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	Student Number
	2509210
	Student Name
	Radi Radkov Zdravkov

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It loads fast, like in a second. No problem really and its very good.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website got many sub pages, like yoga styles, prices, private classes and more things. But its not confusin because the menu on top is very clear. A customer can just click what they want and it opens easy. The layout is simple and not messy so most people can move around without getting lost. Even if u not super good with websites, its still ok to use.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
 Yes, you can book from the page. There is buttons like “Book a class” or forms for private lessons. When u click them, it takes you to the booking place. Its not hard to do and works fine. You dont need to call or anything, the booking is all online and pretty simple. So the website allows customers to book with no stress.



	Question 1d - What improvements could be made to the usability of the website?


	Answer:
 I think they could make the booking button more visible so people see it quicker. Some text on a few pages is a bit long and could be shorter so its easier to read. A search bar would help too because sometimes u want to find something fast. Maybe also bigger icons or brighter colours in some parts. These little changes would make the website easier to use for everyone.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage looks calm and nice. Colours are soft and the photos make the page feel relaxing. On mobile it still works good and nothing looks broken. Only thing is some text gets longer on mobile screen, but thats normal. In general the page looks good on both computer and phone. It feels simple and not too busy, so the user experience is good.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses quite a lot of photos, like yoga poses and people doing classes. The images help to show what the studio is like. The colours are soft and match the yoga theme. I didnt see many videos, so maybe they dont use video much. Still the photos make the page look friendly and help visitors understand the feeling of the place. The colour style is pretty calm.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
I didnt see any online chat tool, so I think they dont have one. They only have the contact form and email. That works but its slower to get a reply. A chat tool would let people ask questions fast, so it would be more efective. Without chat, people maybe wait longer to know something. So the contact system could be better.



	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are not very visible. I didnt notice any big icons for Instagram or Facebook or others social medias. If the links are hard to find, they are not very efective because customers might not check the social pages. If they made the links bigger or more easy to see, more people would click them. So right now they could be improved to be more helpful.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services are explained very clear. Each page talks about what they offer, like yoga styles, private classes, workplace wellbeing and prices. The descriptions are simple to understand and tell what the class is for. Customers can see what they are paying for and what type of yoga fits them. So the information is clear and not confusing.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
I didnt find a reviews page on the website. Maybe they have reviews on Google or other sites but not inside the webpage. So customers cant see up-to-date reviews easily when they enter the site. It would be better if they added reviews because people like to see what others think before buying something. Right now the reviews are not very visible.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service looks high quality because the website says the teachers are experienced and care about the students. They offer a lot of different yoga types like Ashtanga, Yin, Hatha and more, so they sound professional. They also talk about helping with stress and wellbeing which makes them look serious about health. I would recommend it because it looks like a peaceful place with good teachers who know what they doing.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices for private yoga and wellbeing sessions are shown clearly. They are not super cheap but they match the quality they describe. Good yoga teachers normally cost a bit more because of the experience, so the prices feel fair. Showing prices also helps customers trust the company because nothing is hidden. So I think the service quality matches the prices good.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga Reading

	
	2.Yoga Studio

	
	3. Yoga Clases

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, if you type “yoga reading” it shows up near the top, like top 3. If you type “yoga classes”, it also appears but maybe a bit lower. “Yoga studio” depends where you are, but it still shows on the first page most times. So the website has good search results and people can find it easily on Google.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very important for UK business today. Even if people use social media a lot, a website shows all the information in one place and makes the business look more professional. On a website you can see prices, services, booking links, photos and everything without scrolling forever like on social media. Also, when people search on Google, they expect to find a proper website. If a business don’t have one, it can look less serious or not real. So yes, websites still matter a lot.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The one improvement I would make is adding a reviews page that is easy to find. Many people today check reviews before choosing a service. Reviews help new customers feel safe and know the teachers are good. The company already looks professional, but without reviews people cant know what other students think. So adding reviews would make the website stronger and more trustable. It would also help new customers decide faster if this yoga studio is the right place for them.
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