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[bookmark: _gjdgxs]Executive Summary
The future of hospitality is expected to be heavily influenced by sustainability and green practices. With increasing concerns about climate change and environmental degradation, hotels and resorts are under pressure to minimise their carbon footprint and adopt eco-friendly initiatives. However, the profitability of going green in the hospitality industry is a subject of debate. While some argue that sustainability practices can lead to long-term cost savings, others believe that the initial investment required to implement green technologies may outweigh the financial benefits. Overall, the future profitability of being green in the hospitality industry depends on various factors such as location, customer demand, and cost management strategies.
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1. Introduction 

As per a report by the World Travel and The travel industry Committee (WTTC), the worldwide neighbourliness industry is projected to develop at a pace of 3.7% per annum somewhere in the range of 2019 and 2029 (WTTC, 2019).This indicates a promising future for the sector, which encompasses various businesses such as hotels, restaurants, and travel agencies. However, with the increasing concern for environmental sustainability, there is also a growing trend towards "green" or sustainable hospitality practices.

Being green in the hospitality industry refers to adopting environmentally friendly and sustainable practices, such as energy conservation, waste reduction, and water efficiency (UNWTO, 2016). Such practices are not only beneficial for the environment but also for the profit margins of hospitality businesses. According to a study by Cornell University, "green hotels" can accomplish cost reserve funds through decreased energy and water utilization, squandering decrease, and expanded functional productivity (Lindo et al., 2019).
In light of these projections and the growing importance placed on sustainability, this report aims to examine the future prospects of the hospitality industry and evaluate whether it is profitable for businesses to adopt green practices. It will discuss the potential benefits and challenges associated with implementing sustainability measures and provide recommendations for hospitality operators looking to navigate this emerging trend.







                                                         4





2. Main Findings

Current Relevance

The future of hospitality is increasingly focused on sustainable practices and being environmentally friendly. As consumers become more aware of their effect on the world,they are seeking out hotels and accommodations that prioritise sustainable initiatives. According to a report published by Booking.com, 87% of global travellers want to travel sustainably and 58% are willing to pay more for eco-friendly accommodations (Booking.com. 2020). Additionally, research conducted by Cornell University found that green hotels can improve their financial performance, with evidence suggesting that energy-efficient hotels tend to have better financial performance than traditional hotels (Cornell University, 2010).   Therefore, being green in the hospitality industry is not only socially responsible but can also be profitable.
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Does finance come first?

The future of the hospitality industry is trending towards sustainability and being eco-friendly. With increasing awareness of climate change and a growing concern for the environment, consumers are demanding more sustainable and responsible options when it comes to their travel and accommodation choices (Ha et al., 2021). This has led to a rise in green hotels and sustainable practices within the industry.

Being green in the hospitality industry not only benefits the environment but also has the potential to be profitable. By adopting sustainable practices, hotels can reduce their operational costs through energy and water conservation, waste reduction, and efficient use of resources (Lundberg and Holden, 2018). Furthermore, being green can draw in eco-cognizant clients who will pay a premium for manageable facilities (Mayer, 2019).
However, it is important to note that finance should not come first when it comes to sustainability in the hospitality industry. While being green can be profitable, the primary focus should be on minimising the industry's negative impact on the environment and promoting sustainable practices (Jones and Comfort, 2019). Profitability should be seen as a byproduct of sustainability, rather than the sole motivation.
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Responsibility: Business vs. Consumer-Driven:

The future of hospitality lies in sustainability and being environmentally friendly. As society becomes more aware of the impact of climate change and global warming, consumers are demanding greener options in all aspects of their lives, including their travel and accommodation choices.

Being green is not only responsible from an environmental perspective, but it can also be profitable for the hospitality industry. A study conducted by the Cornell University School of Hotel Administration found that eco-certified hotels have a higher average daily rate and revenue per available room compared to their non-certified counterparts (Luttik, 2000).

Consumers will pay a premium for supportable options, and hotels that invest in green initiatives can attract more environmentally conscious guests. Additionally, adopting sustainable practices can help reduce operational costs in the long run, such as energy and water consumption. This can result in substantial savings for businesses.

