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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded relatively quickly, and I did not notice a delay. However, navigating between the pages was a bit confusing and not very easy to follow. The layout could be clearer to help customers and potential customers find what they are looking for a little easier.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are not many subpages, and navigating through them is a bit challenging because of the overlapping of information. This will make it harder for customers and customers to find what they are looking for and may cause some confusion. Organising the information a bit clearer would improve the overall experience.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Bookings cannot be made via the website; the only option available is to call the number listed. This may be very inconvenient for some potential customers and customers who would prefer the flexibility of booking online. Having an online booking system could make the customer feel more comfortable and make the process easier. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Having a booking system for customers who may want to book online would be very helpful, it adds flexibility and makes it more convenient. Additionally, adding a webchat for enquiries would make it easier for customers and potential customers to get quick answers, without the need to make a call. Also using focus users such as customers or employees to perform tasks on the website and give feedback while observing will help to improve the usability. Usability 101: Introduction to Usability (Nielsen, J, 2012)


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website’s current design looks outdated. The image is clearer when viewing on the mobile phone than when viewing on the computer. The information on the webpage was not easy to follow whether it was viewing on the website or on the mobile phone. Making the layout clearer could help improve the overall look and feel.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The image used does not view well when viewing on the webpage, as parts of the image appears to be cropped out. The image looks better when viewing on a mobile phone, it fits the screen better. There is no video content available, having video content could help make the website more engaging. Additionally, the colours chosen for the website are not paired very well. Improving these elements could make the website more visually appealing and easier to use.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat option available on the website, so the only way to enquire about a service is by calling the number listed or using the contact form on the website. However, when using the contact form, it can take up to 48-72 hours to get a response, which may not be ideal for customers and potential customers who need quick answers. Adding a live chat feature could make it easier for customers and potential customers to ask questions and get help quickly, improving the customer experience.


	Question 2d – How effective are the social media links on the website?


	Answer:  Not all the social media links are available on the website, and the two that are there are not placed properly on the page. They are not the easiest to find and do not stand out, which would make it difficult for the customers and potential customers to connect the business through social media. Organising the links and displaying them clearly, it would help make the website look more professional and would encourage customers and potential customers to use the social media links to stay up to date about the business and services. Additionally, including social media links on their website would allow the business to keep in contact with customers and remain top of mind. It would also make sharing news, updates, and special promotions easier, helping the business stay engaged and more noticeable. Why Are Social Media Links Important for your Website? (Kang, J 2023)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are not made very clear. To view them, you must click on the menu icon to find the treatments offered, instead of having a separate subpage that would be a lot easier to access. The services offered having a dedicated would make it quicker for customers or potential customers to see what is available without having to search through the menu.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: From looking around the website, there is no feedback option available, such as a feedback form. Having a simple way for customers to leave feedback or suggestions could help the business improve their services and show that they value customer opinions. Additionally, adding a feedback form would make it easier for customers to share their experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Because the services are not presented clearly and in high quality, it is unlikely that customers would recommend the website. The main reason is that the services are not made clear or easy to find, which can make the business seems less professional and trustworthy to potential customers. Improving the way the services are shown could help build more confidence and encourage more recommendations.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices for the treatments are available on the website, but they are not immediately obvious. The information is a bit hidden and could be easily missed. Formatting the prices more clearly by making them stand out would help customers and potential customers find what they need quicker and make the website easier to use.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Eden 

	
	2. Harborne

	
	3. Eden Spa

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Even when typing the right words into the search engine, the website does not appear in the top ten results. This will make it difficult for people to find the business easily when they are looking for the services. Since the website does not appear on the top ten list when searching, many users might not see it at all. The searchability can be improved by using SEO formatting and updating their content regularly; by doing this it would keep the website relevant and fresh. Additionally, they can audit their content on a set schedule and make updates as needed. What is SEO? – Michigan Tech (University Marketing and Communications, 2025)


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: For businesses in the UK, having a nicely designed and easy-to-use website is no longer just something to have, its rather a need. Having a website is the core of their online presence and is often the first thing people see when they hear about their business. In today’s market, customers expect businesses to have a professional and updated website. Without one, they risk losing potential customers to competitors. A strong website builds trust, shows professionalism, and helps their business grow and succeed. 10 Essential Features Every UK Business Website Needs in 2025 (Connolly, C 2025)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation for improving the website would be to have it fully redesigned with a cleaner, more modern layout and better structure. The current design makes it hard for customers and potential customers to quickly find important information. Using simpler words and organising the content more carefully would help the users understand the services being offered without being confused or feeling overwhelmed. Additionally, a new design could include better images and easier navigation, this will give it an overall professional look and the website would create a stronger first impression and builds trust.
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