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Abstract


The global trade has made a way for SMEs to new endeavors that they did not even imagine that they can do even amidst all its challenges. Even though, the path towards internationalization can be bumpy, taking on some obstacles can be impossible if not properly perceived. The combination of clever moves and articulate approaches is the right key to go through them. The ministry of commerce supports small business-medium startup or SME. During the decade when the organization admitted 32 states, among these small companies with two years’ experience in 2020, they received big support which was provided by the government amounting to 33%. On the contrary, the strong showing from the more than four years old companies was taking 45%. At the same time, the government obtaining almost 39% of revenues from the companies with the duration being more than five years of their operations. The literature review provides deep purpose platform for the suggestion of the method indicating totally internationalization in foreseen future and beyond. In fact, there are several limitations associated with international strategy as one underlying cause is that developing enterprises will not be able to carry out total internationalization; rather, it bases regional internationalization. The random entry of small and medium sized firms into the global economy faces the cultural, language, and consumer differences. Cultural diversity brings culture as one of the most important keys and therefore international business competence are required to be overcome, and combination of cultures is needed for successful business operations. According to The secondary review based on the 50, Articles identified that the reduction of Commodity tax is the major factor for a country to play in the global value chains and the implementation of trade facilitation and the implementation of property rights in the key factor for the country to participate in these chains. Despite this fact, some trade barriers, especially the restrictive situation be enduring favour of SMEs especially those which have a low added value and extremely competitive prices. Sometimes, bigger products tend to get affected more because they have a higher value compared to the small products. 
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[bookmark: _Toc165289956]Chapter 1: Introduction 
[bookmark: _Toc165289957]1.1 Chapter introduction 
The globalization of markets has opened doors for SMEs to new possibilities which they have never imagined before despite the challenges. Market access is huge for these businesses as they have all avenues opened in the market such as exporting, searching for new customers and innovation. Still, the road to internationalization is full of obstacles that require correct perception and the combination of clever and articulate moves. Dealing with the varied regulatory frameworks, cultural differences and constantly being on the toes about the financial constraints as well as resource limitations is only a part of the many problems it has to fight. It is vital to comprehend and deal with these obstacles not only for the purpose of existence and development of the corporations but for more significant consequences of SMEs, as implementing factors of the job market, innovation and economic development.
Through the systematic research approach applied in this dissertation one tries to enrich the repositories of knowledge by focusing on the challenges international businesses face when SMEs are involved. Through,  profound observation and systemization of different pertinent literature. It offers a whole grasp of the intricacies involved in SMEs’ internationalization. The study therefore has been broken down to discover the complexities that hinder the growth and development of SME’s. This in turn sheds some light on the body that holds key information that professionals, politicians and lecturers among others can use policies and framework that ensures a safe environment for the growth of SME’s in the global arena.
[bookmark: _Toc165289958]1.2 Research background 
Globalization is emerging increasingly as an endemic phenomenon that relates to the method used by forms of production, art, and language used in developed places across the globe. Globalization manifests the fact that the colonization could be conducted via the transfer of political culture and economy as a dependence system. Through focusing on the local needs and solutions to support these demands, as well as,  the most profitable international business models for achieving the best performance for the company. As per the opinion of Naradda Gamage et al. (2020), growing economic globalization has now become a major setback in promoting small and medium enterprises (SMEs) considering the steep increase of competition. Variations in the international economy have been in both cases, a hindrance and a chance for small and medium-sized enterprises. This has engendered an environment where businesses are open to foreign demands and operate on a global platform through technological advancements, interconnectivity and trade liberalization.
There are doubts concerning the role of supervision and criteria for the adequacy of financial support. According to Adams-Prassl et al. (2020), the support methods in the form of taxes or business awards and grant allocation for self-employed individuals are majorly limited to previous tax returns and in specific countries mean tested from savings and profit levels. People who have solely made self-employment as a source of their income inequality, while those with multiple sources of money “(i.e. part-time workers and mixed source of income)” they might not qualify to get the social support scheme. Governments also endured caveats in applications processing which further added to the wrinkled wait for payments.
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[bookmark: _Toc165290006]Figure 1.1: SMEs that are likely to receive support from the concerned government
(Source: oecd-ilibrary.org, 2024)
In general,  the tendency of the government to support small medium startup or SMEs. Around 32 OECD countries, SMEs of one to two years of age in 2020, received governmental support about 33%. Whereas,  more than three to four years old companies were having 45%. Simultaneously, 39% assistance was provided to the companies already having five years of experience (oecd-ilibrary.org, 2024). The entire institution did not grant financial assistance to even newly-created firms. And the weakness is that no mechanism is provided to help start-ups and to introduce new processes or to change the business models of firms which are needed most to defeat the crisis.
Initially, governments tried to protect and proceed with existing economic capability, less consideration has been for venturing into firms creating new business start-ups, and bringing innovations to existing companies. Undoubtedly, while there is an overall increase in the risks of going into business, a crisis can diminish the risk of unemployment (Brown et al. 2020). However, for firms starting out, there are also a series of challenges that they may have to face. The start-ups usually need bridging loans and subscribed offsetting capital but now both of these have been hard due to less interaction between the clients and the financiers which is a fallout of the COVID-19 pandemic (Roper and Turner, 2020). Incumbents have to be helped in terms of innovating, changing the direction of their operations and digitalized working and getting in touch with contractors and customers, too. Nonetheless, lessons learned from earlier recessions underscore the fact that the pace of research and development or innovation is higher in small businesses.
[bookmark: _Toc165289959]1.3 Research aim
The aim of the study is to highlight and analyse the challenges of SME’s in the international business
[bookmark: _Toc165289960]1.4 Research objective
•	To classify and identify challenges in SME’s in international market
•	To depict the influence of market entry strategies for SME’s in the international business
•	To recommend strategies for effective management of challenges for SME’s in international market
[bookmark: _Toc165289961]1.5 Research question 
•	What are the probable classification and identification of challenges in SME’s in the international market? 
•	What is the influence on the market entry strategies for SME’s in international business?
•	What could be the strategies for effective management of challenges for SME’s in the international market?
[bookmark: _Toc165289962]1.6 Research rationale 
SME businesses in the world’s economy are an important factor. The understanding of the difficulties that SME’s  experience in international business takes an important place since the SMEs are key contributors to unemployment, innovation and the economic growth of a given country. Undoubtedly, in the period of mounting globalization, the businesses more and more include the countries of other official spheres into their circles of activity. SMEs, however, getting involved in various businesses, are characterized by the specific basics when opening the foreign markets. According to Morais and Ferreira (2020), businesses seek to navigate and prosper in the global arena, facing those difficulties provide, firstly, insights into how to run and be successful in the global market. The issue of economic globalization is a result of this situation with small and medium-sized businesses (SMEs), which have met the competition of world economic flows. Additionally, the failure rate among SMEs is simply put among the highest. Global market competition,  global finance and its economic collaborations, ICT and the global presence of multinational corporations, and so forth. On the other hand, the subject is the corporations, developed trade, consumer-orientation and consumer changes, and first of all their preferences, trade, and production conditions, which means product supply and their prices are very often dependent on trade agreements (Naradda Gamage et al. 2020). Dumping, international terrorism, underlying religions as well as trade warfare are the key contributors to the sluggish market performance for SMEs.
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[bookmark: _Toc165290007]Figure 1.2: Challenges faced by SME’s in international market
(Source: Influenced by Morais and Ferreira, 2020)
The notion that internationalization of SMEs from developing countries is factually correct has been echoed by the same way carefully. To this, global companies face in today's markets, a swift environment that makes them thrive and change. Nevertheless, as per the opinion of SANYAL et al. (2020), the firm‘s inner abilities did not cause any obstacle for the respondents while internationalizing. This might be because the directors found that their employees were influenced more by the physical side of things than the digital ones. Seeing that hiring human resources can be expensive or difficult,  try to develop the internal staff enough to be able to do this first. Furthermore, the network linking local firms with foreign firms can be started with a motive to look for possible horizontal partnerships and joint ventures where each of them will look to take advantage of their competencies. Chief of these barriers facing the SMEs is the absence of managerial talent with the expertise of engaging in international markets.
[bookmark: _Toc165289963]1.7 Research problem 
The research is going to be done in a very comprehensive way through examination of aspects like cultural barriers, legal issues, financial complications and competitive market. After which it intends to identify the main problems which constraints SMEs from accessing international markets. This exposition of mentioned challenges aims to provide actionable data to SMEs, policymakers, and academic scholars partly as a step towards the initiation of efficient programs that assist SMEs in their efforts to remain competitive and survive in this fast paced environment.
[bookmark: _Toc165289964]1.8 Significance of the study 
What the study will do is provide small to medium sized firms an in-depth appreciation of the internal difficulties of foreign business and equip them with the proper solution to create rational goal-oriented strategies to speculate in globalization. It would be sensibiliser to areas like territorial regulations, challenges, cultural diversity, financial risks and technological requirements as well as the procedures of market entry. The current study will provide evidence that will allow constructing the high-profile enterprise models that are relatively resistant to and able to cope with the opportunities and obstacles facing international businesses. In that light, this Study is significant for three basic aspects: the first one is that it activates small business movement via management expediencies that are advantageous to them, the second is that it operates as a guide for policy decisions based on well informed understanding leading to value addition and the last point is that it introduces or improves the worth for Small Business Ventures both from the academic perspective and indirectly has significant contribution for the growth The research discloses problems and solutions for this purpose, so the internationalization of small enterprises can be perceived as of un shackling them from constraints and enabling them thrive on the world markets.
[bookmark: _Toc165289965]1.9  Chapter summary 
The opening chapter of our dissertation is meant to give the reader a glimpse of the magnitude of difficulties encountered by Small and Medium-sized Enterprises (SMEs) in today’s business world overseas and lays the foundation for a more thorough examination of the problem. By pointing to the rising significance of SMEs in the international market and the fact that they are a crucial part, the statement then goes on to add that they participate in the development of economies, innovation, and job creation. Certain difficulties become the roadblocks which make SME internationalization unsuccessful. The investigation is designed to address the questions which have been clearly formulated and which serve as a driver of the study, so that by the end of it the researcher is able to delve deeper into the broad range of issues that are affecting SMEs culturally, such as regulations, financing and competition. Finally, the chapter presents the research objectives and the value of this study to some key players such as SMEs, policy makers and academicians. This research delves into the problems facing the global competitiveness and sustainability of SMEs so the practical implications of findings will add to the strategic directions which can sustain SMEs in the global context. It is a kind of a preview, for a detailed study of the investigation of the challenges faced by SMEs in international business which is to be put in other chapters. This chapter sets the overall theme on which other chapters are going to build.



