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Part 1
What is Sensory Jacket? – The idea for Sensory Jacket came from my work within my currant setting. A child approached me on the yard upset from an incident with another, he placed his hand in my pocket and began stroking the fleece lining. Play time was an area we had identified he struggled with and he would often place his hands on the fleece and would immediately begin to calm. We gave him a piece of fleece material to place in his own pocket and noticed he became more open to suggestions and alternatives to the disagreements that had taken place. 
From this we devised the sensory jacket. A customizable piece of clothing that can be adapted for each user. Materials of comfort can be placed anywhere on the jacket too help relieve stress or tension. For the child mentioned it could be inside a pocket for others on the sleeve or collar as this is totally adaptable for each user.
The initial purchase will include the jacket that is available in a variety of sizes to maximise inclusion, strong adhesive Velcro to attach materials and one bag of material specifically chosen by the buyer. At an additional cost the consumer can also purchase extra bags of materials. Materials to choose from will be of a wide variety to try and encompass all sensory feelings that people take pleasure from. For example, materials that are soft, rough textured, bumpy and squashable will be available amongst others. 
What makes us different? – From our research we believe that although sensory style jackets and blankets are already on the market the focus for these existing products relies on the weighted versions. And while it has been noted by some (Olsen and Moulton, 2004) that weighted vests did see improvements in areas such as attention others have also discussed the safety concerns surrounding the use of these jackets and blankets, (Oxford health NHS, no date) believed not enough research had been conducted in regards to weights used on children and the supervision of their use. 
Our product aims to reach a wide audience, not just children who may have additional needs such as autism but the growing number of children who are presenting with having encountered adverse childhood experiences (ACES). In a study conducted by (Herzog and Schmahl, 2018) they spoke of how studies had found certain ACES could affect sensory systems. In a report by (Public health Wales, 2023) ACES were acknowledged to affect early childhood development such as behaviour, brain function and development, stress regulation and responding and recovering from stress. 
As mentioned we feel our unique selling point is that our product is totally customizable and adaptable to the child and their needs, as by definition the unique selling point is the key element that sets our product apart from others (Bishop, 2023).  This option of choice can give the user a sense of worth about what they want and that what they want matters. (National Childrens Bureau, 2021) supports this implying personalised intervention and having choice and control was of a high value to children especially those from deprived or disadvantaged backgrounds. These are children who may have been more likely to be exposed to experiencing ACES, (Walsh et al., 2019) concluded in their paper that children of lower socioeconomic position were at higher risk to experiencing ACES. 
Benefits of the Sensory Jacket – Sensory jacket holds many benefits for the individual purchasing the product. (Mische Lawson et al., 2022) discussed in their paper how children with autism or other sensory issues struggled to participate socially and how this not only affected them but also their families, families tended to adhere to routines to avoid over or under stimulating situations. This in turn resulted in stress for the whole family. They also suggested how sensory interventions such as sensory clothing could help children with these issues’ participation in daily situations provided they were comfortable to wear the garments. We feel sensory jacket could be one of these interventions that could help support children begin to integrate with parts of life they might not have engaged with prior. This research supports sensory jackets belief that we are of benefit to children and their development within settings and in the outside world that they have to navigate. 
Sensory Jacket also hopes to be of benefit to users through its price. We hope to be as affordable as we can. Sensory weighted jackets start retail from around £100, we hope to half this starting at a selling point of £50 which while still costly during this time of financial unstableness is more within reach to customers. We know from (The National Parent Study for Wales, 2023) that twenty five percent of parents are struggling with the cost of sending their child to school and that parents of children with additional learning needs are not satisfied with the help they receive. This information has encouraged us to source and produce the best possible product at the lowest retail rate we can. 
We also believe that our product could help children to access learning and further their development when used within schools and settings. This would then give them the chance to engage and participate like all children with the support that they would need to be successful. (Department for Education, 2014) informs us that schools are expected where reasonable to provide aid should it alleviate disadvantage. Our product could for some be seen as an alleviator to disadvantage for some pupils. 
We hope our sensory jacket can help children within all areas of their development, but some research has supported the links between sensory processing disorder and behavioural, social and emotional difficulties. Children with these behaviour, social and emotional difficulties can benefit from the communication of parents and practitioners to provide the correct sensory interventions (Plum, 2012). We discussed this earlier in our business pitch that sensory jacket works best when we have good relationships and knowledge about the child we are working with, to best understand when they would benefit from the product. 
Challenges to Sensory Jacket – We must however realise that Sensory Jacket with all its benefits does bring up some challenges. Here in the United Kingdom we have strong safety guidelines regarding clothing, fabric and textiles. All items of clothing must be specifically labelled listing fibre content and whether it contains animal parts or fur. If more than 2 components of fibre content are used they must all be listed (GOV.UK, 2020). There are also strict guidelines to adhere to in regards to the attachment of components, drawstrings and fire safety (Khiatani, 2022).
