Healthy Diet food

	[bookmark: gjdgxs]1. What gender are you? 

	 
	Response Percent
	Response Total

	1
	Male
	
	 



	55.00%
	11

	2
	Female
	
	 



	45.00%
	9

	
	Analysis
	Mean:
	1.45
	Std. Deviation:
	0.5
	Satisfaction Rate:
	45

	
	Variance:
	0.25
	Std. Error:
	0.11
	 



	answered
	20

	
	skipped
	2




The data shows that the majority of participants were male as only 45% of participants were female. This tells us that we should aim to further target women to boost sales and appeal to a larger audience however we should also advertise to our already existing percentage of men.


	[bookmark: 30j0zll]2. What age group do you belong to? 

	 
	Response Percent
	Response Total

	1
	under 18
	  
	0.00%
	0

	2
	18-24
	
	 



	10.00%
	2

	3
	25-34
	
	 



	35.00%
	7

	4
	35-54
	
	 



	55.00%
	11

	5
	55+
	  
	0.00%
	0

	
	Analysis
	Mean:
	3.45
	Std. Deviation:
	0.67
	Satisfaction Rate:
	61.25

	
	Variance:
	0.45
	Std. Error:
	0.15
	 



	answered
	20

	
	skipped
	2



The data shows that our audience is typically in the age group of 35-54 years old. Furthermore, it allows us to recognise that our company should attempt to further interest the age groups 55+ and 18-24. We could do this by advertising products that are often bought by those specific age groups or promote using methods which easily reach out to those age groups e.g social media to attract a younger audience. 


	[bookmark: 1fob9te]3. How many times a week do you purchase food? 

	 
	Response Percent
	Response Total

	1
	Once a week
	
	 



	50.00%
	10

	2
	Twice a week
	
	 



	5.00%
	1

	3
	3+ times a week
	
	 



	45.00%
	9

	
	Analysis
	Mean:
	1.95
	Std. Deviation:
	0.97
	Satisfaction Rate:
	47.5

	
	Variance:
	0.95
	Std. Error:
	0.22
	 



	answered
	20

	
	skipped
	2




The data makes it evident that the majority of participants only purchase food once a week as the response percent shows that half the participants do. Furthermore, it shows that only 5% of participants purchase food twice a week. This tells us that we should perhaps arrange daily offers to encourage more regular visits.


	[bookmark: 3znysh7]4. If shopping in store or in a market, how many times in a week do you visit ? 

	 
	Response Percent
	Response Total

	1
	Once a week
	
	 



	21.05%
	4

	2
	Twice a week
	
	 



	15.79%
	3

	3
	3+ times a week
	
	 



	63.16%
	12

	
	Analysis
	Mean:
	2.42
	Std. Deviation:
	0.82
	Satisfaction Rate:
	71.05

	
	Variance:
	0.66
	Std. Error:
	0.19
	 



	answered
	19

	
	skipped
	3



The data shows that only a minority of participants visit twice a week whereas the majority visit 3 times in a week or more. This tells us that we may want to increase sales by having special offers on certain days to encourage customers to visit more regularly. 


	[bookmark: 2et92p0]5. How much money do you spend on food a visit? 

	 
	Response Percent
	Response Total

	1
	£3-5
	
	 



	25.00%
	5

	2
	£6 – 10
	
	 



	25.00%
	5

	3
	£11 - £15.00 and over
	
	 



	50.00%
	10

	
	Analysis
	Mean:
	2.25
	Std. Deviation:
	0.83
	Satisfaction Rate:
	62.5

	
	Variance:
	0.69
	Std. Error:
	0.19
	 



	answered
	20

	
	skipped
	2



The data shows that the majority of participants would spend approximately £11-15+ on food a visit. This helps us to know roughly the price ranges we could sell our products at. A quarter of participants would spend either £3-5 or £6-10 on food. This tells us that we should aim to have products at a number of different price ranges to accommodate the needs of all of our customers. 


	[bookmark: tyjcwt]6. Do you purchase food online or in store? 

	 
	Response Percent
	Response Total

	1
	Online
	
	 



	10.00%
	2

	2
	store
	
	 



	75.00%
	15

	3
	both
	
	 



	15.00%
	3

	
	Analysis
	Mean:
	2.05
	Std. Deviation:
	0.5
	Satisfaction Rate:
	52.5

	
	Variance:
	0.25
	Std. Error:
	0.11
	 



	answered
	20

	
	skipped
	2



The results show that the vast majority of participants prefer to purchase food in store rather than online as 75% prefer to do so. However, 10% prefer to shop online whereas 15% don’t mind. This tells us that we should have both a physical shop as well as an online store in order to maximise our daily sales as well as profit.