[bookmark: _Toc165289966]Chapter 2: Literature review
[bookmark: _Toc165289967]2.1 Chapter introduction
The era of markets becoming global has brought in a new era of opportunities and challenges for business entities, in particular for small and medium-sized enterprises (SMEs) that are eager to participate in international business affairs. A mixture of risks and opportunities emerge as these businesses try to makeover through the unpredictable terrain of global trade. The chapter adopts a holistic approach in the review of the extant literature on the impediments of small and medium enterprises (SMEs) to international business with the focus on identifying the gaps, patterns, and critical ideas to feed the subsequent chapters. This Literature Review is in between the academy and the practise. The main goal is to summarize existing knowledge in order to guide scholars, decision-makers and practitioners regarding the complicated ways in which small and medium enterprises (SMEs) are affected within the international business arena. What the study will provide will help in guiding the formulation of targeted strategies, policies, and interventions that push SME growth and sustainability in the era of globalization.
[bookmark: _Toc165289968]2.2 Critical analysis the factors protruding challenges to SMEs 
The indigenization urge of SME’s towards the nationalization of the international market which is difficult due to various business environments of different countries, thus adaptation to their unique business cultures is very important for a successful international market entry. Not accepting indigenous practices in business activities, consumer preferences, and business operation cannot lead to a better market penetration (Qi et al. 2020). As a consequence, internationally,  achieving the full internationalization in one piece can be very much effective for SMEs. Application  of the needed methods embracing full internationalization in the foreseen future and beyond. On the other hand, international strategy makes the SMEs of Nigeria have the comparative advantage, but total internationalization seems unreasonable for the Nigerian enterprises; however, regional internationalization is the basis for total internationalization. However, as per the opinion of Olaore et al. (2020), the changing nature of Nigerian business conditions led to a Value creation process that placed emphasis on the enhanced capabilities of SMEs such as increased flexibility and problem-solving abilities. SMEs should have a step by step approach and critically assess socio-cultural as well as institutional environmental challenges in this work, so that they can manage to strategize for full internationalization.
In the course of examining internationalization of SMEs from the developing countries, a lot of questions have remained unanswered regarding the factors guiding their growth and internationalization. Groundbreaking  and highly innovative human ingenuity which often uses different pathways to 'navigate' from the darker side of the phenomenon towards the brighter side, the scope being international entrepreneurship (Morais and Ferreira, 2020). Contrarily, it results in finding those pathways to be blocked by certain barriers, obstacles, and institutional rigidities which may at last seem to be irresolvable for a society and especially for SMEs and iSMEs when they look for the solution, and one of the reasons was because of the structural rigidities which existed. According to Etemad (2020), adverse factors could be categorized among the small crisis-like challenges that the entrepreneurs enterprises have to deal with frequently and they manage to acquire the opportunities somehow to realize the desired outcomes. These days, SMEs working in the global market are keen on internationalisation strategies as a tool to achieve growth, profitability and a high level of competitiveness. On the other hand, notwithstanding, there are challenges, like, disparities, governance, reserve, rivalry, threats, and barriers of economy and technology, which impede SMEs from reaching and competing favourably in the global stage of markets. The technology barrier of internationalisation of SMEs has also been neglected as an emerging issue between lack of resources and internationalised SMEs in the context of the under-resourced and emerging market context of Bangladesh (Rahman et al. 2020). Although economic barriers tend to be more powerful than techno-related barriers, the later ones also seem to exert some influence. It should be noted that the difference is minimal, therefore, the weight should be given properly to both type of barriers. In an appended way, this study enlarges the scope of the discipline by refocusing the economic and technology-related barriers of internationalization in the hierarchical reflective model within an emerging economy context. Empirically, it reveals that the PLS-SEM can be used to compare the strength of the two barrier types, too. In the real sense, policy makers should partly accord greater attention to the technological barriers other than giving equal treatment to both barriers because of limited resource and research lack in the underdeveloped economies.
[bookmark: _Toc165289969]2.3 Depicting critical reviews on the impact of market entry strategies for SMEs in international business 
The global market strategy variables considered include the following: market strategy including, international advertising and promotion, external consultancy, foreign market specialization, competitive pricing, and quality products & services delivery. Global advertising and promotion, external advisory services, foreign market specialization, competitive pricing strategies, and focus on quality products/services; foreign market intelligence on, locating markets, trade restrictions, competition overseas, and market and investment opportunities are equally important. Along with this, Bovera et al. (2021) have narrated that logistics and distribution incorporating: handling of documents, distribution cord what is additionally required of them is to increase the level of their compatibility and cooperation with other firms within more or less connected networks of production based on shared knowledge and innovation if they want to stay ahead of the current wave of globalization. Small and medium enterprises should move from country to market strategy which should be a rule within the business (Osano, 2019). The enterprises need to conduct market research that will allow them to collect information about the foreign markets. An innovation and technology orientation is also needed by the enterprises. Additionally, product adaptation as well as service orientation should be observed as essential factors to the business in the foreign world. Collaborative ventures and cheap pricing are also key for SMEs in international business. 
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[bookmark: _Toc165290008]Figure 2.1: Targeting the market and strategies
(Source; Influenced by Osano, 2019)
The most important task for SMEs is the right entry strategy which will help them to adopt the local business environment, cultural nuances and consumer preferences. According to Florido-Benítez and Aldeanueva Fernández  (2022), quite often, the theoretical models of the firm internationalization seem to be more complicated than they first seem, and this gives a reason for re-contextualizing the models and making them more generic. On the contrary, the ability to present an undiscovered foreign market entry mode, and in addition to the incubation and foreign market entry potentials that may lead to synergy would be highly productive. Western Europe is still in the process of recovering from recession, governments are asking businesses to export their products and services in order to create jobs and help the economy to grow (Blackburne and Buckley, 2019). Nonetheless, one has to face those barriers if the company will penetrate in new markets.
Additionally, the organizational structures should be structured in a way to be effective for companies to take care of foreign activities. Firms face a variety of entry mode options, like exporting, one form of contractual arrangements, joint venturing, acquisition or the greenfield investment such as establishing foreign subsidiaries. As per the opinion of Lin and Ho (2019), organizational structure that is appropriate is essential so that companies are able to strategically manage its foreign affairs. Firm's can take the forms of exporting, contractual contracts, joint ventures, acquiring firms that are already in existence, or establishing a Greenfield investment from scratch. Innovation, product attributes, advertising intensity, export intensity, and the industry choice of establishing a high-level resource commitment in foreign markets has a positive effect.
[bookmark: _Toc165289970]2.4 Critical analysis of the impact of globalisation on SMEs in international business 
The global business landscape is now a high requirement for new strategies. Small business owners have to be able to be resilient to their businesses in order to be able to face the adversity brought upon them from the outside. Their sustainability requires the inherent resilience, but also the long-term view of the operations. Additionally, small and medium-sized enterprises have the obligation to anticipate shifts in the market, react to them, as well as hold the power to drive them (Radović-Marković et al. 2019). It is clear that it starts with the foundation process with innovation in learning new skills and combining internal and external partners. On the other hand, it has been noted that small enterprises must be prepared to change the aims of their business and make smarter use of the resources in order to have more space for development and growth as well as to achieve sustainable development (Di Vaio et al. 2020). Thus, it is asserted that organizations are to find the balance between globalization challenges and the benefits by taking into consideration the four most crucial areas: proper cost control, adequate human resources and risk management, and the formulation of a strategy due to the competitive environment.
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[bookmark: _Toc165290009]Figure 2.2: Impact of sustainability initiatives on SMEs
(Source: influenced from Di Vaio et al. 2020)
A small and medium-sized enterprise operating in a globalized environment can be confronted with different cultures, languages, and consumer preferences. As culture becomes an important key factor, overcoming cultural differences and effectively managing international business operations become necessary. On the contrary, SMEs are usually part of international supply chains, the process that calls for cooperation and integration with domestic and foreign suppliers and partners as all of these operate in different countries (Radović-Marković and Tomaš, 2019). Efficient management of these complex supply chain networks becomes a precondition for SMEs due to globalization. Improvement in the economical, political and technical fields has connected the world in a single village and the international distance has reduced. Therefore, the latter can be improved by selling their products and services on the international market simply by globalizing their business. However, the market dynamics have altered greatly in recent years (Jahan et al. 2021). Cost of production of goods and services that significantly reduced as a result of past decades in which globalization and information technologies were mainly prevalent.
[bookmark: _Toc165289971]2.5 Effective strategies for challenge management in international business 
Policies are guiding principles to follow when analysing some issues and making decisions in order to accomplish a goal. A lot of policies exist: some of them are written, some of them are unwritten, or implied. The policies are meant to fit in with the organizational strategic plan as well as provide room for interpretation by the individual manager (Daniels et al. 2019). One of the chief roles of a manager is interpreting policies for staff. Policies for each department in the firm are developed for the realization of the objectives of the strategic plan of the firm. Several corporations prohibit workers from taking commodities and benefits offered by the vendors and possible vendors. Examples of policies are: Every employee needs to pass quizzes on some critical tasks before beginning and all decisions that are crucial should be made by the top management. Additionally, procedures are perceived as plans, as they determine a normal model for handling future activities (Wild and Wild, 2019). They are more of the action guides and not the makers of thought, in that they have the steps on how certain actions must be done. A hierarchical structure is usually present in every organizational level, but procedures are more complicated and specific at the lower levels (Tien, 2019). On the other hand, examples are: The step-by-step process of dealing with a customer who wants to return a purchased product; the procedure of receiving and giving effect to the orders submitted by customers.
Artificial intelligence (AI) will become the driving force with changing business processes and industries, and it will be used to solve major sustainability issues of the society. On the contrary, the dsegradation of the natural environment, as well as the complex crises of climate change are the most sophisticated and complex issues that need the best and newest technology solutions. “Goal: Eliminate disruptive AI research and develop strategies of artificial intelligence for environment sustainability” (Nishant et al. 2020). AI enables the development of culturally understood business operations and personal use of technology that decreases the natural resources and energy intensity of human activities. The real merit of AI will not simply lie in the fact that it provides sustainability through reducing its energy, and land use intensities, but more importantly, it is an external factor that enables environmental governance at a higher level. Learning the principles of construction and maintenance of such structures is entrepreneurial and can be very useful to solving such problems and to understanding how to do it in future cases of this kind.  As per the opinion of Lubis (2022), systematically monitor and determine the related security risks when deploying troops to other countries, which involve political, economic, legal, and cultural factors. Build and roll out risk management strategies so as to reduce the effect of unwanted occurrences. Develop good relationships with the retailers, local government and business associations. Maintaining relationships gives great advantage as it helps getting understanding, support, and assistance in difficult times.
[bookmark: _Toc165289972]2.6 Critically navigating sustainability and strategic challenges in the international market
The global business community has become more diversified and complex to compete even among small and middle-size companies that are playing a bigger role in the global arena. The global marketer opens new frontiers for growth and diversification, making it possible for SMEs to go beyond the boundaries of local markets and find their customers worldwide. As per the views of Kumar et al. (2020), the international market is a tight competitive environment where SMEs are forced to deal with various sustainability and strategic challenges. 1.Inadequate international business skills: The biggest obstacle for the vast majority of the SMEs is the lack of knowledge and experience while trying to overcome the complexity of entering international markets. This can include understanding cultural differences, complying with international regulations, and effectively marketing their products or services to a global audience.2.Unawareness of existing export promotion programs: SMEs might be oblivious of the different government and non-government funding initiatives and programs that have the capacity to provide them support, resources and funding (Koirala, 2019). 3. Access to finance: SMEs ordinarily lack access to the requisite financial support necessary to grow their international operations. The third aspect of modern businesses configurations in the context of a circular economy is use of technology adding ethical and sustainable value. They must have a parallel relationship among the given play performances; one should not be dominated by the other. To make the business model sustainable, ethical and transparent in the long run, we need to avoid overexploiting people's values since that may endanger our business prospects (Machado et al., 2019). The use of technologies of Industry 4.0 for the entire product process, starting from the design stage to end with a product delivery, is possible.

The influence of technology innovation on job creation by SMEs in developing countries is almost nonexistent. Technology innovations empower small businesses to create jobs which in turn lead to industrial growth because of which they become the engines of economic expansion (Chege and Wang, 2020). This is all because those businesses of small and medium scale, which integrate new types of effective IT technologies, have big competitions with international merchant operations. The Micro-enterprise's sub sector remains a primary operator of the economic growth and job creation catalyst. The sub-sector alone staffs many people that is about 35%, thus, the need for no developmental chances to be offered to one sector so the country Ghana’s economy should grow (Tuffour et al. 2022). On the contrary,  the role of financial literacy on small enterprises with regard to the performance of these businesses. Research indicates that the behavior, mindset and capacity of small scale enterprise managers in terms of financial literacy appear to influence the performances of both financial and non-fiscal aspects of the SMEs. As a result, Omran et al. (2021) have stated that it can be proved that the financial literacy had a significant financial performance impact on the firm performance (measuring both financial and non-financial impact dimensions). The world has been in the midst of a technological revolution 4.0. Throughout this time of emergence in technological advancements, industrial revolution is of course the topmost at the point of perception. However, with regard to technological progress there is a difference in the perception towards manual records and business mapping; geography gets rounded out and various fascias or aspects geared into the social economic network political arena sociology. Therefore, the wave of technology expansion can be met by companies and micro enterprises on a quality of technology (Putra, 2019). Further, all three elements of financial literacy (awareness, attitude and knowledge) have a strong positive impact on both the indicators of performance: Efficiency Leadership implies firms perform more, and more efficiently, or better in the next period of time because others employ the returned demands to increase profitability. Companies reduce labour costs by substituting labour or away from some labour; then irrespective of their age individual worker or the education and experience, do not directly impact on the economy; but tax improvement for small firms can be straightforward. Therefore, the manager level training needed in order to strengthen small enterprises financial literacy is required.


