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Introduction
This report aims to identify and focus on key issues within a particular community and recognise the approaches used to help overcome these issues. Additionally, this report will analyse and assess the effectiveness of the approaches used to tackle the issues within the community. The community that will be discussed in this assignment is university students and it will focus on two key issues which are alcohol misuse and mental health. For the purpose of this report it will give clear definitions, a conclusion and provide recommendations. 
According to MacQueen et al (2001), a community is often described as being a group of individuals with characteristics who are linked by social ties, share common perspectives, and engage in joint action in geographical locations or settings. The National Institute for Health and Care Excellence (2017) also discuss the definition of community and state that it is a group of individuals who have common characteristics or interests and can be defined by geographical location, race, ethnicity, age, occupation, shared interests or affinity or common bonds such as a health need or disadvantage. 
Issue 1 
One issue recognised within the student community is alcohol abuse. The National Health Service (2020) states that alcohol misuse is when you consume alcohol in a way that is harmful or when you become dependent on it. The risks that come from short term alcohol misuse include physical injuries, change in behaviour (becoming aggressive, unprotected sex, loss of personal items), alcohol poisoning. Furthermore, long-term use of alcohol can increase the risk of health conditions including stroke, cancer and heart disease. It not only has physical effects but can also cause problems in social circumstances such affecting relationships, employment, homelessness. Therefore, alcohol misuse not only affects the individual and their quality of life but can affect those around them. 
There are different approaches in alleviating the alcohol misuse in students. Conroy (2015) looks at an approach to stop binge drinking. It was recommended by Conroy (2015) that university students were more likely to reduce their overall alcohol consumption if they focused on the benefits of not drinking. The approach used was mental stimulation, a process requiring individuals to imagine positive outcomes and undertake process which aim to strengthen thoughts and behaviours. This approach was utilised as it had proven effectiveness for other issues such as increasing blood donation and increase physical activity levels reference. Moreover, this approach is cost effectiveness in health promotion. Thus, this approach was seen as impactful and adapted to apply to the demographic of university students. That being said, this approach is not largely discussed as it is not very well known and could benefit from adopting approaches such as media campaigns in order to get the information across on a larger scale.
Thompson et al (2013) discusses a study which was conducted on a university in the United States in order to reduce high-risk drinking in students. It included various approaches including a student-driven promotional campaign which assessed the effectiveness of promotional materials in prompting student visits to the website and assessing the impact on the behaviours of the students. The results of the study suggest that online and interactive promotional materials such as social media or campaign videos encouraged students to visit the website which as a result increased confidence and use of techniques to reduce alcohol-related harm. The use of digital components was deemed as successful in implementing campaigns to address student’s alcohol misuse.
Issue 2 
Another issue within this community that is widely discussed is mental health. The World Health Organisation (WHO) (2018) identify mental health as a state of complete physical, mental and social well-being and not merely the absence of disease or infirmity. As well as being the state of well-being where individuals can manage with the stresses of day to day life and can live productively where they can work and be an active member of society. Mental health plays a vital part when it comes to the ability to think, emote, interact, earn a living, have an education and enjoy life, which as a result makes mental health a top priority for individuals, communities and societies. 
It was stated that there has been a momentous rise in the number of university students who have a mental illness which can be seen in the number of reported counselling referrals (Macaskill 2012). It is investigated that the majority of mental health problems normally develop around the age of 24 which means that university students are a group at high risk of suffering from these problems, the Department for Education (2019) states that in 2017/18 the largest age group contributing to the higher education was 18-year olds. In 2015/16, it was identified that over 15,000 first year students reported a mental health problem in comparison to 2006 with only 3000 reported cases. This can be reflected in the higher education establishments where 94% reported an increase demand on their counselling services. It is concluded that these issues are going to get worse due to the high-pressure students receive in the education environment (Mental Health Foundation 2018). 