However, the responsibility for sustainability in the hospitality industry does not solely rest on the businesses. Consumers also play a role in driving the demand for green options. By choosing eco-friendly accommodations and supporting sustainable practices, consumers can contribute to the growth and profitability of the green hospitality industry as a whole (Mairinger, et al., 2017).

The future of hospitality lies in embracing sustainability and being environmentally responsible. Being green not only benefits the environment but can also be profitable for businesses in the industry. Both businesses and consumers have a role in driving the green movement in hospitality.
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Can the hospitality industry ever be truly green?

The hospitality industry has made significant strides in recent years towards becoming more sustainable and environmentally friendly. From implementing energy-efficient practices to reducing waste and promoting responsible consumption, many hotels and resorts have taken steps to minimise their impact on the environment. However, achieving true sustainability in the hospitality industry remains a challenge( Almeida & Baldacchino,2020). 

One of the main obstacles to achieving a green hospitality industry is the high demand for resources and energy. Hotels require a significant amount of water, electricity, and food to accommodate guests, which can contribute to environmental degradation (Font & Okumus,2019).
Additionally, the constant turnover of guests and the need for frequent cleaning and maintenance can further increase the industry's carbon footprint.

Despite these challenges, there is hope for a greener future in hospitality. The development and adoption of new technologies, such as energy-efficient appliances and renewable energy systems, can help hotels reduce their environmental impact. Collaboration between industry stakeholders, including hotels, travellers, and governments, is also crucial to promoting sustainable practices in the sector.

 Although achieving complete sustainability in the hospitality industry may be difficult, there is potential for significant progress. By embracing new technologies and working together, the industry can continue to move towards a more environmentally friendly future. 
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Financial Resiliency and Sustainability 

The future of the hospitality industry is highly dependent on its financial resiliency and sustainability. In order to ensure long-term success, hospitality businesses need to focus on strategies that promote financial stability and sustainability. This can be achieved through various means such as careful financial planning, diversification of revenue streams, and adoption of sustainable practices ( PwC, 2020).

Financial resiliency refers to a business's ability to withstand and recover from financial shocks and crises. In the hospitality industry, this can be achieved by maintaining a strong balance sheet, having access to sufficient liquidity, and having a contingency plan in place. For example, hotels can build up their cash reserves and establish relationships with multiple financial institutions to ensure access to funds during challenging times.

Similarly, sustainability is another key area that the hospitality industry needs to focus on. This remembers taking on supportable practices for regions like energy consumption, squandering the board, and water preservation. By putting resources into energy-effective advancements, executing waste-decrease techniques, and advancing mindful utilisation, accommodation organisations can limit their ecological effect as well as accomplish cost reserve funds over the long haul.
Financial resiliency and sustainability are crucial factors for the future success of the hospitality industry. By prioritising these areas, businesses can not only ensure their own survival during times of crisis but also contribute to a more sustainable future for the industry as a whole.
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3. Sustainable Tourism and Elkington’s Triple Bottom Line 

Sustainable tourism involves minimising the negative impacts of tourism on the environment, society, and economy while maximising the benefits for local communities and the industry. It aligns with Elkington's Triple Bottom Line (TBL) framework, which emphasises the need for organisations to consider their impact on the planet, people, and profits ( Elkington, 1997).

In terms of the environment, sustainable tourism aims to reduce carbon emissions, conserve natural resources, and protect biodiversity. Socially, it focuses on supporting local communities, respecting their cultural heritage, and promoting fair employment practices. Economically, it seeks to generate economic benefits for the local community through job creation and revenue generation (UNWTO, 2019). 
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3.1. Doxey’s Irridex model and its importance in environmental sustainability

The future of the hospitality industry heavily relies on environmental sustainability practices. One of the significant models that contribute to this aspect is Doxey's Irridex model. This model, also known as the Irritation Index, was developed by Canadian tourism researcher Harold Doxey in 1975. It highlights the negative impact of tourism development on the environment and local communities( Doxey, H. 1975).

The Irridex model emphasises the importance of balance and sustainability in the hospitality industry. It recognizes that tourism growth can lead to negative consequences such as overcrowding, environmental degradation, cultural erosion, and increased energy consumption. By considering these factors, the model encourages sustainable practices and helps mitigate the negative impacts of tourism development.