[bookmark: _Toc165289973]2.7 Theoretical underpinning
Cultural Intelligence (CQ) Theory
Introducing the theory of cultural intelligence (CQ) to a dissertation on the international business difficulties experienced by the small and medium enterprise types brings more to the table of understanding how organizations deal with cultural complexities. According to Nam and Park  (2019), the idea was brought into use the term Cultural Intelligence, which is the capability of an individual to operate effectively in culturally diverse environments. The relationship between cultural intelligence, internationalisation motivators and entrepreneur's and firm's characteristics on small-medium enterprise internationalisation with the market and network perspectives of internationalisation with the social cognitive theory of motivation added to the equation (Pauluzzo, 2021). decision makers of SMEs that may be resource-constrained can use modeled behaviors to explain the underlying rationale behind their decisions in the face of various cultural contexts. Further, the data shows that cultural intelligences will build adaptive strategies and empower SMEs to surmount into superior performance in foreign markets through supporting them. Cultural Intelligence (CQ) Theory is a prevailing and insightful analytical framework that reveals and helps in determining the obstacles SMEs in international business encounter which stem from cultural differences (Fakhreldin, 2021). The Cultural Intelligence (ICQ) concept is the ability of an individual to carry out activities appropriately across cultures, developed by Earley and Ang (2003). This theory comprises four components:”CQ Drive, CQ Knowledge, CQ Strategy, and CQ Action”.So, the opinion that IE affects CQ somehow is often encountered, but what really was found out is that IE has inductive rather than conclusive capability.
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[bookmark: _Toc165290010]Figure 2.3: CQ theory representation
(Source: influenced from Nam and Park, 2019)

Resource-Based View (RBV)
The Resource-Based View (RBV) theory is a theoretical framework that highlights the influence of an organization's unique resources and capabilities on winning and maintaining competitiveness. The RBV theory is an asset-based view developed by academic researchers such as Jay B. Barney and Birger Wernerfelt that suggests that a firm's capacity to amass, deploy, and utilize valuable, scarce, and imitable resources determines its success in the competitive marketplace. The RBV theory undoubtedly presents a relevant perspective, through which the unique resources invariably possessed by SMEs in international trade can be theorized as a solution to a myriad of challenges embedded in a global business setting (Ramon-Jeronimo et al. 2019). Studies the challenges SMEs face in international business through the lens of RBV, explore how resources and capabilities formulate strategies that can cushion against challenges impacts. Such resources as the capability of quickly adapting to multicultural business environments, efficient use of technological opportunities, and cooperation with other companies can be instrumental in overcoming the market entrance problems, regulatory regulations, and difference in culture. RBV model also brings to the fore the value of dynamic capabilities – the ability of the organization to renew and expand its resources and capabilities which help it to respond to any changes in the external environment in time (Chumphong et al. 2020). Within the changing scenery of International business, the SMEs with dynamic capabilities are always better to face uncertainties and discover new opportunities. Taking RBV model into consideration, international business problems faced by SMEs from the strategic interpretation of the problem is given. The study of the interconnection and the process of smooth management of the key resources of SMEs and their ability to cope with challenges will be the focus of this dissertation, aimed at investigating the mechanisms that enable SMEs’ to retain their competitive advantages in the global marketplace.
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[bookmark: _Toc165290011]Figure 2.4: RBV flowchart for SMEs internationalisation
(Source: influenced from Chumphong et al. 2020)
[bookmark: _Toc165289974]2.8 Literature gap
Although a large number of research documents concentrate on the difficulties tackled by small and medium enterprises (SMEs) in international business, there is a distinct shortage of articles that pay attention to the particular issues and dynamics in a given industry and the complex interaction between internal and external factors which decide the internationalization process of SMEs. The existing studies tend to be broad and general with little in-depth exploration of the specific issues of different industries and dynamic character of these challenges over time.
On top of that, the study of the role of information technologies and web-based marketing in making the SMEs’ international trade easier or harder is still at an early stage. A special emphasis is needed to assess the strategies followed by SMEs in response to the technological advancements, especially in connection with globalization and entering a market.
Besides that, almost all of the current literature that addresses the issue concentrates on the challenges per se leaving out the issues of strategic action plans and best practices that allowed successful SMEs to overcome the challenges. More research oriented towards success factors in international business adaptation and identification of key success factors for small and medium enterprises is crucial to providing analytics guidance to the academy and industry.
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[bookmark: _Toc165290012]Figure 2.5: Conceptual framework 
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2.10 Chapter summary
Hence, as per conclusion, the necessity and the reason for conducting research about the problems those SMEs have when they operate on a global scale. From the cultural complexities and regulatory landscapes that have to be negotiated to handling challenges such as supply chain disruptions and technological advancements, small and medium enterprises are part of a business environment that is fast changing and dynamic. An identification and definition of these barriers assist in obtaining comprehensive insights into the obstacles that SMEs experience while trying to become players on the global arena. That having been said, this research will reach beyond the realm of theoretical to practical solutions for SMEs, policymakers and other stakeholders. Realising the cultural parameters of the international business and strategically exploiting the existing resources internally are the key components for SMEs who must be after sustainable triumph in the global market space. The policy makers are advised to create an encouraging environment that will help SMEs in building a cultural competence and make the critical resources accessible.


[bookmark: _Toc165289977]Chapter 3: Methodology
[bookmark: _Toc165289978]3.1 Chapter introduction
The methodology section explains stepwise procedure for gathering, analyzing, and interpreting data. An accurate methodology of the research adds the extra touch that makes the final results be reliable and valid. This is essential for the accuracy and authoritativeness of the project. The research details are clearly spelled out, including how the data to be acquired and what the analysis methods can be. This makes it easy to replicate the study which adds to the trustworthiness of the results and also contributes to the overall knowledge in the field. In the methodology chapter, the methods chosen explicitly connect the research questions and aims with the respective methods. This brings to the key point: that the research design aligns clearly with the SMEs’ international business problems, which shows that the research can address the challenges. Decisions on which of the above methods are used invariably and sometimes strategically have to be made by the researchers. The chapter on methodology, simply, must provide supporting definitions for these choices. It recently describes the volunteer's perspective as making an impact in the community by giving up the time and service which sheds light on how it brings positive change to the neighborhood. In scientific research, as it is in the subject itself, ethical considerations always come first. The present chapter of methodology covers the ethical principles that are used in the course of the study, namely getting the participants informed consent, honoring confidentiality ethics, and resolving any conflicts of interest. 
[bookmark: _Toc165289979]3.2 Research onion
The research onion is a solid theoretical platform that adopts several onion layer research perspectives. The studies embrace both the continuing and the pending studies. Saunders has shown how the design of research methods according to the guidelines might bring about a clear and logical framework to justify investigating the objectives of the research which yield accurate and reliable results. It might be instrumental in performing metrics of one of the most desirable activities (Saunders et al. 2019). Here, the onion structure of research illustrates two aspects in relation to decision- and recommendation- making processes through definite examples. It has the specific margins of competence of blending various research philosophies, strategies and designs with the methods which are effective in a way that will give superior results for this study. It is essential to carrying out statistical and qualitative analysis in an appropriate way. As an example, it would probably be thematic analysis to determine the regular difficulties which small and middle sized enterprises in international business experience. The research onion is the basis for creation of the exact instructions for data collection including assurance of their validity and repeatability (Al-Ababneh, 2020). This has the most significant factor, when one could conduct the research to study problems, which may be different among the different SMEs. Research onion appeals through employed systematic methods which ensure that the present study is comprehensive. It allows to align the current research questions, approach and analysis methods with your philosophical and epistemological lodestars so that the inquiry is not only rigorous but also an acceptable and valid starting point on perspectives of understanding the challenges on SMEs in international business.
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[bookmark: _Toc165290013]Figure 3.1: Research onion
(Source: influenced from Saunders et al. 2019)
[bookmark: _Toc165289980]3.3 Research philosophy
In interpretivism research philosophy provides a unique and subjective matter in the framework of social reality. It shows how much the individual's actions and decisions depend on their interpretation of experiences and how this personal approach leads to diverse forms of coping. In relation to the issues that arise for “Small and Medium Enterprises (SMEs)” in the arena of trade being viewed through the interpretative approach. It proves to be the best perspective in consideration of the diverse viewpoints that surround these businesses. Incorporating qualitative research techniques in addition to documents review and systematic approach for the case in lime of small and medium enterprises facing challenges in international business becomes more elaborate allowing for comprehensive understanding. Within this research, SMEs that face problems while participating in international business, the interpretivist methodology helps to focus on the personal meanings the business owners attach to those issues (Junjie and Yingxin, 2022). Through interacting with the foremost stakeholders such as SME owners and employees but not limited to that. Hence, the study is able to expound the heterogenous views of actors and also to emphasize the complexities in the international business arena.
[bookmark: _Toc165289981]3.4 Research design
One of the best ideas is to describe the overall situation of challenges of SMEs in international business based on descriptive research design. It enables the researchers to approach the already available and structured qualitative studies in a systematic manner. This in turn, requires less time and effort to scrutinize and develop the data. Now comes a point when grouping and classification of the challenges revealed while doing descriptive research (Siedlecki,  2020). It is essential in not only organization of the information but also in selecting the common topics that would be handled and the establishment of a framework for a structured understanding of the problem areas experienced by SMEs. On the contrary, Descriptive design along with qualitative systematic reviews called for storyline synthesis normally but there are some cases where a meta-analysis is possible especially when outcomes are measurable and aimed to be measured. Describe research goes further in the systematic review through filling gaps by giving a clear analysis of the challenges. It aids in building a structured outline which covers all the features in the qualitative part of the study in a professional way, including these in the design. Descriptive research provides an opportunity to identify points of resemblance and correlation in the literature dealing with qualitative research (Seeram, 2019). Identifying challenges are recurrent and what common features there are across various studies thus deepening the understanding of the central ideas and variations among different companies.
[bookmark: _Toc165289982]3.5 Research strategy
The close look on the subjective representation of a thematic concept provides an opportunity to showcase the holistic picture of the impediments that are being faced by SMEs involved in international business. It guarantees that studies with different research focuses get integrated, making the research robust and relevant (Marlow, 2023). Create a Word Cloud By giving a comprehensive assessment which relies on an in-depth review of existing qualitative studies. It is possible to generalize common themes, patterns and tendencies experienced by small and medium scale enterprises (SMEs). It is this procedure that converts a superficial grasp of the area into one that is consolidated and therefore more nuanced. Systematic reviews are the best way to gain experiences from studies completed in different countries across the globe. The cross-cultural perspective helps discover the problems adversely affecting Small and Medium Size Enterprises (SMEs). This gives a way for expanding the information and the applications in the conclusion. According to Hennink and Kaiser (2022), Quantitative methods enable researchers to explore the detailed assumptions of this analyst group, rather than just one angle of view, which is why the qualitative approaches offer a more complete picture of the problems for small and medium-sized firms.
[bookmark: _Toc165289983]3.6 Research approach
The inductive research provides a free stage to discover the particular themes that keep emerging in the qualitative information without being obsessed with well-known categories. With regard to the problems of SME, inductive approach spots new or complicated issues that were not supposed to be contained as goodness precedes being stated. In the end, induction features in the synthesization process of qualitative research (Vears and Gillam, 2022). The deductive strategy is a typical type of thinking which means that it is constrained by the predetermined set of rules, hence that is effectively omitted from the current study. An inductive approach, however, grants the data to be the driving force of the analysis. This flexibility is the key mechanism while businesses are dealing with various difficulties, especially SMEs that are active in the international sector. A synthesizing of the stories emanating from studies having various methods in a qualitative systematic review would necessitate the use of an inductive approach. 
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[bookmark: _Toc165290014]Figure 3.2: Inductive research approach
(Source: Influenced from Proudfoot, 2023)
Inductive strategy that lends rigor and perceived credibility to a systematic review is improved with it. Choosing an emerging theme or a finding criteria organically from the data helps researchers to not only show the truthfulness of findings but also adds on to the quality of the knowledge space they generate. Inductive research fosters the depth of data extraction in the systematic review process. Compared to the depth of data extraction in a systematic review process, this platform provides diverse views and scenes, letting readers take a deeper understanding on the obstacles and problems in SMEs international trade. An inductive approach allows for developing, or consolidation of the theory construction (Proudfoot, 2023). Researchers can expand well-designed models of actions that comprehend the real complexity of problems encountered by SMEs if they are enabled to create their own patterns rather than just relying on presumptions.
[bookmark: _Toc165289984]3.7 Data collection and analysis
The qualitative analysis and synthesis of the available qualitative data - which occupies an important place in a dissertation undertook "The difficulties faced by SMEs in the issuing of international contracts". Lochmiller (2021) has stated that combining data from many qualitative studies grants the advantage of being able to conduct data triangulation, which in turn leads to the strengthening of the dependability and credibility of the results. Through the use of different studies, the study can establish the level of agreement by comparing and contrasting results, providing credibility to essence the conclusions secondary qualitative research grounds the research into the real world and provides with research questions that are both relevant and objective for the present study. Establishing  the study by combining the existing knowledge about a problem and identifying areas that haven’t been looked into, so that the research questions can fill the gaps. By looking  into existing qualitative research. Sharing experience either by developing a new or  improving a structural basis for the concept. Presenting those findings in a synthesized manner therefore may result in a theory. According to Lemon and Hayes (2020), though doing secondary qualitative research allows to validate and  expand the research, it can also alter or challenge previously found results. By virtue of comparing,  the results with ongoing studies of similar topics. Enhancing and making appropriate detailing, in case of interpretations may find a more secure position, by contributing with more than a simple reiteration of the challenges SMEs face.
Taking into consideration the current study the last stage is secondary data gathering by means of a complete search engine. The purpose of the paper is the investigation of the relevance of some of the search engines for this research, such as the Google scholar, ScienceDirect and pubmed for instance, some others could also be significant. This study has only utilized genuine journals that are closely associated with the current research. About 15-20 articles have been considered for the present study. To Support the Core Findings Basing on the Original Newspaper Clippings of BBC, FT and Others can be cited. In addition to this, different additional sites such as Statista and ONS which are statistically clarified well hence coming up with a clear picture of the current study will be notably used and looked into. 
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Particular studies can be viewed in a thematic manner that has been the case with the current research. Such a way the study presents the approach to conduct the research, analyzing the data, and drawing conclusions in order to make the research suitable for the sample that is open to multiple interpretations (Vaismoradi. and Snelgrove, 2019). Thematically analyzing makes it easier to bring out the major aspects of the collected data and as a result, the study has made it able to draw conclusions that are coherent and which are an overall insight to the research (Clarke and Braun, 2017). This brings the building of the story that in the end facilitates the availing of many insights that were derived by obstacles experienced during the studies with the entrepreneurs.
[bookmark: _Toc165289985]3.8 Data reliability and validity
Reliability and validity in this regard make a study trustworthy. From learners of all levels to professionals seeking career advancement, the language school caters to a diverse spectrum of educational needs. Building trust in findings seems indispensable because the scientific community and practitioners are the groups that analyses the study on the basis of its findings. Triangulation of data using various sources of information for the data collection broadens the reliability of the study (Hayashi et al. 2021). Through integrating systematic-reviews reinforces the credibility of conclusions as repeating patterns and themes that emerged from the different studies become the common themes and proof. Being reliable is a matter of sticking to the established process of research and avoiding mistakes in that process. In the context of a systematic review, it is necessary to formulate the clear inclusion and exclusion criteria, as well as integrate the transparent and consistent method of information abstract, in order to reduce the errors and stick with a unified approach to a data synthesis.
[bookmark: _Toc165289986]3.9 Ethical consideration 
All the collegial laws and regulations are examined in the course of the research. Therefore, there is no use of information for any other purposes except for research. Not at all, no one's feelings are going to be purposely insulted. Or In addition, the emoticons and emphasis marks are never used to deliberately make fun or insult the feelings a person might have. Due to the fact of focusing on data privacy and protocols are followed a methodological approach of my research (Eaton, 2020). This also includes investigating whether the alleged infringements of intellectual property rights are possible when the question of sharing, exchanging or exploiting arises. Given the fact that through the representation of this study “Data protection Act, 2018” is used, all the data collected to be highly confidential and are best safeguarded in protected password files. There isn’t any part of this study that is irrelevant and exaggerated in the representation of the findings presented by this study, which is meant to achieve the current objective. For that reason, filtering data or telling a lie will never be a right thing to do.
[bookmark: _Toc165289987]3.10 Chapter summary
The methodology part in a dissertation entitled "Challenges Encountered by SMEs in International Business" details the complete approach involved in inquiring and analyzing the issues confronted by the Small and Medium Sized Enterprises (SMEs) in the international trade scenario. Through quantitative research design, the methodology chapter of the work was aimed at highlighting the obstacles encountered by SMEs in international business. The study concentrated on a sample representative of the customer base through the help of a mix of inductive approaches adopted. Research was conducted by applying secondary qualitative methods that helped to build a new foundation or findings of the investigation. Ethical guidelines were a reference point for safe conduct, and measures toward the validity and dependability of results were performed. However, some limitations such as the inability to generalize the findings to other populations, the small sample size, and the self-reported data were also mentioned. Our data analysis plans, among the most important factors determining the findings, reflect researcher positionality. The methodology section therefore emphasizes the simple and accurate method of the study which is aimed at investigating the challenges encountered by small micro and medium enterprises operating in the international business context, hence contributing to the quality of the research.


