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Abstract 
Culture in the perspective of international business caters to the multiple beliefs, values, and attitudes that are impactful in performing business functions and decision-making. Interactions that are of professional dimensions are impacted inside and outside the organisation and are influenced by the cultural exchange between the management and the employees. Acknowledgement of the various cross-cultural communication has been done in this proposal. Additionally, this proposal has outlined the importance of researching the chosen topic and fulfilling all the aims and objectives of this task. Multifarious key terms relevant to business communication, culture, etiquettes, and protocols have been reviewed using the opinions of literary authors. The scope of improvement for commercial interactions has been studied vividly to develop their business strategies by making strong global bonds across the world. Identification of the key elements of cultural etiquette and their impact on businesses have been discussed. Furthermore, an evaluation of the practical strategies through various theories has been used. Furthermore, this proposal has highlighted the secondary research methods that have been chosen for conducting the research further. 

Chapter 1: Introduction
Culture plays a significant role in international business interactions bu shaping the style of communication, norms and also expectations. Cross-cultural communication that is effectively acknowledged and respects the differences between various cultures, fosters understanding and trust. The following research proposal will be outlining the significance of researching this crucial topic for cross-cultural business communication. The research aims, objectives and questions will be highlighted along with the rationale. With a brief review of the literature, the topic will be explored. For completing the study, key elements of the research methods will be outlined. 
1.1 Aim: 
To understand the importance of cultural etiquette and business protocols in international business communications focusing on the case of Japan. 
1.2 Objectives: 
To identify the key elements of cultural etiquette in Japanese business settings.
To analyse the impact of cultural etiquette on business protocols in the business relations of Japan with other countries
To evaluate practical strategies for effective cross-cultural communications in business between Japan and other countries. 


1.3 Research questions 
1. What are the key elements of cultural etiquette in the business setting of Japan?
2. What are the impacts that cultural etiquette has on business protocols in the business relations of Japan with other countries?
3. What could be some of the strategies for effective cross-cultural communication in business between Japan and other countries? 
1.4 Research Background 
The contemporary scenario of the interconnected global business landscape, effective communication across cultures is the key to success in international business collaborations. For firms looking to expand into international markets, culture has a tremendous impact on interaction norms, protocol, and standards, which presents both opportunities and obstacles. Japan is renowned for its rich cultural heritage as well as distinct business practices. This serves as an intriguing case study for exploring the influence that cultural etiquettes as well as business protocols have on international business communications. 
1.5 Purpose of the study 
The goal of this study is to thoroughly examine how Japanese corporate protocol and cultural etiquette affect cross-border business communications. This study aims to provide practical insights as well as recommendations for foreign businesses engaging with Japanese counterparts. Through effective communication techniques, cross-cultural understanding, and promotion, this study aims to improve commercial interactions in the Japanese market. Ultimately, this study also seeks to facilitate informed decision-making and make strong partnerships in the global business market. In this way, foreign companies can navigate as well as leverage cultural dynamics to achieve maximum outcomes in international business endeavours. 
1.4 Significance of the Research 
The significance of this study lies in shedding light on the ways cultural nuances profoundly shape international business communications, using Japan as a case study. Forging fruitful cross-cultural conversations, agreements, and collaborations requires an understanding of and adherence to business conventions. This study will provide practical advice for foreign businesses by dissecting the specifics of communication methods within the setting of Japan. These observations will not only increase their viability in the business settings in Japan but also add to the larger conservation of cross-cultural communication techniques. Further, it will enable enterprises to explore cultural diversity with sensitivity, ultimately fostering strong bonds. Therefore, it will also increase the likelihood of gaining success in international ventures. 

