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Introduction
This assignment is entitled “Contribution to Sustainability” and to use this quote as a basis for research “Never doubt that a small group of thoughtful, committed citizens can change the world: indeed, it’s the only thing that ever has.” (American cultural anthropologist Margaret Mead)
The aim of this presentation is to hopefully teach you a bit about Mark Zuckerberg and how he Changed the world of Social media forever by creating “Facebook”
Mark Zuckerberg was a student at Harvard University studying Psychology and Computer Science in 2003 when he decided to create an online programme called “facemask”. This was a site that allowed students at Harvard to look through faces of fellow students and decide who was the hottest. The university staff soon caught on to this and he was punished and narrowly escaped expulsion from the university for his actions. Facemask was to be the framework for “Facebook”.   (Barr, 2018)At age 19 in 2004 Mark had changed this online site to the Facebook that we now know and was launched on February 4th of that year for students of Harvard University. It became so popular that it had soon spread to Stanford, Yale and Columbia Universities and then by September 2006 anyone in the world over the age of 13 could have their own Facebook profile. (Ziplan, 2018)

So how has Facebook changed the world?
Facebook has changed the world in both positive and negative ways. There are a few listed below
· It has changed the way we share our lives: Face bookers can now share photographs, thoughts, Ideas, Dreams and just about anything with just about anyone in the world at any time. In 2013 Facebook users shared over 41,000 posts per second – that’s over 2.4 million posts a minute.
· It has changed how we keep in touch: Facebook is and always has been a free service. Users share adverts around, so you could say that’s how it is paid for, but you can talk to people all over the world for free. “Getting more than a billion people to do something at the same time on a regular basis is a task that virtually no other company has achieved” (Brian Blau, Research director at Gartner)
· It has changed the way we consume content: Facebook users not only post personal information but share news and information that is important to them. The “Newsfeed” is a never-ending stream of information from the companies, pages and people that you have connected with on Facebook. You could scroll on forever. Twitter, Pintrest and Linkedin have since all started to use a “Newsfeed”. It can however be hard to keep on track with news on there as it isn’t always in chronological order and so things seem to disappear. Approximately 71% of 18-24-year olds use the internet as their main source of finding out news from all over the world with Facebook taking credit for at least 30% of that.
· It has changed the way we view privacy: On your personal profile you can choose which information you want to share with other people.  The Federal Trade Commission alleged in 2011 that it wasn’t maintaining user’s privacy, this is an ongoing problem that Facebook must argue and tackle, yet it does not put people off from using it.
· Online bullying has become easier: “Cyberbullying” is a negative part of an easily accessible online community. Bullies are able to hide behind a computer screen when intimidating victims. Bullies are 
able to post a photo or hurtful comment to anyone at anytime for the victims’ friends and followers to see. Facebook does try and tackle these problems and users are able to report and block bullies from their profiles however if the bullies use a fake name or open a new profile this can be hard to keep on top of. (Wagner, 2014)

Facebook has changed the way businesses advertise and communicate with consumers forever. In the past if you wanted to keep connected with a business you could spend hours writing letters or trying to call someone on the phone but now you can get hold of a representative of most companies almost instantly. On their Facebook pages companies can update products and services they have available in seconds and reach millions of people instantly. Consumers and Facebook users are able to click on a hyperlink from the Facebook page and go directly to the website of the company to use their services or buy products.  Consumers are able to leave feedback on the companies they have used on their Facebook pages for the whole world to see. This of course does have its advantages as negative feedback can also be posted. (Wilson, 2011)
Facebook is in our daily lives. People wake up and check their Newsfeed before even getting out of bed, able to find out the world news with a touch of a button.  One of the first things said to a person you meet is “Are you on Facebook?” Users are able to “Check” out a person in a hope to get an idea of the person they are. This is also true for businesses and potential employers who are able to get an idea of what people are getting up to in their own time and maybe see if they are a person they want as part of their companies. Universities such as UWTSD also have a policy on not sharing inappropriate posts on subjects such as culture and religion.  (independent.co.uk, 2018)
Conclusion
So.. Has Facebook replaced a real community with an online community? How many people sit in their rooms on their phones rather than talking to each other? A lot of which will be chatting on Facebook? Are the profiles of people we see on Facebook a true representation of the real person? (REF LIBCOM)
Facebook has undoubtably changed the world and whatever you personally feel about it, it is a website you all know about and most people will use in their lifetime. It is a way for us, future generations and businesses to keep in touch at any time.
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