[bookmark: _Toc165289988]Chapter 4: Findings, analysis and Discussion
[bookmark: _Toc165289989]4.1 Chapter introduction
In the always changing world of global economies, the Small and Medium Enterprises (SMEs) are the key factor for economic growth and also real innovation. On the other hand, making SMEs partake in international trade can open a wide avenue of opportunities but in the real world most SMEs are challenged with a lot of impediments that limit their success in the global market. Full Life Cycle of the product along with the other cost required to the organization must be fulfilled by any investment decision. Identifying the mentioned challenges is of great need to determine best strategies for pushing domestic SMEs into the international arena and yielding their potential economic growth. In this chapter, the effect of different factors on international business for SMEs is closely examined including economic conditions, ensuring safety and contravention of the law. Structuring analysis around both empiricism,  the aim is to cover most of the aspects of these issues and to lay out the cause from which they originate and which keeps them alive. These challenges will be addressed in a holistic manner and the insights thus gained can form the basis for policymakers, the industry stakeholders and the entrepreneurial business community to develop strategies that would be able to overpass the barriers and to take advantage of the potential opportunities in the globalized market.
[bookmark: _Toc165289990]4.2 Annotated bibliography 
	Index 
	Author 
	Year 
	Title 
	Key words or key themes

	1
	Lobo et al. 
	2020
	“Factors affecting SMEs' strategic decisions to approach international markets”
	Based on theme 1 author focused on SME events on international market approaches

	2
	Naradda Gamage et al. 
	2020
	“A review of global challenges and survival strategies of small and medium enterprises (SMEs)”
	Based on the theme 1 author aimed to review challenges of SMEs in the international market 

	3
	Elhusseiny and Crispim (2022)
	2022
	“Barriers and Opportunities on adopting Industry 4.0: A Review”
	Author focused on reviewing opportunities based on technology adaption
Based on the theme 1 author focused on depicting barriers based on 4.0 technology adaption 

	4
	Thukral (2021)
	2021
	“Small and medium enterprises challenges and responses with creativity, innovation, and entrepreneurship”
	Based on the theme 1 author stated challenges of SMEs regarding creativity and innovation 

	5
	Rana et al. (2019)
	2019
	“Exploring barriers of m-commerce adoption in SMEs in the UK: Developing a framework using ISM”
	Based on the theme 1 author focused on mitigating challenges and barriers using ISM for the SMEs

	6
	Elkhairi et al. (2019)
	2019
	“Barriers and critical success factors for implementing lean manufacturing in SMEs”
	Focusing on theme 1 author reviewed success strategies based on lean manufacturing for SMEs

	7
	Cantú et al. (2021)
	2021
	“Learning from failure and success: The challenges for circular economy implementation in SMEs in an emerging economy.”
	Based on theme 1 usefulness of implementing circular economy for overcoming barrier of SMEs

	8
	Ooi and Richardson (2019)
	2019
	“The internationalisation of service-sector SMEs in an emerging market: Insights from business training and consultancy firms in Malaysia”
	Based on the theme 1 author stated prospects of internationalisation on the emerging market depending on SMEs

	9
	Steinhäuser et al. (2021)
	2021
	“Internationalization of SMEs: a systematic review of 20 years of research”
	Based on theme 1 SME adaptation based on challenges and barriers for internationalisation in SMEs are utterly successful

	10
	Khan (2022)
	2022
	“Barriers constraining the growth of and potential solutions for emerging entrepreneurial SMEs”
	Based on the theme 1 identification of the potential barriers for emerging SMEs are the key concept of this paper

	11
	Sulistyan et al. (2022)
	2022
	“Identification of Human Resources in the Application of SME Technology”
	Based on theme 1 ascertaining human resource application on SMEs and its credibility are very much important 

	12
	Yadav et al. 
	2019
	“An appraisal on barriers to implement lean in SMEs”
	Based on the theme  1 analysing effectiveness of lean for SMEs

	13
	Fila et al. 
	2020
	“Innovations for business management: Motivation and barriers.”
	Based on theme 1 focusing on barriers for business motivation and innovation 

	14
	Peillon and Dubruc, 
	2019
	“Barriers to digital servitization in French manufacturing SMEs.”
	Based on theme 1 focusing on digital servitization for overcoming barriers of SMEs

	15
	Morais and Ferreira 
	2020
	“SME internationalisation process: Key issues and contributions, existing gaps and the future research agenda”
	Based on theme 1 the prospect of internationalisation of SMEs are very important to find out

	16
	Chaturvedi and Karri 
	2022
	“Entrepreneurship in the times of pandemic: Barriers and strategies”
	Based on the theme 1 identification of barriers and associated strategies especially after pandemic are very important 

	17
	Palm and Backman 
	2020
	“Energy efficiency in SMEs: overcoming the communication barrier”
	Based on theme 1 mitigating communication barrier in SMEs are  very important 

	18
	Fernandes et al. 
	2020
	“The impact of market orientation on the internationalisation of SMEs”
	Based on the theme 2 evaluating the market orientation strategies in the international market are most effective 

	19
	Tien and Ngoc 
	2019
	“Comparative Analysis of Advantages and disadvantages of the Modes of Entrying the International Market”
	Based on the theme 2 analysing different modes of market entry strategies are highly effective 

	20
	Lin  and Ho
	2019
	“The knowledge of entry mode decision for small and medium enterprises”
	Focusing on theme 2 the aspect of decision making for market entry for SMEs are very effective 

	21
	Blackburne and Buckley 
	2019
	“The international business incubator as a foreign market entry mode”
	Adhering to the parameters of theme 2 identifying foreign entry mode as the most effective business incubator

	22
	Zahoor and Al-Tabbaa, 
	2021
	“Post-entry internationalization speed of SMEs: The role of relational mechanisms and foreign market knowledge”
	Focusing on theme 2 analysing the internationalisation speed of SMEs based on the post foreign market entry has been utterly countable

	23
	Karami and Tang 
	2019
	“Entrepreneurial orientation and SME international performance: The mediating role of networking capability and experiential learning.”
	Focusing on theme 2 evaluating SMEs international performance based on market networking capabilities are well functionalised

	24
	O’Dwyer and Gilmore 
	2019
	“Competitor orientation in successful SMEs: An exploration of the impact on innovation.”
	Based on theme 2 adhering to the competitors’ orientation in the international market are highly adaptive 

	25
	Caputo et al. 
	2022
	“Digital platforms and international performance of Italian SMEs: an exploitation-based overview”
	Based on theme 2 analysing international performance of SMEs

	26
	Catanzaro and Teyssier 
	2021
	“Export promotion programs, export capabilities, and risk management practices of internationalized SMEs.”
	Adhering to the properties of theme 2 the study focuses on risk management and acknowledgements of  SMEs in the international market 

	27
	Vuorio et al. 
	2020
	“Service innovation and internationalization in SMEs: antecedents and profitability outcomes.”
	Based on theme 2 analysing SMEs innovating services and internationalisation prospects are utterly important 

	28
	Miklian and Hoelscher 
	2022
	“SMEs and exogenous shocks: A conceptual literature review and forward research agenda”
	Based on theme 2 SMEs inbound and outbound stocks that are focused on domestic as well as international market are very important to be analysed

	29
	Gaganis et al. 
	2019
	“Culture, business environment and SMEs' profitability: Evidence from European Countries”
	Based on theme 2 SMEs culture end opportunities based on the international market provides a smooth path of international business

	30
	Expósito et al.
	2019
	“The impact of open innovation on SMEs’ innovation outcomes: New empirical evidence from a multidimensional approach.”
	Based on theme 2 adhering to the multi-dimensional aspect of SMEs focuses on the innovation criteria following market entry strategy

	31
	Ardito et al. 
	2021
	“The duality of digital and environmental orientations in the context of SMEs: Implications for innovation performance.”
	Focusing on theme 2 adhering to the environmental orientation for market innovation are highly effective

	32
	Rahman and Mendy 
	2019
	“Evaluating people-related resilience and non-resilience barriers of SMEs’ internationalisation: A developing country perspective.”
	Based in theme 2 internationalisation prospect and resilience countering specifically for developing countries are much interesting 

	33
	Fraccastoro et al. 
	2021
	“The integrated use of social media, digital, and traditional communication tools in the B2B sales process of international SMEs”
	Countering functionality based on theme 2 forwarding traditional along with internationalisation communication of SMEs are highly effective 

	34
	Udriyah et al. 
	2019
	“The effects of market orientation and innovation on competitive advantage and business performance of textile SMEs”
	Based on the theme 2 adhering to the competitive advantage of SMEs depending on the international market can be effective 

	35
	Buchdadi et al. 
	2020
	“The influence of financial literacy on SMEs performance through access to finance and financial risk attitude as mediation variables.”
	Based on theme 2 having knowledge of financial literacy on the international market can be justified

	36
	Lu et al. 
	2020
	“The perceived impact of the Covid-19 epidemic: evidence from a sample of 4807 SMEs in Sichuan Province, China.”
	Based on theme 2 pandemic functionality on countering effect of covid 19 and its impact on the international business can be highly influential 

	37
	Hennart et al. 
	2019
	“The myth of the stay-at-home family firm: How family-managed SMEs can overcome their internationalization limitations”
	Adhering to theme 2 overcoming the stress based on the aspect of internationalisation for SMEs and acknowledging its limitation are much influential

	38
	Alhakimi and Mahmoud
	2020
	“The impact of market orientation on innovativeness: evidence from Yemeni SMEs.”
	Focusing on theme 2 understanding the impact of market orientation strategies based on innovation are credible for SME success

	39
	Adel et al.
	2020
	“Entrepreneurial marketing strategy, institutional environment, and business performance of SMEs in Egypt”
	Developing analysis depending on theme 2 on account of entrepreneurial strategies are within the international market are highly conjectural 

	40
	Daud et al. 
	2022
	“The effect of digital marketing, digital finance and digital payment on finance performance of indonesian smes”
	Adhering to the prospects of theme 2 analysing the functional properties of digital performance of SMEs are very much important

	41
	Prasanna et al. 
	2019
	“Sustainability of SMEs in the competition: A systemic review on technological challenges and SME performance”
	Depending on theme 3 acknowledging sustainability strategy overcoming technological barrier are highly effective 

	42
	School 
	2019
	“The Role of Inter-Organizational Coopetition to Reach the Competitive Advantage.”
	Based on theme 3 adhering to the competitive strategies based on inter-organisational cooperation is effective 

	43
	Zahoor and Al-Tabbaa 
	2020
	“Inter-organizational collaboration and SMEs’ innovation: A systematic review and future research directions”
	Focusing on theme 3 adhering to inter-organisational collaborative ness are very much important 

	44
	Astuti et al. 
	2023
	“Understanding the antecedents and consequences of sustainable competitive advantage: testing intellectual capital and organizational performance.”
	Intellectual capital management is also one of the most innovative approach for organisational success depending on theme 3 

	45
	Tagarev and Yanakiev 
	2020
	“Business models of collaborative networked organisations: implications for cybersecurity collaboration.”
	Based on theme 3 implication of cyber security measures are also effective for competitive success. 

