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Introduction of the marketing and Company brief DeMellier
Using Italian and Spanish leathers and brass hardware, DeMellier handbags are crafted in Spain. I also appreciate Mireia's no-nonsense attitude to customer service. If a bag ever breaks and needs to be shipped to Spain for repair, she will lend you one from her collection in the meanwhile.
This begs the question: why would a storefront on the ground floor not allow for any sort of pedestrian traffic? For obvious reasons of convenience. This space serves as a studio-shop hybrid, welcoming purchasers in the morning and customers or members of the press in the afternoon. It's also quite accommodating, since customers can simply contact ahead to arrange an appointment time that works around their schedule (even if that's after normal business hours). In other words, the focus is once again on the customer. Mireia emphasizes the importance of providing a comfortable and friendly shopping atmosphere.
Mireia's own design for the store's interior exemplifies the same meticulous craftsmanship as her purses. It's a must-go for the time-pressed purse shopper because to its pristine white walls, gleaming floor, and brown Chesterfield ("hand dyed by a firm in the north of England using the same technique they used 200 years ago"). So that the bags would really stand out," Mireia explains, "I wanted it to be all white. But I also wanted a store with a spirit." Most shops seem faceless to me, therefore I'd like if you opened one where customers could feel at home.
[image: DeMellier Review - Must Read This Before Buying]
Figure 1- The Demellier (Goede et al., 2021).


Marketing mix
The term "marketing mix" refers to a group of tactics used to promote a company's goods or services to a specific demographic. Product, price, promotion, and location make up the "five Ps" of the marketing mix (Helmold, 2022).
[image: Marketing Mix]
Figure 2- Marketing Mix (Helmold, 2022).
· Product
The idea of the product, its primary attributes, and the manufacturing process are outlined below. The product ought to be of high enough quality and serve a purpose for the target market (Tkalich et al., 2022).
· Price
The price at which anything is sold is the second most crucial variable. It's not just production expenses that go into setting prices; there are also things like target market, level of competition, product desirability, and so on.
· Promotion
The product needs to be widely known to the market. Ads are necessary to get the word out to consumers about it and all its benefits.

· Place
The store's location is crucial to the success of the product. The market's competitiveness, availability, cost, etc., will all be affected by this. The same holds true for the manufacturing location. That has repercussions for both supply costs and industrial output (Nanik Hariyana & Hendra Syahputra, 2022).
























Segmentation, targeting and positioning
As it's much more practical and efficient to focus on a specific subset of the market rather than the full audience, the importance of market segmentation has been recognized for some time. To ensure that the intended audience receives the intended message, modern marketing tactics further segment the market.
The term "market segmentation" refers to the practice of dividing a market into smaller subsets defined by shared characteristics (Putra et al., 2022).
[image: How To Set Up Market Segmentation And Make More Money]
Figure 3- STP Analysis (Putra et al., 2022).
Demographic analysis takes into account factors like age, gender, and country of origin.
Geographical: People from the same location tend to share traits (Putra et al., 2022).
The psychographic characteristics at play here include the individual's passions, ethics, and preferences.
Behavioral: illuminating buyers' patterns of action in relation to a product.
The marketing message is developed after the segmentation process is complete. This ensures that the message is crystal-clear and well suited to the requirements of the individual audience (A., 2020).


Target Group UK
Direct and indirect audiences are distinguished from one another. People who are likely to buy the product are included in the direct group. In this way, the marketing message reaches them specifically. The indirect audience consists of those who shape the broader environment in which the direct audience operates and who have an impact on the audience's priorities, attitudes, and actions.
Superdrug has served as a case study for my analysis. This business has been my top pick because it has shown remarkable resilience over the past two years. They were able to achieve their goal by focusing on the youth of the country. Smaller, lesser-known brands that are all the rage with today's youth are the ones that Superdrug has decided to stock. The corporation has begun advertising on the platforms frequented by today's youth. Profits have risen thanks to their collaboration with a number of well-known influencers (Yudelson, 2020).
Superdrug's target market consists of middle- and low-income earners because of the store's affordable prices. Although the company has shed its reputation as a cheap
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Marketing blog 1
What is the color of bag that will compliment me?
[image: Retail concept: introducing DeMellier handbags - DisneyRollerGirl]
Figure 4- Different Shades of Bags (Wu et al., 2021).

The bag on our hands is the crowning glory of our appearance. Changing its color is quite entertaining, and the result is a strikingly new appearance. Unfortunately, maintaining healthy bag in the modern world is a challenge. The dry air in an air-conditioned room and other environmental conditions will cause the shine to fade. Selecting a bag color that also provides nourishment is crucial (Wu et al., 2021).
The most important factor is finding a shade that works well with our skin tone. Consider these guidelines as a framework for making a wise decision.

Think about your eye color and what it means:
If you have brown or green eyes, darker bag will complement your features. Red is the most flattering color for your green hair, therefore don't be afraid to wear it if you're a stunning beauty.
You can choose from a palette of softer, paler tones to complement your blue or grey eyes.
Becoming a blonde! Know that it will require a lot of work unless you were born with blonde hair.
Think about your skin tone:
Choose healthy, golden blonds if you're fair-skinned.
Honey or light brown complexion tones are ideal.
Olive complexions, a honey or caramel blonde shade will bring out the finest in you.
If you have dark skin, you should try a lighter effect.














Marketing blog 2
Stay stylish this winter

[image: Review! DeMellier The Mini Los Angeles]
Figure 5- How to Stay Healthy (Bhan et al., 2022).
These days, fashion concerns rank higher than ever before. Now that winter season has returned, it's crucial that you take special accessories to look stylish. DeMellier's Winter fashion Services department has qualified professionals and all the ideas you might require.
The bags are displayed at the main showroom from September to March and has been shown to provide protection against four of the most prevalent mutations of the leather of the bags. Make sure you're ready for the fashion shows of DeMellier’s winter collection by checking here:
Is your age 20 or higher?
If you want bags according to your skin tones or hair tones
If you want bag for daily use or only for special occasions
If you want any custom made bags or not




Marketing blog 3
How to care for yourself during pregnancy
[image: Staying Healthy During Pregnancy | Femina.in]
Figure 6- How to stay fashionable during Pregnancy (Nur et al., 2021).
At DeMellier the products are made ethically and sustainably. The leather goods are produced in an ethical way in the factory in the south of Spain, top rated for its social practices. The company only work with the finest Italian and Spanish tanneries certified by the Leather Working Group, the majority being Gold or Silver rated for its sustainability and traceability practices. All the leathers are responsibly sourced mainly from Europe, USA and Australia. For this reason, it is safe to use for pregnant women. (Nur et al., 2021).
For every item purchased from Demellier, it gives back fund to the lifesaving vaccines and medical treatments aimed to save the lives of babies and pregnant women who are in need of financial support.





Marketing blog 4
Bags Perfect with those luscious curls
[image: Curly-Hair Styling Tips, According to the Pros | POPSUGAR Beauty]
Figure 7- How match bags with curly hair healthy (Uygur & Uygur, 2019).
We can all agree that wavy or curly hair is beautiful. Unfortunately, sometimes the people with curly hair wants to be unique and use stylish bags according to their hair. How can you accomplish that without causing any kind of inconvenience? What is the most effective way to match bags with the luscious curls, and where can I find them? Questions like this, along with other pain-avoiding advice, are answered below.
If you want smooth, easily-air brushed bags, use the day to day using bags of bags for regular use. 
Soggy or dry?
If you want bag with your soggy hairstyles then you can go for the bright colored bags and if you want to go with the dry hair look then you can go with the light colored bags (Uygur & Uygur, 2019). 
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