Chapter 2: Literature Review 
2.1 Definition of key terms 
Culture: 
As opined by Bolat and Korkmaz (2021), the characteristics such as shared sets of beliefs, values, behaviours, customs and symbols that are found in a particular group or society are referred to as culture. It covers how people relate to one another, express themselves, and view the world. This shapes who they are and has an impact on a variety of facets of their everyday life, including their social interactions and professional conduct.
Cultural etiquettes: 
According to Lubowiecki-Vikuk (20201), the customary codes of behaviours and manners that are specific to a country or society are the cultural etiquettes, They establish what constitutes proper behaviour in a variety of social and professional contexts. These are governing handshakes, greetings, gift-giving, methods of communication, and other behaviours that demonstrate deference and conformity to cultural standards.
Business protocols 
As noted by Craven et al. (2020), the formalised set of rules, regulations, and procedures that govern, communication and conduct within a business environment is known as business protocols. These protocols include rules for meetings, discussions, authority structures, and other crucial elements for efficient and well-organized corporate operations. 
2.2 Identifying key elements of cultural etiquette in any business setting 
There are several important elements that accentuate the cultural aspects in the business setting of any country. 
Greetings and introduction 
The practice of greetings differs globally, from the firm handshake of the West to the respectful bowing in Japan. By handling these first meetings with tact and respect, you can create a good foundation for future commercial partnerships.
Communication styles 
According to Suchek et al. (2021), different cultures may adhere to different types of language styles. Some may respect formal language whereas some may welcome informality, varying across directness and indirectness. Preventing misunderstandings and improving communication for cross-cultural participation are made possible by being aware of these subtleties.
Hierarchy and respect:
Hierarchy, as well as respect, are integral aspects of cross-cultural business etiquette. Understanding and devotion to a culture's social norms can be shown through embracing authority structures, titles, and degrees of power within that society. Some cultures follow formal addressing such as using titles, while others favour the egalitarian approach. 
2.3 Analysing the Impact of cultural etiquette on business protocols in the business relationships 
The various cultural etiquettes play a pivotal role in creating and shaping business protocols. Therefore, it has a profound impact on business relationships as well. The dynamics, thoughts, and results of cross-cultural business encounters are substantially influenced by how these aspects interact with one another.
Trust and building rapport: According to Bouranta et al. (2019), paying attention to cultural etiquette creates a sense of respect and also understanding, enabling to lay the foundation for trust and rapport. Respectful conformity to traditions shows sincere interest in and dedication to the relationship, resulting in a more positive response.
Effective communication: communication styles are guided by cultural etiquettes, which ensures messages are conveyed appropriately and also clearly understood. Cultural differences can cause misunderstandings or confusion when language nuance or subtle signals are misinterpreted. This can impede productive collaboration.
Conflict resolution: Approaches to conflict resolution are also affected by cultural etiquette. Certain cultures believe in direct confrontation, while others prefer subtle negotiations. Culturally insensitive conflict management can deteriorate relationships and have an adverse effect on long-term cooperation.
Professionalism: Respecting cultural etiquette, like clothing codes and formality, improves how professionally people are perceived. Adherence to regional customs is demonstrated through respect for one another. This enhances partners’ perceptions of the importance of business partnerships. 
2.4 Evaluating practical strategies for effective cross-cultural communications in business between different countries. 
For making effective strategies for fostering better cross-cultural communication among businesses in the international business landscape, there are several theories that could be referred to. One such theory is Hofstede’s Cultural Dimension Theory. 
Hofstede’s Cultural Dimensions Theory
As stated by Sent and Kroese (2022), the theory was developed by Geert Hofstede and it identifies various cultural dimensions. These dimensions are individualism vs collectivism, masculinity vs femininity, power distance, uncertainty avoidance and lastly, long-term vs short-term orientation. These dimensions help to elucidate the impact that communication and behaviour have on various cultures. 
Putting theory into practice 
The theory of Hofstede helps to make a practical framework for devising effective cross-cultural communication strategies in regard to business. As per Irwin (2020), the various factors of this theory could be referred to by businesses to customise communication strategies.  For instance, obvious hierarchies are acknowledged in cultures with great distances, which affects the tone of communication. Emphasising cooperation and cooperation in messages promotes rapport in collectivist cultures.
2.5 Literature gap
The potential lack of comprehensive studies that specifically examine the interplay between cultural etiquette in Japanese business settings could be one of the gaps in literature for this research. These etiquettes and their direct impact on business protocols as well as relations with other countries is another gap that is identified.  The existing literature only covers broadly cultural aspects and cross-cultural communications. However, a specific focus on Japanese business practices and their impacts on cross-cultural business interactions might be underrepresented. 