	46
	Nakos et al. 
	2019
	“The mediating role of alliances in the international market orientation-performance relationship of SMEs”
	Analying orientation along with market performance functionality of SMEs are highly credible depending on theme 3

	47
	Davcik et al. 
	2021
	“Exploring the role of international R&D activities in the impact of technological and marketing capabilities on SMEs’ performance”
	Adhering to the technological capabilities depending on R&D management of companies can be influential based on theme 3

	48
	Kumar and Ayedee 
	2021
	“Technology Adoption: A Solution for SMEs to overcome problems during COVID-19.”
	Focusing on theme 3 technology has been considered as the most effective solution especially after pandemic covid 19 within business 

	49
	Puthusserry et al. 
	2021
	[bookmark: _GoBack]“Mitigating psychic distance and enhancing internationalization of fintech SMEs from emerging markets: the role of board of directors”
	Depending on theme 3 adhering to the market orientation strategies for internationalisation has been impactful mitigating compliances regarding psychic distancing 

	50
	Bagwell 
	2023
	“Marketing strategies to improve the sales of bakery products of small-medium enterprise (SMEs) in Malaysia”
	Based on theme 3 analysing marketing strategies for sales has been considered as effective strategy



[bookmark: _Toc165289991]4.3 Thematic analysis
[bookmark: _Toc165289992]4.3.1 Critical analysis of the barriers encountered by SMEs in international business 
Financial barrier and currency risks
Wireless technology also introduces a sense of concern about our privacy especially because it is transitioning to a massive server establishment whereas many devices and nodes are conctrated is a very serious issue that is one to the inflation. To simplify, as inflation increases, the money will lose value compared to other global currencies regardless of the fact that it affects the level of competitiveness of the company, with using the international payments becoming quite a headache (ft.com, 2023). Exchange Rates, the value of one currency against another one, are at the basis of trade openness of the countries in the international policy. International competitiveness is improved through a depreciation of the currency of a country because in world markets exports become cheaper if the currency is now the currency of the country. On the contrary, an appreciation of a currency worsens the situation, as exports become more expensive which leads to the loss of competitiveness. For instance, the International Monetary Fund (IMF) noted that a 10% depreciation in the average volume of exports from a country is approximately 1.5% (tradecouncil.org, 2023). The instability in the world economy is also transmitted to the export-import sector, which equal exchanges of one country's exports and another country's imports are known as. When a country experiences a currency devaluation, a lower price is added to its exports, which can increase the trade of export volumes and thus contribute to a trading surplus. On the other side of the coin, a currency appreciation would be setting the stage for affordable imports therefore boosting the number of imports which might result in a wider trade deficit.
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[bookmark: _Toc165290015]Figure 4.1: Trends of global SME rising, 2000-2021
(Source: Statista.com, 2024)
Technological barriers
In 2021, the world wide SMEs was projected to be in the neighbourhood of 332.99 million, increasing slightly from 328.5 2019. Figure 4.1 represents that the number of SMEs in the previous year is the highest for all the time series provided (Statista.com, 2024). The worldwide economy has undergone severe blows that had a huge effect on small and medium-sized enterprises (SMEs) , the businesses and Corporate. While government backing saved the SMEs from the economic consequences of the coronavirus pandemic, however, the yet to be identified challenges appeared. According to Thukral (2021), an atmosphere of rising geopolitical frictions and global financial risks, exacerbated by inflation, policy tightening, shortage of labour, high trade barriers, and the slowing-down of SMEs' participation in global value chains brings to the surface a harsh industrial environment. A while, the green and digital transitions are an issue where a hasty contribution of SMEs and entrepreneurship engagement is necessary, at the same time, trade and investment governance are also not encouraging. What follows is the “OECD SME and Entrepreneurship Outlook 2023”, which has new research that shows current trends in SME performance, transformation in business situations, as well as the implications businesses have made/have to face (oecd.org, 2023). 
Many developing countries are also facing more barriers but at the same time for such countries it is also generating more opportunities for Industry 4.0. Organizational Barriers and Technological Barriers are the two barrier types, which are studied in the case of developing and developed countries. Legal barriers are tending to become a neglected issue today, so if collaborations between different countries as well as transfer of information via the digital world become an everyday reality, this matter should definitely be researched in the future (Fila et al. 2020). Mainly i4.0 were investigated and it was more focused onto smart manufacturing being an internal (company) factor that is studied while in both types of countries, the topic of studies is smart manufacturing.

This is a key element in the SME maturity as they form various networks related to the global configuration and the associated supply chains and the position women led businesses in the networks of knowledge and innovation as well as skill ecosystems, and there are really many policy measures in place to ensure SMEs to join these networks and to enjoy the ongoing transformation processes. As per the opinion of Naradda Gamage et al. (2020), trade liberalization, cutting-edge technology, as well as an extremely high demand for sophisticated and marked-up intermediated and final goods and services that increasingly need to meets stricter international standards. Being a small fish in a big pond will be so hard due to the fierce competition. The SMEs still storm the home market. The market entry of something new for an SME in present days means a hellish job as a result of increasing global economic competition.
Severe competition with extensive global value chain
Employing community bases nearby is not a problem for them because they can provide their employees with suitable surroundings for work far from the office. MNCs and TNCs either merging or combining with them, on the one hand, and establishing inside the SMEs to support their growth for their own purposes (Ooi and Richardson, 2019). The obstacles of deficient resources, insufficient technical expertise, and the growingly diversifying clientele present another dimension that necessitates innovative approaches or operational strategies to be in place. Either competition as well as the lack of other elements that derive from non-market criteria could be compensated by provisions of the global system that is characterized by the cooperation and market harmony.
The absence of a high-performing and cost-effective trade-finance system makes the industry of exportation stay in the marginal market. Domestic value-added activities ranging from product to processing or assembly that generate export credit receipts. The sector reforms are an incremental process, so there is a considerable possibility that trade regulations and products for local activities will change slowly as well as local banks may be more risky and offer more trade finance products. As per the views of Lobo et al. (2020), very recently, even the banks located abroad are permitted to work within the domestic markets, but only supposed to serve foreign companies that run their business in that country. In light of this report, the biggest gap between small and large firms is "e-connectivity," which refers to the possibility of a company's internet connection and digital functions. The distance, or network inefficiency, between large and small enterprises is even wider at “least developed countries (LDCs)”. Companies with small capital in LDCs have 22% of their bridge that large firms in LDCs have, but in developed countries, this percentage reaches 64% (wto.org, 2021).
Cliper CO-VID crisis is a factor that has contributed to enhancements in behavior that lead to a change in the entrepreneurship aspect with Small and Medium Size Enterprises being involved (Chaturvedi and Karri, 2022). SMEs are overcoming the crisis amid this health crisis with their standout creativity and innovative ideas. Whether the business owner thrives in the midst of the changes or not relies on their innovation capacity and administration officers in the government seriously implementing growth oriented economic plans.

The Reduction of Commodity tax is the main factor for a Country to be part of the Global value chains and the implementation of trade facilitation and the enforcement of property rights is the key factor for this participation. Although SMEs, especially those originating from developing countries, handle the low added value segment of the production chain, therefore, trade barriers, especially in case of the restrictive situation that are favored by smaller SMEs as they lowers the cost of their products, are disproportionately applied to them, as compared to the products with higher added value (Elhusseiny. and Crispim, 2022). The goods in a global value chain face the same problems to export as the ones mentioned above and small and medium enterprises being not included in that process.
SMEs may be risk-averse and prone to hesitation in adapting innovations as a result of fear concerning the financial stability, market instability, and organizational inertia. The insufficient readiness for innovation, adaptability and being quick to take up new opportunities may constrain SMEs to be competent enough for the fiercely competitive international markets where changeability, flexibility and promptness to the market changes are the vital skills for success.
[bookmark: _Toc165289993]4.3.2 Evaluating impact of effective and appropriate market entry strategies considered by SMEs within the international business
Market entry is rather a country made project, than a ready to apply, but of course it has a great number of features which can be changed depending on the industry, target market and the available resources the company can afford. International markets differ from their local ones in that they are more complex (Blackburne and Buckley, 2019). Throughout a number of important matters like technology, the economy, politics, society, and culture at large are observed to be diverse ways. Thus, the complication of this management strategy signifies the need to generate and disperse market intelligence in order to gather the appropriate reactions. As per the views of Fernandes et al. (2020), as a result of such orientation framework, these orientations play a significant role in the internationalisation strategy of the company. Accordingly, the most important strategic step in the internationalisation process of the business at hand is the choice of the country to step into, when the firm is internationalising.
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[bookmark: _Toc165290016]Figure 4.2: Types of market entry strategies 
(Source: influenced from Fernandes et al. 2020)

Launching a new market, and especially, when this is an external product means committing the material resources strategy, technology, management and finances together. Since these resources have certain restraints they have their limitations, therefore, companies have to take precautions in the allocation of resources about selecting a particular market they entering (Zahoor  and Al-Tabbaa, 2021).This only the exporting strategy aims at reaching overseas markets by selling products made by businesses. It mostly includes shipping and delivering services over foreign boundaries while they are being invoiced or distributed by intermediaries.
In terms of the research and practice, “inter-organisational collaboration (IOC)” is one of the topics which has been extensively covered having been confirmed as an improvement factor of the small and medium businesses’ (SMEs) innovativeness. cutting edge technologies are usually a quite complicated thing and many different elements are typically involved in the process (Tien and Ngoc, 2019). On that basis, it has been identified several research gaps and provided a future research agenda that we mapped into four dimensions: theory, phenomenon, methodology and context -- the clumsy, but popular phrase.
Possible methods that may stimulate SMEs' PIS by directly involving SMEs' local networks. As a matter of fact, by making use of relational viewpoints we have scrutinized the effect of relational mechanisms as well as the effect of market knowledge on political influence on countries under the domain of domestic environmental hostility (Karami and Tang, 2019). It has been revealed that the PIS is influenced negatively from the foreign market knowledge mediator but it is positive as long as this knowledge is attained locally thus implying that local understanding of foreign market leads to a negative relationship.
Industry 4.0 is characterized by a set of technological indicators such as artificial intelligence, robotics, big data, and IoT which can help SMEs in the field of production, marketing and supply chain management and many other fields of production (Caputo et al. 2022). Technologies, with their channeling of the demand on traffic accordingly will also help in sales and marketing. With this model the customer's needs can be figured out and the small and medium sized enterprises can sync their strategy to the customers need.
The marketing techniques followed may also be drawn from the agents as these individuals are not at the same level as the incentivized employees or those rewarded and recognized for their contributions. Other rivals are ahead of my business as they sell green bakery products despite the challenge (Vuorio et al. 2020). Orders at the Ministry of Defence and the Ministry of Home can also be given to companies that are not members of Green Partnership but to the competitors as the market is fierce. The prices for raw materials could be going up and it could especially be of problem. 