	[bookmark: 3dy6vkm]7. How many ready meals do you buy a visit from a food store? 

	 
	Response Percent
	Response Total

	1
	One meal
	
	 



	77.78%
	14

	2
	Two meals
	
	 



	5.56%
	1

	3
	3+ meals
	
	 



	16.67%
	3

	
	Analysis
	Mean:
	1.39
	Std. Deviation:
	0.76
	Satisfaction Rate:
	19.44

	
	Variance:
	0.57
	Std. Error:
	0.18
	 



	answered
	18

	
	skipped
	4



The data shows that a large majority of participants buy only one ready meal during a visit as the response percent is 77.78%. This tells us that we should not make ready meals our main priority. However, the fact that 16.67% of participants purchase 3+ ready meals tells us that we should advertise daily offers on ready meals to encourage them to further do so.


	[bookmark: 1t3h5sf]8. Would you like eating healthy diet food regularly? 

	 
	Response Percent
	Response Total

	1
	Yes
	
	 



	78.95%
	15

	2
	No
	
	 



	21.05%
	4

	
	Analysis
	Mean:
	1.21
	Std. Deviation:
	0.41
	Satisfaction Rate:
	21.05

	
	Variance:
	0.17
	Std. Error:
	0.09
	 



	answered
	19

	
	skipped
	3



The data shows that the large majority of participants, almost 80%, would like to eat healthy diet food regularly. This tells us that we should make healthy diet food our main priority and our main products. We should always keep healthy diet food in stock. However, the fact that 21.05% of participants would not like to suggests that we should also keep a small range of unhealthy food to maximise sales and appeal to a wide range of people.
[bookmark: _4d34og8]
	[bookmark: 2s8eyo1]9. Do you think it is important for you to eat healthy diet food? 

	 
	Response Percent
	Response Total

	1
	Yes
	
	 



	94.74%
	18

	2
	no
	
	 



	5.26%
	1

	
	Analysis
	Mean:
	1.05
	Std. Deviation:
	0.22
	Satisfaction Rate:
	5.26

	
	Variance:
	0.05
	Std. Error:
	0.05
	 



	answered
	19

	
	skipped
	3


The data shows that only a minority of participants (5.26%) think it is not important to eat healthy diet food. This tells us that we should encourage a healthy diet as well as advertise healthy diet food in order to appeal to these people. The fact that almost 95% of participants think it is important to eat healthy diet food further highlights that we should make healthy diet food our main priority in order to maximise sales. 



	[bookmark: 17dp8vu]10. Will you recommend healthy diet food to your friend /family? 

	 
	Response Percent
	Response Total

	1
	Yes
	
	 



	100.00%
	18

	2
	No
	  
	0.00%
	0

	
	Analysis
	Mean:
	1
	Std. Deviation:
	0
	Satisfaction Rate:
	0

	
	Variance:
	0
	Std. Error:
	0
	 



	answered
	18

	
	skipped
	4


The data shows that all participants would recommend healthy diet food to their friends or family. This tells us that word-of-mouth advertising would be a major reason as to why people purchase our products and so we should encourage our customers to do so. 






	[bookmark: 26in1rg]11. Have you benefited in any way from eating healthy diet food? 

	 
	Response Percent
	Response Total

	1
	Yes
	
	 



	94.44%
	17

	2
	No
	
	 



	5.56%
	1

	
	Analysis
	Mean:
	1.06
	Std. Deviation:
	0.23
	Satisfaction Rate:
	5.56

	
	Variance:
	0.05
	Std. Error:
	0.05
	 



	answered
	18

	
	skipped
	4


The data shows that only a small minority of participants believe they have not benefit from eating healthy diet food. This tells us that we should promote eating healthy diet food in order to reach out to this minority. We could do this through posters, leaflets as well as adverts on social media.

	[bookmark: lnxbz9]12. If there is a healthy diet food shop in your local market will you go for shopping? 

	 
	Response Percent
	Response Total

	1
	Yes
	
	 



	95.00%
	19

	2
	No
	
	 



	5.00%
	1

	
	Analysis
	Mean:
	1.05
	Std. Deviation:
	0.22
	Satisfaction Rate:
	5

	
	Variance:
	0.05
	Std. Error:
	0.05
	 



	answered
	20

	
	skipped
	2


The data shows that a large majority of participants would shop at a healthy diet food shop in their local market. This tells us that our idea would be popular and therefore we can organise methods on maximising profit. This also tells us that we can further promote our business through word-of-mouth advertising.  