Chapter 3: Research Methodology 
3.1 Research philosophy 
It is a framework that guides a researcher’s approach to understanding reality and then conducting research. Three types of philosophies include positivism, interpretivism and realism (Ramsberg, 2018). Interpretivism will be the guiding philosophy for this study. This will help in uncovering underlying meanings, contexts as well as perspectives of existing data. 
3.2 Research approach
The general plans, as well as procedures that are used for conducting research, are called the research approach. Three types are deductive, inductive and lastly abductive. For this study, the inductive approach will be supporting the researcher’s purpose. By locating commonalities and producing ideas for further investigation, it aids in the discovery of fresh insights, trends, and viewpoints (methodology, 2023).
3.3 Research method 
A systematic approach that is adopted to collect, analyse and also interpret data to address research questions are the research methods. There are widely two methods, mixed and mono methods. For this research, only the mono method will be applied. Data comparability is improved by the uniformity and simplicity of the mono approach in research (edu, 2023).
3.4 Research design 
The plan for conducting a study is the research design. There are several types such as descriptive, correlational, exploratory and experimental. A descriptive design will be adopted for this research. In order to define and summarise a phenomenon, this approach entails gathering, assembling, and analysing existing data from numerous sources.
3.5 Data collection tool 
The instruments or methods that are chosen for collecting information and data from participants or sources are referred to as data collection tools. These include surveys, questionnaires, focus groups, observation, existing records and many others. Existing records or secondary research will be helping to find data for this study to analyse. By presenting existing data, historical patterns, or context, secondary data—information gathered by someone else—can verify or disprove study theories. It complements primary data, enabling the testing of hypotheses and judgements. 
3.6 Data analysis process 
In research, the data analysis method entails methodically looking over, cleaning, changing, and interpreting gathered data. Many researchers apply both qualitative as well as quantitative processes. However, this study will only use a qualitative process for analysing the data collected from existing sources (Säfsten and Gustavsson, 2020). The qualitative analysis of secondary data will help to uncover nuanced insights, patterns as well as contexts that quantitative data might overlook. This method offers a more in-depth understanding, enriches the research, and supports quantitative findings for an all-encompassing viewpoint.
3.7 Time horizon 
The period over which data is gathered, observations are made and research is conducted is known as the time horizon of that study. It specifies how long the study will last and whether it will be a cross-section (data collected at a certain time), longitudinally (data collected over a lengthy period of time), or retrospect (historical data). This study will be conducted in a cross-sectional time horizon as data will be gathered within a certain period of time. This selection will give a snapshot of what is happening at a certain point in time, which is valuable for understanding the state of affairs or trends at the moment (Greening, 2019). 
3.9 Ethical considerations 
Ethical considerations are principles that guide the research process of a researcher. These consist of informed consent from participants, and ensure they understand the purpose of the study. Maintaining the privacy and confidentiality of the subjects. Further, accurately depict the goals, methods, and results of the research while avoiding falsification or manipulation. In secondary research, it is important to ensure the accuracy and reliability of the data that is being used. The researcher will verify their sources and assess their credibility (Agunloye, 2019). Additionally, to prevent plagiarism, a due acknowledgement will be provided of the information's original sources. 

Chapter 4: Conclusion 
The above proposal has outlined the significance of the research on cross-cultural communication in business. Japan has been chosen as the country of case study. Relevance of the research has been mentioned which is better communication practices among businesses across the globe. Aims, objectives and lastly the research questions that have to be explored in the research have also been given. With a brief review of literature sources, the research objectives have been explored with definitions of important terms and theoretical framework. All the methods, which will be applied to successfully complete this study have also been explained with reasons for their selection. 
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