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[bookmark: _Toc197773767]1. Introduction
The hotel industry is altering fast in today’s modern global world. Sustainability is now a key issue for hotels around the world (Ford and Sturman, 2020). Climate change and eco-tourism trends push hotels to make changes. Guests now care more about the planet and green hotel choices. This report analyses how hotels address these challenges. It includes theory, real-life examples, and ideas for better practices (Batabyal and Das, 2019). Hotels must save energy, use water wisely, and decrease waste. However, to study the top hotel brands and their green actions and goals. We aim to see how hotels can reach Net Zero. The paper contains trends, case studies, fieldwork, and future solutions. Thus to present as a relative insight for this nature of consideration and also be related with the contemporary insights in the domain. Moreover, the report will be targeted towards better revealing the related considerations with regard to the domain.
[bookmark: _Toc197773768]2. Contemporary Issues in the Hotel Industry
[bookmark: _Toc197773769]2.1 Climate Change and Environmental Impact 
Hotels use large amounts of energy, water, and plastic every day. This daily use causes harm to nature and increases climate change (Cooper and Hall, 2019). Many hotels still use fossil fuels to meet their energy needs. Plastic bottles, food waste, and packaging cause serious environmental problems (Tribe, 2009). Hotels should improve recycling methods and decrease the amount of food waste. New hotel buildings must use green design and eco-friendly technology solutions. Smart systems can help save resources and decrease overall pollution levels.
[bookmark: _Toc197773770]2.2 Economic Pressures
Hotel costs are going up due to inflation and energy price increases. Labour costs and prices of daily-use items are also rising (Dawson et al.2012). Hotels are spending more money on things they use every day. Staff shortages after COVID-19 haveadded more pressure on hotels. It is now hard to find and keep trained hotel workers. Fewer guest bookings have made it difficult to stay profitable. Lower profits mean hotels can't invest in new green technologies (Brotherton, 2015). Eco-friendly changes often cost more money to start and maintain. High costs make it hard for hotels to go fully green (Darcy et al., 2012). Many hotels want to be eco-friendly but face financial problems.They need to balance daily costs and green developmentscarefully. Solving these issues is now a big challenge for hotels (Faulkner et al., 2001). 
[bookmark: _Toc197773771]2.3 Social and Cultural Shifts 
Today, guests care more about how hotels affect the planet. They want hotels to protect nature and reduce environmental damage (Acampora et al., 2022). More travellers choose eco-friendly hotels that follow green practices daily. Being green supportshotels attract more guests and earn their trust. Guests also care about fairness, diversity, and inclusion during their stay (Chung, 2020). They want all people to be treated equally, no matter their background. Hotels must train staff to give respectful service to every guest. Good staff training increases service and creates awelcoming environment for all. Fair and equal treatment makes guests feel safe and comfortable. 
[bookmark: _Toc197773772]2.4 Technological Innovation
Technology helps hotels save energy and decrease waste every single day. Smart thermostats and sensors control energy use without human help (Oriade et al., 2021). These smart tools adjust lighting and temperature based on guest activity. They help reduce energy bills and make hotel operations more efficient (Floričić, 2020). Artificial intelligence (AI) makes booking faster and easier for hotel guests. AI can also answer questions and improve the overall guest experience. Many hotels now use apps to check in and check out. This decreases paper use and benefits staff who work faster and smarter (Mansoor et al., 2025). Technology supports hotels track how much water and electricity they use. It also finds areas where waste can be compact or removed. 
[bookmark: _Toc197773773]3. Theoretical Framework
[bookmark: _Toc197773774]3.1 Sociological Theories
Giddens’ theory clarifies how people and systems change together over time. Hotels must adapt to guests’ habits, values, and social expectations (Chatterjee et al., 2019). Many peoplenow care about the environment and want eco-friendly travel. This is part of a broader social trend called sustainable tourism. Sustainable tourism means enjoying travel while protecting nature and local communities (Musavengane, 2019). Hotels change their services to match new guest values and needs. They use green ideas like saving water and reducing plastic use. People support hotels that help the planet and local people, too. Guests may select hotels based on their green and ethical actions. So, hotels respond to social trends and help shape new ones.
[bookmark: _Toc197773775]3.2 Economic Theories
Green ideas often cost more money at the beginning stage. For example, solar panels and eco-lighting need high starting investments (Marcon et al., 2022). But over time, these ideas can help save a lot. Cost-benefit analysis helps check if green changes are worth it (Olorunsola, 2020).  This method compares the costs and the future money saved. If savings are higher, then the investment is a smart choice. The Triple Bottom Line is another helpful economic decision tool. It focuses on three things: Profit, People, and the Planet (Tseng et al., 2020). Hotels must balance money goals with people and environmental care. Green practices can also attract guests and bring long-term business success. Economic theories continue to present as a ground for the related considerations and be an amalgamative package for the domain.