Environmental sustainability is crucial for the future of the hospitality industry. The industry heavily relies on natural resources such as water and energy, and tourism activities can contribute significantly to carbon emissions. Therefore, it is essential for businesses in the hospitality sector to adopt eco-friendly practices to minimise their environmental footprint ( Koens, Postma, & Papp, 2017). 

By implementing sustainable practices, the hospitality industry can reduce its carbon emissions, conserve natural resources, and preserve the cultural heritage of destinations. In addition, sustainable initiatives can lead to cost savings in terms of energy consumption and waste management (Michalis, Merkouris, & Theotokas, 2020). 

Doxey's Irridex model plays a vital role in the future of the hospitality industry by highlighting the importance of environmental sustainability. Businesses in the sector must adopt sustainable practices to mitigate the negative impacts of tourism development and ensure a sustainable future for the industry. By considering the Irridex model, hospitality businesses can make informed decisions that benefit both the environment and local communities.
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3.2. Butler’s life cycle model

The future of the hospitality industry is heavily reliant on advancements in technology. Butler’s life cycle model, developed by Richard Butler, presents a framework for understanding the development and decline of tourist destinations. This model has been widely used in the hospitality industry to analyse the life cycle of destinations and predict future trends (Butler,1980)

According to Butler’s model, destinations go through a cycle of exploration, involvement, development, consolidation, stagnation, and rejuvenation or decline. With technology playing an increasingly important role in the industry, the future of hospitality is expected to see a shift towards a more technologically advanced and personalised experience for guests (Gössling, Scott, & Hall,2015). 

Advancements in artificial intelligence, virtual reality, and robotics are changing the way hotels and resorts operate. Automated systems and robots can take over repetitive tasks, allowing staff to focus on providing personalised and memorable experiences for guests. Virtual reality can enhance the guest experience by allowing them to explore destinations virtually before they arrive, creating excitement and anticipation ( Neuhofer, Buhalis, & Ladkin,2014).

Additionally, technology allows for a more seamless and convenient booking process, with online platforms and mobile apps providing easy access to information and services. With the rise of social media and online reviews, reputation management and customer engagement are becoming crucial for businesses in the hospitality industry (Sigala, 2016).

Overall, the future of the hospitality industry will see a transformation driven by advancements in technology, resulting in a more efficient, personalised, and interactive guest experience.





                                                             12

3.3. Marriott Hotel's future of hospitality

The future of hospitality lies in Marriott Hotels' commitment to embracing technology to enhance the guest experience. Marriott is utilising advanced technologies like artificial intelligence, augmented reality, and virtual reality to offer personalised and immersive experiences to its guests. For example, Marriott has partnered with Conversional to use AI-powered chatbots to respond to customer queries more efficiently. Furthermore, Marriott is utilising increased reality to give virtual voyages through its properties, permitting visitors to investigate rooms and conveniences prior to making a booking. These innovative initiatives are revolutionising the way guests interact with the hotel and are indicative of the future of the hospitality industry (Ingram, 2021). 
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4. Future Recommendations

· One recommendation for businesses is to focus on energy effectiveness by putting resources into sustainable power sources like sunlight-based chargers and executing energy the executive's frameworks.
·  Another recommendation is to reduce water consumption through the use of low-flow fixtures and water recycling systems.

·  Businesses can adopt waste reduction measures such as recycling and composting, and source local and organic products to support sustainable agriculture.
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5. Conclusion

In conclusion, the future of the hospitality industry lies in embracing sustainable practices. As customers become more environmentally conscious, hotels and other establishments need to adapt and cater to their preferences. By implementing green initiatives such as energy efficiency, waste reduction, and water conservation, businesses can not only reduce their carbon footprint but also attract a growing market segment.

The profitability of being green in the hospitality industry is evident in the long run. While the initial investment might seem daunting, the cost savings from reduced energy consumption and waste can be substantial. Furthermore, consumers are progressively able to follow through on greater expenses for eco-accommodating facilities, making it an appealing venture for organisations. Moreover, being green improves the reputation of a business, leading to increased customer loyalty and positive word-of-mouth recommendations ( Park, Jang, Lee, & Bai, 2016). 
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