Crucial PD challenges were kind of cross country and corporate problems at this stage of preparation. It is appropriate and in line with adopted by many researchers the macro-level indicators of PD at the national level forge such ties, put on display a variety of networks and help to handle these hindrances (Expósito et al. 2019). It serves to elucidate the significance of the efficient utilization of social capital and the manner by which the level of industry- and cross-border board-expertise is very important for the expansion of internationalization by emerging market SMEs in terms of their costs and uncertainties through foreign markets.
In line with the perspective of importer, the addition of new country to the importers' list is the best answer for surplus, and that was the important part on which exporters focus on not only low fixed costs, but also high profits with lower selling price easier to be re-influenced, the more volume can be exported (Lin and Ho, 2019). Reducing risks: fewer risks are involved in the business of selling in different countries than selling in a single country. The aspirations of leaders: how the leaders, shareholders and management all expect the company to be involved in foreign trade and moreover they have ambitions to extend the product life cycle and exploit all the benefits that are contained in the new market niche (Tien and Ngoc, 2019). Deploy bureaucratic infrastructure to benefit from existing creations of the NIF via the franchise for better understanding of international trade.
Strategic entry on the market allows SMEs to not only boost their brand and reputation but also make the products and services more acceptable for the new consumers. Through cashing high quality products or services adding in local tastes and standards, SMEs can become something different in the market and can have clients they are loyal to for long. On the other hand, SME's can take advantage of the bigger markets that would otherwise not be available to them and generate an economies of scale through this and can then be able to distribute their products and services efficiently and effectively. As per the opinion of Alhakimi and Mahmoud (2020), market entry strategy is the mathematical process believed to assist the SMEs in international business environment to involve in learning and adaptation. The SMEs benefit from the close contact with local consumers and business people. This helps them to get information on consumer behaviour, competition, and legislation prevailing at local level, and then they can coordinate their strategies and business procedures accordingly. Additionally, Fraccastoro et al. (2021) have stated that through meticulous adoption of the corresponding market entry strategies in keeping with its capacities and goals sustainable growth and profitability arise from strategic planning, risk management and also continuous innovation in a way that is guaranteed to be a sustainable source of income and continuously renew of SMEs at the economic global marketplace.
[bookmark: _Toc165289994]4.3.3 Describing effective strategies to overcome challenges of SMEs in international market
Organisational collaborative-ness in competitive success which makes coopetition possible, and they are such as mutual benefits, trust, and commitment. They are the drivers of innovation and product/service development, marketing and market reach, and company's growth. These are the results of cooperation (School, 2019). Coopetition with intricately designed organizational structure accommodates the sharing of resources and as well as internal and external knowledge among member organizations. Coopetition and inter-coopetition help smaller players take their shares at the market and industry by ensuring the balance between them is protected (Tagarev and Yanakiev, 2020). Competitive comes out as a result of a shared goal and common work in the area of collaboration aiming at increasing competitiveness levels. Sharing Information and knowledge with rivals is quite tricky, hence they have to behave as partners of the cooperating firm on one hand but as rival firms on the other hand.
A durable competitive advantage can be captured by a company which is able to perform better than the others in the market. According to Astuti et al. (2023), the sustainable competitive edge is the competitive advantage that can help the company to access or enhance its position in the market and is valid for the long-term. Within the framework of the firms attaining supply chain by pursuing two concurrent strategies: proactively developing existing resources and creating new firm resources to speedily adjust to growing market variations. The primary factor promoting the viability of companies in a modern economy consists of “intellectual assets,” that is, intangible resources which can be categorized as human capital, relations capital and structural capital. Prasanna et al. (2019) have stated that since the human resource is a dominant factor which is needed for the establishment of corporate performance, it is so obvious that the human intellect and its elevation is a path to the higher value of the organization. Underlining the key role of expertise, skills, and capabilities of owners and managers of the small-medium enterprises is crucial for the companies to acquire the newest technologies and knowledge, as well as to survive in a globalized world. Also, the knowledge, values, abilities, skills, and experience of staff have a meaningful relationship with the social and environment support of small and medium-sized businesses (SMEs). This intellectual capital acts as the key feature for competitive advantage and the promotion of innovative practices related to social and environmental issues as well as the prevention of destroying this segment by competitors.
Intellectual capital comprises key competencies, which help in obtaining the competitive advantage and performance standardization. Intellectual capital has the following necessary role to play in realizing sustainable development. To the version that the reverse side of the coin highlights our strengths and weaknesses (Nakos et al. 2019). ICP, defining it as intellectual capital is another crucial factor of production, which can be used to maintain this advantage. Intellectual resource as inevitably the element that demonstrates the process of value creation, such as competitive advantage and market success are based on high productivity due to its role in a company’s life.
The concept of an Virtual organisations Breeding Environment — an extensive and long-term cooperation consisting of business companies, research institutes and support institutions provided by the funds, the main aim of which is to boost the efficiency of organizational management and eligibility for real partnership projects (Tagarev and Yanakiev, 2020). Intending to be successful in this, the VBE models cooperation agreement, guidelines, communication links, the required technical infrastructure for cooperation and trust among the partners based on the signed contract.
Technological capabilities are determined by reasons why work would get done, availability of assets to execute R&D and ease of introduction of technology within markets. This refers to the vitality of the international R&D ventures for the productivity and competitiveness of the SMEs (Davcik et al. 2021). Specific actions of IT lose their relevance. SMEs have to operate in multiple markets that furtherdictate their performance.

Psychological distance (PD), when a small sized and medium sized enterprise (SME) from an emerging market launches itself into a global market. Foreign markets' psychic distance principle is the determinant for companies so far as they decide which foreign markets to start (Puthusserry et al. 2021). Firms may pick those markets with the lesser psychic distance as close as these markets are with regards to language, culture and institutions. This reduces the reasonableness and the uncertainty of international setting up. Markets with a reduced psychic distance can help firms concentrate on the markets where they are likely to yield good outcomes. Further, these markets have fewer competing firms. The gap between foreign markets and firms' strategies evolves with the concepts of positioning and differentiation. Organizations could customize the goods and services they offer in line with the likes, norm, and expectations for the hosts thus creating a distant relationship between the goods and services of the organization and local competitors (Yang et al. 2021). Properly managing psychic distance allows firms to become a part of market’s daily lives and gain competitive edge over competition as a result.
Lack of a structured marketing approach and flaws in packaging play major roles towards appealing to the needs of the bakery industry by packaging modification, retail value addition , promotion, print & digital advertising. On the other hand, Bagwell (2023) has portrayed that the projection is showing that the sales points coverage should be expanded, the number of distribution centers should be also increased and the agents should also benefit with different ​incentives mentioned above. The firms, irrespective of whether they are the domestic oriented ones or internationalized, in addition to being market oriented tend to improve their performance as well (Nakos et al. 2019). The technology tools help the firms gather detailed information about where the markets are international, what behaviours consumers are into, and what is happening to the rival landscape. Different tools of the Web analytics, market surveys and social media monitoring are now available to the companies, through which they can receive the real-time data and feedback that can help the company to shift and adjust its marketing strategy, product development and positioning of the market in the foreign market (Kumar and Ayedee, 2021). Digital channels and online platforms contribute to a situation in which firms are able to go beyond geographical barriers to enter new markets at low or even no costs provided that few efforts can be put into building physical infrastructures or distribution networks.
Explaining the factors that may influence the performance of this key relationship of firms means a lot of practical or pragmatic implications for companies that expand abroad and imitate the strategies that work at home only for reasons that have not been well understood. In addition to that, international strategic alliance and its consequences on a firm’s performance have turned to be an issue which can receive even medical attention (Davcik et al. 2021). Forming strategic alliances becomes an essential element of growing international business as this gives companies an advantage as the alliances help firms expand into foreign markets, obtain necessary resources, develop capabilities, and seize opportunities. Through that, companies acquire a competitive edge, reduce their risks, and accelerate their growth worldwide (Aharoni, 2024). Local business firms, to cross international boundaries, can enter into collaborative partnerships with like-minded organizations to tackle the challenges, explore the opportunities and eventually achieve sustainable success in the highly competitive international trade.
[bookmark: _Toc165289995]4.4 Discussion 
SMEs that are operating at global level often have difficulty in resources availability, this issue could be the three following: financial, human and technology resources. The absence of capital and knowledge can undoubtedly be the major factor of having the hindered opportunities for those businesses to enter the market as well as expanding in the market. As per the idea of Ooi and Richardson (2019), SMEs encounter numerous of entry barriers those are include regulatory requirement, tariff and cultural difference. SMEs encounter obstacles such as these while trying to get through them and it can take time, effort, and finance drastically on their part outweighing their income. International trade has a variety of risks that are inherent, namely exchange rate movements, political instability, and complex legal systems. On the contrary, SMEs probably face limited technological infrastructure and lack of experience in the field of mitigation get exposed to the negative sides of the events. However, O’Dwyer and Gilmore (2019) have narrated that small and medium enterprises (SME's) keep themselves in the competition with big Global Brand competition, which has substantial wealth and consistent presence in the market. SMEs usually deal with these entities in such a ruthless manner that they often fall into the price, branding, and share of the market challenges. Differences in language and in cultural features might lead to problems for the SMEs operating in International markets. Misunderstanding cultural norms and language barriers in some cases may cause misinterpretations taking customer relationship and stakeholders to disadvantages.
This enables SMEs to test new foreign markets and take risks with relatively fewer resources and investment compared to exporting to domestic markets. It gives them an opportunity to see the size of as well as gain from international trading gently. While SMEs are going to have to deal with difficulties like logistics, distribution networks, and local customizations they will utilise their capabilities in awareness through campaigns and their speed in decision-making (Vuorio et al. 2020). On the contrary, licensing and franchising of (small-and medium-sized) businesses enter them onto international marketplaces through collaboration agreements with local businesses. Moreover, even though this strategy terminates the obstacle to the market opening, SMEs have to find a way to control their IP and keep their standards. Udriyah et al. (2019) have described that joining with provincial agents in mergers or partnerships has an ox to the market entrance and makes the risks easier to pass. These issues, together with dissimilar objectives, power conflicts and different cultures shape the process of partnership management inefficiently. Even though FDI provides a level of control and market access, SMEs need to evaluate its impact on the regulatory environment, cultural fit, and its feasibility carefully to maximize the benefits.
The market thoroughly to find out what local dynamics are doing, what customers prefer to buy and what regulatory constraints are imposed. According to Chaturvedi and Karri (2022), create a detailed business plan which identifies possible problems places them on paper and provides the methods of market entry and increase your business income. Forge operating alliances with among local wholesalers/ deliverers/ organizations in order to utilize their knowledge and contacts. The partnership with recognized brands will play as a great advantage when it comes to making penetration into market and overcoming trade barriers related to culture and regulations. On the other hand, as per the view of Fila et al. (2020, making full use of technological progress to reduce the costs of the process, enhance the quality of the products and strengthen the relations with the clients. Innovation funding takes the SMEs outside of ordinary performing markets and the ability to match or match morphing consumer demands. Create a diversified market presence that cuts across several regions or areas to avoid the risks that causes instability, recession or currency distortion. An asset allocation approach that sustains a well-diversified market participation among markets reduces dependency on any individual market and makes the organization more robust (Alhakimi and Mahmoud, 2020). Create the atmosphere and values of training and changes that will enable the organization to respond that the market challenges and new trends. Promote employees for the pursuit of cross-cultural competence and language skills as an outlook for successful business activities within the international business environments.
[bookmark: _Toc165289996]4.5 Chapter summary
The accompanying chapter finds SMEs as international business competition is multi-faceted and challenges them as part of the overall complexity. Through research evidence, the chapter is bringing red-letter day and the severe problems impeding SMEs' performance in the world wide marketplace into limelight. SMEs in this period undoubtedly face tremendous obstacles on their way to foreign markets such as local laws, cultural disparity, and high rivalry. The obstacles remain, and they are in fact, adapting each region, affecting the mode of business to different extents for the internationalization strategies and market entry decisions for SMEs. Finance shortage, lack of managerial expertise, and relationship to connecting networks become the most complicated matters that smaller enterprises will face to extend internationally. SMEs are also often put in a disadvantageous position because of the low optimization of resources and the bad management, the weakened effect of competition in the global market. The disseminated results should be aimed at policymakers, industry stakeholders and SMEs for them to provide a platform for targeted strategies that could mitigate the challenges. Through exploring the challenges unique to SMEs and large scale firms toward internationalization and employing specific interventions, this will in turn, enable stakeholders to help SMEs in finding solutions to such a challenge and opportunities for the global market. This chapter creates a basis for the study and dialogue that will eventually help FSMEs be more successful and contribute significantly in growing economies at different stages and dimensions.


[bookmark: _Toc165289997]Chapter 5: Conclusion and recommendation 
[bookmark: _Toc165289998]5.1 Summary of the main findings
For small and medium enterprises being in international business there are obstacles like financial restraints and currency unpredictability. Small businesses can get hooked by several barriers, for instance, red tape, high taxes, culture barriers, and small technologies. These challenges represent a major source of stress considered in doing business across national borders (Sun et al. 2021). Furthermore, SMEs may face finance-related issues like only limited human, financial, and technology sources. Shortage of capital and  know-how that can prevent these SMEs to enter the market in their infancy stage or expand their business later on. Exchange rates risks are also an immense concern for SMEs since movement in rates could destabilize their profitable rate and make the financial system unstable (Agwuna, 2022). The elimination of the obstacles is complicated and necessitates the development of effective management strategies that will reduce the influence of these barriers on the small and medium enterprises' performance in the international market.

The market for “small and medium enterprises (SMEs)”  around the world considering the issues and opportunities for the international trade. The focus is on the elements that affect the “small and medium enterprises (SMEs)” when they engage in the international business. From the introduction it is highlighted that small and medium sized enterprises are instrumental in creating a vibrant economy while also noting the challenges they experience in conducting international business (Umadia and Kasztelnik, 2020). It is in the through-discussion of such topics that a profound understanding of the thorny matters such as economic bottlenecks, technological impediments and stiff competitions in global trade chains is drawn. There is the review of the influence of successful market entry policies and an emphasis is placed on global challenges mitigation through a collaborative partnership, competitive advantage, and strategic collaboration (He et al. 2020). Moreover, the study brings to readers’ attention the importance of getting the feel of local dynamics and developing pertinent business plan, applying the available technology, and cultivating both training and change-oriented culture to manage the intricacies of conducting international business. The summary  provided special measures to overcome these hurdles and the possibility of being taken advantage of the situation in foreign markets as an inviting perspective for policymakers, business leaders, and SMEs to set up appropriate approaches which allow SMEs to successfully complete the internationalization.
[bookmark: _Toc165289999]5.2 Recommendation 
The suggestion is to concentrate on providing solutions to the issues faced by SMEs in international business, namely the problem of meagre trade finance, strategies to overcome market entry barriers, and facing trade barriers. This illustrates the fact that besides the range of places to use one’s goods and services, distribution also brings us another issue – to develop and implement proper procedures of pushing domestic SME’s into the global arena and, hence, their economic growth rate (Bravo et al. 2022). Moreover, the line brings into the picture that SMEs should concentrate on innovations, constant improvements and intercultural relations as the way to survive in the corporate global world.

