Inui, 1998). The aim of the research is to understand how the local out-of-town retail park has impacted the local town centre and to Interviews will be conducted with up to 10 participants of the local area. This will allow the participants to give more detailed personalised responses to the questions, drawing on personal experience of the town centre. The qualitative research method generates a detailed account of participants' feelings, views, and experiences, and evaluates the significance of their actions (Rahman, 2017). The participants will be questioned on their opinions of both the town centre and retail park as well as their beliefs on what must be done to rehabilitate the area. It is important that the participants have experience of the local area in order to obtain the most detailed answers. 
Quantitative research will also be used within this study. This form of research will allow a broader range of participants. Quantitative research is the statistical collection of observable data to answer a research question. Quantitative research examines relationships that can be measured numerically (Devault, 2020). In order to capture the quantitative data for this investigation, a survey will be created and released online. This will allow a high number of people to respond. The aims of the quantitative data are to understand the broader public opinion of the town centre and what it would take for more people to visit the area. By using quantitative data, the results can be analysed mathematically. A large target audience is ideal for this portion of research as it will give a more well-rounded perspective of what the opinions of the local population.  Quantitative research rarely takes place in natural situations. They do not permit participants to explain their selections or the meaning the questions may have for them. However, quantitative data is based on measurable values and may be verified by others, since numerical data is less susceptible to ambiguous interpretation (Mcleod, 2019). Using software such as SPSS it is possible to find patterns and make predictions using the collected data. This will be used to produce accurate information that represents the opinion of the local people. 
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The method for capturing the qualitative data will be interviews. It will aim to interview up to 10 people as part of the study. The target of the interviews will be residents of Llanelli and it’s surrounding areas. People who have experience of the town centre or retail park will also be considered for the interviews. Using this target audience will provide a broad range of experiences with first hand data and opinions on both areas. The interviews will be conducted in a semi-structured format which allows the interviewer to guide the conversation, however, the responses will still be natural and will contain a good amount of detail. The environment in which the interviews will be conducted will be a natural environment to the interviewee in order to make sure they are comfortable and composed. The interviews will be conducted in person as this help build a rapport with the participant. This can lead to a better-quality interview. All interviewees will be required to sign a consent form indicating they are happy for the interview to be recorded and the results transcribed. After the data is used the interviews will be deleted. 
In order to capture the quantitative data for this study a survey will be created. The survey will include 10-15 questions that explore public opinion on Llanelli town centre and the nearby Trostre retail park. The interview will be released online and shared on social media in order to obtain the highest possible response rate. In order to ensure the survey is the highest quality, a pilot survey will be released beforehand to a limited audience. This will ensure that the survey is off high quality and to work out any issues within it. The results will be converted into numerical form and analysed using software such as SPSS. This will enable graphs and tables to be created, making the results easier to understand. 
Cross tabulation will be used in order to provide a simpler and more clear way to analyse the data. Cross tabulation groups variables in order to determine the association between them. It also illustrates how correlations change from one set of variables to another. It is typically employed in statistical analysis to identify patterns, tendencies, and probabilities in raw data. Cross tabulations are employed to investigate correlations within data that may not be immediately obvious. Cross-tabulation is very beneficial for analysing market research and survey results. Cross-tabulation is a straightforward way for grouping variables that reduces the likelihood of confusion or error by delivering unambiguous findings (Aprameya, 2016). Cross tabulation will allow the results of the survey to be easily analysed in order to determine the results. It will allow researchers to see patterns within the data which will allow a better understanding of the opinions of the local population of Llanelli. Using cross tabulation will allow the results to be clear of human error making them more accurate. 




