We are also planning on developing a prototype of the sensory jacket. Risk assessment is a critical way of the potential risks being evaluated, gathering information from recall cases and examining factors such as chemical safety, fibre contents along with internal factors will help us provide effective textile safety assessments (Wu et al, 2016). 
As we have already spoken about previously money and finances could be a barrier to children accessing Sensory Jacket but also to us as a company. As we have mentioned grants have already been acquired through using the finance locator on (Businees Wales, no date) and through the Rhondda Cynon Taff investment grants (Welsh Government, 2021). Where possible we would continue to access grants as oppose to taking out loans that may be accompanied by high interest rates. Multiple factors can affect the business loan interest rate including personal finances, length of trading time and debts (Brown, 2024). 
Another potential barrier we could face are parents who have not accepted that their child requires additional support. Parents can all react differently to news that their child may require additional support (Norlin, 2003) noted that emotions can range from fear, sadness, denial or rejection. (Barak-Levy and Paryente, 2023) in their paper also discussed similar emotions that parents may feel but noted that parents that were able to resolve their initial feelings became emotionally, thinkingly and action orientated in the support of their children and family life. If we can reach these parents through online communities and existing parent practitioner relationships we can show them the support is there for their children to thrive in life.
Who is Sensory Jacket for? -  Primarily Sensory Jacket has been designed for the child and user whoever they may be. The jacket has been designed to help those who struggle to regulate this could be for a variety of different reasons whether they be behavioural, stress and anxiety related, ACES impart or linked to having additional learning needs that are or in the process of being diagnosed. Any of these could be reasons why Sensory Jacket is needed. As (Dunn et al., 2016) spoke of in their paper studies have suggested that sensory sensitiveness has been reported to associate with behaviour that is challenging within children. 
Sensory Jacket aims to support children’s development in areas such as regulation, behavioural, social and emotional areas and ultimately providing them with the knowledge to realise when they might need support from sensory jacket. (Cumbria Council, no date) encourages us to be sensory detectives, providing opportunities to explore sensory experiences of all kinds in a safe and fun manner in the hope that this will encourage children to be aware of their own sensory needs and what they require to engage.
Why am I the best person for the job? – I have been a qualified teaching assistant since 2009 and higher-level teaching assistant (HLTA) for the last 10 years leading my school’s nursery setting. I have worked with a variety of children with varying needs some with diagnosis others without. I am fortunate to work in a supportive setting that values staff training and have been included in training regarding ACES and nurture. I have also been able to work with outside agencies such as transition teams, behaviour and learning support who have all shared their expertise providing me with skills to support children in my care. ACES has given me the tools to spot when children maybe experiencing trauma and that bad behaviour is for a reason. This was a positive impact reported by (Barton, Newbury and Roberts, no date) about practitioners who had engaged in ACES training. 

Part 2
Early years development and Sensory Jacket - Children in the early years use sensory experiences as fun and explorative ways to progress and further their development in areas such as brain function, communication, social skills and emotional regulation (Action for Children, 2022). This last part is of most importance to sensory jacket as the product could be used to help children regulate through these feelings helping them to calm anxiousness or anger. It has also been discussed by (Gourley et al., 2012) that poor sensory regulation can affect behaviour, emotional skills, daily life tasks, temperament and personality. 
Sensory sensitivities are different for each child affected and that through small changes to manage situations sometimes children may not require the intervention from a professional (Kroncke, 2022). This may be the case in children who have experienced adverse childhood experiences (ACES). As we know ACES are traumatic events that take place early in a child’s life (Public Health Wales, 2020). To support children with ACES (ESTYN, 2020) stated that schools who provided the most beneficial support to these students were the schools who knew their children and families well, ensuring a nurturing and safe environment for all to feel safe and supported in. This was a point discussed in the success of sensory jacket, strong relationships and communication would provide key information to the implementation and success of this intervention. 
(ESTYN, 2020) also spoke of the practical support and targeted interventions that could positively affect children with ACES. These children were usually affected by social, emotional and behavioural difficulties. Sensory jacket might be an intervention used but as (ACE Hub Wales, no date) implies these children will usually be working with other agencies so the sharing of information around such interventions is of great importance to child’s development so a consistent approach can be taken in the hope solutions can be made.
In a study conducted by (McCormick et al., 2015) it was noted that children with autism had a percentage of sixty-nine to ninety three percent prevalence to sensory symptoms, these sensory symptoms were reported to interfere with family life and the participation in daily routines. (Gentil-Gutiérrez et al., 2021) also spoke of how sensory processing affected children with autism’s neural systems and pathways to function and receptor organs, this in turn could aggravate mood, learning, play and socialization development in young children. By using sensory elements that are pleasing to the child sensory jacket could help elevate these interferences to daily life and overall development.