[bookmark: _Toc197773776]3.3 Political and Ethical Theories
Governments help push hotels to be greener through rules and laws. These laws can include waste limits and energy use restrictions (Eschenbrenner et al., 2023). Hotels must follow these laws to avoid fines or lose their licenses. There are also global agreements like the Paris Climate Agreement (Dawson et al., 2012). This agreement sets goals to lower pollution and protect the planet. Hotels must also act ethically and support their local communities. Social responsibility means doing what is right, not just what is profitable. Ethical hotels treat workers fairly and protect nature and local culture. These actions can improve their image and attract more responsible guests.
[bookmark: _Toc197773777]3.4 Cultural Theory
Hofstede’s theory explains how culture outlines values and behaviour in groups. In some countries, people care more about nature and green living. Hotels in those places might be eco-friendlier in design (Nagy and Molnárné, 2022). Other cultures may focus more on comfort or luxury over sustainability. Global hotel brands must adjust to fit local culture and ideas. But they also want to follow global green standards and rules. Balancing local traditions with green goals is often a challenge (Huang et al., 2024). Understanding cultural values supports hotels create better, respectful green practices. This way, hotels can be positive and sustainable in all regions.
 
[bookmark: _Toc197773778]4. Case Study Analysis
[bookmark: _Toc197773779]4.1 Marriott International
Marriott International has a sustainability plan called "Serve 360." This plan focuses on reducing energy use and waste in their hotels (Eschenbrenner et al., 2023). One major effort is to cut down on plastic straws in all locations. Instead of plastic, Marriott is using eco-friendly alternatives like paper straws (Sanvitale, 2020). They are also replacing old light bulbs with energy-saving LED lights. LED lights use less power and last longer, helping the environment. Many Marriott hotels around the world use solar panels for energy. Solar panels help reduce reliance on non-renewable energy sources. Marriott’s "Serve 360" plan also includes reducing water usage in hotels.
The company encourages guests to reuse towels and linens to save water. Marriott trains staff in eco-friendly practices to promote sustainability (Horozhankina et al., 2024). Employees are taught how to manage energy use and reduce waste. The company tracks its progress and sets clear goals for the future. They aim to make all hotels eco-friendly and sustainable (Sanvitale, 2020). Marriott’s efforts are helping to protect the environment and reduce pollution. However, by following these steps, Marriott supports global sustainability and eco-tourism. Their actions also encourage other companies to adopt green practices. Marriott International is committed to promoting sustainability by training its staff in eco-friendly practices. 
The company understands that employees play a vital role in reducing environmental impact, so they ensure that all staff members are educated on managing energy use, reducing waste, and implementing green initiatives (Janjusevic, 2022). Marriott has set clear goals and actively tracks its progress toward becoming a fully sustainable hotel chain. The company aims to make all of its hotels eco-friendly by focusing on energy efficiency, water conservation, and waste reduction (Jones and Comfort, 2019). Marriott uses technology such as LED lights and energy-efficient appliances to reduce energy consumption across its properties. 
[bookmark: _Toc197773780]4.2 The Goring Hotel (London)
The Goring Hotel is a luxury hotel in London with old-style charm. Despite its classic design, The Goring uses modern technology to save energy (Hashmi, 2024). Retrofitting older buildings is challenging, but The Goring makes it work. They recycle waste, reduce food waste, and use smart energy systems. These efforts help lower energy use and protect the environment. Guests still enjoy luxury services while supporting eco-friendly practices (McNeil, 2019). Marriott and The Goring both have strong green initiatives and goals. Marriott, as a global chain, uses large-scale strategies to reduce its impact. The Goring focuses on adapting its heritage while implementing eco-solutions.
Both hotels follow the ideas of CSR (Corporate Social Responsibility). They also support sustainable development byminimizing environmental harm (Sanvitale, 2020). Marriott shows that large hotels can lead the way in sustainability. The Goring proves that tradition and eco-friendly practices can coexist. Today, customers expect hotels to take climate change and sustainability seriously (Horozhankina et al., 2024). Hotels that focus on green solutions meet both guest and environmental needs. Marriott shows that large hotel chains can make a significant impact by focusing on eco-friendly practices (Jones and Comfort, 2019). Their commitment to energy efficiency, waste reduction, and sustainable sourcing highlights how major hotels can contribute to environmental protection while maintaining high-quality service. Marriott’s efforts not only protect the environment but also align with global sustainability goals (Janjusevic, 2022). The Goring, a luxury hotel, proves that tradition and eco-friendly practices can coexist (Hashmi, 2024). In the face of its heritage, the hotel has embraced modern technology to decrease its environmental footprint.  