Young Minds is an organisation which is mainly based online which aims to help support students through the stresses of university. They offer different campaigns which tackle different aspects of mental health that can affect students. One of these campaigns is ‘Act Early for young people’s mental health’. This campaign is aimed at the younger person who is attending university. They use an online approach using social media tactics which is tailored to the younger person as the majority of online users are the younger as they are frequently being exposed to technology and social media. Social media has an ability to provide a platform for information sharing, communication, and developing/maintaining relationships (Bitner and Albinsson, 2016). Therefore, from this campaign adopting the social media approach it means that it is having a greater reach to the younger person than other techniques. Not only has this campaign used an online approach, they have also addressed the government to help improve the mental health services for university students. They have chosen to do this as the campaign believes there is a crisis among young people’s mental health and the NHS is only able to support one-third of those in need due to overstretched facilities and funding issues. They aim to get politicians from all parties to understand why young people’s mental health is so important, and in November 2019, a petition with over 70,000 signatures was handed to parliament to call on the next government to act early for mental health. This approach was chosen as it was stated in the Young Minds manifesto that they need the government to work together so that policy development leads to a positive impact on young people’s mental health and well being and reduces the need for more specialise NHS treatment, therefore alleviating strain from the NHS. They aim to call on the government to help with early interventions to promote individuals and their families to manage their mental health by creating a digital self-management hub which provides tailored information, advice, and evidence-based resources, activities and apps (Young Minds, 2019). This approach is aimed at the younger person and also the government to make the big changes needed but also so that the younger person is aware of the help available for mental health. They have chosen two target audiences which can have benefits and consequences. By having multiple audiences, it can complicate things and make it more difficult for them to get their message across and also may not be time effective as it is recommended to get to know your target audiences and understand the social, behavioural, and environmental characteristics in order to change their beliefs, attitudes and knowledge (Santiago, Talbert and Benoza 2019). However, having multiple audiences mean that the information is shared across different demographics which may result in a bigger impact of the campaign. 
There are also strategies which aim to improve the literacy about mental health in order to succeed with early interventions.  It was suggested by Kelly, Jorm and Wright (2007) that many individuals with mental health disorders usually do not seek out help and if they were aware of the changes caused by these disorders, the help available and how to access the help it will encourage people to seek out this help. Having this understanding of the literacy could provide better outcomes for younger people with mental health disorders. Different categories of interventions were identified which could contribute to the improvement of these interventions including community campaigns, school-based interventions teaching skills and literacy and program training individuals to better intervene in a mental health crisis. It was also suggested by Kelly, Jorm and Wright (2007) that the effectiveness of the future interventions could be enhanced to guide development by using specific health promotion models. In contrast to this, interventions to improve the knowledge and skills that surround mental health have been criticised for being too scarce and poorly evaluated.  
Approach Analysis
Freeman et al (2015) conducted an investigation into the effectiveness of social media campaigns in health promotion and mentioned that few research studies have examined its success in promoting and adopting protective health behaviours. Kwasnicka t al 
(2016) discusses the models behind behavioural change and states that they are effective in supporting individuals to change their behaviour however the maintenance of this change is rarely achieved. It was suggested that relapse rates are high for people who try to reduce alcohol consumption therefore maintenance of behaviour change is recommended to provide guidance on the development and evaluation of interventions promoting change in health behaviours. Short et al (2015) states that online interventions can be effective but is reliant on factors related to health behaviour change, for example, the use of behaviour change theory and the type and number of behaviour change techniques. The investigation concluded that social media is in fact promising in changing behaviours and are effective in motivating individuals to take small actions in changing their behaviours. Using social media for campaigns mean that it can adapt from cost effective, targeted, small projects to large well-funded, mass reach campaigns. A recommendation was provided for social media campaigns explaining that evaluation models needs to be improved in order to better assess the effectiveness in changing health behaviours. Aschemann-Witzel et al (2012) further adds that the significance of social marketing as a valuable approach to public health communication has been acknowledged. The use of social marketing in terms of using social media to campaign mental health is relevant because in recent years it has become a very topical issue in society. Both issues could adopt this approach as it can be easily applied across different areas of health. 

To conclude this report, it was found that students are deemed high risk in terms of developing mental health issues and abusing alcohol due to the high demand and pressure university creates which can be seen in the rise of student suicides which has increased by 52% since 2000/01 (Education Policy Institute 2018). The two issues within the community chosen both use similar approaches in that they use social media and online marketing to target the demographic of university students. These approaches have been effective in their implementation of changing behaviours. This can be seen in the campaign that aims to reduce alcohol consumption and it found that more students visited the online campaign which resulted in the increase use of alcohol reduction techniques. It can also be seen in the campaign whose objectives were to promote early interventions for mental health in students; they gained 70,000 signatures in a petition which targeted the government to act early for mental health. This reports also suggests that different approaches can be used to tackle issues within the community and the research shows that social media campaigns seemed to be the most popular. However, researched lacked in focusing on the long-term effects and maintenance of these campaigns therefore the effectiveness can be questioned.
Recommendations
It is suggested by DeJong (2002) that social norms marketing campaigns can be seen as effective as they can change misperceptions of university drinking norms, however future campaigns should integrate information, social norms marketing and advocacy approaches to create support for policy and community changes which could create environments in which students change their views on alcohol consumption. It was recommended that there are barriers to approaching this issue in terms of stereotypes towards non-drinkers among students, peer pressure, social relationship with students and the night life. These need to be taken under consideration when campaigning as it can implement the effectiveness of the campaign. 
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