Research Planning
In order to ensure the research has the appropriate resources and conditions it is imperative that good planning is utilised. In order correctly prepare for the research there are a number of steps that must be taken. Firstly, a strong and structured plan must be created in order to organise each step of the process. This will allow the process to be completely in a timely manner. There will also require a level of research into academic reading and literature in order to understand the techniques and methods used. The creation of ethics and consent forms must be completed before interviews are conducted. The interview questions must be well rehearsed and prepared beforehand. The survey must be created and tested to assure the quality. 
In order to collect and present the data correctly, there are numerous tasks that must be completed. The group of interviewees must be carefully selected to ensure the most balanced and detailed interviews. Furthermore, the interviews must be recorded, and the results transcribed accurately, any non-relevant topics will be withdrawn. The survey results must be converted to numerical data and cross tabulated using software such as SPSS. 











Limitations 
The research is subject to a number of limitations that can harm the results if they are not monitored carefully. Accessing the sample group and scheduling interviews at an appropriate time and place will be difficult due to logistical obstacles. As there are up to 10 in person interviews, it will be difficult to organise different meeting places for all interviewees. This will impact the speed that the interviews can take place. The participants could be affected by the interview conditions because it is not a regular setting and certain individuals may find it difficult. This may have an influence on the quality of the results. Certain individuals may find it uncomfortable to be recorded during an interview therefore the quality of interviews may be lower. 
The quantitative research survey may struggle to reach a high number of people online, limiting its effectiveness. Errors and issues with the survey can also limit the effectiveness. A pilot survey will be devised and circulated to a small number of people in order to avoid this issue. 

















Ethical Issues and Considerations
A set of moral principles constitutes ethics. They influence how individuals make decisions and conduct their life. Ethics is concerned with what is beneficial for people and society; it is also known as moral philosophy (BBC, 2014). Being considerate for ethical conditions is a vital part of the research. 
All participants who take part in an interview will be provided with a consent form which ensures they are aware of how the data will be collected and used. No sensitive information will be collected, and all data will be destroyed after the research is completed. This will ensure that GDPR laws are adhered to. Participants will be treated in a considerate manner and any sensitive subjects will be approached carefully. Participants will not be forced to continue should they wish to stop the interview at any point. These practices will ensure that the results of the interviews are fair and accurate. 












Bibliography
Aprameya, A. (2016, January 21). Cross Tabulation: How It Works and Why You Should Use It. Retrieved from Humans of Data: https://humansofdata.atlan.com/2016/01/cross-tabulation-how-why/
Arlow, C. (2021, October 21). The town centre where businesses lie abandoned and even charity shops bite the dust, but where hope remains. Retrieved from walesonline.co.uk: https://www.walesonline.co.uk/whats-on/shopping/town-centre-businesses-lie-abandoned-21982857
Bannon, C. (2019, February 17). The demise of Llanelli and how out-of-town shopping nearly killed a town centre. Retrieved from walesonline.co.uk: https://www.walesonline.co.uk/news/wales-news/demise-llanelli-how-out-town-15747401
BBC. (2014). What is ethics? Retrieved from bbc.co.uk: https://www.bbc.co.uk/ethics/introduction/intro_1.shtml
Devault, G. (2020, December 4). Advantages and Disadvantages of Quantitative Research. Retrieved from thebalancesmb.com: https://www.thebalancesmb.com/quantitative-research-advantages-and-disadvantages-2296728
Mcleod, S. (2019, February 5). What’s the difference between qualitative and quantitative research? Retrieved from simplypsychology.com: https://www.simplypsychology.org/qualitative-quantitative.html
Michael Berkwits, T. I. (1998, March 13). Making Use of Qualitative Research Techniques. Retrieved from National Library of Medicine : https://www.ncbi.nlm.nih.gov/pmc/articles/PMC1496926/#:~:text=Qualitative%20research%20is%20a%20form,and%20behavior%20in%20natural%20settings.&text=It%20is%20used%20to%20capture,and%20motivations%20that%20underlie%20behaviors.
Rahman, S. (2017). The Advantages and Disadvantages of Using Qualitative and.







image1.png




image2.png