[bookmark: _Toc197773781]5. Field Study & Conference Integration
[bookmark: _Toc197773782]5.1 Field Study Activities 
Students visited eco-friendly hotels to study their green operations. They observed how hotels reduce energy use and handle recycling (Darcy et al., 2012). Notes were taken on the different methods used to save energy. Students focused on how hotels reduce waste and recycle materials. Interviews with hotel staff helped understand what practices work best. Furthermore, the staff shared their experiences with energy-saving methods and challenges (Cooper and Hall, 2019). Additionally, the guest surveys were used to find out preferences for green hotels. The surveys presented that most of the guests want to remain at eco-friendly hotels as they can fascinate them. 
Moreover, workshops gave beginners a chance to plan their research and plan their work. They also got feedback on how they can get their research back. Learners shared answers and understood how to implement green practices. Hotel Surveys Surveying was a learners’ joint effort to control the preference on how to stay at green hotels (Chung, 2020). This specifies that the number of travelers is ever-changing as they become more attentive about how travel influences the setting and like companies with sustainable standards (Chatterjee et al, 2019). 
[bookmark: _Toc197773783]5.2 Conference Content 
In the conference's content, Students shared their main research results throughout the conference. They employed visual aids, such as pictures and graphs, to define their research (Brotherton, 2015). The graphics complete the data to make it clear. Students shared the hotel and guest feedback they had obtained. Theydiscussed what worked well and what challenges were faced. Questions from peers helped students strengthen and improve their arguments. The questions allowed students to rethink and improve their ideas (Acampora et al., 2022). Conference staff praised students for making strong connections between theory and practice. The research showed a clear link between sustainable practices and hotel success. The conference helped students learn from each other’s experiences. Students gained valuable insights that improved their understanding of eco-friendly hotels. 
[bookmark: _Toc197773784]6. Discussion
In theory, sustainability and eco-friendly practices seem easy to apply. However, in practice, many hotels face challenges when trying to go green. One of the biggest obstacles is the high cost of eco-friendly solutions. For example, installing solar panels or upgrading to energy-efficient systems is expensive. Theories like CSR (Corporate Social Responsibility) provide guidance,but are hard to fully apply. Hotels often struggle to balance cost with the desire to be more sustainable. Real change requires support from both hotel leaders and staff members (Batabyaland Das, 2019). Leaders need to create a clear plan, while staff must be trained and involved. 
Technology can help hotels become eco-friendly, but it requires funding. Without proper training and investment, technology may not be used effectively (Musavengane, 2019). Students learned a lot through their research, seeing the real challenges firsthand. They gained confidence in their ability to identify and analyze key issues. Public speaking skills improved as students presented their findings to others (Nagy and Molnárné, 2022).Furthermore, feedback from hotels gave students valuable insights into the challenges faced. It also showed how small changes can lead to bigger environmental benefits. 
[bookmark: _Toc197773785]7. Recommendations
1. Invest in Green Building Systems
Hotels should prioritize investing in eco-friendly building systems. These systems, like solar panels and energy-efficient HVAC, decrease energy consumption and lower long-term operational costs (Tribe 2009). Sustainable buildings also appeal to environmentally conscious guests, enhancing the hotel's reputation.
2. Staff Training in Eco-Friendly Practices
Staff must be well-trained in sustainable practices, such as waste management and energy conservation (Oriade et al., 2021). Proper training certifies that all employees contribute to the hotel's green initiatives. This helps create a culture of sustainability within the organization.
3. Collaborate with Environmental Groups
Hotels can partner with local environmental organizations to share knowledge and stay updated on green trends (Musavengane, 2019). Working together with experts allows hotels to implement best practices and improve sustainability efforts.
4. Adopt Global Green Standards
Governments and industry organizations should establish stricter regulations to encourage all hotels to adopt sustainable practices (Nagy and Molnárné, 2022). Setting clear green standards will push hotels toward eco-friendly practices, helping meet global sustainability goals.
5. Report Progress and Engage Guests
Transparent reporting of sustainability efforts is vital for building trust with guests (Oriade et al., 2021). Hotels should track and publicly share their progress on energy savings, waste reduction, and other green initiatives (Olorunsola, 2020). Engaging guests with simple, eco-friendly options, like reducing plastic use, also helps foster a sustainable environment.
[bookmark: _Toc197773786]8 Conclusion
The hotel industry must take immediate action to combat climate change. This paper highlighted important issues, including energy consumption, waste management, and guest expectations. Real-world examples and theoretical frameworks provided useful guidance for making informed decisions. Field research helped students connect academic ideas with actual hotel operations. Achieving Net Zero will take time, but hotels can lead the way toward sustainability. With proper planning, staff training, and the adoption of modern technology, hotels can significantly reduce their environmental impact. Sustainability is not a passing trend; it represents the future of the hospitality industry. 
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