SMEs has to focus on the money management department and to find possible options to increase the cash flow, handle financial changes and avoid risks which may appear while doing international trade. Furthermore, approach government-backed finance programs and international trade grants for funds to support your expansion if the sources of capital are scarce (Cheong et al. 2020). “Small and medium-sized enterprises (SMEs)” are confronted by multiple challenges in international business which are affected by a number of factors- economic influences, political factor, legal concern and cultural aspects. This study might develop difficulty in encompassing not only the phenomenon’s complex nature but also its effect on “small and medium enterprises (SMEs)”.

[bookmark: _Toc165290000]5.3 limitation of research
Dynamic Nature of International Business
International business markets have become highly dynamic and are always on the move. While the SMEs problems encountered today may be different from what they have been or for the coming days, they are direly affecting them (Elhassan, 2019). An issue arising from the research is that it may fail to incorporate in its investigation new problems and trends facing the international business industry, because the focus is static.
Invest in Employee Training and Cultural Awareness 
By making sure that employees are cross-cultural trained, SMEs will be able to differentiate their culture from other cultures and be able to communicate with any stakeholders from other countries, be it on joint ventures or direct customers (Schreier et al. 2020). To a great extent, this helps for the development of the interpersonal skills, negotiation skills and business overall performance.
Leverage Technology and Digital Platforms
The contribution of implementing technology and e-commerce platforms in the SMEs is that it makes it possible for those SMEs to overcome geographic limitations and attain more international clients with ease. Digital marketing with online sales channels alongside e-business platforms extend the range of visibility and accessibility in the world markets (Okolo et al. 2022).

[bookmark: _Toc165290001]5.4 Recommendation for future work
Conducting in-depth studies of case histories of SMEs  by including success and business failure in international market. Study various aspects going into play that make them flourish or fail, which are the managerial strategies, director's techniques, and adaptation to local environments.
Doing as much investigations as needed on the issues concerning technology such as e-commerce platforms, digital marketing, and supply chain management systems which has been of great help or hindrance to “Small and Medium Enterprises(SMEs)” in international business (Kot et al. 2020). Arranging the topic on how technology adoption impacts on SMEs’  competitiveness and externalization strategies. Analysing the efficiency of government policies and establish the support programs that are designed to help SMES to overcome the challenges of foreign business (Catanzaro et al. 2019). Review how the getting by trade agreements, export stimulus activities, and financial aid programs influence SMEs' efforts to internationalize. Additionally, Doing network analysis with a view to understand the role of strategic partnerships, alliances, and networks in SMEs' strategy for dealing with their international business challenges. Discover how small and medium enterprises utilize social relations and business relations as a way of creating their own networks for resources, information, markets.
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	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☐

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	CHALLENGES ENCOUNTERED BY SMES IN INTERNATIONAL BUSINESS

	2
	Proposed start date:
	25.01.2024
	Proposed end date:
	03.05.2024

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audiencewhen outlining your response to the points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	3
	Purpose of Research Activity

The study will give small firms a clear understanding of the inherent challenges of doing business internationally and, as a result, give them direction to develop logical, targeted globalisation strategies. It would get a deeper comprehension of how to manage market entry procedures in conjunction with legislative territory obstacles, cultural diversity issues, financial uncertainty, and technical requirements (Ebert and Gryphon, 2020). The study reveals challenges and suggests remedies, fostering small businesses' sustainable internationalisation as a means of enabling them to flourish in global marketplaces. Aguinis et al. (2020) have claimed that considering local needs and utilities and creating the most efficient company structures in accordance with global business requirements are extremely beneficial. These develop across many aspects from regulatory constitutions, cultural differences, financial structures, cash complexity and the nitty gritties about market entrance strategies.


	4
	Research Question

· What are the probable classification and identification of challenges in SME’s in international market? 
· What is the influence to the market entry strategies for SME’s in the international business?
· What could be the strategies for effective management of challenges for SME’s in international market?


	5
	Aims of Research Activity
The aim of the study is to highlight and analyse the challenges of SME’s in the international business


	6
	Objectives of Research Activity
· To classify and identify challenges in SME’s in international market
· To depict the influence of market entry strategies for SME’s in the international business
· To recommend strategies for effective management of challenges for SME’s in international market


	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	The research onion is among the established conceptual paradigms that have various layers of studies already ongoing or about to start. Saunders has given a comprehensive justification of the research method; he gives an adequate guideline to guide in developing one. It is very beneficial in one of the most successful processes (Saunders et al. 2019). Therefore, the interconnection among layers in a research onion describes various types of recommendations and decision- making process illustrated by specific study. It can also be because the philosophy, approach and research design of adapting to its techniques will ensure better results for this study with their own specific positions. Since the interpretivist approach in philosophy will be practiced during this project, then the research tends to reveal efficiencies of small business by international market. Such definitive answers as possible within such limits dictated by some of the issues studied. However, the subjective norms of this study especially focus on interpretivism that will be useful for answering challenges in small businesses at the international market. The method of research, especially scientific analysis is helpful in writing strategies for the investigation and including it to a dissertation. Inductive approach in research design as a model will be selected for this current study. This process is highly effective in order to make concepts along with sub-concepts for better identification of the challenges and problems that has been encountered. Understanding categories and themes based on the current research might not be justified except the inductive approach.
Challenges faced by SME’s ideas in international business would be identified through secondary qualitative research method based on its modification to suit the study. Secondly, this style of research is also highly efficient according to the ‘cost effective mode of analysis as regards current study. This is one of the most beneficial techniques for research based on a topic if challenges associated with new business ideas are involved. It provides rather wide knowledge about various experiences and perspectives as many people share their different stories in such surveys. Given the nature of current study, secondary data will be collected from a comprehensive search engine. There are several search engines that could be selected for use in this study some of the most important being google scholar, ScienceDirect and pubmed among others. To begin with, only genuine journal articles most relevant to the current study will be employed. To support the findings, few authentic newspapers reports of BBC and FT can be cited. Apart from that, several statistical sites such as Statista will be considered to have reliable and meaningful knowledge for the current research. The thematic mode of data analysis will be seen in the particular study. This is one of the forms to design an adaptable approach for data analysis, qualitative data. Through thematic analysis, it is possible for the researcher to synthesize the relevant details in qualitative data that can be used as a basis of drawing coherent and meaningful conclusions. It encourages the building of a story that will allow to translate into various valuable insights we would gain through studying obstacles faced by entrepreneurs.



	

	Location of research activity
Identify all locations where research activity will take place.

	8
	
NA
(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular culturaland/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	
NA

(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available?

	NO
	☐

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☐

	13
	A resilient Wales
	☐
	☐

	14
	A healthier Wales
	☐
	☐

	15
	A more equal Wales
	☐
	☐

	16
	A Wales of cohesive communities
	☐
	☐

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☐

	18
	A globally responsible Wales
	☐
	☐

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☐
	☐

	2
	Use of interviews?
	☐
	☐

	3
	Use of focus groups?
	☐
	☐

	4
	Use of participant diaries?
	☐
	☐

	5
	Use of video or audio recording?
	☐
	☐

	6
	Use of computer-generated log files?
	☐
	☐

	7
	Participant observation with their knowledge?
	☐
	☐

	8
	Participant observation without their knowledge?
	☐
	☐

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☐

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☐

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☐

	12
	Investigation of participants involved in illegal activities?
	☐
	☐

	13
	Use of procedures that involve deception?
	☐
	☐

	14
	Administration of any substance, agent or placebo?
	☐
	☐

	15
	Working with live vertebrate animals?
	☐
	☐

	16
	Procedures that may have a negative impact on the environment?
	☐
	☐

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☐

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	☐
	☐

	3
	Vulnerable adults?
	☐
	☐

	4
	Children and Young People under the age of 18?(Consent from Parent, Carer or Guardian will be required)
	☐
	☐

	5
	Prisoners?
	☐
	☐

	6
	Young offenders?
	☐
	☐

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☐

	8
	People engaged in illegal activities?
	☐
	☐

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☐

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	


(this box should expand as you type)

	11
	Who will the participants be?

	


(this box should expand as you type)

	12
	How will you identify the participants?
	


(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☐
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☐
	☐
	☐

	15
	Will you obtain written consent for participation?
	☐
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☐
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☐
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☐
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☐
	☐
	☐

	22
	If NOto any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☐
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☐
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☐
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☐
	☐

	28
	If YESto any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risksthat may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☐

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:


(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	
NA

	4
	Risks to the investigator
For example: personal health &safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:



(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:



(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:



(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	


(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	

NA

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	

Ensuring data privacy and following protocols is the primary concern when conducting research. Throughout the investigation, the "Intellectual Property Rights" will be upheld. “Data protection Act, 2018” will be considered throughout the representation of the study. To preserve anonymity, all of the data that is collected will be kept safe in password-protected files. It is totally forbidden to exaggerate the data and findings in order to achieve the study's present goal.



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data”means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☐

	
	If YES, provide adescription of the data and explain why this data needs to be collected:

	2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☐

	
	If YES, provide adescription of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☐

	6
	University computers?
	☐
	☐

	7
	Private company computers?
	☐
	☐

	8
	Home or other personal computers?
	☐
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☐

	10
	“Cloud” storage or websites?
	☐
	☐

	11
	Other – specify:

	☐
	☐

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☐

	15
	Sharing of data with other organisations?
	☐
	☐

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☐

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☐

	18
	Publication of data that might allow identification of individuals?
	☐
	☐

	19
	Use of data management system?
	☐
	☐

	20
	Data archiving?
	☐
	☐

	21
	If YESto any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	
NA

	22
	List all who will have access to the data generated by the research activity:

	
	Researcher and professor 


	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
Researcher and professor


	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	
Data will be gathered from google scholar and university website mainly. It will be storedin a password protected folders. The analysed data will be secured within the password protected files. 


	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/).   If so please explain. (Most relevant to academic staff)

	
	




	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☐

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☐





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/

	1
	Signature of applicant:
	[image: ]
	Date: 15.02.2024




For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Prof. Liyanage Rodrigo
	Date: 15.02.2024

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☐
	I have read the guidance notes supplied before completing the form.

	☐
	I have completed ALL RELEVANT sections of the form in full.

	☐
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (where appropriate)ONLY TICK IF YOU HAVEATTACHED A FULL RISK ASSESSMENT

	☐
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☐
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; thereforeit is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages:https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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CHALLENGES ENCOUNTERED BY SMES IN INTERNATIONAL BUSINESS
	