Barriers and further opportunities for Sensory Jacket – A strengths, weakness, opportunities and threats analysis (SWOT) should be used to assess where the product would face challenges. (Teoli, An and Sanvictores, 2022) suggested it could be used to find a niche in the market through internal and external factors, external opportunities can be used to benefit while external threats show realities from the outside that could cause problems. 
Practitioners are supported by (Autism Wales, no date) to be aware that play based activities including those of a sensory nature may be challenging and that adapting the teaching structure and providing other interventions may be needed. These adaptations themselves provide challenge as it could be suggested that by providing interventions such as the Sensory Jacket makes the child wearing it stand out. (Autism Wales, no date) suggest the importance of whole setting acceptance and encourages other children to be shown an animated video encouraging peers to be accepting and kind to those with additional learning needs. Sources such as (NSPCC, 2020) support Autism Wales stance on inclusion and acceptance for all by allowing children opportunities to talk about ways in which they are the same and different to others while fundamentally all needing and feeling the same things whilst listening to others. In Wales we are aware that additional support is referred to as an ALP additional learning provision (Additional Learning Needs and Education Tribunal (Wales) Act 2018, 2018). Whilst some would argue these additional learning provisions could single a child out, (Department for education, 2023) believes they can level the playing field for children who may experience difficulties such as sensory processing disorder.
Through the correct marketing channels Sensory Jacket could reach a wide audience, supporting many children in their development. This could become a product recognised on a large scale not just in localised areas and settings. This in turn could be a positive in breaking the stigma associated with ALN resources and interventions. If children are identified early as potentially needing Sensory Jacket the provision can be provided and children can increase their chance of having higher self-esteem and regulating skills (Early Intervention Foundation, 2018) through this early promotion other children are familiar with the product from a young age and do not need to question what it is. (Children’s Commissioner Wales, no date) tells us that public bodies should adapt and promote so that all children can be included, this promotion could enhance children’s knowledge about peers who may have additional learning needs, being conducted through the correct use of appropriate language and delivery.
Another barrier that could be encountered is the similar product of sensory weighted jackets. This is the closest product to Sensory Jacket that is on the market and while some believe there are positive results from such interventions, (Denny et al., 2018) noted that they were a popular resource in sensory based treatments and positives had been noted in how it helped to provide self-regulating factors through the deep pressure provided. Others have found inconsistencies in the effectiveness of this product and believe there is room for further research (Stephenson and Carter, 2008). Another study conducted by (Barton et al., 2015) supported the previous by finding that inconsistencies still remained in the use of weighted jackets but that they were popular especially with parents whilst being used alongside other forms of intervention. This implies that other forms of sensory clothing would be explored and purchased by supportive parents looking to find alternative options to support their child. One retailer recommends wearing their weighted jacket for thirty to forty minutes (Weighted Clothing, no date), whilst (Shropshire NHS, no date) advises no more than twenty minutes with weight evenly distributed and should only be used after assessment with an occupational therapist as part of an overall strategy. As Sensory Jacket in the initial instance does not include weights, advise and assessment from an occupational therapist is not needed. This makes the product more accessible for clients who may be situated on long NHS wait lists. 
Although the use of online communities and platforms has been discussed as a marketing tool it is worth noting that this also poses challenges to marketing alongside the benefits. Benefits to this type of marketing such as cost effectiveness, interactivity, direct targeting of the market and personal customer service can be counteracted by factors such as direct negative feedback on posts which need immediate and efficient response to calm negativity, time intensive meaning its hard to switch off as workers are always contactable the necessary time realisations need to be conducted, trademark and copyright infringements and  trust privacy and security arrangements surrounding payments and fraud, data collection and use (Nadaraja and Yazdanifard, no date). Sensory Jacket whilst still being a small company would encounter many of these potentially negative factors. A low staff number would mean it may not be feasible at the start to meet the necessary time realisations, without a designated team to respond and interact on that personal level could make it difficult to build on potential customers and in time turn them into loyal customers (Bajpai, Pandey and Shriwas, 2012).
We are aware of the rights of the child as stated to us by the United Nations Rights of the Child Act, 1989 (UNICEF, 1989) and that article 2 tells us that every child must not face discrimination of any kind. Facing these barriers will help children who may be suffering by providing support and inclusion to access the development and learning opportunities they deserve. Through Sensory Jacket research could be carried out to explore this products version of a sensory jacket moving away from the previous weighted versions. Research regarding the different forms of sensory processing could be obtained, a deeper look at hypersensitivity and hyposensitivity. As (Cañete and Peralta, 2023) explained although work is being conducted to personalize products to the senses of the individual there is a lack of products. Supporting these research programs could help this business progress and evolve potentially adding products and accessories to the existing product. Development of the integration of weight to this product could be investigated, the use of sound and colour therapy might be another avenue to explore. To conduct this research the use of the existing practitioner communities may be used as well as the new connections and customers Sensory Jacket hopes to build through marketing and sales of the product. By taking part in this research it could open up the market for this product to access an even further reach of potential clients to support and help be included in parts of life they may struggle with. 
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