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[bookmark: _Toc92124696]Introduction 
Communication with the audience is important and hence the organisations are required to perform various marketing activities and methods to keep their customers engaged. The use of blogs has been one of the methods which are used for spreading awareness of the organisation as well as for the products and services that have been provided by the organisation. This study has been aimed to provide a detailed understanding of the use of blog and marketing methods involved to so to communicate with the audiences or customers of the organisation as well as regarding the project of the organisation. 
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Aston Martin has been trying to launch their vehicles which will power by electrical energy. The development of electric vehicles has been in controversy for a long time and the organisations have been gaining a lot of attention as they are trying methods for the development of such cars. Similarly, it has been expected from Aston Martin, that they will be launching their electric-based vehicles somewhere in 2026. Some of the vehicles of Aston Martin are available in the market that runs over electrical energy. However, the brand wants to develop cars that will totally be on electric energy which shows that Aston Martin has not been satisfied with their hybrid cars and hence wants to have vehicles that will be revolutionary in the automobile industry (Jobber, 2016). To popularise this initiative of new electric-based vehicles, Aston Martin has adopted various marketing strategies. One of them is the use of promotional strategies on the basis of marketing strategies which has enabled the organisation to gather a wide number of audiences. This has been particularly a method used by them to keep the customers of Aston Martin to be engaged with them and hence as soon as the product is available in the market they will make sure to try it out. Furthermore, the use of the 4Ps of the marketing mix will be a great tool for the promotion and advertisement of the electric vehicles of Aston Martin. Moreover, the use of the marketing strategies has been helpful for the advertisement of hybrid cars and in future will also help Aston Martin to keep their customers engaged with their products (Clow, 2013).
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Communicating with the audience when done via the use of segmenting, targeting and positioning can be more effective as compared to other methods. Aston Martin has been developing vehicles that will run on electrical energy, this will make the organisation target those audiences that are concerned with the excessive use of non-renewable resources. Aston Martin has aimed to segment such customers on the basis of their way of think and hence this means that the organisation will position their products accordingly in order to have their sales increased. Furthermore, the use of the 4Ps of the marketing mix has also been a great strategy for the organisation which has been helpful when Aston Martin launched its hybrid cars (Blythe, 2014). Now the use of similar marketing strategies after the segmentation and targeting of its customers will enable Aston Martin to have such customers buy their products rather than other companies that are producing similar electric cars but are not making any communication with their customers and audiences. Aston Martin will be able to increase their sales and hence better organisational development will be achieved. Moreover, the marketing methods used for the promotion of the products of Aston Martin will also enable the customers to have a better understanding of the functioning of the vehicles and the good effects that will be reached if these forms of electric vehicles become highly common on the road. Other methods of advertisement such as social media marketing and Search Engine Optimisation can be great tools for Aston Martin to keep their customers and audiences engaged (Baines et al., 2014).
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The electric vehicles launched by Aston Martin will also make great impacts on the environment. The mass launch of such cars will lead to a reduction of harmful substances in the environment and hence a better and more sustainable will be achieved. This idea can be utilised by Aston Martin to segment those customers that think about the development of the environment and hence these forms of customers can be targeted for the selling of electric cars (Al-Samirae et al., 2020). Aston Martin will be able to place their products in such an environment and via marketing methods that will attract their customers and will be able to show its audience how the environment will be benefitted via the use of these forms of vehicles. On top of that, the use of the latest digital marketing tools such as Google Trends will also make a positive impact on the marketing strategies of Aston Martin. These will increase the sales of Aston Martin and eventually a better development of the organisation will be achieved in the near future. The most common method that can be used by Aston Martin to have communication with the audience that has been targeted is via the use of digital marketing tools. Digital marketing has been the most convenient tool that has been employed by every organisation to reach their audience to show more about their products (Sanober et al., 2018). Hence, these have been some of the methods that can be used by Aston Martin for their project of electric-based vehicles.
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Aston Martin has been also trying to make such cars that can be run on the race tracks. These will also be hybrid supercars which will basically run on electricity but can be used on both the regular as well as racing tracks. For this, the organisation has made the racing industry its target and hence has segmented the particular racers for their business. Aston Martin has approached these racers by showing how the newly developed car will be highly advanced and better than the conventional V12 engine that runs on petrol or diesel (Kotler et al., 2017). This has been a method by Aston Martin to lure this segmented base of customers and is also approaching another means of advertisement which is sponsorship. Along with launching these cars on race track Aston Martin also wants to collaborate with the racers in order to create awareness about their products as well as to establish their foot in the racing sector. Moreover, it has been found that the cars being developed will be available by 2023 and they will also be available to be run on the race tracks as well. These cars will be a great means for Aston Martin to keep the discussion going on about their products and hence there will be huge popularity of Aston Martin in the automobile industry in the coming few years. The marketing methods employed by Aston Martin will enable them to be able to place their products in similar markets as well (Kalogiannidis and Mavratzas, 2020).
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Segmenting and targeting the audiences that are fond of collecting cars is also a great idea for Aston Martin. Across the whole of the world, there have been a wide number of individuals that love to collect unique things and out of those things collecting cars are also found to be a hobby of some. The development of electric vehicles by Aston Martin will also be something that will lure car collectors. Hence the organisation will be able to place its vehicles in front of the collectors as a unique item. As there are not many electric vehicles that have been found to be highly functional, the electric vehicles that are meant to launch by 2026 will be able to be sold to these collectors (Camilleri, 2018). The use of marketing strategies by segmenting and targeting these buyers will help Aston Martin to have its sales increased. Hence, the strategies that can be employed by Aston Martin to reach a large base of audiences is engaged with the products of the Aston Martin and are eager to try out their hands as soon as they are available in the markets. Aston Martin has been employing similar methods towards such customer which has been found to be effective for the organisation widely in making their customers to be engaged with their products. Hence, the marketing methods has been highly useful for Aston Martin (Paruchuri, 2019).
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The various strategies discussed and which have been used by Aston Martin for the launch of their vehicles have been a great means for the organisation to keep their targeted audience engaged with their products. The segmenting, targeting and positioning or the STP model has been one of the key methods of marketing that has made Aston Martin to understand differentiate their customer base on the demands (Gupta, 2020). This method has been found to be effective in the past for Aston Martin and also will be useful in the upcoming launch of electric vehicles. The organisation has been also able to use the 4Ps of Marketing Mix which has helped Aston Martin to have an understanding of the development of products, pricing strategies, placement or distribution and the promotional activities that can be adopted by them. The organisation has been also able to use the extended Ps of the marketing mix which has been a great means for them to understand the importance of physical evidences and the impact of the various processes that have been involved in the organisation. Moreover, these have made Aston Martin to create awareness among their customers about their new line up of electric cars and hence a sale of the products can be reached when the electric vehicles are available in the market (Terech, 2018).
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To conclude the topic of blogging to communicate, it can be said that the organisation has done quite well via its marketing methods and strategies used in the development of electric vehicles and cars has been a means to increase brand awareness, Aston Martin has been employing great marketing strategies to keep their audience engaged with them till their electric vehicles will be launching in the coming years. The methods used for targeting the different audiences and customers via the use of segmentation, targeting and positioning of the products. 
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