	Student name: Simran Jeet Singh
Student ID - 2238940


Introduction 
Background	
Diversities within the business are cursing severe challenges under the circumstances of disciplinary, theoretical along with conceptual planning are the most effective notions for international business. According to Aguinis et al. (2020), understanding of the local demands and utilities, developing most efficient business models as per the international business requirements are highly effective. Methodological acceptance for a small business is a plus point in the international business market. This can be effective in accumulating greatest consumer interactions. It is effective in removing challenges like competition as a new brand in the large existing market. The small business ideas have been globalized by technological improvements, enhanced connectivity and the breaking of trade barriers. Although these positives are evident, entrepreneurs face a host of challenges when embarking on the world of international business. Additionally, Halan and Singh (2023), have depicted that developing its position in the giant marketplace based on international aspects with the help of interfaces that would help both the seller and customer are effective. These develop across many aspects from regulatory constitutions, cultural differences, financial structures, cash complexity and the nitty gritties about market entrance strategies.
Research problem
Although the number of small business ideas aiming at international growth continues to grow, there is a lack of clear understanding which challenges the small business face while developing their activity on foreign markets. This general question largely covers a broad array of complexities, which requires further elucidation. The challenges that small businesses face relate- complexities of regulatory landscapes, subtlety of cultural adaptation, financial barriers associated with global expansion, requirements in technical level and strategic choices relating to market entry. By entrenching these challenges into their very essence, identifying and understanding them entirely is relevant to designing the right strategies, policies and support systems which can help in empowering small businesses on how they should face the international business arena smoothly.
Significance of the study
The research will offer small businesses a solid insight into the intrinsic difficulties of international business and thus provides them with guidance to create rational, focused strategies for globalization. It would acquire a better understanding of the way to handle regulatory territory hurdles, cultural diversity challenges, financial uncertainties and technological requirements together with the process of market entry (Ebert and Griffin, 2020). The research divulges difficulties and proposes solutions, thereby developing the sustainable internationalization of small companies as a source for empowering them to succeed in world markets.
[image: ]
Figure 1: Worldwide most probable risks for the small business, 2018-2023
(Source: Statista.com, 2024)
According to the above figure, cyber incidents that also include cyber crime and IT outages and data breaches that are faced by small businesses globally as a leading risk for 2023. This was the third concern in terms of respondents with 30 percent rolling this out as their biggest worry, followed by percentage change driven from macroeconomics variables such as inflation and monetary policies among small firms (Statista.com, 2024). Kristalina Georgieva, the Managing Director of the International Monetary Fund (IMF) announced that into its forecast for 2.9 percent global growth in Loss balance dynamics setting year-to this was downgraded by organization in Down to next further 203 The IMF referred to increased concerns about financial instability and recession (forbes.com, 2022). For this regards, According to December 2023 for instance when conducting a survey on small businesses in the U.S. Around 5 percent of the participants revealed that an underperformance at sales was a paramount issue concerning problems and trials for small scale companies More than 23 percent of respondents noted that inflation was the core issue for their business (Statista.com, 2024). Although considerable, this is a reduction from December 2023 where inflation was the biggest worry for about 3.5 percent of businesses in other countries with high floating rates and fixed exchange multiplication settings that produce both positive bias towards exports interrupts until their export volumes bounce back entered at around Q1: ’84 than disruptive foreign expansion policies interrupted only by direct exporters another essential point is supply chain security. The struggles started with the COVID epidemic creating backlogs and just made worse by Russia’s invasion of Ukraine to working shortages due Great resignation. This has resulted in unavailability of parts and products owing to increased cost in the process. AI is already beginning to enhance all of our businesses, and it has been anticipated that this trend will only grow faster over the next few years (forbes.com, 2022). This is developing a world of continuing faster technological innovations. For a response, every business has to think about itself as tech-driven. Companies also should stop with former diagrams of action and ensure that their people have the skills for a world in which it is increasingly working together, or even side by side, with capable smart machines.
Research aim
The aim of the study is to highlight and analyse the challenges of SME’s in the international business
Research objectives	
· To classify and identify challenges in SME’s in international market
· To depict the influence of market entry strategies for SME’s in the international business
· To recommend strategies for effective management of challenges for SME’s in international market
Research questions
· What are the probable classification and identification of challenges in SME’s in international market? 
· What is the influence to the market entry strategies for SME’s in the international business?
· What could be the strategies for effective management of challenges for SME’s in international market?
Preliminary literature search	 
Critical analysis of the challenges of small business in the international business
Primarily while setting up a business it is necessary to evaluate organizational resources and capabilities that can be deployed. It is highly important because it affects the market selection entry as well as international marketing strategy options while implementation and control over the international market. Thus, according to Katsikeas et al. (2020), it has been provided, that description of how digital technologies can help decision making with respect to foreign market choices and selection or effective marketing programs as well as offer some comments on use of these tools for more efficient implementation and control over international strategy by firms. Studying the conceptual uniqueness and research contributions are indefensible to identify the factors constituting the organizing architecture that is effective for mediated international marketing strategy. It aimed at effectively dealing with new issues arising from interdependence between nations and the new business. Hence, it also subscribes to the importance of policy making as per the market condition. Developing a promising customer attitude along with perception has to change based on the more authentic sources of business perspectives in the international market.  On the contrary, as per the reviews of Bland and Osterwalder (2019), it also establishes the conditions under which the business models can be tested. Additionally, identification of the elements that it encompasses to include customer segments value propositions channels along with maintaining customer relationships revenue streams key resources activities partnerships and cost such a structure. Understanding  the MVP concepts and the practices of making prototypes to test hypotheses, supplying data for further research. This method reduces waste of resources and at the same time increases knowledge. Additionally, the idea of learning loops, focusing on levelling of experimentation can be effective within the small business in the realm of international business. 
Analysing financial constraints for small business in the international market
Although literature concerning the contribution of technology innovation to job creation by small businesses in developing countries is scant. The outcomes reveal that technology innovations promote industrial development through job creation in small businesses and serve as a generator of economic growth (Chege and Wang, 2020). This is because small businesses that successfully integrate effective information technology have high competitiveness and with access to international markets. The micro-enterprises subsector remains an integral catalyst of job creation and economic growth. The percentage of workforce being offered by the sub-sector is about 35 and which implies that undue developmental opportunities should not be provided for a sector to boost Ghana’s economy (Tuffour et al. 2022). However,  that ultimate impact financial literacy on small-scale enterprise performance. Studies show how the awareness, attitude and knowledge of financial literacy of managers influence performance “(financial as well as non-financial)” by small scale enterprises. The findings showed a statistically significant effect of financial literacy on firm performance, measured along both separate types –financial as well as non-financial. The World has entered technological revolution 4.0 under the leadership of industrial revolution From the point of view of technological progress, it is a change in perception towards manual records; business maps rounding out geography up to and including various facets or aspects included into social economic networks political sphere sociology. To go with fast growth of technology, companies and micro SMEs require quality technology (Putra, 2019). Further, all three elements of financial literacy (awareness, attitude and knowledge) have a strong positive impact on both the indicators of performance: presence Leadership says that firms perform with relative efficiency or future output better in business environments because such return leads to more profit. Firms reap goods benefits when they substitute capital for labour so as seem consequently find ways reduce costs from using Nevertheless, core of the individual (age of an employee and his or her educational level as well as experience) has no direct political impact on economic prosperity; but tax seems a feasible tool for small firms. Capacity building programmes are thus required in order to enhance managers’/owners of small-scale enterprises' financial literacy. 
Theoretical underpinning 
Cultural Intelligence (CQ) Theory
International business research via critically assessing and evaluating the usage of “international experience” (IE) construct in a narrow, yet specific context – developing cultural intelligence. Research shows that the current knowledge on the construct of IE is unsystematic based on the small business planning, uses inconsistent terms language and does not rely uniformly on any conceptual frameworks advocating a mixed set of measures (Ott and Iskhakova, 2019). While it is commonly stipulated that IE has some effect on CQ, contrary to both conventional wisdom and theoretical arguments research evidence suggests only an inductive power rather than the conclusive one.  
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Figure 2: Components of CQ theory 
(Sources: influenced from Ott and Iskhakova, 2019)
Resource-Based View (RBV)
The sustained industrial sector that continues to grow necessitates the organizations in their ability of high competitiveness. This Resource Based View (RBV) method analyzes a company’s assets, knowledge, expertise capabilities and intangible resources such as internal business factors to determine its associated strategic advantage. The RBV approach reveals how uniquely combines the abilities and resources that a company possesses, which value adds significantly to any organization involved. Using the RBV theory based on resources held by firms and its capabilities can give relevant theoretical contributions about how internal aspects could be turned to resources in building competitive advantage which increases a company's strategic potential (Lubis, 2022). Providing a framework for companies in the RBV approach is anticipated to give the right structure that will have high competitiveness because of originating from management and utilization company potentialities and sources.
[image: ]
Figure 3: Flowchart of Resource-Based View (RBV)
(Sources: influenced from Lubis, 2022)
Methodology 
Research onion 
The research onion is a proven conceptual paradigm that presents several layers of the ongoing or about to begin study. Saunders has provided an in-depth framework to justify the research method as he presents a good guideline for adequately designing one. It is a lot helpful in carrying out one of the most successful processes (Saunders et al. 2019). In this regard, the interconnectivity among layers in a research onion outlines different types of recommendation and decision- making process exemplified via particular study. It has specific positions with the help of adapting research philosophy, approach and their research designs in addition to its techniques, improving will give better results for this study.
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Figure 4: Research onion
(Source: Saunders et al. 2019)
Research philosophy
Choosing the right research philosophy is significantly powerful in support of a certain study to provide with order methodologies for the investigation (Sun et al. 2020). Given that the interpretivist tendency of philosophy will be used in the project, this research is aimed at discovering utilities in small business based on the international market. Such most definite answers as possible within those limits imposed by some issues studied. Interpretivism especially emphasizes the subjective norms of this study which will help in answering the challenges within the SME’s in the international market.
Research approach
The approach to research, in particular scientific study, is useful when developing strategies of the investigation for inclusion in a dissertation. It is very much broadly effective in developing the thought of research mode. Inductive approach in research design as a model will be selected for this current study. This approach would be helpful in making a general as well as holistic concept of theory and framework formulation in managing the SME’s challenges. As per the opinion of Kyngäs (2020), this process is highly effective in order to make concepts along with sub-concepts for better identification of the challenges and problems that has been encountered. Understanding categories and themes based on the current research might not be justified except the inductive approach. 
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Figure 5: Inductive research approach
(Source: influenced from Google)

Research method
The secondary qualitative research method would be modified to fit the study in order to determine challenges encountered by enemies’ small business ideas in international business. This research method is also very much efficient as per the ‘cost effective mode of analysis for the present study. This mode of research can be particularly valuable based on the topic when it involves challenges faced by new business ideas, as it allows for the vastest knowledge of diverse experiences and perspectives.
Rationale
The current study will offer the business situation support to generate robust enterprise models that have an ability to withstand and survive it through challenges facing international businesses. As such, the importance of this Study lies in its ability to empower small business and steer them towards management principles that benefit both their business as well guiding policy decisions through informed understanding; one which adds value not only from an academic perspective but also indirectly contributes toward making a more Viable Small Business Environment for international venture.
Data collection 
In the light of present study secondary data will be gathered from a complete search engine. Among the several search engines that could be chosen for use in this study, some of the more important ones to consider here are Google scholar, ScienceDirect and pubmed among others. First, only authentic journal articles that have true relevance with the current study will be used. In order to support the findings, authentic newspapers reports of BBC and FT among others can be referred. Aside from this, various statistical websites like Statista, ONS will be taken to have excellent and clear understanding for the current study.
Data analysis 
A thematic mode of data analysis will be observed in the specific research. This is a common form used to develop an adaptable method of analysis, qualitative data. By thematic analysis it becomes possible to synthesize the significant aspects of qualitative data so as for a researcher to draw conclusions which are coherent and meaningful. It promotes the construction of a story which will enable translation in various valuable insights that were derived from studying obstacles met by entrepreneurs.
Ethical consideration 
The research will be conducted in observations of all the laws and regulations as perched by a college. Therefore, all the data that will be collected is purely for research. No one’s feelings or opinions will be purposefully insulted (Smith et al. 2021). The driving focus when conducting the research is data privacy and protocols. During the enquiry whether all sharing,  exchanging and exploiting will not infringe on these Intellectual Property Rights. Throughout the representation of this study “Data protection Act, 2018” will be used. All data to be collected will remain confidential in protected password files. There is absolutely no part in addition to exaggerating numbers and findings presented with this study’s current objective. Moreover, the manipulation of data will never be accepted.
Potential risks 
• Determination of particular goals and research objectives
• Time management
• Finding the most appropriate research method.
• Data collection and the adequate graphical illustration of data.
• Correct preparation of the data report.
Timeline (Gnatt Chart)
	Tasks undertaken 
	Week 1
	Week 2
	Week 3
	Week 4
	Week 5
	Week 6
	Week 7
	Week 8
	Week 9
	Week 10

	Selection of the topic
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Develping research aim and definition 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	making background of the project 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Outline research objectives 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Literature review 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Methodology 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Data collection 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Data analysis 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Conclusion 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Final submission 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 



Findings 
Considering a model for organizational context within work groups and job perspective of socially responsible behaviours and based on that we have constructed an ideal model to explain certain factors contributing to successful organizations in small group institutional entities (Dwivedi et al. 2022). Studies have revealed that intellectual capital integration and intentional junior accountants’ turnover were associated, among other SMEs members at the workplace; a direct relationship existed between accountant rotation rate and successful technical implementation as well as an indirect relation mediated by financial data management system within group dynamics. The transformatory effect on how businesses relate with brands and others as well as develop shared experiences is therefore bound to be due partly because the distinction between physical & digital in the present state of dispersion will probably be somewhat blended out. Nevertheless, while the technology and infrastructure has yet to be developed that would promote development of a new generation metaverse-like platform; one could have our avatars cross over spending time analyzing how impactful it is across worlds (Aymen et al. 2019). The affected areas include “marketing, education, health care” as well as social factors related to adoption and its cognitive dimensions such as trust privacy bias disinformation application of law psychic aspects like addiction to vulnerable people. The study in detail combines an informed narrative and multi-perspective from experts of different backgrounds on many aspects of the metaverse and its revolutionary potential.
Conclusion
Therefore, in accordance with conclusion it is to be noted that the transformatory effect on how companies engage brands and others as well form shared experiences will consequently result from the partiality because of limited distinction between physical & digital at this stage of dispersion. Cyber crime and IT outages are also threatening the operations of small businesses across the globe declared as a top risk for 2023. As far as rolling this out was concerned, it emerged to be the third concern having 30 percent of respondents’ ration with percentage change driven from macroeconomics variables such as inflation and monetary policies among small firms. But that of last effect financial literacy had on performance small business. Research demonstrates the effects of awareness, attitude and knowledge about financial literacy with respect to managers in relation to performance. The main challenges faced by the small businesses are- intricacy in regulatory spaces, nuances of cultural acclimatization, financial entry barriers to global expansion and technical necessity as well as strategic positioning regarding market penetration.
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